WKMG/ TVG6

CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION

WKMG-TV certifies that all children’s programs carried during 1Q 2012, which are identified below, were formatted so that, as a
matter of standard policy and practice, the programs would not exceed the following commercial time limits in Section 73.670 of the
FCC's rules:

Weekdays: 12:00 minutes in any hour program and 6:00 in any bhalf-hour program

Weekends: 10:30 minutes in any hour program and 5:15 in any half-hour program

(Commercial matter was prorated in the same proportion for any children’s program over five minutes, but less than a half-hour in
duration, that aired outside a longer children’s program} Attachment A identifies any commercial time overrun from the limils stated
above, together with a brief explanation.

WKMG-DT 6.1

PROGRAM TITLE DAY FIME DATES DURATION
Doodlebops Rockin Road Show - | Sat 09:00A 01/07/12 — 03/31112 30 minutes
Doodlebops Rockin Road Show - |l Sat 09:30A  OHO7/12 - 033112 30 minutes
Busytown Mysteries - | Sat 10:00A  01/07/12 - 03/3112 30 minutes
Busytown Mysteries - il Sat 10:30A  G1/07/12 ~ 03/31H12 30 minutes
Danger Rangers Sat 11:00A  01/07/12 - 03/31/12 30 minutes
Horseland Sat 11:3CA  01/0712 - 0331112 30 minutes
* Excapi for 0371012 due to NCAA Basketball

Boodiebops Rockin Road Show - 1 Sat 08:30A  03/10/12 30 minutes
Doodlebops Rockin Road Show - 1l Sat 09:00A 03110112 30 minutes
Busytown Mysteries — | Sat 09:30A  03/10/12 30 minutes
Busytown Mysteries - [I Sat 10:00A 0310712 30 minutes
Danger Rangers Sat 10:30A 03110112 30 minutes
Horsetand Sat i1:00A 03/110/12 30 minutes

WKMG-DT 6.2 (L ATV}

PROGRAM TITLE DAY TIME DATES DURATION
Beta Records Mon 10:00A 12126011 - 03/19/12 30 minutes
Virus Attack Tues 10:00A  12/27111 - 03/20M12 30 minutes
Passport to Explore Wed 10:00A  12/28/M11 - 03/21/12 30 minutes
Angel's Friends Thurs 10:00A 1272911 - 03/22M12 30 minutes
Avsiel, Zoey and Eli, Too Fri 10:00A  12/30/11 - 03/23/12 30 minutes
Dos y Dos Sun 10:00A  01/01/12 - 03/25M12 30 minutes

Was there time periods in this quarter during which the commercial time limils stated above were exceaded?

YES .4 NO
If yes, provide details of each such instance of Attachment A

| hereby state, under penally of perjury, that the foregeing is true, correct and complete to the best of my knowledge, information
and belief.

041047

Date Laura GendfiwidgiTy 7
Business Manage

4466 N. JOHN YOUNG PARKWAY
ORLANDO, FLORIDA 32801
(407) 291-6000



CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
January 1, 2012 through March 31, 2012

During the above period, the CBS Television Network (“CBS”), a unit of CBS Corporation,
disseminated to its owned and affiliated stations the following weekly programs originally
produced and broadcast primarily for an audience of children 12 years of age and under:

Doodlebops 1
Doodlebops 11
Busytown Mysteries |
Busytown Mysteries 11
Danger Rangers
Horseland

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS, during the period January
1, 2012 through March 31, 2012, was formatted to contain no more than the maximum amount
of commercial time permitted under the Communications Act, as amended, 47 U.S.C. §303a, and
47 C.FR. §73.670(a)-(d). Specifically, I certify that, in the form and sequence in which the
programming was disseminated by CBS to its owned and affiliated stations for broadcast:

4] Bach hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

(2) When, due to preemptions, the network disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of
children’s programming, that program contained no more than five
minutes fifteen seconds (5:15) of network commercials and was formatted
to contain no commercials supplied by the local station.

().oF 4

Howard F Jaeckel
Senior Vice President\Apsociate General Counsel

CBS Broadcasting Inc.

