Cumulus - Providence WWKX-FM

Advertiser ADVOCACY SOLUTIONS (LA/POL) New / Revision New
Agency ADVOCACY SOLUTIONS (LA) Start Date 06/11/18
End Date 06/24/18
Bil To ADVOCACY SOLUTIONS (LA) Month Type Broadcast
4 Richmond Square Billing Cycle End of Flight
Providence, Rl 02906 Co-op No
Account Co-op Product
Executive Michelle Lamarre Notarized N
Contract # # of Invoices 1
Estimate # PAID IN FULL Make Goods Ask AE
Description Property Casualty Insurers Association of America Income Type Political: Agency Issue/Non "Use" - 42100
Stratus # 70890 Local Income Type Pol Issue Agency
Special Updating revenue type to Political Issue LMD 6-8-18 Competitive Code Various / Other  Advt#6265 Agcy#5389

Instructions  All else okay

Contact Order Entered 06/07/18

1 60 06/11/18  6:00AM 260.00
ADVOCACY SOLUTIONS (LA/POL) 65.00 06/15/18  10:00AM Y 4 | x| x ] X [ X | X [ | [ 4 Spots
Political: Agency Issue/Non "Use” - 42100 / Pol Issue 990460 All Weeks
Agency
2 60 06/11/18  10:00AM 220.00
ADVOCACY SOLUTIONS (LA/POL) 55.00 06/15/18  3:00PM Y 4 | X | x| x [ X [ x| ] ] 4 Spots
Political: Agency Issue/Non "Use" - 42100 / Pol Issue 990461 All Weeks
Agency
3 60 06/11/18  3:00PM 260.00
ADVOCACY SOLUTIONS (LA/POL) 65.00 06/15/18  7:00PM Y 4 | X [ X [ X | X l X ! l | 4 Spots

Political: Agency Issue/Non "Use" - 42100 / Pol Issue 990462 All Weeks
Agency

4 60 06/11/18  7:00PM 175.00
ADVOCACY SOLUTIONS (LA/POL) 35.00 06/15/18  11:59PM Y 5 [ X [ X [ X ] X | X ] [ | 5 Spots
Pdlitical: Agency Issue/Non "Use” - 42100 / Pol Issue 990463 All Weeks
Agency
5 60 06/18/18  6:00AM 260.00
ADVOCACY SOLUTIONS (LA/POL) 65.00 06/22/18  10:00AM Y 4 | X l X ] X l X [ X | [ ] 4 Spots
Paolitical: Agency Issue/Non *Use” - 42100 / Pol Issue 990470  All Weeks
Agency
6 80 06/18/18  10:00AM 220.00
ADVOCACY SOLUTIONS (LA/POL) 55.00 06/22/18  3:00PM Y 4 [ X | X ] X | X | X l | [ 4 Spots
Political: Agency Issue/Non "Use" - 42100 / Pol Issue 990471 All Weeks
Agency
7 60 06/18/18  3:00PM 260.00
ADVOCACY SOLUTIONS {LA/POL) 65.00 06/22/18  T7:00PM Y 4 [ x| x|x [ x| x | | | 4 Spots
Political: Agency issue/Non "Use” - 42100 / Pol Issue 990472  All Weeks
Agency
8 60 06/18/18  7:00PM 70.00
ADVOCACY SOLUTIONS (LA/POL) 35.00 06/21/18  11:59PM Y 2 [ X [ X [ X [ X | ] | | 2 Spots
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Political: Agency Issue/Non "Use" - 42100 / Pol Issue 990474 All Weeks

Agency
Jun 18 = 1725.00 Jut 18 = 0.00 Aug 18 = 0.00 Sep 18 =0.00 Oct 18 =0.00 Nov 18 =000
Dec 18 = 0.00 Jan 19 = 0.00 Feb 19 = 0.00 Mar 19 =0.00 Apr 19 = 0.00 May 19 = 0.00
Gross: 1725.00 Net: 1725.00 Total Due: 1725.00 31 Spots
Client Acceptance: Date:

Account Executive: 6/8/2018 9:52:33 AM by Lisa DIANGELO
Sales / Market Manager: 6/8/2018 10:23:37 AM by Robert Zompa
Business Manager: 6/8/2018 10:51:18 AM by Lisa DIANGELO
Traffic Manager: 6/8/2018 10:52:02 AM by Jordan Leach V53

ALL ORDERS SUBJECT TO THE STANDARD TERMS AND CONDITIONS ATTACHED HERETO
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STANDARD TERMS AND CONDITIONS

1. PARTIES

For purposes of this agreement:

(a) "Station" shall refer to radio stations owned and operated by Cumulus Broadcasting LLC andfor Cumulus Media Partners LLC, the ficensee(s), which will broadcast the announcements or programs as
provided for hereunder.

