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CHILDREN’S TELEVISION ACT OF 1990
WBRZ-TV / DT
COMMERCIAL INFORMATION

CERTIFICATION

This certification reflects local and network, analog and digital, programming
broadcast during the Year of 2022. Certification states that WBRZ-TV / DT and
ABC children’s programming scheduled during the above quarter are formatted
to comply with the Children’s Television Act of 1990.

PREPARED BY:
ROBERT BERNARD, DIRECTOR OF PROGRAMMING

AND TRAFFIC

\
REVIEWED BY: Qﬁ_b\h(a&mﬂ&

ROCKY DABOVAL, GENERAL MANAGER




LOCAL CERTIFICATION

WBRZ's Traffic Department certifies that all children’s
programming aired from January 01, 2022 to December 31,
2022, in compliance with commercial limitations set forth in the
Children’'s Television Act.

The following is a list of all Syndicated programs produced for
children twelve years old and younger which were scheduled on
WBRZ-TV/DT channels 2.1, and 2.2.

Program: NONE

Duration: 30 minutes

Number of Syndicated Commercial Minutes:
Opportunity for Local Commercial Matter :
Opportunity for Non-Commercial Matter

BECAUSE ALL WBRZ’'S PROGRAMS ARE ORIGINALLY PRODUCED FOR AND
DIRECTED AT CHILDREN THIRTEEN TO SIXTEEN YEARS OLD,NEITHER THE
COMMERCIAL LIMITS NOR THE WEBSITE RULE APPLY (SEE 47 C.F.R. §

73.670 (Note 2)).

ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-

16, NONETHELESS SYNDICATORS HAVE ENDEAVORED TO COMPLY WITH
THE RESTRICTIONON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS
73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS
COMMISSION, 47 C.F.R. § 73.670(b), (c)

AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF
COMMERCIALFREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c)
URLs, NOT UNDER THE CONTROL OF THE LICENSEE, OF NON-PROFIT OR
GOVERNMENT ENTITIES WITHIN

PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES,
OR MEDIA CEMPANLES IN z NERSHIP WEFH THOSE ENTITIES.
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Robert Bernard
Director of Programming & Traffic
WBRZ/KBTR -TV



I"HEARST

media production group

Weekend Adventure

Commercial Load and Website Report

15t Quarter 2022

The following is a list of the Weekend Adventure programs provided to ABC affiliates from
Hearst Media Production Group, LLC (HMPG) designed to meet the educational/informational
requirement for children 13 to 16 years old during the first quarter of 2022. Because these
programs are originally produced for and directed at children 13 to 16 years old, neither the
commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that

all of these programs were formatted in the order indicated with the following commercial loads.

Children’s Weekend Programs (series)

1. Program: Wildlife Nation with Jeff Corwin

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
2 Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
3. Program: Hearts of Heroes #1

Duration: Half-hour

Number of Network Commercial Minutes: 8:30



4. Program: Free Enterprise

Duration: Half-hour

Number of Network Commercial Minutes: 8:30

5 Program: OQutback Adventures with Tim Faulkner
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

6. Program: Hearts of Heroes #2
Duration: Half-hour

Number of Network Commercial Minutes: &:30

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None
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Although these programs are not subject to the website rule because they are produced for and
aimed at children 13 to16, nonetheless HMPG has endeavored to comply with the restriction on
URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).



None of these programs contained any URLs, with the possible exception of (a) fictional URLSs
in programming, (b) URLSs of commercial-free websites that satisty 47 C.F.R. § 73.670(b), or (c)
URLSs, not under the control of the licensee of non-profit or government entities within public
service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
March 15, 2022
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media production group

Weekend Adventure

Commercial Load and Website Report

2nd Quarter 2022

The following is a list of the Weekend Adventure programs provided to ABC affiliates from
Hearst Media Production Group, LLC (HMPG) designed to meet the educational/informational
requirement for children 13 to 16 years old during the second quarter of 2022. Because these
programs are originally produced for and directed at children 13 to 16 years old, neither the
commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that
all of these programs were formatted in the order indicated with the following commercial loads.