Date: April 3,2012



3/26/2012
- LATV Networks certifies that all children's TV programs carried on LATV during this quarter, which are indentified below, were formatted so that
the standard policy Is in practice. The programs will not exceed the commerclal time limits in section 73.6790(a} of the FCC's rules.

~ Week days: 12 minutes in any hour program and & minutes In any balf hour program.
Weekends: 10:30 minutes In any hour program and 6:15 minutes in any half hour pragram.

{Commercial matter was prorated in the same proportion for any children's program over five minutes, but less {han a half hour in duration, and
that aired outside the full length children's programy)

Attachment "A' indentifies any commercial time overrun from the limits stated above, fogether with a brief explanation.

Network Commercial

Program Time Weekday Minutes

PT - MT €Y. ET
7:00AM  800AM  9:00AM . 10:00 AM Monday 0:00:3:30

7:0ﬂ AM  8:00 AM QOOAM 10:00 AM Tuesday 0:00:3:30

T.00AM  8:00 AM 9:00 AM - 10:00 AM Wednesday 0:00:3:30
700AM . 8:00AM 900 AM - 10:00 AM Thursday 0:00:3:30
7:00AM = 8:00AM . © 10:00 AM Friday 0:00:3:30

7.00AM  GO00AM S:00AM  10:00 AM Sunday 0:00:3:30

Station certifies that there were not any time pertods during the quarter in which the “commercial matter” time limits stated above were
exceeded during 12-and-under chifdren's programming.

Yes Na
X

f no, provide details of each such instance in Annex A,

. Station certifies that, during the quarter, It has complied with the commercial requirements of §73.670(b), {c) & (d} of the FCC's rules regarding the
isplay of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2, 2007,

Yes No
A

f no, provide detalls in Annex B.

% .
- | hereby state, under penaity or perjury, that the foregolng Is true, correct and /F.! A 3% 1. A

omplete to the best of my knowledge, information and bellef, ’ v_' 5 Cardenas

Traffic Manager Program Director
Wﬁﬂr@@% 7 i




WKMG/ TVG6

CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION

WKMG-TV cenifies that all children’s progeams carried during 2Q 2012, which are identified below, were formatted so that, as a
matter of standard policy and practice, the programs would not exceed the following commercial time limits in Section 73.670 of the
FCC’s rules:

Weokdays: 12:00 minutes in any hour program and 6:00 In any half-hour program

Weekends: 10:30 minutes in any hour program and 5:15 in any half-hour program

{Commercial matter was prorated in the same propariion for any children's program over five minutes, but less than a half-hour in
duration, that aired outside a longer children’s program} Attachment A identifies any commercial time overrun from the limits stated
above, together with a brief explanation.

WKMG-DT 6.1
PROGRAM TITLE DAY TIME DATES DURATION
Deoodlebops Reckin Read Show - | Sat 09:00A  04/07/12 — 07/30/12 30 minutes
Docdlebops Rockin Road Show - I} Sat 09:30A  04/07/112 - 07/30112 30 minutes
Busytown Mysteries - | Sat 10:00A  04/07H12 — 07130112 30 minutes
Busytown Mysteries - Il Sat 10:30A  04/07/12 - Q7/30H12 30 minutes
Danger Rangers Sat 11.00A 04407112 - 07/30/12 30 minutes
Horseland Sat 11:30A  04/07H2 - 07/30/12 30 minutes

WKMG-DT 6.2 (RTV)

PROGRAM TITLE DAY TIME DATES DURATION
Mustard Pancakes Mon 10:00A  04/0TH2 - 07/30/12 30 minutes
Ariel, Zoey & Eli, Too Mon 10:30A  04/07/12 - 07/30/12 30 minufes
Virus Attack Tues 10:00A  04/07112 - 07/30/12 30 minutes
Angel's Friends Tues 10:30A  04/07/12 - 07/30112 30 minutes
Passport to Explore Wed 10:00A  04/07/12 - Q7/30/12 30 minutes
Beta Records Wed 10:30A  04/07M2 - 07/30/12 30 minutes
Animal Atlas Thurs 10:00A  04/07/12 — 07/30/12 30 minutes
Mustard Pancakes Thues 10:30A  04/07/12 - 07730112 30 minutes
Aqua Kids Adventure Fri 10:00A  04/07/12 - 07/30112 30 minutes
Ariel, Zoey and Eii, Too Fri 10:30A  04/07/12 - 07/30H12 30 minutes

Was there time periods in this quarter during which the commercial time limits stated above were exceeded?