(b) "Advertiser” shall mean the person, firm, or corporation whose goods, services, or the like are the subject(s) of the radio time contracted for herein.

(c) "Agency” shall mean the advertising agency, if any, that authorized the purchase of radio time from the Station.

(d) "Advertiser/Agency” shall mean "Advertiser” if an agency is not involved with this agreement, and shall mean “Advertiser and/or Agency" if an agency is involved with this agreement.

2. AGENCY AS AGENT FOR ADVERTISER
Agency acknowledges and represents that it is acting as an agent for and on behalf of Advertiser. Agency further acknowledges and represents that it has actual authority to enter into this agreement for and on
behalf of Advertiser. If an agency is involved with this agreement, Agency and Advertiser shall be jointly and severally fiable for afl payments to be made to Station under this agreement.

3. PAYMENT AND BILLING

(a) Station will invoice Advertiser/Agency not less than monthly.

(b) Station’s invoices for broadcasts, announcements, or other services provided under this agreement shall be deemed correct unfess proven atherwise, and shall be, in the case of broadcasts or
announcements, based on Station's log.

(c) Upon Advertiser's/Agency's request, Station shall furnish an affidavit or certification of performance at the time of billing. Unless the request is received prior to billing, the request for an affidavit or
certification of performance shalf not act as a condition precedent to any payment or the time of any payment called for under this agreement.

(d) Payment by Advertiser/Agency is due on receipt of invoice and is considered past due at 30 days. Payments not made within 30 days shall bear interest at the rate of 1% percent per month or the maximum
amount permitted by law, if less than 1%z percent per month. If Advertiser/Agency fails {o make payments as provided for herein, or if Advertiser/Agency fails to comply with any other provision of this
agreement, notwithstanding any other contract provision, Station shall have the right, in addition to any other rights it may have, without notice, to cancel or suspend any broadcasting or to cancel this
agreement. Station reserves the right to revoke any agency commission, in whole or in part, in the event that payments are not made as provided for herein.

4. TERMINATION

Either party may terminate this agreement by giving the other party 14 days prior written notice. If Advertiser/Agency so terminates this agreement, it shall pay Station at the rate on which this agreement is
based up to the effective date of termination. If Station so terminates this agreement, Advertiser/Agency will either agree with Station on a satisfactory substitute day or time for continuance of the broadcast or
announcements covered by this agreement at the rates on which this agreement is based for such substitute time, or if no such agreement can be reached, Advertiser/Agency will pay Station according to the
rates specified herein for all broadcasts or announcements previously rendered by Station. Station may terminate this agreement at any time upon breach by Advertiser/Agency. In the event of termination
hereunder, neither party shall be liable to the other party otherwise than as specified in this agreement.

5. SUBSTITUTION OF PROGRAMS OF PUBLIC IMPORTANCE OR iN THE PUBLIC INTEREST

(a) Station shall have the right to cancel any broadcast or announcement or any portion thereof covered by this agreement in order {o broadcast any program that Station, in its absolute discretion, deems to be
of public importance or in the public interest. In such case, Station will notify Advertiser/Agency in advance, if reasonably possible, but if not, within a reasonable time after such broadcast or announcement has
been canceled.

(b} In the event that any broadcast or announcement is canceled under paragraph 5(a) above, Advertiser/Agency and Station will agree on a satisfactory substitute day and time for the broadcast or
announcement, or if no such agreement can be reached within 7 days after notice of canceliation, the broadcast or announcement will be considered canceled without affecting the rates or rights provided undet
this agreement, except that Advertiser/Agency shall not be required to pay for the cancelled broadcast or announcement.

