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Federal Cc ications Cc m Approved by OMB
Washington, DC 20554 3060-0754
. ' . L .
Children's Television Programming Report
Report reflects information for the filing period ending: 09/30/2012
Call Sign Channel Numbers Community of License
(anaiog) City State County ZIP Code
‘analog,
WDAY-TV .
6 (digital) Fargo ND Cass 58103

Licensee Name

FORUM COMMUNICATIONS

Network Affiliation Nielsen DMA Licensee World Wide Web Home Page Address (if applicable)

Network A

ABC Fargo-Valley City WWW.WDAY.COM

Facility ID Previous Call Sign (if applicable) License Renewal Expiration Date

22129 04/01/2014

Analog Core Programming
2. State the average number of hours of Core Programming per week broadcast by the station. See 47 C.F.R. §73.671(c). hours
3. (a) Does the Licensee provide information identifying each Core Program aired on its station, including an indication of the target child audience. to publishers of program guides
as required by 47 C.F.R. §73.673?

(b)  Ildentify publishers who were sent information in 3(a).

4, Complete the following for each program that you aired during the past three months that meets the definition of Core Programming. Complete chart below for each Core Program.

[There are no analog core program reports.]

Non-Core Educational and Informational Programming

5. Complete the following for each program that you aired during the past three months that is specifically designed to meet the educational and informational needs of children ages 16 and
under, but does not meet one or more elements of the definition of Core Programming. See 47 C.F.R. §73.671. Complete chart below for each additional such educational and informational
program.

[There are no analog non-core program reports.]
Sponsored Core Programming
6. List Core Programs, if any. aired by other analog stations that are sponsored by the Licensee and that meet the criteria set forth in 47 C.F.R. §73.671. Also indicate whether the amount of total

Core Programming broadcast by another station increased.

[There are no analog sponsored core program broadcast reports.]

[There are no analog sponsored core program detail reports.]

http://licensing.fcc.gov/KidVid/public/filing/form398.faces
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7. (a)
(b)
{©)
8. (a)
(b)
9. (a)
(b)
10.

State the average number of hours of Core Programming per week broadcast by the station on its main program stream. 3 hours
Did the Licensee broadcast on its main digital program stream the same Children's Core Programming provided on its analog channel? v

If Yes to 7(b), the Licensee certifies that the representations and children's program information provided with respect to its analog channel apply equally v

with respect to its main digital program stream.

1f No to 7{c), submit as an Exhibit a Statement of Explanation.

State the average number of hours per week of free over-the-air digital video programming broadcast by the station on other than its main program 168 hours
stream.

State the average number of hours per week of Core Programming broadcast by the station on other than its main program stream. See 47 C.F.R. §73.671. 4 hours
Does the Licensee provide information identifying each Core Program aired on its station, including an indication of the target child audience, to v
publishers of program guides as required by 47 C.F.R. §73.673?

Identify publishers who were sent information in 9(a).

TV GUIDE, TV MEDIA, TRIBUNE MEDIA, FYI

Complete the following for each program that you aired during the past three months that meets the definition of Core Programming. Complete chart below for each Core Program.

Title of Digital Core Program #1 Origination

Jack Hanna's Wild Countdown SYNDICATED

Regular Schedule ‘ o TotalTlm&e Alredat Regularly Scheduled Time Number of Pre-emptiox;;

Saturday @ 8am 13

Length of Program Age of Target Audience E/l Symbot Used As
From To Required

30 minutes 13 years 16 years Y

Describe the educational and informational ob}eétive‘ of ;};;;rogram and how it meets the definition of Core Programming

Wildlife expert and animal ambassador, Jack Hanna, brings the viewer face-to-face with the best
of the beasts. In this weekly half-hour series that will engage viewers 13-16, as well as the
whole family, Jack highlights his favorite animals and adventures from around the world.
Presented in countdown style, Jack offers up a different 'top ten' each week in a variety of
categories. What are the top ten 'fastest animals in Africa,' 'tallest insects,' ‘'biggest
eaters,' 'smartest birds'...Jack will answer all of these guestions and more. As Jack reveals
the categories, he gives further insights and interesting facts about the animals allowing
viewers of all ages the opportunity to be entertained as well as learn more about the
fascinating animal kingdom in Jack Hanna's Wild Countdown.