Children’s Weekend Programs (series)

1. Program: Wildlife Nation with Jeff Corwin

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
2. Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
3. Program: Hearts of Heroes #1

Duration: Half-hour

Number of Network Commercial Minutes: 8:30



4. Program: Free Enterprise

Duration; Halt-hour

Number of Network Commercial Minutes: 8:30

5. Program: Outback Adventures with Tim Faulkner
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

0. Program: Hearts of Heroes #2
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None
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Although these programs are not subject to the website rule because they are produced for and
aimed at children 13 to16, nonetheless HMPG has endeavored to comply with the restriction on
URLSs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).



None of these programs contained any URLSs, with the possible exception of (a) fictional URLs
in programming, (b) URLSs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (¢)

URLSs, not under the control of the licensee of non-profit or government entities within public

service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
June 15, 2022
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media production group

Weekend Adventure

Commercial L.oad and Website Report

3rd Quarter 2022

The following is a list of the Weekend Adventure programs provided to ABC affiliates from
Hearst Media Production Group, LLC (HMPG) designed to meet the educational/informational
requirement for children 13 to 16 years old during the third quarter of 2022. Because these
programs are originally produced for and directed at children 13 to 16 years old, neither the
commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that
all of these programs were formatted in the order indicated with the following commercial loads.

Children’s Weekend Programs (series)

L. Program: Wildlife Nation with Jeff Corwin

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
2, Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
3. Program: Hearts of Heroes #1

Duration: Half-hour

Number of Network Commercial Minutes: 8:30



4, Program: Free Enterprise
Duration: Half-hour

Number of Network Commercial Minutes: &:30

D Program: Outback Adventures with Tim Faulkner

Duration: Half-hour

Number of Network Commercial Minutes: 8:30

6. Program: Hearts of Heroes #2
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None
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Although these programs are not subject to the website rule because they are produced for and
aimed at children 13 to16, nonetheless HMPG has endeavored to comply with the restriction on
URLs displayed within shows (see sections 73.670(b), (¢) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).



None of these programs contained any URLs, with the possible exception of (a) fictional URLs
in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c)
URLs, not under the control of the licensee of non-profit or government entities within public

service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
October 5, 2022
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media production group

Weekend Adventure

Commercial L.oad and Website Report
4th Quarter 2022

The following is a list of the Weekend Adventure programs provided to ABC affiliates from
Hearst Media Production Group, LLC (HMPG) designed to meet the educational/informational
requirement for children 13 to 16 years old during the third quarter of 2022. Because these
programs are originally produced for and directed at children 13 to 16 years old, neither the
commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that
all of these programs were formatted in the order indicated with the following commercial loads.

Children’s Weekend Programs (series)

1. Program: Wildlife Nation with Jeft Corwin

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
2. Program: Oh Baby!

Duration: Half-hour

Number of Network Commercial Minutes: 8:30
3, Program: Hearts of Heroes #1

Duration: Halt-hour

Number of Network Commercial Minutes: 8:30



4. Program: Vets Saving Pets
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

5. Program: Free Enterprise
Duration: Half-hour

Number of Network Commercial Minutes: 8:30

6. Program: Hearts of Heroes #2

Duration; Half-hour

Number of Network Commercial Minutes: 8:30

Children’s Weekend Specials

None

Children’s Weekday Programs

None

Children’s Weekday Specials

None
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Although these programs are not subject to the website rule because they are produced for and
aimed at children 13 to16, nonetheless HMPG has endeavored to comply with the restriction on
URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).



None of these programs contained any URLSs, with the possible exception of (a) fictional URLSs
in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (¢)

URLSs, not under the control of the licensee of non-profit or government entities within public

service announcements aired on behalf of those entities or media companies in partnership with

those entities.

Hearst Media Production Group, LLC
December 15, 2022