6. FAILURE TO BROADCAST

If, due to public emergency or necessity, restrictions imposed by law, acts of God, labor disputes, or for any other cause, including mechanical, electronic or technical breakdowns beyond Station’s control, there
is an interruption or omission of any program or commercial anriouncement contracted to be broadcast hereunder, Station shall not be in breach hereof. but upon agreement with Advertiser/Agency, Station
shall substitute a reasonable equivalent date and time for the broadcast of the interrupted or omitted program or commercial announcement, If no such substitute time is available or agreed upon between the
parties, the time charges allocable to the interrupted or omitted program or commercial announcement will be waived.

7. RATE PROTECTION
Station reserves the right at any time, upon 30-days written notice, to change the rates, discounts, or charges hereunder.

8. COMMERCIAL MATERIALS; INDEMNIFICATION

(a) This agreement is not exclusive as to Advertiser's business, products, or services and Station remains free to solicit and broadcast programs or announcements of other advertisers whether or not they are
in competition with Advertiser's business, products, or services. All commercial materials, audio or video tapes, programs, or other similar materials shail be furnished and delivered to Station at
Advertiser's/Agency’s sole expense. Such materials, together with any instructions pertaining thereto, shall be delivered at feast 48 hours in advance of the scheduled broadcast or announcement. All materials
furnished for broadcast shall not be contrary to the public interest and shall conform to Station's then-existing program and operating policy and quality standards, and are subject to Station's prior approval and
continuing right to reject or require editing of such materials. No advertising matter, announcement, or program that may be deemed, in the Station’s sole discretion, injurious or prejudicial to the public's interest
the Station, or honest advertising and reputable business in general will be accepted. Station may destroy or dispose of any commercial material 60 days after the last broadcast hereunder, unless otherwise
instructed in writing by Advertiser/Agency.

(b) Notwithstanding Station’s approval rights in paragraph 8(a), Advertiser/ Agency shall indemnify and hold Station, its agents, employees, and officers harmless from and against all claims, damages,
obligations, liabilities, costs and expenses, including attorneys' fees, that arise ouf of or result from any broadcast, preparation of any broadcast, or contemplated broadcast of materials fumnished by or on behalf
of Advertiser/Agency, or furnished by Station at Advertiser's/ Agency’s request for use in connection with commercial material, including but not limited to those arising out of or that result from libel, slander,
invasion of privacy rights, or infringement of any proprietary rights. Advertiser/Agency warrants that all materials furnished to Station truly represent Advertiser's business, products, or services and will be free
from false claims or assertions. This paragraph 8{b} shall survive cancellation or termination of this agreement.

9. DISPUTES

Any discrepancy, dispute, or disagreement by Advertiser/Agency with any broadcast, announcement, program, or other service provided by Station hereunder or related to the amount charged by Station for
same shall be reported to Station in writing wilhin 20 days from the date of the invoice relating 1o same, time being of the essence. Failure to report such discrepancy, dispute, or disagreement in writing within
such time shall constitute a waiver of alt claims by Advertiser/Agency arising out of or related to such discrepancy, dispute, or disagreement.

10. GENERAL

(a) This agreement is subject to the terms of the licenses held by Station and is further subject to all federal, state, and municipal laws and regulations now in force or that may be enacted in the future, including
but not limited to the Rules and Regulations of the Federal Communications Commission and its decisions, actions, and orders when acting under its quasi-legisiative powers.

(b) This agreement, including the rights and obligations under it, may not be assigned or transferred without first obtaining Station’s written consent, nor may Station be required to broadcast hereunder for the
benefit of any Advertiser/ Agency other than those named on the face of this agreement.

(c) in the event of a breach by Station, Advertiser's/Agency’s exclusive remedy therefore shall be a credit for substituted advertising lime of equal value, and in no event shall Station be liable for any
consequential, incidental, or punitive damages, or monetary damages of any type.

(d) This agreement shall be construed under and according to the jaws of the State in which the Station’s main studio is located. All parties hereto agree that in any action brought to enforce the obligation or
right of any party hereunder, each party consents to personal jurisdiction and venue in any court of appropriate jurisdiction in the county or parish where the Station’s main studio is located.

(e) If it becomes necessary for Station to place Advertiser's/Agency's account with an atiorney or collection agency for the purpose of enforcing its rights hereunder, Advertiser/Agency shall be liable to Station
for reasonable attorneys’ fees, costs, and expenses.

{f) All notices hereunder shall be in writing and delivered by hand or registered or certified mail and shall be deemed given when delivered in person or, if mailed, on the second business day after the date of
the mailing. Any notice hereunder shall be sufficient if given to either Advertiser or Agency.