) ;l;itle“ot; Dlgnal Coré P;@rmn # Origination
Ocean Mysteries SYNDICATED
RegularSchedule - ‘ - o Total Times Aired at Regularly Scheduled Time Number of i’re;;zlnpt%ons
Saturday @ 8:30am é i3
“Lengtl‘; o‘f Pr‘ogram ‘ ‘ - ‘ Age of Target Audience ' ‘ E/l Symbol Used As
- . S - R ‘ Required
30 minutes 13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

The half-hour weekly series, Ocean Mysteries, offers a fresh approach tot he quest for aquatic
understanding by blending stories of fascinating sea creatures, comparisons to popular land
animals, and analogies to human experience. Hosted by Jeff Corwin, Ocean Mysteries is produced
for ages 13-16 - and beyond - by showing how animals share the same behaviors, challenges and
triumphs that humans do. From exciting rescues of abandoned animals to unexpected conflicts in
the '"family dynamics' of the mingling species, viewers will get to know - and care - about
these heroes, and all of the fascinating life teeming in our oceans.

http://licensing.fcc.gov/Kid Vid/public/filing/form398.faces 10/8/2012
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Title of Digital Core Program #3 Origination

Born To Explore SYNDICATED

Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions

Saturday @ 9am 13

Length of Program Age of Target Audience E/1 Symbol Used As
— - o Required

30 minutes 13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Developed and produced for 13-16 year olds, the world's cultures and its geographical wonders
come alive as the youngest president in the Explorers Club history, Richard Wiese, takes
viewers on a globetrotting adventure. While developed for 13-16 year olds, Born to Explore is
engaging for the whole family. In this weekly half-hour series, Richard uncovers amazing facts
of nature and manmade treasures. In Born to Explore, Richard Wiese takes the role of the
ultimate Social Studies teacher to a new level, brining the viewing audience to the places and
people of our world who form our cultures. Whether he climbs Mount Kilimanjaro, explores why
people live in the base of an active volcano, or travels down the Nile River, viewers will
travel the world without leaving their homes.

Title of Digital Core Program #4 ‘ Origination

Sea Rescue SYNDICATED

Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions

Saturday @ 9:30am 13

Length of Program Age of Target Audience E/I Symbol Used As
s e o - Required

30 minutes 13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

The half-hour weekly series, Sea Rescue, features the rescue, rehabilitation and - in many
instances - release back into the wild of ocean wildlife. Produced for ages 13-16, Sea Rescue
offers educational and entertaining television by demonstrating the welfare and medical
benefits that rescue and rehabilitation programs provide animals. Viewers will also learn that
there's a reciprocal benefit: rescued animals provide valuable insight into their biology and
ecology. This information adds to the pool of knowledge necessary to conserve threatened and
endangered species. Each week, Sea Rescue will leave its audience inspired by the real-life
stories of the featured animals and rescuers and with a fuller understanding of the rich array
of sea life with which we share our planet.

Title of Digital Core Program #5> ) Origination

Everyday Health SYNDICATED

Regular Schedule Total Times Aired at Regularly Scheduled Time Nuraber of Pre-emptions

Saturday @ 1l0am 13

Length of Program . B Age of Target Audience E/l Symbol Used As
ettt - e ; Required

30 minutes 13 years 16 years Y
Describe the educational and informational objective of the program and how it meets the definition of Core Programming -

In this weekly half-hour series developed and produced to educate and inform viewers ages 13-
16, our hosts scan the country finding those who '‘pay it forward' to promote health and
wellness. The remarkable people that viewers meet are referred to as 'agents of change,'’
special individuals who are making big changes in people's lives, one small step at a time.
Everyday Health is a series that uniquely raises awareness to help fight obesity, raise self-
esteem, establish physical fitness habits and prevent negative health choices. An inspirational

http://licensing.fcc.gov/KidVid/public/filing/form398.faces 10/8/2012
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program about people who confront challenges by taking control, Everyday Health, through
captivating storytelling, reports on amazing teens and other selfless Americans who are ‘paying
it forward' with good will and new ideas that will inspire other teens to take action.

