Quarter Ending: _9-30-17

CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION

WJHG (“Station™) certifies that all 12-and-under children’s TV programs
carried during this quarter on its analog and digital channels were formatted so that,
as a matter of standard policy and practice, the programs would not exceed the
“‘commercial matter” time limits of §73.670(a) of the FCC's rules: Weekdays: 12
minutes in any clock-hour children’s programming (6 minutes in a stand-alone half-
hour program); Weekends: 10.5 minutes in any clock-hour children’s programming
(5.25 minutes in a stand-alone .5 hour program). Effective 01/02/07, upcoming
programming promos, with certain exceptions, count as commercial matter.

Program Title

NBC: The Voyager w/Josh Garcia, Wilderness Vet, Journey w/Dylan Dreyer,
Naturally, Danny Seo, Give and Heart of a Champion

CW: Calling Dr. Pol and Dog Whisperer with Cesar Millan
MNTV: Into the Wild, Wild About Animals, Animal Adventures, Real Life
101, Animal Exploration, Animal Rescue, American Athlete, Missing,

Think Big, Brain Games, Dog Town USA, Expedition Wild, Hatched,
Ocean Mysteries and Recipe Rehab

1.  Station certifies that there were not any time periods during the quarter in which
the “commercial matter” time limits stated above were exceeded during 12-and-
under children's programming.
X _—
Yes No
If no, provide details of each such instance in Annex A.

2. Station certifies that, during the quarter, it has complied with the commercial
requirements of §73.670(b), (c) & (d) of the FCC’s rules regarding the display of
Internet website addresses during 12-and-under children’s programming, which
requirements became effective January 2, 2007.

X S
Yes No
if no, provide details in Annex B.
| hereby state, under penalty or perjury, that the foregoing is true, correct and

complete to the best of my knowledge information and belief.

Signature/Title of Authonzed Station Employee

Date: /0- ‘%’ /7




CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
July 1, 2017 through September 30, 2017

During the period listed above, the CBS Television Network (“CBS™), a unit of CBS
Corporation, disseminated to its owned and affiliated stations the following weekly programs
originally produced and broadcast primarily for an audience of children 13 to 16 years old:

LUCKY DOG
DR. CHRIS PET VET

HENRY FORD’S INNOVATION NATION

THE INSPECTORS

CHICKEN SOUP FOR THE SOUL’S HIDDEN HEROES
THE OPEN ROAD WITH DR. CHRIS

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period July 1,
2017 through September 30, 2017 was not required to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12. See 47 C.F.R. §73.670, Note 2.

Matthew Margo

Senior Vice President

CBS Program Practices, New York
CBS Television Network

Date: October 2, 2017



H&INETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

THIRD QUARTER 2017

FOLLOWING IS A LIST OF ALL HEROES & ICONS (H&I) PROGRAMS DESIGNED FOR CHILDREN
TWELVE YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR BROADCAST DURING THE
THIRD QUARTER OF 2017, JULY 1, 2017 THROUGH SEPTEMBER 30, 2017. THIS CERTIFIES THAT
ALL OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED)
TO ALLOW FOR NO MORE THAN 10.5 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR
ON WEEKENDS AND 12 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON
WEEKDAYS, OR HALF THAT ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF CHILDREN’S
PROGRAMMING. THE ACTUAL NUMBER OF NETWORK COMMERCIAL MINUTES WAS INCLUDED
IN THE NETWORK TRAFFIC REPORTS FOR THE THIRD QUARTER OF 2017, WHICH EACH

AFFILIATED STATION HAS RECEIVED HERETOFORE.

Children’s Programs (series)

1. Program: Star Trek: The Animated Series
Times: Sundays 7:00- 7:30 PM ET (Excluding the date of 8/6/17) & Sundays 7:30- 8:00 PM ET
Duration: 30 minutes
Rating: TV-Y7

T EEEE
ALL H&I NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD AND YOUNGER,
SCHEDULED FOR BROADCAST DURING THE THIRD QUARTER OF 2017, COMPLIED WITH
SECTIONS 73.670(b), (c¢) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE ANNOUNCEMENTS
SCHEDULED BY H&I NETWORK WITHIN OR ADJACENT TO THOSE PROGRAMS, CONTAINED ANY
URLs, WITH THE POSSIBLE EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF
COMMERCIAL-FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE

CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC



SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA COMPANIES IN

PARTNERSHIP WITH THOSE ENTITIES.

FOLLOWING IS A LIST OF ALL HEROES & ICONS (H&I) NETWORK PROGRAMS DESIGNED TO
MEET THE EDUCATIONAL/INFORMATIONAL REQUIRMENT FOR CHILDREN THIRTEEN TO
SIXTEEN YEARS OLD DURING THE THIRD QUARTER OF 2017, JULY 1, 2017 THROUGH SEPTEMBER
30, 2017. BECAUSE THESE PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT
CHILDREN THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 CF.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF THESE
PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) WITH THE

FOLLOWING COMMERCIAL LOADS.

Children’s Programs (series)

1. Program: Eco Company Teens
Times: Sundays 9:00- 10:00 AM ET {Two (2) individual half-hour episodes}
Duration: 30 minutes
Rating: TV-G E/I
Number of Network Commercial Minutes: 5:00 or less per half-hour episode

2. Program: Wonderful World
Times: Sundays 10:00- 11:00 AM ET {Two (2) individual half-hour episodes}
Duration: 30 minutes
Rating: TV-G E/1
Number of Network Commercial Minutes: 5:00 or less per half-hour episode

3. Program: Safari
Times: Sundays 11:00 AM- 12:00 PM ET {Two (2) individual half-hour episodes}
Duration: 30 minutes

Rating: TV-G E/I
Number of Network Commercial Minutes: 5:00 or less per half-hour episode

R ook ok %

ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE BECAUSE THEY ARE
PRODUCED FOR AND AIMED AT CHILDREN 13-16, NONETHELESS H&I NETWORK HAS
ENDEAVORED TO COMPLY WITH THE RESTRICTION ON URLs DISPLAYED WITHIN SHOWS (SEE
SECTIONS 73.670(b), (¢c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d)).
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NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT SATISFY
47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE LICENSEE, OF NON-PROFIT
OR GOVERNMENT ENTITIES WITHIN PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF

THOSE ENTITIES, OR MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Prepared by:

KYLE HART/ DIRECTOR OF NETWORK PROGRAMMING & OPERATIONS- H&I NETWORK
9/29/17