{g) If any provision of this agreement shall be adjudged by a court to be void or unenforceable, such adjudication shall not affect the validity or enforceability of any other provision of this agreement.

(h) The provisions hereof constitute the entire agreement between the parties and supersede any and all other transactions, negotiations, or representations whatsoever as to the broadcast or announcements,
or the parties’ rights and obligations hereunder, and shall not be modified except in writing.

(i) This Station does not discriminate in the sale of advertising time, and will accept no advertising which is placed with an intent to discriminate on the basis of race, gender or ethnicity. Advertiser hereby
certifies that it is not buying broadcasting air time under this advertising sales agreement for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the
basis of race, gender, national origin or ancestry.

STANDARD TERMS AND CONDITIONS

5/3/2011
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NAB Form PB-17 Issues

AGREEMENT FORM FO
NON-CANDIDATE/ISSUE ADVERTISEMENTS

Station and Location: Date:

L Christopher D. Hunter
do hereby request station time concerning the following issue:

H-8013/8-2679 legislation regarding aftermarket parts pending before the Rhode Isiand General Assembly

Time of Day,
Broadcast Rotation or Days Class Times per Number
Length Package - Week of Weeks

Total Charges:

This broadcast time will be used by: Property Casualty Insurers Association of America

Does the programming (in wheole or in art} communicate “a
message relating to any political matter of national importance?”

[ Ves ¥ e

Copyright © 2011 by the National Association of Broadcasters, May Not Be Copied, Reproduced, or Further Distributed.



NAB Form PB-17 Issues

For programming that “communicates a message relating to any political matter of national
importance,” list the name of the legally qualified candidate(s) the programming refers to, the
office(s) being sought and the date(s) of the election(s) (if applicable):

For programming that “communicates a message relating to any political matter of national
importance,” attach Agreed Upon Schedule (Page 3)

Irepresent that the payment for the above described broadeast time has been furnished by:

Property Casualty Insurers Association of America

and you are authorized to announce the time as paid for by such person or entity. The entity
furnishing the payment, if other than an individual person, is;

D a corporation; D a committee; g an association; D or other unincorporated group.

The names, offices, and addresses of the chief executive officers, directors, and/or authorized
agents of the entity are named below (may be attached separately):

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE BASIS
OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

I agree to indemnify and hold harmless the station for any damages or liability, including
reasonable attorney’s fees, that may ensue from the broadcast of the above-requested
advertisement(s). For the above-stated broadcast(s), I also agree to prepare a script,
transcript, or tape, which will be delivered to the station at least
before the time of the scheduled broadeasts,

TO BE SIGNED BY ISSUE ADVERTISER

i 7 .
06-07-18 ( Wnes WW /&wﬁi 401-831-3700

Date Signature Contact Phone Number

TO BE SIGNED BY STATION REPRESENTATIVE

D Accepted D Accepted in Part D Rejected

Signature Printed Name Title

Copyright © 201 by the National Association of Broadcasters, May Not Be Copied, Reproduced, or Further Distributed.
2



NAB Form PB-17 Issues

AGREED UPON SCHEDULE

Broadcast Time of Day,
Length Rotation or Days
Package

Class

Times per
Week

Number
of Weeks

Total Charges:

AFTER AIRING OF BROADCASTS:

Attach invoices or Schedule Run Summary to this Form showing;:

(1)actual air time and charges for each spot;

(2) the date(s), exact time(s) and reason(s) for Make-Good(s), if any; and

(3)the amount of rebates given (identify exact date, time, class of broadcast and

dollar amount for each rebate), if any.

Note: Because the FCC requires that the political
actuzl times the spots air, that information shoul

f
d

He contain the
be included in the

file as soon as possible. If that information is only generated monthly,
the file should include the name of a contact person who can provide

the times that specific spots aired,

Copyright © 2011 by the National Association of Broadcasters. May Not Be Copied, Reproduced, or Further Distributed,




Chris Hunter (POL.)

