wWOOD
Period Covering: 1st Q

HILDREN'S TV PR G COM

The station certifies that all children’s TV programs
children ages 12 years of age and under aired by the
listed below) were formatted by the program provide
as a matter of standard policy and practice, the progr
matter time limits of § 73.670(a) of the FCC's Rules

Weekdays: 12 minutes inany clock-hour of children
stand-alone half-hourprogram)

Weekends: 10.5 minutes in any clock-hour of childr
stand-alone half-hour program)

Program Title:

NONE

8%
narter 2019

R L CERT TION
produced and broadcast primarily for
station during this quarter (which are

r and broadcast by the station so that,
rams would not exceed the commercial

's programming (6 minutes in a

en's programming (5.25 minutes in a

1. Station certifies that at no time during this
time limits (stated above) exceeded during
and broadcast primarily for children ages 12

YES: X NO:

arter were the commercial matter
children's programming produced
d under.

IfNO, details of each instance are included as af attachment hereto.

2. Station certifies that, during this quarter, it comp

lied with the FCC’s Rules regarding

commetcial requirements regarding the display of Internet website addresses during

children's programming.

YES: X_ NO:

If NO, details of each instance are included as an attachment hereto.

Thereby state, under penalty of perjury, that the foregoing istrue, correct and complete to

the best of my knowledge, information and belief,

Signature: M%’\;\S) Title:

Date: M@”L 9

Vice President & General Manager



April 2, 2019
Dear Affiliate Partner:

To assist you in complying with the reporting requiremern
that stations air “core” educational and informational chile
episode-specific descriptions (“The More You Know’
block) as set forth in the attached Quarterly Children’s P
The report includes information that will be helpful in pr
have not included the specific dates and times for each
station-specific.

This report is divided into the following categories:

1.
in the 1st quarter of 2019 and those planned for the 2nd ¢

2. Core Programming: Regularly scheduled programn
specifically designed to serve the educational and inform!
these programs is identified on-air as educational and in
identified to the national listing services. To assist statig
Form 398, we have added specific episode numbers.
More You Know programming is identified as 13-16 year

3. Other Programming: Programming furnished by
educational and informational nesds of children 16 and |
the educational and informational needs of children.

4. Public service announcements targeted to children 16

5. Neon-broadcast efforts that enhance the educations

programming to children.

The reguiarly-scheduled children’s programming and pro
Network during the 1st quarter of 2019 complied with the

Act, and 47 C.F.R. §§ 73.670(a)-(d), provided that you br|

furnished to you by NBC, and did not add any promotion
directed by NBC via weekly postings on APT.

If you have any questions about these reporting requirem

Karen Peled
NBCUniversal Media, LLC

Vice President, Legal NBC Broadcasting, Affiliate Relation

(212) 664-6858
karen.peled@nbcuni.com

ts for children’s television and the requirement
dren’s programming, we are providing you with
educational and informational programming
rogramming Report for the 1st quarter of 2019.
eparing FCC Form 398. Please note that we
1 of the programs as that information may be

Educational Objectives and Show Summaries: The More You Know both for programs broadcast

juarter of 2019.

ning furnished by the. NBC Network that is
ational needs of children ages. 13-16. Each of
formational with the “E/I icon and is similarly
ns with the preemption report section of FCC
Please note that the target age range for The
s -old.

the NBC Network that contributes to the
under, but is not specifically designed to meet
and under.

[ and informational value of NBC Network
motional content fumished to you by the NBC
commercial [imits of the Children’s Television

padcast and distributed such programming as
al or advertising content thereto other than as

ents, please feel free to call us.

S




Note Regarding FCC’s Video Descripfion Rules: The programs supplied in The More You Know
block are video-described to provide a better viewing experience for blind or visually impaired
children. Under the FCC’s revised video description rules that became effective on July 1, 2018,
full-power affifiates of the ABC, CBS, Fox and NBC| networks that are located in the fop 60
television markets must provide 87.50 hours per calendar quarter of video-described
programming, 50 hours of which must continue to air during prime time and/or in children’s
programming. The additional 37.50 hours may air at any time between 6AM and midnight local
fime. A video described program may be counted foward the 87.50 hours when jt is originally
aired and on one re-airing. Although much of the programming aired with video description is likely
to be newly produced, stations may count any program they are airing for the first or second time
with video description after the effective date, even if|the program aired on that station without
video description prior to the effective date. Similarly, a|station may count programming foward its
87.50-hour obligation even if that programming has ajred elsewhere with video description, as
fong as it is airing with description for the first or second|time on that station.

