Date:

CERTIFICATION REGARDING
COMMERCIAL LIMITS IN CHILDREN'S
TELEVISION PROGRAMS
FOR WAGT-DT
Augusta, GA

This Certification Regarding Commercial Limits in Children's Television
Programs ("Certification") applies to Children's Programs broadcast on WAGT-
DT, together with all multicast channels, if any, (collectively, "Station") during
the quarterly period October 1 through December 31.2019 (the "Period"). As
used in this Certification, the term "Children's Program(s) means a program
originally produced and broadcast primarily for children 12 years of age and
under.

I hereby certify as follows:

Children's Programs Aired by the Station

During the Period, Station did not exceed the commercial limits of 10.5
minutes of commercial matter per hour on weekends and 12 minutes of
commercial matter per hour on weekdays, as contained in Sgction 73.670

of the FCC's rules. y
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1/8/20 Name: /

Title: __ Vice President/GM




Certification Regarding Internet Websites
Appearing in Children's Television Programs and Host Selling
During or Adjacent to Children's Television Programs for
WAGT-DT
Augusta, GA

This Certification Regarding Internet Websites Appearing in Children's Television
Programs and Host Selling During or Adjacent to Children's Television Programs
("Certification™) applies to Children's Programs broadcast on WAGT-TV/DT together
with all multicast channels, if any (collectively, Station) during the quarterly period
October 1 through December 31, 2019 (the "Period"). As used in this Certification, the
term "Children's Program(s)" means a program originally produced and broadcast
primarily for children 12 years of age and under.

I hereby certify as follows:

Children's Programs Aired by Station

As a standard practice, Station formats all of the Children's Programs in
compliance with the website and host selling rules contained in the FCC's rules.
In no instance did any non-compliant websites as defined by the FCC appear in
any of the Children's Programs during the Period. In additich, inyno instance did

Date: 1/8/20 Name: __ < 7
Title: Vice President/GM




January 2, 2020
Dear Affiliate Partner:

To assist you in complying with the reporting requirements for children’s television and the requirement that
stations air “core” educational and informational children’s programming, we are providing you with
episode-specific descriptions (“The More You Know” educational and informational programming block)
as set forth in the attached Quarterly Children’s Programming Report for the 4th quarter of 2019. Please
note that we have not included the specific dates and times for each of the programs as that information
may be station-specific.

This report is divided into the following categories:

1. Educational Objectives and Show Summaries: The More You Know both for programs broadcast in
the 4th quarter of 2019 and those planned for the 1st quarter of 2020.

2. Core Programming: Regularly scheduled programming furnished by the NBC Network that is
specifically designed to serve the educational and informational needs of children ages 13-16. Each of
these programs is identified on-air as educational and informational with the “E/l" icon and is similarly
identified to the national listing services.  Please note that the target age range for The More You Know
programming is identified as 13-16 years old.

3. Other Programming: Programming furnished by the NBC Network that contributes to the educational
and informational needs of children 16 and under, but is not specifically designed to meet the educational
and informational needs of children.

4. Public service announcements targeted to children 16 and under.

5. Non-broadcast efforts that enhance the educational and informational value of NBC Network
programming to children.

The regularly-scheduled children’s programming and promotional content furnished to you by the NBC
Network during the 4th quarter of 2019 complied with the commercial limits of the Children's Television Act,
and 47 C.F.R. §§ 73.670(a)-(d), provided that you broadcast and distributed such programming as
furnished to you by NBC, and did not add any promotional or advertising content thereto other than as
directed by NBC via weekly postings on APT.

Despite the recent revisions to the Children’s Television Programming Rules we will continue to provide
this report on a quarterly basis. Please consult your legal counsel with any questions.

If you have any questions about this report, please feel free to call us.

Karen Peled

NBCUniversal Media, LLC
VP, Legal, Affiliate Relations
(212) 664-6858
karen.peled@nbcuni.com




THE

To: All Partner Stations From: Maureen Milmore, VP Production

Re:  FCC Children’s Quarterly Report — 4t Quarter 2019

Date: December 16,2019 Copies To:

ATTENTION PUBLIC FILE ADMINISTRATOR

The CW Television Network Teen/Young Viewer Programming

Below is a list of 4th Quarter 2019 CW Teen/Young Viewer Programming for your public files.
Statement

This statement is designed to furnish you with additional information concerning the commercial
matter contained in the network’s teen/young viewer programs, and to enable you to more easily
comply with the requirements of the Children’s Television Act of 1990.