From: Michelle Lamarre
Phone: {(401) 433-4200 x253
Email: mlamarre205@gmail.com

6712018 11:30 AM
Flight Dates: 06/11/2018 - 06/24/2018 . Radio Market: PROVIDENCE-WARWICK-PAWTUCKET ,
Demo: P 18-64 : Survey: MAR18/FEB18/JAN18 :
i Geography: Metro
 Dajpat  Dapat  Spots  Lengh  UntRate  TolalCost  Average  CPP GRPs  %of  %ofTotal '%Reach NetReach Frequency  Gls
Code Rating . GRPs Cost

'WPROAM ($14867  §223000  03% $49556 2% 28% 8700 14 41800
_m_a:; 1 wic(08/11) , o ) , ) ;
8 ! «inwoo 2 120, 8 o.mx ,&owbm, 2.2 6% : 1 % . 1.5% 15,800 1.3 20,000
roasgieﬁ &  $140,00 $1,12000{  0.2% £$509.08 22| 8% 1% 15% 15800, 13 20,000
MEGATA AM 2060 $165.00]  $33000]  04% $41250 08 36% % 07% 7200 11 8,000
IMF10A3P MD 260 $150.00 $30000( __ 03% $500.00 06 2% 2%  08%  5300: 11 5500
! iK.;m% -1P . 2:60 o $165.00 $330.00 0.3% $550.00 06 7% 28%: 05% 48000 11 5,200
— AmFream  Bve 2l smnoo| ste000]  0.1% $800.00) 02 9%l 4% 04%  1200] 10 1,200
{ Flight A- 1 wk (06/18) _ o 5 R _
, 1 ] & 58.67 «m 1 M 10.00 o_ax @m@.& 23 ,@. "% 1.6% 18,700 13 21,600
nmmwﬁma.w,qoi : i 7 $158.57 2.:@& o.ui $482.61 23 m.i .::E, 16%. 16,700 13 zis00
L E“mymw.bw» >.g. m E.o ﬂmm 00 mumw..oo { 04%| $412.50 0.8 35%| 30% ; 0.7%: ﬂwoo. L1 8,000
W.&.ﬁmfkww i zi w_,mo ) $150.00 2%.8_..[@“@? $500.00 0.9 woil. A% 0.7%: 7400 11 8400
oo meseqeo o Pml 2060 $16500]  sa0o0] 03%| _ 5000 08| 2% 0% 0% 400 11 5200
{WPROFM LT $193.00  $280500  08%  $234T. 124 % 0%  95% 988000 13 126800
[ Flight A- 1 wk (06/11) o D , , ,
) i : mw : $173.75 $1, wmo 00 0.8% mnw_.ﬁ 6.0 :ﬁ ;g“ 5.1%: 51.500. £1.400
{One Week Total o N 8 $173.75] ___ $1,38000; .@,rl..xg L. 80 - Wh  B1% 51800 81,400
__|MFeA108 AM 2060 826000 $520.00 m,\orv $32500, 16 3% 18% 15900 17.000
MFlAP  MD 2{60 o $195.00 $390000  10%| 8 20 L 2% 19% 19000 20,200
AME3PP M 260 $200.00 $40000  09%] mﬁw 18] [ 17300 18,200
o IwETPoM o EVE[ 2le0  so00|  se000]  03%i  s1333] 0] . B%  06% 5700 6,000
— 7 $21500  $150500  09% $20516 64 18% 1%  53% 54000 12 85500

The first demo fisted is the Primary Demo,
This report was created in TAPSCAN using the following Radio information: PROVIDENCE-WARWICK-PAWTUCKET; MAR18 / FEB18 / JAN18; Metro; Multiple Dayparls Used; P 18-64; See Delaled Sourcing Page for Complete Detats.

®
Copyright © 2018 The Nielsen Company. All rights reserved, M\W‘N OM m @ M\w
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Chris Hunter (POL.)

