Liberty Principles

From: Dave Cooper

Phone: (314) 444-1815

Email: drcooper@stl.chs.com
118/2018 3:45 PM

Schedule Grand Totals: 2 Weeks
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This station does not discriminate in the sale of advertising time and will accept no advertising which is placed with an infent to discriminate on the basis of race, gender or ethnicity. Advertiser hereby certifies that it is not buying broadcasting air
time under this advertising sales contract for a discriminatory purpose, including but not limited to decisions not to place advertising on parficular stations on the basis of race, gender, national origin or ancestry.

The first demo listed is the Primary Demo.
This report was created in TAPSCAN using the following Radio information: ST, LOUIS; DECA7/NOVA7 / OCTA7 / SEP17 / AUGAT [ JULAT [ JUNAT | MAY17 | APR1T / MAR1T / FEB1T7 / JAN1T; Metro; Multiple Dayparts Used; P 35+; See .
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