Title of Digital Core Program #6 Origination

Food for Thought SYNDICATED

Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions

Saturday @ 10:30am 13

Length of Program Age of Target Auvdience E/1 Symbol Used As
From To Required

30 minutes 13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Young, enthusiastic and passionate about food, Clair Thomas is the 22 year old host who opens
viewers' eyes to how everyday life can inspire culinary creations in Food For Thought. Each
weekly-half hour, produced for ages 13-16, informs and educates teens about the power of food
as a tool for exploring new places, meeting new people and learning about different cultures.
Claire serves as a role model for 13-16 year old viewers by showing her passion for her family,
life and healthy living by sharing stories in the kitchen. Creative inspiration can come from
any place at any time - sometimes from family, sometimes from friends, or even from bloggers
needing her help. No matter how exotic or local the location, she's always in search of new
tastes and places to explore. Based on her unique perspective gathered throughout each episode,
Claire will teach the audience how to prepare "inspired"” dish while promoting a healthy
attitude towards food and life.

Title of Digital Core Program #7 Origination
CUBIX SYNDICATED
Regular Schedule Total Times Aired at Regularly Scheduled Time . Number of Pre-emptions
SATURDAY @ 6AM 11
HLen;;lil. of Program : Age of;l'argcl Audience E/1 Symbol Used As
. S . b » To. Required
30 minutes 6 years » 11 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programiming

Dr. Boehm oversaw the development of the educational content for Cubix. Her participation
insured that age-appropriate social and emotional skills and other pro-social material were
included within the context of the storylines. In addition to monitoring plot situations,
dialogue and action, Dr. Boehm's input underscored and reinforced social and emotional learning
as a primary educational purpose of each program. Dr. Boehm saw to it that educational and
informational messages were woven into each episode of the Series. The messages included
lessons that were introduced, addressed and resolved within an episode and reinforced in
subsequent episodes.

Title of Digital Core Program #8 Origination
RESCUE HEROES i SYNDICATED
Regular Schedule Total Times Atred at Regularly Scheduled Time . Number of Pre-emptions
SATURDAYS @ 6AM 2
Length of Program : Age of Target Audience ‘{ E/I Symbol Used As
. i - . . -, ; Required
From To

30 minutes

6 years 11 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programining

The program was designed to serve the education and information needs of children ages 6-11.

http://licensing.fcc.gov/KidVid/public/filing/form398.faces 10/8/2012
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Each week the Rescue Heroes are called into action to mobilize themselves in any part of the
globe to protect the world from natural and man-made disasters. Each half hour is comprised of
two 11 minutes episodes. Social and emotional character stories are embedded in the stories
using action and humor to convey messages of keeping an open mind, asking for help, facing your
fears, persistence pays off, preparedness, procedure, training and teamwork. At the end of each
episode the Rescue Heroes reinforce various safety tips, and information relating to the
educational message portrayed in the story.

Title of Digital Core Programn #9 Origination
CUBIX SYNDICATED
l;gular Sched\;le Total Times Aired at Regularly Scheduled Time ) Number of Pre-emptions
SATURDAY @ 6:30AM 7
Length of Program Age of Target Audience E/I Symbol Used As
Fromm ey Y Required
30 minutes 6 years 11 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

insured that age-appropriate social and emotional skills and other pro-social material were
included within the context of the storylines. In addition to monitoring plot situations,
dialogue and action, Dr. Boehm's input underscored and reinforced social and emotional learning
as a primary educational purpose of each program. Dr. Boehm saw to it that educational and
informational messages were woven into each episode of the Series. The messages included
lessons that were introduced, addressed and resolved within an episode and reinforced in
subsequent episodes.