1" QUARTER 2019 o
EDUCATIONAL OBJECTIVES and SHOW SUMMARIES
[AGE TARGET 18-16]

January 1, 2019 — March 31, 2019

In the 1% Quarter of 2019, NBC continued airing The More You Know Educational/Informational
programming block, designed for older adolescent children, aées 13-16. Each of the six shows has a hosted
format, featuring non-fiction, informative programming that extends NBC’s iconic The More You Know
brand to Saturday mornings. The audience views inspiring stories about the environment, social change,
health and wellness, and community engagement. One new series joined the lineup beginning January 1,
2019. Earth Odyssey with Dylan Dreyer replaced one of two weekly episodes of Vets Saving Pets.

THE VOYAGER WITH JOSH GARCIA

The Voyager with Josh Garcia is a live action, half-hour television program designed to meet the
educational and informational needs of children aged 13-16. The Voyager with Josh Garcia takes viewers on
an exciting and immersive journey around the globe with world traveler and host, Josh Garcia. Each episode
gives aundiences access to the world’s most incredible destinations as Josh secks out the truly authentic
experiences one can only find when shown by a knowledgeable and passionate guide. In cach episode, Josh
learns how to prepare an authentic, regional meal, visits a local artisan to learn about their trade and craft,
and samples the culture while learning about the heritage of the region’s population, showing viewers what
is so unique about each city he visits. The Voyager with Josh Garcia brings viewers on an enthralling
adventure to explore the people and cultures that make our world so breathtaking.

EARTH ODYSSEY WITH DYLAN DREYER

Earth Odyssey with Dylan Dreyer is a live action, half-hour television program designed to meet the
educational and informational needs of children aged 13-16. Earth Odyssey with Dylan Dreyer will take
viewers on an incredible journey to the wildest points on the globe, uncovering the connection between the
environment, the wildlife, and the human beings that surround|them. Hosted by Meteorologist Dylan
Dreyer, Earth Odyssey with Dylan Dreyer will reveal a new destination each week, ranging from Africa,




Indochina, the Middle East, and many untamed islands around the world. Audiences will come face-to-face
with fascinating native animals, some cute and some dangerous, while educating teen viewers with amazing
facts about nature and wildlife. Earth Odyssey with Dylan Dreyer gives audiences a captivating look at the
symbiosis between all living things, in the most larger-than-life places on Earth.

CONSUMER 101

Consumer 101 1s a live action, haif-hour television program lesigned to meet the educational and
informational needs of children aged 13-16. Hosted by Jack Rico with the help of experts and scientists
from the Consumer Reports labs and testing facilities, Consumer 101 will give viewers a behind-the-scenes
look into the science used to test every kind of product— from the obscure,

to the fascinating, to the everyday. Each wecek, audiences wil} discover more about the surprising intricacy
of product testing, learn more efficient ways to get the most out of everyday items, as well as catch a
glimpse into a unique career path in the fields of science and technology. Consumer 101 is an empowering
series aimed at giving teens the tools they need to make smarter choices as consumers, exploring the how,
where, when, and why we spend our resources so we can all make educated decisions when it counts.

NATURALLY, DANNY SEO

Naturally, Danny Seo is a live action, half-hour television program designed to meet the educational and
informational needs of children aged 13-16. Naturally, Danny| Seo is a series about seeking a healthier
lifestyle by learning the science behind eating well, exercising your mind and body, and caring for our
planet. Host Danny Seo is a leading authority on eco-friendly [living, and has devoted his career to the idea
that caring for the environment can go hand-in-hand with enjoying time with family and friends, sharing
delicious and healthy meals, while creating an environmentally friendly home. In each episode of Naturally,
Danny Seo, viewers will be introduced to inspiring ideas from fun and healthy recipes, to easy and
sustainable crafts. Viewers will learn how to embrace a natural lifestyle, easily and beautifully, along with
quick tips on green living. ' ' S

VETS SAVING PETS

Vets Saving Pets is a live action, half-hour television program|designed to meet the educational and
informational needs of children aged 13-16. Vets Saving Pets examines the interpersonal stories of
veterinary professionals working to save the lives of animals in need of urgent medical care. Vets Saving
Pets takes place at the Emergency Veterinary Trauma Center in Toronto, one of the busiest veterinary
facilities in Canada. Each week, viewers will be exposed to new emergency cases that will teach audiences
about a wide array of specialties within veterinary medicine such as critical care, oncology, cardiology,
neurology, anesthesiology, dermatology, dentistry, and surgery. Audiences will witness first-hand the
dedication and determination of these veterinary specialists as|they work tirelessly to save their animal
patients.