____YES X __NO
if yes, provide details of each such instance of Attachment A

I hereby state, under penalty of perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
and belief.

07.09./2._
Date Laura GeneltE, WKMG-TV
Business Manag

Sl 1o

4466 N. JOHN YOUNG PARKWAY
ORLANDO, FLORIDA 32804
(407} 291-6000




CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
April 1, 2012 through June 30, 2012

During the above period, the CBS Television Network (“CBS™), a unit of CBS Corporation,
disseminated to its owned and affiliated stations the following weekly programs originally
produced and broadcast primarily for an audience of children 12 years of age and under:

Doodlebops 1
Doodlebops 11
Busytown Mysteries 1
Busytown Mysteries II
Danger Rangers
Horseland

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
sfations.

I hereby certify that the children’s programming disseminated by CBS, during the period April 1,
2012 through June 30, 2012, was formatted to contain no more than the maximum amount of
comumetcial time permitted under the Communications Act, as amended, 47 U.S.C. §303a, and
47 C.F.R. §73.670(a)-(d). Specifically, I certify that, in the form and sequence in which the
programming was disseminated by CBS to its owned and affiliated stations for broadeast;

(1) Iiach hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

2) When, due to preemptions, the network disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of
children’s programming, that program contained no more than five
minutes fifteen seconds (5:15) of network commercials and was formatted
to confain no commercials supplied by the local station.

Matthew Margo

Senior Vice President

CBS Program Practices, New York
CBS Television Network

Date: July 2, 2012




RETRO TELEVISION, INC.

WEB SITE RULE COMPLIANCE CERTIFICATION
SECOND QUARTER 2012

Children’s programming may not direct viewers to an Internet website unless the website offers a
substantial amount of bona fide program-related or other non-commercial content; the website is
not designed “primarily” for commercial purposes (that is, e-commerce or advertising); the
website’s home page and other menu pages clearly distinguish between the website’s
commercial and non-commercial sections; and, the website page to which viewers are directed is
not used for e-commerce, advertising, or other commercial purposes (that is, the page has no
links labeled “store™ or direct links to other pages with commercial material). Finally, neither
children’s programming nor commercials aired during children’s programming may display
Internet website addresses that direct viewers to Internet websites that utilize a program’s
characters to advertise, promote, or sell products or services.

After due review of internal records and documentation provided to us by program suppliers,
Retro Programming Services, Inc. hereby certifies:

ﬂ that it complied fully with the FCC’s commercial limits with respect to all children’s
programs broadcast during this quarter that are subject to those requirements,

L1 that it did not comply fully with the FCC’s commercial limits with respect to all
children’s programs broadcast during this quarter that are subject to those requirements,
as explained in Attachment A hereto.

RETRO TELEVISION, INC.

= L9,

Name
\D“ (\Q_C_“}TCXZ,&\ @(Q Q\(ka\f\\(\\: WA,
Title ‘D ] %

DATED: JULY < ,2012



Commercial Limit Certification

I in my capacity for Retro Television, Inc. do hereby certify that

for the period from April 01, 2012 through June 30, 2012;

1. am familiar with the commercial limits imposed by Section 73.760 of the Federal
Communications Commission's rules [no more than twelve (12) minutes per hour of
commercial material may be broadeast during children's programming during the week,
and no more than ten and one-half (10 1/2) minutes per hour on weekends];

2.Unless attached as Exhibit A, no Commercial limits set forth in paragraph | above were
exceeded.