.‘;I:jx;lewof Digital Core Program #10 Origination
RESCUE HEROES SYNDICATED
“k'egula‘l"“S;ledule Total Times Aired at Regularly Scheduled Time Numbex:cv);' l;;;;;nlgtiéns/‘ .
SATURDAY @ 6:30AM 6
l_énglh of l.’rogran‘x - Age of Target At;dier;ce : ‘Er‘l S‘ymbo! L&;ec; As
. [ . . PR ';rom e SR . . Required
: 30 minutes 6 years 11 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

The program was designed to serve the education and information needs of children ages 6-11.
Each week the Rescue Heroes are called into action to mobilize themselves in any part of the
globe to protect the world from natural and man-made disasters. Each half hour is comprised of
two 11 minutes episodes. Social and emotional character stories are embedded in the stories
using action and humor to convey messages of keeping an open mind, asking for help, facing your
fears, persistence pays off, preparedness, procedure, training and teamwork. At the end of each
episode the Rescue Heroes reinforce various safety tips, and information relating to the
educational message portrayed in the story.

Title of Digial C;vre‘ Plogram#l l : Origination

Great Big World SYNDICATED

Regular Schedulé ‘ : Total Times Aired at Regularly ScheduledTune o Number of Pre%mplions

SATURDAY @ 11AM | 10

Length of Program » : Age of Target Audience i E/l Symbol Used As
N ’ T Erom i To Required

30 minutes 13 years : 16 years Y

Describe the educational and in.fémaalional objective of the progran;";nd how it meets the definition of Cér; ;;ogramming - .

http://licensing.fcc.gov/Kid Vid/public/filing/form398.faces 10/8/2012
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Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of
particular concern to young teens; including global, social, educational, and wellness issues.
Award-winning teen hostess Elizabeth Stanton and select celebrity friends travel around the
world volunteering in areas of specific need - ranging from feeding the hungry in the slums of
Kenya to bringing hearing aids to Vietnamese neighborhoods whose citizens have experienced high
rates of profound deafness and hearing loss. Great Big World offers a dynamic television
experience for teens - combining the exciting, fun, and diverse experiences of world
exploration with the life-changing volunteer opportunities available in these same areas.
Various age-appropriate global issues are introduced to the viewing audience through indepth
and thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along
their journey. In addition, Elizabeth and friends' personal hands-on experiences in the field
both inspire teens to engage in selfless, helping behaviors in addition to educating them on
where and how to find volunteer opportunities.

Title of Digital Core Program #12 Origination

CHAT ROOM SYNDICATED

Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions

SATURDAY @ 11AM 3

Length of Progr;m; Age of Target Audience E1 Syml.);)b;bUse‘d As
From To Required

30 minutes 13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

ChatRoom is a program about issues and concerns that face teens. The program focuses on some of
the ethical choices today's teens must make with regard to social issues. Questions are framed
by real life stories from the teen cast. Two young women and two young men talk about their own
experiences with topics in the program.

‘ Tnle o% D}gila& C.orP; vl_"rogram‘ #13 » Origii;lation
Made in Hollywood: Teen Edition SYNDICATED
Regular Schedule . o T;lz.il :l"imcs Aired at Regularly Scheduled Time : Number of Pre-emptions
SATURDAY @ 11:30AM ‘ 11
Le‘rblbg'thbof Prograbm ‘ ‘ - Age of Target Audience E/l Symbol L‘]sed As
- . - . . - — o To : Required
30 minutes 13 years 16 years { Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

It is during the adolescent years that career exploration, planning, education, and decision-
making begins. There is no question that a career in one of the multimedia industries is among
the most popular career choices of adolescents. Although many feel their calling is for a more
obvious "on-~camera" career in acting, there are also a number of "behind the screen" pursuits
that make for fulfilling career choices. Made in Hollywood: Teen Edition (MIH:TE) was created
by Connection III Entertainment Corp. to provide career information and advice from top
Hollywood professionals to 13- to 16-year-old viewers so they can "explore and learn about the
technical, artistic, creative, business, and administrative careers that are a part of the
motion picture, television, music video, and home entertainment industries"

’Tit.le of Dig.ilal Core Program #14 Origination

ON THE SPOT SYNDICATED

Regular‘Schcdule ‘Tolal Times Alred at Re;uiz;;l);‘é;ixed;i;d Tlmc “““““ vNumber of Pre-emptions
SATURDAY @ 11:30AM 2