THE CHAMPION WITHIN

The Champion Within is a live action, half-hour television program designed to meet the educational and
informational needs of children aged 13-16. The Champion Within features the powerful and inspiring

stories that exemplify what it really means to be a true champion. Hosted by Lauren Thompson, the series
introduces viewers to people who have overcome obstacles while leading transcendent moments from the
world of sports. From beating the odds to play the game they love, to giving back to the communities that




supported them, the featured athletes will share their own stories and personal triumphs. Viewers will learn
the value of good sportsmanship, and the dedication it takes tp excel at the highest level. Win or lose, The
Champion Within proves that a champion is not only defined|by their speed, strength, and agility, but by
their grit, resiliency, and heart.

“CORE PROGRAMMING” _
PROGRAMMING FURNISHED BY THE NBC NETWORK THAT IS SPECIFICALLY
DESIGNED TO SERVE THE EDUCATIONAL AND INFORMATIONAL NEEDS OF CHILDREN
16 AND UND
[AGE TARGET 18-16]
January 1, 2019 — March 31, 2019

Airdate: 1/5/2019

Time:

Duration: 30:00

THE VOYAGER WITH JOSH GARCIA

RHYTHMS OF ARUBA [VJG306]

Host Josh Garcia sails to Aruba where he is excited to explore the island and its interesting culture and
history. First, Josh heads for a lesson in the steel pan, a unig lc iInstrument responsible for the distinctive
Caribbean sound. The steel drum, or steel pan, originated on the island of Trinidad in the 1930s, and was
introduced to Aruba by a Trinidadian around 70 years ago. This instrument is used to create 2 variety of
thythms, and musical notes are created by different sized indentations in the steel pan’s surface. Steel pans
are classified as idiophones, instruments that vibrate to produce sounds when struck, shaken, or scraped.
Then, Josh heads to a pepper farm to learn how Aruban hot sauce is made. Josh picks fresh papaya, for an
unlikely pairing, and is introduced to Madame Jeanette peppers one of the hottest peppers in the world,
similar to Scotch-bonnets and habaneros. Papaya is used in Aruban hot sauce since it compliments the
flavor of the peppers without masking it. Then, Josh visits Atliba’s beautiful and diverse Arikok National
Park where he explores the Fontein Cave with a park ranger and learns about the island’s ancient people
who created drawings on the walls of caves. This limestone cave was once coastline and formed over 5.2
million years ago as a result of erosion and volcanic activity. Finally, Josh visits an aloe farm to learn how
this plant is grown and harvested. Aloe became so important to Aruba’s identity and economy that it’s now
depicted on the country’s coat of arms. :

[Educational Message: Walking through historic sites can be a unique experience in how
communication has evolved over time. For example, the way we now document stories and traditions
through text were once depicted in cave drawings made red rock. |

Airdate: 1/5/2019

Time:

Duration: 30:00

EARTH ODYSSEY WITH DYLAN DREYER
VIETNAM [EDD101]

Today on Earth Odyssey, host Dylan Dreyer takes us on an exgursion to the lush tropical landscape of
Vietnam. Situated on the Easternmost rim of the Indochina Peninsula, we’ll discover that Vietnam is one of
the most bio-diverse countries in the world. We’ll learn that Vietnam’s dense tropical forests cover almost




COMMERCIAL LIMITS AND WEBSITE RULES
COMPLIANCE CERTIFICATION
FIRST QUARTER 2019

During the first quarter of 2019 (January 1, 2019 — March 31, 2018), the following Educational/lnformational
programs tailored to meet the requirements for teens 13 — 16 years old appeared on the Bounce Network. As a
result of these programs originally being created for and directed at teens 13 and above, the rules (47 C.ER. §

73.670) for commercial Bmits and websites do not apply.