Certified by me this 2 day of July, 2012,

C\<1-~—~<\\ c—q%l@_

Terri Coyle

STATE OF TENNESSEE
COUNTY OF HAMILTON

The foregoing instruments were acknowledged before me this 2 day of April 2012, by Terri
Coyle on behalf of Retro Television, Inc.
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WKMG/ TVG

CHILDREN'S TV PROGRAMMING COMMERCIAL CERTIFICATION

WKMG-TV certifies that all children’s programs casried during 3Q 2012, which are identified below, were formatted so thaf, as a
matter of standard policy and practice, the programs would not exceed the following commarciat time limits in Section 73.670 of the
FCC's rules:

Weekdays: 12:00 minutes in any hour pregram and 6:00 in any half-hour program

Weekends: 10:30 minutes in any hour program and 5:15 in any half-hour program

{Commercial malter was prorated in the same proportion for any children's program over five minutes, but less than a half-hour in
duration, that aired outside a longer children’s program) Attachment A identifies any cormmercial time overrun from the limits stated
above, together with a brief explanation,

WKMG-DT 6.1

PROGRAM TITLE DAY TIME DATES DURATION
Doodiebops Rockin Road Show - | Sat 09:00A  10/06/12 — 12/29/12 30 minutes
Doodlebops Rockin Road Show - 1i Sat 09:30A  10/06/12 - 12/2912 30 minufes
Busytown Mysteries - | Sat 10:00A  10/06/12 - 12/2912 30 minutes
Busytown Mysteries - (I Sat 10:30A  10/06/12 —~ 12/29/12 30 minutes
Liberty Kids — | Sat 11:00A  10/06/12 — 12/29/12 30 minutes
Liberty Kids — Il Sat 11:30A  10/06/12 — 12/20/12 30 minutes
*Except 10/06/12

10/06/12 {due to NCAA Footbalf} DAY TIME DATES DURATION
Doodlebops Rockin’ Road Show - | Sat 08:30A 10108/12 30 minutes
Doodlebops Rockin’ Road Show ~ I Sat 09:00A  10/06/12 30 minutes
Busytown Mysteries — | Sat 08:30A 10/06/12 30 minutes
Busytown Mysteries — il Sat 10:00A 10/06/12 30 minutes
Liberdy Kids — | Sat 10:30A  10/06/12 30 minutes
Liberty Kids — I Sat 11:00A 10/06H2 30 minwtes

WKMG-DT 6.2 {RTV)

PROGRAM TITLE DAY TIME DATES DURATION
Mustard Pancakes Mon 10:00A  10/06/12 - 12129112 30 minutes
Real Life 101 Mon 10:30A  10/06/12 - 12/29/12 30 minutes
Mouse in the House Tues 10:00A  10/06/12 ~ 12/20/12 30 minutes
Real Life 101 Tues 10:30A  10/06/12 — 12/29/12 30 minutes
Passport to Explore Wed 10:00A  10/08M2 — 12/29/12 30 minutes
Real Life 101 Wed 10:30A  10/06/12 — 12/29/12 30 minutes
Eco Company Thurs  10:00A  10/06M12 - 12/28/12 30 minutes
Real Life 101 Thurs 10:30A  10/06/12 — 12/29/12 30 minutes
9" Period Fri 10:00A  10/06/12 30 minutes
Wild America Fii 10:00A 10713112 - 122912 30 minutes
Real Life 101 Fri 10:30A  10/06/12 - 12129112 30 minutes

Was there time perieds in this quarter during which the commearcial time limits stated above were exceeded?

YES X NO
If yes, provide details of each such instance of Attachment A

| hereby stale, under penalty of perjury, that the foregoing is true, correct and complets to the best of my knowledge, information
and belief.