Length of Progxé\m » Age of Target Audience h E/.l Symb;] ‘U.sed As

- Frmﬁ : To Required
30 minutes ) ) T )

http://licensing.fcc.gov/KidVid/public/filing/form398.faces 10/8/2012
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13 years 16 years % Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Last year, the National Governors Association and Council of Chief State Officers released the
Common Core State Standards Initiative, an attempt to set a national curriculum to bridge the
standards gap between states. The content of On the Spot, a 30-minute E/I program for teens
ages 13+, is based on the Common Core State Standards. The show uses an entertaining on-the-
street format to test how well young people know the information contained in their own
national curriculum. Then, On the Spot explains the answer to each question. The pedagogical
approach of testing first and explaining the answer second has been shown to enhance retention
and understanding. On the Spot challenges viewers to recall middle and high school knowledge
about history, science, math, English, second languages, health, geography, art, music, and
technology, and then teaches them the answer. Among a field of narrowly-focused E/I programs,
On the Spot stands out as most the scholastically diverse and enriching educational program on

the market.

Title of Digital Core Program #15 Origination

Wild Ltd SYNDICATED

Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions

SUNDAY @ 10AM 11

Length of Program Age of Target Audience E/1 Symbol Used As
From Y Required

30 minutes 13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Wild Ltd.: 13-16; Sunday @ 10am 'Wild Ltd' is a half hour series created and designed with the
focus of educating and entertaining children from 13 to 16 years of age. In each episode the
cameras follow Game Ranger Michelle Garforth-Ventex, on her adventures both on land and under
the water. Michelle meets researchers and veterinarians and learns about their work -
suggesting job opportunities in the conservation world. Michelle always teaches about the
anatomy of the species at hand, the conservation listing and how we can better preserve their
population numbers. Each episode is designed to reveal to children the value of wild spaces and
the creatures that live within.

Title of Digital Core Program #16 Origination
ANIMAL SCIENCE SYNDICATED
Regulax Schedule B Total Times ;Mred al Regulariy\ échechxled Time Number of Pre-emptions
SUNDAY @ 10AM 3
Length of Program o Age of Target Audience E/l Symbol Useduf;s
o Co o From To Required
30 minutes 13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming
While most animal shows look at the behavior of animals, we go one step further to look at the
how and why an animal is able to excel in its environment. ANIMAL SCIENCE uses animation,
graphics, and scientific analysis from animal experts to give viewers more understanding than
ever before of these amazing creatures. Our enthusiastic host's modern vocal style will be
engaging to the target audience. This program will attract all age demographics.

‘T‘itle of i);gital Cor‘e P;oéram #17. ‘ (;niginat‘ion
Made in Hollywood: Teen Edition SYNDICATED
RegularSchedule B ‘ ; vTola‘I Times Aired at Regu[a;]y Scheduled Time‘ Number of Pre-emplionsr
SUNDAY @ 10:30AM c11

http://licensing.fcc.gov/KidVid/public/filing/form398.faces 10/8/2012
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Length of Program Age of Target Audience E/1 Symbol Used As
i e e Required

From To

30 minutes 13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

It is during the adolescent years that career exploration, planning, education, and decision-
making begins. There is no question that a career in one of the multimedia industries is among
the most popular career choices of adolescents. Although many feel their calling is for a more
obvious "on-camera" career in acting, there are also a number of "behind the screen" pursuits
that make for fulfilling career choices. Made in Hollywood: Teen Edition (MIH:TE) was created
by Connection III Entertainment Corp. to provide career information and advice from top
Hollywood professionals to 13- to 16-year-old viewers so they can "explore and learn about the
technical, artistic, creative, business, and administrative careers that are a part of the
motion picture, television, music videco, and home entertainment industries”