The following is a list of all CW Television Network programs which were produced and broadcast
with the intention of primarily reaching an audience of young viewers between thirteen and sixteen
that were scheduled for broadcast during the fourth quarter of 2019.

4th Quarter 2019 — CW Teen/Young Viewer Programming

Program: Chicken Soup for the Soul's Animal Tales (E/I)

Rating: TV G

Length: 30 min

Series Description: -

Chicken Soup for the Soul’s Animal Tales is a live action, half-hour television program designed to
meet the educational and informational needs of children aged 13-16. Chicken Soup for the Soul's
Animal Tales centers around our love for animals and the impact they have on our lives. Each
episode uncovers stories about amazing and inspiring people from around the world who go above
and beyond to care for, love, help, and defend animals everywhere. Viewers will meet animal rescue
teams and dedicated animal advocates helping lost pets find forever homes, and even meet some of
the incredible pets serving and assisting people in need, including military K9s and therapy animals.
Chicken Soup for the Soul’s Animal Tales will teach viewers to honor the unconditional bond
between people and their pets, and how animals change lives. Viewers will learn some of the
responsibilities that come with caring for our four legged friends.

Program: Did | Mention Invention? (E/I)

Rating: TV G

Length: 30 min

Series Description:

Did I Mention Invention? is a live action, half-hour television program designed to meet the
educational and informational needs of children aged 13-16. Hosted by Alie Ward, Did I Mention
Invention? brings viewers fascinating stories of invention while shining a light on everyday



innovators. With each episode, Alie will present reports of human ingenuity and inspiration from
around the United States-- and in some cases, around the world. Viewers will learn about innovators
young and old, what it takes to bring their vision to life, and little-known facts about the history and
process of invention and innovation. Did I Mention Invention? will ignite a spark within the hearts
and minds of audiences, encouraging viewers to try their own hand at creating something new.

Program: Jack Hanna'’s Into the Wild (E/I)

Rating: TV G

Length: 30 min

Series Description:

Jack Hanna’s Into the Wild takes viewers on excursions around the world through the eyes of
America’s most beloved animal adventurer and his family. More than just a collection of animal
escapades, Into the Wild provides insight into the protection and conservation of some of our planet’s
most precious and endangered species. Into the Wild is unscripted and action packed — it takes you
on a raucous ride, leaving you with a renewed appreciation for all creatures, great and small.

Program: This Old House: Trade School (E/I)

Rating: TV G

Length: 30 min

Series Description:

This Old House: Trade School is a celebration of vocational education in the field of home
improvement. Hosted by Kevin O'Connor, This Old House: Trade School is an informative series that
follows two residential construction projects from beginning to end. Each week, audiences will learn
step-by-step instructions in various building methods and disciplines such as architecture,
engineering, carpentry, plumbing, masonry, landscaping design, construction and many more. This
Old House: Trade School will also teach viewers about the tricks of the trade, first-hand from industry
experts and professionals, as they renovate and restore entire homes.



Judi Tredore

From:
Sent:
To:

Subject:

Boyd, Tom <tboyd@tribunemedia.com>

Thursday, January 02, 2020 12:03 PM

Aimee Turner; amalo@hawaiinewsnow.com; April Allaben; Aquilino Delorbe; 'Aravindh Vijayarangan'
<Aravindh.Vijayarangan@tivo.com>; Arlishea Coverson; Ashley Howard; Ashley Long; Belinda Johnson ; Bell, Claudia:
Boyd, Tom; Brett Schutt; Cade Wilbur; Vega, Callie; Carolyn Mastin; ccouse@weny.com; Cece Smith; Chad Eflington:
cherie.evans@whnt.com; Wilbur, Christopher; christopher.savino@wreg.com; Claire Fiedler; Colleen Nossavage; Cris
Aguilar; Criseida Aguilar; Dan Myers; Danny Hood; Darlene Lee; dave.peterson@whotv.com ; David Canfield: David
Jernigan; David Nonberg: Dawn Elliott; dbousquet@wxyz.com; Debbie Cholko; debbie.petersmark@wilx.com; Don
Breivogel; Don Sparks; Doris Tronstad; Doyle, Jennifer; Dwayne Stice; Edward Saint Pe'; Ellen Lasher; Eric Ferriell; Eric
Wotila; Steele, Eric; Etta Smith; Ferkingstad, Julie; Fogerty, Patrick; Ford Ill, Harry T; Gray Programming Hub; Greg
Conklin ; Harry Beam ; Hendricks, Victoria; Herrera, Alberto; Iman Tate; Jackie Myers; Jan Shuler; Janelle Wine: Janet
Furneaux; Janet Garner; Jayne Faltus; JC Espejo; Jeff Arrowood; Jeff Clark; Jennifer Doyle; Bridgers, Lindsey; Zowarka,
Jennifer; Jeremy Alexander; Jesse Weatherby; Jesse.matrix@gmail.com; ‘jgiaccio@coxreps.com'; Jill Ream; Jill Sanders;
John Christman; John Herr, John Keyes; Johnston, Joe; Jolene Jensen; jristing@kimt.com; jswnet2@aol.com: Lee, Janice:
Judi Tredore; Kathy Tevis; Katie Bowman; 'Kayla Donohue' <kayla.donchue@nielsen.com>; KDLT Traffic; Kelly Seibert ;
Schrader, Kevin; Kihanna Johnson; Bethea, Kimberly; Kimberly Seegars; Kristina Bruni; Kristina Miller; Laura Duszak
(lashley@wtvr.com); laura.kimmel@wilx.com; Leatha Moore ; lesquirol@wpix.com; Ifranzen@sbgtv.com:;
Igreenwald@sbgtv.com; Liguori, Sheri; Litt, Eric; Loader, Kristy; Logsdon, Wendy; Loos, Douglas; Lori Dorman;
Iraycroft@hsh.media; Lucrecia Rubio; Maleszewski, Susie; Mark Hatfield; Mark Russ; Marlene Smith; Marsha.Philipak-
Chambers@kfsm.com; Martha Bishop; Mary Lingafeiter; Matt Thompson; Matt.rankin@wdaftv4.com; Matthew Diehlmann;
‘Matthew Germain’ <matthew.germain@nielsen.com>; Matthew Ziolkowski; mia.voetker@kayutv.com; Michael Fowler:
Michelle Garcia; Mike Bullen; Mike Spiesman; Mueller, Sandra; Nancy Traylor;
Nathan.Tinsley@NEWSCENTERmaine.com; Nicholson, Natalie; Hutchinson, Karen; Patty Krakauer; Paul Kett; Paul
McTear; Cole, Perry; R. Harris; rachel@wljic.com; Rae Weese; Rana Kuwaye; raven.jochnson@wowt.com; Ray Foushee;
Rebecca Sarlls; Rich O’Dell; Rick White; Rita Van Trump; Rob DePascale; Ron Johnson; Roy, Bina; Sandy Mansfield;
Sandy McPhee; Sarah Souza; Scott Bradsher; Scott Cote ; Scripps Traffic Hub; sdelapena@nbc15.com; Shawn Hilferty;
shayne Rogers; smartinez@fox5sandiego.com; Sondra Skaggs; Stephanie Poe; Stephen Calabrese; Steve Tocco;
STICHKA, COURTNEY:; susan.davis@wghp.com; Suzy Gigante; Taricska, Clare; Taylor Eastman:
tnamstrong@sbgtv.com; Tom Syner (killerpromos@gmail.com); towanda.porter@wtkr.com ; Traffic_Programming; Trish
Greening; Trish Tapanes; Trisha; tvtraffic@kstp.com; 'Udhaya Subramanian' <Udhaya.Subramanian@tivo.com>; Van
Buren, Donna; Vanderharst, Karla; VCockrell@wivg.com; WEAUANDU Gray Television Prgmng/Traffic Hub
(hub.traffic@gray.tv); Wendy Jones; Wiggins, Misty; WLFT; WXMI Traffic; Zachary Kane

4thQ 2019 Antenna TV Children's TV Commercial Compliance Certification

January 2, 2020

Subject: 4thQ 2019 Antenna TV Children's TV Commercial Compliance Certification

Antenna TV certifies that during the Fourth Quarter of 2019, all programs on Antenna TV produced and
broadcast for children ages 12 and under were formatted for not more than 10.5 minutes per hour of
commercial time, the limit for weekend telecasts. The programs were:

There were no programs designed for children twelve years old and younger scheduled for
broadcast during this period.

There was no commercial time available for Antenna TV affiliates in or between these programs. Thus, the
programs were formatted in compliance with the Children’s Television Act of 1990 and applicable Federal
Communications Commission rules. In addition, the programs as delivered are in compliance with Sections
73.670(a) through (d) of the Commission’s Rules, including restrictions on host selling and displays (if any)
of website addresses.
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Sincerely,

Tom Boyd
Programming Manager

http:/antennatv.tv/affiliates/