$0.c8/2 /ﬁ\

Date Lauré Goiiell

Business ager

4466 N. JOHN YOUNG PARKWAY
ORLANDO, FLORIDA 32804
{407} 291-6000



CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
July 1, 2012 through September 30, 2012

During the above period, the CBS Television Network (“CBS”), a unit of CBS Corporation,
disseminated fo its owned and affiliated stations the following weekly programs originally
produced and broadeast primarily for an audience of children 12 years of age and under:

Doodlebops 1
Doodlebops 11
Busytown Mysteries I
Busytown Mysteries 11
Danger Rangers
Horseland

Liberty’s Kids I
Liberty’s Kids II

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS, during the period July 1,

. 2012 through September 30, 2012, was formatted to contain no more than the maximum amount
of comnercial {ime permitted under the Communications Act, as amended, 47 U.S.C. §303a, and
47 C.E.R. §73.670(a)-(d). Specifically, I certify that, in the form and sequence in which the
programining was disseminated by CBS to its owned and affiliated stations for broadcast;

(1) Each hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

(2)  When, due to preemptions, the network disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of
children’s programming, that program contained no more than five
minutes fifteen seconds (5:15) of network commercials and was formatted
to contain no commercials supplied by the local station.

Matthew Margo

Senior Vice President

CBS Program Practices, New York
CBS Television Network

Date: October 1, 2012




Commercial Limit Certification

I in my capacity for Retfro Television, Inc. do hereby certify that

for the period from July 01, 2012 through Sept 30, 2012:

1. 1 am familiar with the commercial limits imposed by Section 73.760 of the Federal
Communications Commission's rules [no more than twelve (12) minutes per hour of
commercial material may be broadcast during childeen's programming during the week,
and no more than ten and one-half (10 1/2) minutes per hour on weekends]:

2.Unless attached as Exhibit A, no Commercial limits set forth in paragraph | above were
exceeded.

Certified by me this 3 day of Oct, 2012.

Terri Coyle

STATE OF TENNESSEE
COUNTY OF HAMILTON

The foregoing instruments were acknowledged before me this 3rd day of Oct. 2012, by Terri
Coyle on behalf of Retro Television, inc.
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RETRO TELEVISION, INC.

WEB SITE RULE COMPLIANCE CERTIFICATION
THIRD QUARTER 2012

Children’s programming may not direct viewers to an Internet website unless the website offers a
substantial amount of bona fide program-related or other non-commercial content; the website is
not designed “primarily” for commercial purposes (that is, e-commerce or advertising); the
website’s home page and other menu pages clearly distinguish between the website’s
commercial and non-commercial sections; and, the website page to which viewers are directed is
not used for e-commerce, advertising, or other commercial purposes (that is, the page has no
links labeled “store” or direct links to other pages with commercial material). Finally, neither
children’s programming nor commercials aired during children’s programming may display
Internet website addresses that direct viewers to Internet websites that utilize a program’s
characters to advertise, promote, or sell products or services.

After due review of internal records and documentation provided to us by program suppliers,
Retro Programming Services, Inc. hereby certifies:

ﬂl that it complied fully with the FCC’s commercial limits with respect fo all children’s
programs broadcast during this quarter that are subject to those requirements.

[ that it did not comply fully with the FCC’s commercial limits with respect to all
children’s programs broadcast during this quarter that are subject to those requirements,
as explained in Attachment A hereto.

RETRO TELEVISION, INC.
e T Q@\,g\g
Name ro

Title

B\ (\‘QS_XTOV;QV Q‘(Oq\(qmw\‘nf\'
o

DATED: OCTB » 2012




WKMG/ TVG

CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION

WKMG-TV certifies that all children's programs carried during 4Q 2012, which are identified below, were formatied so that, as a
matter of standard policy and practice, the programs would not exceed the following commaercial time limits in Section 73.670 of the
FCC's rules:

Weekdays: 12:00 minutes In any hour program and 6:00 in any half-hour program

Weokends: 10:30 minutes in any hour program and 5:15 In any half-hour program

(Commercial matter was prorated in the same proportion for any children's program over five minufes, but less than a half-hour in
duration, that aired outside a longer children’s program) Attachment A identifies any commercial time overrun from the limits stated
above, together with a brief explanation.