Title of Digital Core Program #18 Origination
Great Big World SYNDICATED
Regular Schedule Total Times A ired at Regularly Scheduled Time Number of Pre-emptions
SUNDAY @ 10:30AM 3
vLength of Program Age of Target Audience E/l Symbol Used As
From To Required
30 minutes 13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Elizabeth Stanton's Great Big World provides dynamic core programming in the areas of
particular concern to young teens; including global, social, educational, and wellness issues.
Award-winning teen hostess Elizabeth Stanton and select celebrity friends travel around the
world volunteering in areas of specific need - ranging from feeding the hungry in the slums of
Kenya to bringing hearing aids to Vietnamese neighborhoods whose citizens have experienced high
rates of profound deafness and hearing loss. Great Big World offers a dynamic television
experience for teens - combining the exciting, fun, and diverse experiences of world
exploration with the life-changing volunteer opportunities available in these same areas.
Various age-appropriate global issues are introduced to the viewing audience through indepth
and thoughtful interviews with Elizabeth, her travel buddies, and the friends they meet along
their journey. In addition, Elizabeth and friends' personal hands-on experiences in the field
both inspire teens to engage in selfless, helping behaviors in addition to educating them on
where and how to find volunteer opportunities.

Title of Digital Core Program #19 - ' .6ﬁgination

Live Life and Win SYNDICATED

Regular Schedule Total Times Aired at Regularly Scheduled Time - :‘ ‘I‘;lumber of Pre-emptions

SUNDAY @ 11AM 14
Length of Program Age of Target Audience E/I Symbol Used As
. [T R . . - - = Required

30 minutes 13 years 16 years Y

Describe the educational and informational objective of the program and how it ineets the definition of Core Programming

The series features: Inspirational segments and teen success stories of character and personal
determination in the arts, school, sports and community; considers topics such as social
responsibility and justice, perseverance, leadership, academic achievement, volunteerism, and
life skills such as the importance of exercise and nutrition. The goals of the series are to
encourage the 13- to l16-year old audience to: l-Explore, discover, and learn strategies to
achieve personal dreams; 2- learn about the personal attributes important for achieving dreams;
3- explore volunteerism as an opportunity to build character and to uncover personal passions;
and 4- gain knowledge about life skills necessary to "Live Life and Win!"

http://licensing.fcc.gov/KidVid/public/filing/form398.faces 10/8/2012
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Title of Digital Core Program #20

Page 9 of 12

Origination

ON THE SPOT SYNDICATED

Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions

Sunday @ 11:30am 12
Length of Program Age of Target Audience E/l Symbol Used As
From To Required
30 minutes
13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Last year, the National Governors Association and Council of Chief State Officers released the
Common Core State Standards Initiative, an attempt to set a national curriculum to bridge the
standards gap between states. The content of On the Spot, a 30-minute E/I program for teens
ages 13+, is based on the Common Core State Standards. The show uses an entertaining on-the-
street format to test how well young people know the information contained in their own
national curriculum. Then, On the Spot explains the answer to each question. The pedagogical
approach of testing first and explaining the answer second has been shown to enhance retention
and understanding. On the Spot challenges viewers to recall middle and high school knowledge
about history, science, math, English, second languages, health, geography, art, music, and
technology, and then teaches them the answer. Among a field of narrowly-focused E/I programs,
On the Spot stands out as most the scholastically diverse and enriching educational program on
the market.

Title of Digital Core Program #21 Origination

Made in Hollywood: Teen Edition SYNDICATED

Regular Schedule Total Times Aired at Regularly Scheduled Time Number of Pre-emptions

SUNDAY @ 11:30AM 2

Length of Program Age of Target Audience E/I Symbol Used As
= oo . T Required

30 minutes
13 years 16 years Y

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

It is during the adolescent years that career exploration, planning, education, and decision-

i making begins. There is no question that a career in one of the multimedia industries is among

the most popular career choices of adolescents. Although many feel their calling is for a more
obvious "on-camera" career in acting, there are also a number of "behind the screen" pursuits

" motion picture,

that make for fulfilling career choices. Made in Hollywood: Teen Edition (MIH:TE) was created
by Connection III Entertainment Corp. to provide career information and advice from top
Hollywood professionals to 13- to l6-year-old viewers so they can "explore and learn about the
technical, artistic, creative, business, and administrative careers that are a part of the
television, music video, and home entertainment industries”

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional programming guideline (applied to free video programming aired on other
than the main program stream) did not consist of program episodes that had already aired within the previous seven days either on the station's main program stream or on another of the
station’s free digital program streams?