From: Michelle Lamarre
Phone; (401) 433-4200 x253
Email: mlamarre205@gmail.com

6/712018 11:30 AM
Daypart Daypart Spots Length Unit Rate Total Cost . Average CPP GRPs %of . %ofTotal % Reach NetReach  Frequency Gls
) . Coda Rating . GRPs Cost ) )
'WPRO-FM (continuad)
mmm@;é@mm_wm@. o $215.00 $1.50500]  0.9%| $235.16 54 18% 15%  5.3%[ 54,000 12| 65500
. MEBA104 AM $260.00 $520.00| _ 0.8% $325.00: 18] 26% 1.6% 15,900) 1.1 17,000
IMF10AP  MD $195.,00 $585.00 1.0% $19500  ag 47%: 26% 70000 14y 30,300
S _mF3pre . PM: .. §20000]  s40000f 09%| 22222 18]  28%] LTy 17,8000 L 18,200
WWIOCFM o 6565 $A72500  02%  $M364  BS 5% 9% 30 14 53600
{Flight A - 1 wk (06M11) . , , ‘ o -
‘ - 7 . $63.82 §91500  02% _$31552. 8% 22% 22300 13 28,000
| One Week Total m. \ T N S Y $91500]  0.2% $31552. 8%| 22% 223000 131 28000
CMFBA0A AM 460 86500 $260.00{  0.1% $650.00. , zx,f, 0.5%; 55000 1A 6000
M-F 10A-3P ; MD: 460 B $55.00 $22000]  0.2%] $275.00 08  28% 07% 8800 1.1] 7,600
IM-F 3p-7P PM 4l60. $65.00 $260.001  0.3%] $216.67 12 41% 0.9%: 9,200} 1.1 10,4001
e _IMETPA2M L BVEL __ sfs0 $35.000  817500f  04%)  $350.00 03 17%] 04%| 36000 1] 4,000
IFlightA-Twkioeitg) . o . . e e ‘ .
. . ‘ R < B o $5786 $810.00.  02% $311.54° 26 1% 8h  20% 20,700 1.2 25800
{One Week Tolal v B o wo $57.86 $810.00]  0.2%! $31184. 26 % 8%  20% 20,700} 1.2 25,600
MFBA0A AM 480 $65.00 $260.00]  0.1%] $65000 04 15% 32%|  05% 55001 1.4 6,000
MF10ASP MDD 4160 \ $55.00 $22000]  0.2%: $27500. 08 31% 2% 0.1% 6,900 1.1} 7,600]
IMF 3P-7P CBML 460 38500 $260.00] 03%  $21667 1.2 46% 2% 09% 8,200 1.1 10,400}
e MR 2l60  $300i  $7000] L 0%} $35000] 02| 8%l 9% _0a% 1500 11] 1,600l
WWLLFM : B 16 , $175.00.  $280000  08%  §20588' 136!  38%) L28%  100%. 101,700 A3 1854000
[Flight A~ 1wk (08/11) e ., , ‘ .
, , 8 . §175.00 $1.40000.  08% $205.88: 68 5.5% 56,200 12 67,800
| One Week Total e , L ;.& e B175.00 $1.40000)  0.8% $205.88 68 5.5% 56,200 1.2 67,800
MFEAI0A AM: 2080 b so00.00 $400.00f  0.9% $222.22. 18 16% 16,300 1.1 17,600
MFEI0ASP . MD 2060 $22500 $450000  14% $160.71 28 26% 62000 11 28200
_MF 3PP ~ PM] 2160 $200.00 $400.00]  0.9% $2202 18 1.6% 16,700 1.1 17.800
JMEreaam o Bve|  2fee ool sooo] o2u|  sasoo 04| am0f 100 4200

Fllght A 1wk (06/18)

The first demo listed is the Primary Demo.
This report was created in TAPSCAN using the following Radio information: PROVIDENCE-WARWICK-PAWTUCKET; MAR18/ FEB18 / JAN18; Metro; Multiple Dayparts Used; P 18-64; See Delalled Sourcing Page for Complete Detas,

@
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Chris Hunter (POL.)

From: Michelle Lamarre
Phone: (401) 433-4200 x253
Email: mlamarre205@gmail.com

6/7/2018 11:30 AM
Daypart Daypart Spots Length Unit Rate Tola Cost ~ Average CPP GRPs %of ° %ofTolal ~ % Reach ' NetReach Frequency Gls
) ) Code o Rating GRPs -~ Cost .

8 $175.00 $1,400.00 0.8% $205.88 8.8 19%: 14% 5.5% 56,000 1.2 67,600
i X o 8 ! $175.00 ~ $1,400,00 0.8% $205.88 m.,m_ 19% 14% 55% 56,000 E_ 67,800,
. [MF 6A-10A %VTI‘%@ oo 820000} $40000)  0.0% §202 18] 2% 29%] 16% 16,300 1.3 17,600
 IMF10A3P ) MD 2080 . 3225001 $4850.00 14% $160.71 238 41% 32% 26% 26,200 1.1} 28,200}
_ImF3pp Ml ﬁ_.m,o . S20000f  $40000)  09%|  $22222) 18 26% 2% 16% 16700 1.4 :..m%w
e o {MmeaM . 280 $75.00) §150.00]  0.2%} 837500 o4l 6%[ 1% o04%| 38001  1of 4000
‘WPRV-AM .8 Lo #500 8360000 00%: %000 00 0%: 4% 03% 2800 12 3000

