KUTV[G)
FRESH AIR

CHILDREN’S TV PROGRAMMING COMMERCIAL
CERTIFICATION
KUTV certifies that all children’s television programs carried during third quarter 2009 were

formatted so that, as a matter of standard policy and practice, the programs would not exceed
the commercial time limits in Section 73.670 of the FCC'’s rules.

Program Title Day and Time Carried Duration
Cake Saturday, 8:00 a.m. 30:00
Horseland Saturday, 8:30 a.m. 30:00
Dino Squad Saturday, 9:00 a.m. 30:00
Sushi Pack Saturday, 9:30 a.m. 30:00
Strawberry Shortcake Saturday, 10:00 a.m. 30:00
Care Bears Saturday, 10:30 a.m. 30:00

FALL SCHEDULE (Effective 9/19)

Busytown Mystery | Saturday, 8:00 a.m. 30.00
Noonbory & Super 7 | Saturday, 8:30 a.m. 30.00
Busytown Mystery Il Saturday, 9:00 a.m. 30.00
Sabrina Saturday, 9:30 a.m. 30.00
Busytown Mystery Ili Saturday, 10:00 a.m. 30.00
Noonbory & Super 7 I Saturday, 10:30 a.m. 30.00

There were no time periods in this quarter during which the commercial time limits stated above
were exceeded:

X __True False
If false, provide details of each such instance on Attachment A or B.

| hereby state, under penalty of perjury, that the foregoing is true, correct and complete to the
best of my knowledge information and beligf
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CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
July 1, 2009 — September 30, 2009

During the above period, the CBS Television Network (“CBS”), a unit of CBS Corporation,
disseminated to its owned and affiliated stations the following weekly programs originally
produced and broadcast primarily for an audience of children 12 years of age and under:

CARE BEARS

STRAWBERRY SHORTCAKE
CAKE

HORSELAND

SUSHI PACK

DINO SQUAD

BUSYTOWN MYSTERIES - I
NOONBORY & THE SUPER 7 -1
BUSYTOWN MYSTERIES - II
SABRINA: THE ANIMATED SERIES
BUSYTOWN MYSTERIES - III
NOONBORY & THE SUPER 7 - II

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period July 1,
2009 through September 30, 2009, was formatted to contain no more than the maximum amount
of commercial time permitted under the Communications Act, as amended, 47 U.S.C. §303a, and
47 C.F.R. §73.670(a)-(d). Specifically, I certify that, in the form and sequence in which the
programming was disseminated by CBS to its owned and affiliated stations for broadcast:

(1)  Each hour of weekend children’s programming (containing either one

hour-long-program-or-twe-conseeutive-half-hour programs)-contained-ne
more than ten and one-half minutes (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

(2)  When, due to preemptions, the network disseminated during the weekend
a half-hour children’s program which was not part of an hour’s block of
children’s programming, that program contained no more than five
minutes fifteen seconds (5:15) of network commercials and was formatted
to contain no commercials supplied by the local station.

A otk X cgo——
Matthew Margo

Senior Vice President

CBS Program Practices, New York

CBS Television Network

Date: September 30, 2009