E/l Programs {series}

Program: Animal Tails {(January 1, 2019 — March 31, 2019}
Time: Saturdays 10:00 AM - 10:30 AM ET

Durstion: 30 minutes

Rating: TV-G EA

Program: Animal Tails (January 1, 2018 — March 31, 2018)
Time; Saturdays 10:30 AM - 11:00 AM ET

Duration: 30 minuies

Rating: TV-G Efl

Program: Everyday Health (January 1, 2018 — March 31, 2019}

Time; Saturdays 11:00 AM—11:30 AM ET
Duration: 30 minutes
Rating: TV-PG E/

Program: Everyday Heslth (January 1, 2018 — March 31, 20
Time: Saturdays 11:30 AM - 12200 PMET
Duration: 30 minutes

Rating: TV-PG E/

Program: Game Changers (January 1, 2019 — March 31, 201
Time: Sundays10:00 AM - 10:30 AM ET
Duration: 30 minutes

Rating: TV-G £A

Program: Game Changers {January 1, 2019 — March 31, 207
Time: Sundays10:30 AM - 1100 AMET
Duration: 30 minufes

Rating: TV-G &/}

1)

9}

9)

03/14/19



E/l Program Synopses &
TV Ratings Information

Series Title

Synopsis

Rating

Target Audience

Animal Talls

vildiife.

Animal Tails highlights various fegtures of the
animal kingdom, fromrhousehoid pets fo exotic

13t0 16

Everyday Health

Fveryday Health is a series that igc
awareness o help fight obesity, r

negative heaith choices.

reases

ise self-esteem,
establish physical fithess habits and prevent

TV-PG

131016

Game Changers

Game Changers hosted by Kevin

athletes who use their public image

razier, takes

viewers behind the scenes with professional

to make

positive changes in the lives of people in need.

131018




COMMERCIAL LIMITS AND WEBSITE RULES

COMPLIANCE CERTIFICATION

FIRST QUARTE

R 2019

During the first quarter of 2019 (January 1, 2019 — March 31, 2019), the following Educational/informational
programs tailored to meet the requirements for teens 13 — 16 years|old appeared on the LAFF Network. As a
result of these programs originally being created for and directed at|teens 13 and above, the rules (47 C.F.R.

§ 73.670) for commercial limits and websites do not apply.

E/l Programs (series)

Program: Jack Hanna's Animal Adventures (January 1, 2019 — Mare

Time: Saturdays 10:00 AM - 10:30 AM ET
Duration: 30 minutes
Rating: TV-G E/I

h 31, 2019)

Pragram: Jack Hanna's Animal Adventures (January 1, 2019 — March 31, 2019)

Time: Saturdays 10:30 AM - 11:00 AM ET
Duration: 30 minutes
Rating: TV-G E/I

Program: Recipe Rehab {January 1, 2019 — March 31, 2019)
Time: Saturdays 11:00 AM - 11:30 AMET

Duration: 30 minutes

Rating: TV-G E/I

Program: Recipe Rehab (January 1, 2019 — March 31, 2019}
Time: Saturdays 11:30 AM - 12:00 PM ET

Duration: 30 minutes

Rating: TV-G E/|

Program: Henry Ford’s innovation Nation (January 1, 2019 — March
Time: Saturdays 12:00 PM - 12:30 PM ET
Duration: 30 minutes

Rating: TV-G E/I

Program: Henry Ford’s Innovation Nation (January 1, 2019 — March
Time: Saturdays 12:30 PM - 1:00 PM ET
Duration: 30 minutes

Rating: TV-G E/|

31,2019)

31, 2019)

03/31/18



E/l Program Synopses &
TV Ratings Information

Series Title

Synopsis

Rating

Target Audience

Jack Hanna's Animal
Adventures

Jack Hanna's Animal Adventures is a live acll
television program designed to reveal to child
world around them in a way that presents pos
models and pro-social values within an envirg
responsible universe.

on
ren the
itive role
nmentally

TV-G

1310 16

Recipe Rehab

On Recipe Rehab, viewers submil their favorite,

decadent, high-calorfe, classic family recipesjand two
acclaimed chefs will face off in a head-to-head
competition to give the recipes a low-calorie twist.

1310 16

Henry Ford’s
innovation Nation

happened’, ‘the innovation by accident,” and a stf
‘funior geniuses’ who are changing the face of tec
TV series will appeal to young viewers and their fz

Each episode tells the dramatic stories behind the world’s
greatest inventions - and the perseverance, passion and price
required to bring them to life. Featuring the “whag if it never

ong focus on

milies.

hnology, this|.

1310 16




