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Via e-mail to scott.kauffman@nbcuni.com

Date: January 2, 2024
Period: January 1, 2023 — December 31, 2023

Network(s): NBC Sports Bay Area, NBC Sports Boston, NBC Sports California, NBC
Sports Chicago, NBC Sports Philadelphia, Monumental Sports Network and SNY

ANNUAL CERTIFICATION OF COMPLIANCE WITH
COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING

This certification confirms that during the above-referenced year, the networks identified above

(the “Networks™) complied with the commercial limits in children’s programming imposed by
the FCC as follows:

Please check only one:

X__ During 2023, the Networks televised no programming originally produced
and broadcast primarily for an audience of children 12 years old and younger, and
therefore, the FCC’s commercial limits requirement did not apply.

OR

During 2023, the Network televised programming originally produced and
broadcast primarily for an audience of children 12 years old and younger, and that
programming complied with the FCC commercial limits of 10.5 minutes per hour
on weekends and 12 minutes per hour on weekdays.

Please note any exceptions here:

NBC Sports Philadelphia aired a kid’s themed Phillies Pregame Live show on August 23, 2023
from 3:30-4:00pm ET. The show was in compliance with the weekday commercial limits.
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Typed Name: Kim Mosley
Title: Senior Marketing Manager
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