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October 2011 

 

 Aired 24 announcements for the 11th annual Clinch River Fall Antique Festival, promoting 
tourism, commerce, and history. 

 Aired 28 announcements for the Fall Festival and Chili Cook Off in Farragut.  Event raised 
funds for the Second Harvest Food Bank. 

 Aired 20 announcements for Boo! At the Zoo, promoting childhood education and safety 
for Trick-or-Treaters.   

 Aired 24 announcements for the Momentum Dance Labs event, which promoted the 
performance arts and culture.   

 Aired 28 announcements for the Race for the Cure, a benefit race for the Susan G Komen 
Foundation in search of a cure for Breast Cancer.   

 Aired 28 announcements for the October Sky Festival in Oliver Springs, promoting tourism, 
physical fitness with their 5K race, and animal rescue shelters.  Also provided a live 
remote for the event and a 7 minute on air interview with the curator of the event on air 
during the Morning show.   

 Aired 28 announcements for the 12th annual Dogs for the Dawgs fundraiser benefiting 2nd 
chance K-9 Rescue in Kingston, TN.   

 Aired 28 announcements for North Knoxville’s “Happy Hollerpuhlosa”, promoting 
commerce and tourism in Knoxville’s north neighborhoods, and family art events for 
children.   

 Aired 40 announcements for Sidesplitter’s Comedy Clubs “Host with the Most” 
competition, with all proceeds from the event benefiting the winning comedian’s charity.  
River Morning show host Bruce Patrick donated his time to be a part of this event, which 
raised over a $1000 for the winner’s charity.   

 Aired 44 announcements for “Dancing for the Horses” event, which raised money for the 
Horse Haven of Tennessee, which cares for horses when owner’s can no longer afford to.  
Cindi also donated her time and participated in the event, and won.   

 Aired 24 announcements for a human chain of caring, calling attention to the charity 
‘Diaper Love’, which provides diapers to underprivileged families.   

 Aired 24 announcements for “Take Back the Night”, promoting local participation in this 
national event that calls attention to and takes a stand against abuse, domestic violence, 
and sexual assault.   

 Aired 28 announcements for the 6th annual East TN Chili Cook-off which raised money 
and benefited the Second Harvest Food Bank. 

 Aired 100+ announcements for “Thriller on the River”, a Halloween party whose proceeds 
benefited Kidz Team, an organization that helps families of children with cancer.   

 

 

 



 

 

November 2011 

 

 Aired 24 announcements for the Freedom Spirit Fest event, promoting tourism, culture, 
and commerce in Market Square.   

 Aired 28 announcements for Stepout Walk to stop Diabetes, a 2 mile walk to benefit the 
American Diabetes Association.   

 Aired 20 announcements promoting the Bearden High School’s musical theater program 
musical, “Pippin”, promoting education and the arts.   

 Aired 24 announcements promoting the Veteran’s Day parade on Gay Street in downtown 
Knoxville, honoring veterans and the holiday.   

 Aired 24 announcements for Tinsel and Treasure, an event to raise money for the Junior 
League of Knoxville’s community projects.   

 Aired 28 announcements for the Redeeming Hope Ministries 5K run to benefit the 
Redeeming Hope mission, helping underprivileged and homeless people in Knoxville.   

 Aired 24 announcements for the Redeeming Hope Ministries Raise your Glass wine 
tasting event to benefit Redeeming Hope mission, helping underprivileged and homeless 
people in Knoxville.   

 Aired 28 announcements for the Knox Area Rescue Ministries Thanksgiving basket 
giveaway to the underprivileged.   

 Aired 28 announcements for the Fraternal Order of Police Volunteer Lodge promoting their 
Food basket drive and ‘Shop with a Cop’ charitable programs.   

 Aired 20 announcements for “Help Tyson Fight”, a musical event to raise funds for a local 
family whose infant child requires several heart surgeries  

 Aired 16 announcements for the “Fantasy of Trees” event in downtown Knoxville at the 
Convention center, promoting tourism. 

 Aired 20 announcements for the Hot to Trot 5K fun run to benefit Second Harvest Food 
Bank.   

 Aired 24 announcements for the Christmas in the City event in Market Square promoting 
fellowship and tourism. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

December 2011 

 

 Aired 24 announcements for Fund the Future, a benefit show at Sapphire to benefit Project 
Knapsack, an organization that helps children in Africa get backpacks, supplies, and 
learning opportunities.   

 Aired 8 announcements for Rocky Hill Elementary school’s Holiday Market and Candy 
Cane cottage, raising money to help fund school activities.   

 Aired 28 announcements promoting Bruster’s Real Ice Cream as a drop off location for 
food donations for Second Harvest Food Bank, and by doing so, patrons can get a buy 
one, get one free cup or ice cream cone.   

 Aired 40+ announcements for the Holiday Market event in Oak Ridge, promoting 
commerce, art, tourism, and fellowship over the holiday season.   

 Aired 24 announcements for the Knoxville Museum of Art’s ‘Alive after 5’ musical event, 
promoting the arts and culture. 

 Aired 24 announcements for Comcast Christmas at Chilhowee, a tourism holiday event. 

 Aired 50+ announcements for Southbound’s 1st annual acoustic Christmas event to raise 
funds and gifts for underprivileged children via the Angel Tree.   

 Aired 28 announcements for Family Fun Day at the Knoxville Museum of Art, promoting art, 
culture, and tourism.   

 Aired 30+ announcements for the Empty Stocking Fund, a charity based out of the 
Knoxville News Sentinel that helps feed 10,000+ people and provides a new toy and book 
for underprivileged children over the holidays.   

 Aired 24 announcements for the Art A-la Carte event at the Oak Ridge Art Center, 
promoting education, culture, and the arts.   

 Aired 28 announcements for First Night in Market Square, a family friendly, alcohol free 
New Year’s Eve celebration in Market Square in downtown Knoxville, promoting an 
alternative to drinking on New Year’s Eve.     

 

Also aired recorded Public Service Announcements throughout the 3rd Quarter for the 
following causes: 
 

1. Preparing high school aged children for college 

2. Fighting Childhood Obesity 

3. Getting a GED 

4. Smoking cessation 

5. Fighting Childhood Asthma 

6. Underage Drinking and prevention 

7. Home Foreclosure Prevention 

8. Teen Suicide Prevention 