IFiight A~ 1 wk (06/11) ) ] ) ) ) ; ; )
e - , 8 $4500  $360.00  0.0% $0.00. 00 0% 4% 03% 2600 12 3,000
lOne WeekTolwd 8 w500 sw000|  00% 000, 00| 0% 4w e3w 2800 12, a0
MEBA0A  AMp 2:60 $75.00 $15000]  0.0% $000 00 0%  42% 0% 800 11 1,000
_IMF 1083 o MD| »_mo , $35.00 $70.00]  0.0% $0.00 00 0% 19%  01% 32 1.4} 800}
_IM-F3p-7P Lo PMp 2180 $45.004 $90.00 0.0% $0.00 0.0 0% 25%1  0.1% 800 101 800y
METPAM  EvE] a0 $25.00{ $50.000 0.0%) $0.00 00 0% Al 0% 300 13! 400

The first demo listed is the Primary Demo,

This roport was created in TAPSCAN using the following Radio information; PROVIDENCE-WARWICK-PAWTUCKET; MAR18/ FEB18/JAN1S; Metro; Mulliple Dayparts Used; P 18-64; Ses Detaliad Sourcing Page for Complele Delals,
Copyright © 2018 The Nielsen Company. All rights reserved, M
®
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Chris Hunter (POL.)

From: Michelle Lamarre
Phone: (401) 433-4200 x253
Email: mlamarre205@gmail.com
6/7/12018 11:30 AM

Schedule Grand Totals: 2 Weeks
Stations Spots UntRate Total Cast >m¢m&o oPP . GRPs ,\aoﬁmwi”; x%o._.oﬁ, % Reach z&xmug ,wsncm:&., - Gls ~ cPM
) . . e aun y - ) ; . I

WP ; \ 15 $14887 230,00 . 48856 45 1% 2%  28% 28700 14 41800 $53.10!
‘WPRO-FM_ TR - $193.00  $2:805.00 0.8%. 2347 24 % 8% 85% 86500 13 126900 $2271!
| WWKXFM ‘ 3 $5565 $1.725.00 02%  $31384 55 158% 7% 38% 39300 14 53,600 $32.741
| WWLEFM ) : 18 $17500° $2,800.00° 0.8%: $205.88 138 38%. 2% 10.0% 101,700 13 135400 $20.50!
| WPRV-AM 8 $45.00 $38000  00% $0.00 00 0% % 03% 2,800 12, 3,000. $11250
Accepled by Station Date

This station does not discriminate in the sale of advertising time and will accept no advertising which is placed with an intent t discriminate on the basis of race, gender or efhnicity. Advertiser hereby certifies that it is not buying broadeasting air
time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on particular stations on the basis of race, gender, national origin or ancestry.

The first demo isted Is the Primary Damo.

This report was created In TAPSCAN using the following Radio information: PROVIDENCE-WARWICK-PAWTUCKET: MAR18/ FEB18 / JAN1S; Matro; Multiple Dayparts Used; P 18-64; See Dstailed Sourcing Page for Complate Datails, _®

Copyright © 2018 The Nielsen Company, All rights reservad. M\MHA | m A N\H
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Detailed Sourcing Summary

Radio Market: PROVIDENCE-WARWICK-PAWTUCKET
Survey: Average of Nielsen Radio March 2018, Nielsen Radio February 2018, Nielsen Radio January 2018

Geography: Metro
Daypart: Multiple Dayparts Used

-....-.-..-.-.-......-.-...-.-.-..-...-.---c-a.--...-.u......-...-:-...-.-.-...-....-..--.-...-v...-..‘....-.-.....-..u.-....--.-........o...-.-...-'v.-..-......--.....-......-.n.-.-..-..-n.-..-.