WKMG-DT 6.1

PROGRAM FITLE DAY TIME DATES DURATION
Doodlebops Rockin Read Show - Sat 09:00A  10/06/12 - 12/28M2 30 minuies

Doodlebops Rockin Road Show - 1] Sat 09:30A  10/06/12 — 12/29/12 30 minutes

Busytown Mysteries - | Sat 10:00A  10/06/12 — 12/28/12 30 minutes

Busytown Mysteries - Sat 10:30A  10/06/12 — 12/29/12 30 minutes

Liberty Kids - | Sat 11:00A  10/06/12 - 12/29/12 30 minutes

Liberty Kids — lI Sat 11:30A  10/06/12 — 12/29/12 30 minutes

*Except 10/06/12

10/06/12 (due to NCAA Football) DAY TIME DATES DURATION
Docdlebops Rockin® Road Show — | Sat 08:30A 10/06/12 30 minutes

Docdlebops Rockin' Road Show — I Sat 09:00A 10/06/12 30 minutes

Busytown Mysleries ~ | Sat 09:30A  10/06/12 30 minutes

Busytown Mysteries — I Sat 10:00A  10/08M12 30 minutes

Liberty Kids — | Sat 10:30A  0/08/12 30 minutes

Liberty Kids — I Sat 11:00A 10/06H2 30 minutes

WKMG-BT 6.2 (RTV)

PROGRAM TITLE DAY TIME DATES DURATION
Mustard Pancakes Mon 10:00A  10/06/12 - 12/29/12 30 minutes

Real Life 101 Mon 10:30A  10/06/12 — 12/29/12 30 minutes

Mouse in the House Tues 10:00A  10/06/12 ~ 12/29/2 30 minutes

Real Life 101 Tues 10:30A  10/06/12 — 12129012 30 minutes

Passport to Explore Wed 10:00A  10/06f12 ~ 12/29/12 30 minutes

Real Life 101 Wed 10:30A  10/06/12 — 12/28/12 30 minutes

Eco Company Thurs 10:00A  10/06/12 — 1229712 30 minutes

Real Life 101 Thurs  10:30A  10/06M2 —~ 12/2912 30 minutes

9" period Fri 10:00A  10/06/12 30 minutes

Wild America Fri 10:00A 10713112 30 minutes

g™ Period Fri 10:00A 1072012 — 12/29/12 30 minutes

Real Life 101 Fri 10:30A  10/06/12 - 12/29/12 30 minutes

Was there time periods in this quarier during which the commercial time limits stated above were exceeded?

YES X NO
If yes, provide details of each such instance of Attachment A

I hereby state, under penalty of perjury, that the foregoing is true, correct and complete to the best of my knowledge, information
and belief.

Y. 43 @

Date Laura GeneHt, WKMG-P/

Business Manager
A 10

4466 N. JOHN YOUNG PARKWAY
ORLANDO, FLORIDA 32804
(407) 291-6000



CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
October 1, 2012 through December 31, 2012

During the above period, the CBS Television Network (“CBS™), a unit of CBS Corporation,
disseminated to its owned and affiliated stations the following weekly programs originally
produced and broadcast primarily for an audience of children 12 years of age and under:

Doodlebops 1
Doodlebops 11
Busytown Mysteries I
Busytown Mysteries I
Liberty’s Kids I
Liberty’s Kids IT

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

T hereby certify that the children’s programming disseminated by CBS, during the period
October 1, 2012 through December 31, 2012, was formatted to contain no more than the
maximum amount of commercial time permitted under the Communications Act, as amended, 47
U.S.C. §303a, and 47 C.F.R. §73.670(a)-(d). Specifically, I certify that, in the form and
sequence in which the programming was disseminated by CBS fo its owned and affiliated
stations for broadcast:

(1)  Each hour of weekend children’s programming {containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

(2) When, due to preemptions, the network disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of
children’s programming, that program contained no more than five
minutes fifteen seconds (5:15) of network commercials and was formatted
to contain no commercials supplied by the local station.

%m}‘d’ 9"1 Ay

Matthew Margo

Senior Vice President

CBS Program Practices, New York
CBS Television Network

Date: December 31, 2012