If No. submit as an Exhibit a Statement of Explanation setting forth the number of repeats in excess of the repeat limit and the times and dates the episodes involved were aired.

Non-Core Educational and Informational Programming

Complete the following for each program that you aired during the past three months that is specifically designed to meet the educational and informational needs of children ages 16 and
under. but does not meet one or more elements of the definition of Core Programming. See 47 C.F.R. §73.671. Complete chart below for each additional such educational and information
program.

[There are no digital non-core program reports.]

Ly
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Sponsored Core Programming

13. List Core Programs, if any. aired by other stations that are sponsored by the Licensee and that meet the criteria set forth in 47 C.F.R. §73.671. Also indicate whether the amount of total Core
Programming broadcast by another station increased.

[There are no digital sponsored core program broadcast reports.]

[There are no digital sponsored core program detail reports.]

Other Matters

14. Complete the following for each analog and digital program that you plan to air for the next quarter that meets the definition of Core Programming. Complete chart below for each Core
Program, identifying whether it is to be broadcast on the station's analog or digital channel or both channels.

Title of Planned Core Program #1 Origination

Jack Hanna's Wild Countdown SYNDICATED
Regular Schedule Total Times to be Aired
SATURDAY @ 8AM 13

Length of Program Age of Target Audience

From To

30 minutes

13 years 16 years

Describe the educational and informationat objective of the program and how it meets the definition of Core Programming

Wildlife expert and animal ambassador, Jack Hanna, brings the viewer face-to-face with the best
of the beasts. In this weekly half-hour series that will engage viewers 13-16, as well as the
whole family, Jack highlights his favorite animals and adventures from around the world.
Presented in countdown style, Jack offers up a different 'top ten' each week in a variety of
categories. What are the top ten 'fastest animals in Africa,' 'tallest insects,' 'biggest
eaters,' 'smartest birds'...Jack will answer all of these questions and more. As Jack reveals
the categories, he gives further insights and interesting facts about the animals allowing
viewers of all ages the opportunity to be entertained as well as learn more about the
fascinating animal kingdom in Jack Hanna's Wild Countdown.

Title of Planned Core Program #2 Origination

Ocean Mysteries SYNDICATED

Regular Schedule Total Times to be Aired

Saturday @ 8:30am 13

Length of Program Age of Target Audience

e . e ! e
30 minutes

13 years 16 years

Describe the educational and informational objective of the program and how it meets the defiition of Core Programming

The half-hour weekly series, Ocean Mysteries, offers a fresh approach tot he quest for aquatic
i understanding by blending stories of fascinating sea creatures, comparisons to popular land

- animals, and analogies to human experience. Hosted by Jeff Corwin, Ocean Mysteries is produced
. for ages 13-16 -~ and beyond - by showing how animals share the same behaviors, challenges and
triumphs that humans do. From exciting rescues of abandoned animals to unexpected conflicts in
the 'family dynamics' of the mingling species, viewers will get to know - and care - about
these heroes, and all of the fascinating life teeming in our oceans.

| Title of Planned Core Program #3 Origination
Born To Explore SYNDICATED
Regular Schedule Total Times to be Aired
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Saturday @ %am

Length of Program Age of Target Audience

From To

30 minutes 13 years 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

Developed and produced for 13-16 year olds, the world's cultures and its geographical wonders
come alive as the youngest president in the Explorers Club history, Richard Wiese, takes
viewers on a globetrotting adventure. While developed for 13-16 year olds, Born to Explore is
engaging for the whole family. In this weekly half-hour series, Richard uncovers amazing facts
of nature and manmade treasures. In Born to Explore, Richard Wiese takes the role of the
ultimate Social Studies teacher to a new level, brining the viewing audience to the places and
people of our world who form our cultures. Whether he climbs Mount Kilimanjaro, explores why
people live in the base of an active volcano, or travels down the Nile River, viewers will
travel the world without leaving their homes.