Demolintab/Population:

... Papulation intab
Age/Gender Avg Daily - Avg Weakly Avg Daily Avg Weakly
Adults 18-64 (Primary) 1,019,600 7,019,600 799 702 |

-......-...-c..-....-...:-...---...-.--....-.n-.--.~.--....-..-:.-..-..-..-.-.-..n.....-..-v.....-....n...-.--.---a-..-.-.-....-.-.-.n.-.-.-.-......-.-.-....-..--...-..-.--...-.-.............--

Stations: User Selected
Additional
Notices:

.....-...-.-.»-.-..-.....a....-....-.-.-...-..-.-.......a...-....-.-.-c.....-..-.-..-.----..--...--.-........-.v....-..............-.-.u-.....-.:...-n.-..‘-.a-...-.-'-...-..-...a.c...---... canrans

Estimates reported for dayparts which start and end between 12m and 5a are based on the 5a-5a broadcast day. Estimates for all other dayparts are based on the 12m-12m calendar day.

Encoded stations qualify to be reported if they have received credit for five or more minutes of listening within a quarter hour from at least ene PPM Panelist and an Average Weekly Cume Rating of at
least .495 during the Monday - Sunday 6am - Midnight daypart for the survey period.

PPM estimates are derived from the PPM technology and methodology and are subject to the qualifications and limitations stated in that Report. The TAPSCAN Web software product is accredited by the
Media Rating Council and reports both accredited and non-accredited data, For a list of the accredited and non-accredited Nielsen radio markets and data available through TAPSCAN, click here:

Bt ey arbitron comidownloads/MRC Ancraditad 8 arvizas Markels ndf

The Reach and Frequency Model utilized by Nielsen is formulated on the bases of the Harris Model, a Linear Frequency reach-and-frequency model, and the Slide Rule audience {cume) growth madel,

-..--...............-.-.-..-..n....-.....-.-..-.-.'.-.-»...-.-....-.u..-.....-.-.-..-.:--.-.-..-.-..-..‘.-..-o.-...-.........-.-....-.a.--.-:......--...-.c-.-..v.....-..-...--.-.....-..-.-.-..-..--.-

Ascription Website: hlmdescdolionnislsgnoom
Rating Rellability Estimator: htngfre.nielsen.com

.c.-.-..-.-.-.---.-.-...-.---....-.-.-....-.--..-.u.-.-....-.....-‘.-...-.-..--....-...-...-.-...-a......--...-.--...-.-.-.-..................-.n...-.-....:.-.s-..-.-..-...-...-..-.-.-.-.-....-

A Nielsen Radio eBook Special Notices and Station Activities document has been generated for each survey. Please select the hyperlink 1o the survey that interests you,
hilpsllebook niolsan comisecure/PREI201BMARIIDT T disfBpasiaibaticas pdt htps:fishoskniglsencomisenus/PPORISFERIONT Todls SnecialNotices.nuf

hilpsiiebook.nislsencomisenue/F P20 BIANA D7 inuis/Speciaiboticesndi

Report: Copyright 2008 Nielsen. SoRware; Copyright 2008-2017 Nislsen. Nielsen Radio Data: Copyright 2018 Nielsen. Al rights reserved. For use pursuant fo a license from The Nislsen Company, Subiect to the limitations and qualifications
disclosed In the data and raports.

TAPSCAN s & mark of TAPSCAN Inc, used under license, Nielsen and the Nielsen logo are trademarks or registered {rademarks of CZT/ACN Trademarks, LL.C, & 1
Copyright © 2018 The Nielsen Company. Al ights reserved, MEWH.@ m @ M\u.
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Cumulus Media Providence Receipt Page 1 of 2
Cumulus Media Providence Account Transaction Results
1502 Wampanoag Trail
Providence, RI 02915
Phone # 401-433-4200
Status: approved
Transaction ID: 031-0120185033
AVS: Y
Transaction Details
Date: 06-08-2018 09:38 EDT
Transaction Type: sale
Amount: $10010.00
Card Type: American Express
Account Number: XXxXxxxxx-2081
Name: Advocacy Solutions
Address: 4 Richmond Street
City, State, Zip: Providence, RI 02906
Order Number: Various
Authcode: 282181
Merchant Name: Advocacy Solutions
Station/AE: All Stations/Michelle L
Invoice Number: Prepayment for wks
6/11 & 6/18
Customer Signature X
https://vault.trustcommerce.com/trans-result.php?transid=031-0120185033&returnURL=vt.... 6/8/2018
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https://vault.trustcommerce.com/trans-result.php?transid=031-0120185033&returnURL=vt.... 6/8/2018