Title of Planned Core Program #4 Origination
Sea Rescue SYNDICATED
Regular Schedule Total Times to be Aired
Saturday @ 9:30am 13
Length of Program . Age of Target Audience
From To
30 minutes 13 years 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

The half-hour weekly series, Sea Rescue, features the rescue, rehabilitation and - in many
instances - release back into the wild of ocean wildlife. Produced for ages 13-16, Sea Rescue
offers educational and entertaining television by demonstrating the welfare and medical
benefits that rescue and rehabilitation programs provide animals. Viewers will also learn that
there's a reciprocal benefit: rescued animals provide valuable insight into their biology and
ecology. This information adds to.the pool of knowledge necessary to conserve threatened and
endangered species. Each week, Sea Rescue will leave its audience inspired by the real-life
stories of the featured animals and rescuers and with a fuller understanding of the rich array
of sea life with which we share our planet.

Tltle ofPlanned Corev Pro‘gra;n #5 Origination

Recipe Rehab SYNDICATED

Regular Schedule Total Times to be Aired

Saturday @ 10am 13
LenghofProgam Age of Target Audience

30 minutes 13 years 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

In this weekly half hour competition style series developed and produced to educate and inform
viewers ages 13 - 16, it is chef against chef in a recipe makeover challenge. Viewers will
submit their favorite, decadent, high calorie, classic family recipes and two acclaimed chefs
will face off in a head to head competition to give the recipes a low calorie twist. The
audience will learn the value of healthy, wholesome ingredients and how healthy food choices
can have positive effects on our quality of life. Special guests will serve as judge and jury.

Titte of Planned Core Program #6 ¢ Origination

Food for Thought ; SYNDICATED
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Regular Schedule Total Times to be Aired
Saturday @ 10:30am 13
Length of Program Age of Target Audience
From To
30 minutes 13 years 16 years

Describe the educational and informational objective of the program and how it meets the definition of Core Programming

weekly-half hour, produced for ages 13-16,

Young, enthusiastic and passionate about food, Clair Thomas is the 22 year old host who opens
viewers' eyes to how everyday life can inspire culinary creations in Food For Thought. Each
informs and educates teens about the power of food
as a tool for exploring new places, meeting new people and learning about different cultures.
Claire serves as a role model for 13-16 year old viewers by showing her passion for her family,
life and healthy living by sharing stories in the kitchen. Creative inspiration can come from
any place at any time - sometimes from family, sometimes from friends,
needing her help. No matter how exotic or local the location,
tastes and places to explore. Based on her unique perspective gathered throughout each episode,
Claire will teach the audience how to prepare "inspired" dish while promoting a healthy
attitude towards food and life.

or even from bloggers
she's always in search of new

15. Does the Licensee publicize the existence and location of the station's Children's Television Programming Reports (FCC 398) as required by 47 C.F.R. §73.3526(e)(11)(iti)? Y
16. Identify the licensee's children's programming liaison.

Name Telephone Number

CORY . 701-241-5342

Address | E-mail Address

301 SOUTH 8TH STREET

: CTOLLIVER@WDAY .COM

City State i ZIP Code
FARGO ND 58103
17 Include any other comments or information you want the Commission to consider in evaluating your compliance with the Children’s Television Act {or use this space for supplemental

explanations). This may include information on any other non-core educational and informational programminyg that you aired this quarter or plan to air during the next quarter, or any existing

or proposed non-broadcast efforts that will enhance the educational and informational value of such programming to children. See 47 C.F.R. §73.671, NOTES 2 and 3.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM ARE PUNISHABLE BY FINE AND/OR IMPRISONMENT (U.S. CODE, TITLE 18, SECTION 1001), AND/OR
REVOCATION OF ANY STATION LICENSE OR CONSTRUCTION PERMIT (U.S. CODE, TITLE 47, SECTION 312(a)(1)), AND/OR FORFEITURE (U.S. CODE, TITLE 47,

SECTION 503).

1 centify that the statements in this application are tirue. complete. and correct to the best of my knowledge and belief. and are made in good faith.

Name of Licensee

FORUM COMMUNICATIONS

Date

10/8/2012

FCC Form 398
March 2006

Signature
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