Effective
Date:

Purpose:

Licensee:

Comprehensive Compliance Plan and Manual

March 14, 2022

The purpose of this Comprehensive Compliance Plan (“CCP”’) and Compliance
Manual (attached as Appendix A) is to ensure future compliance with section
315(e)(3) of the Communications Act of 1934, as amended,: and section
73.1943(c) of the Commission’s rules relating to the maintenance of online
political files and with the terms and conditions of the Consent Decree dated
March 14, 2022 (““Consent Decree”).

SMG Merced, LLC

Applicability: This CCP/Manual applies to all stations listed in the attached Appendix B.

FCC

Compliance
Officer

Duties:

Compliance
Officer:

The Compliance Plan, with the exception of the Compliance Report described in
paragraph 15(c) of the Consent Decree, shall apply to all radio stations owned by
the Company.

The FCC compliance officer shall report directly to the Licensee’s Chief
Executive Officer or equivalent senior officer/owner on a regular basis, and shall
be responsible for developing, implementing, and administering the Compliance
Plan and ensuring that the Licensee complies with the terms and conditions of the
Compliance Plan and the Consent Decree. The Compliance Officer shall have
specific knowledge of the Political Record-Keeping Statute and Rule prior to
assuming her duties. Currently, the Licensee’s Chief Executive Officer is David
Stephens, 918-492-2660 and its Compliance Officer is listed below.

Gena Mitchell

Stephens Media Group

2448 East 815 Street, Suite 5700

Tulsa, OK 74137

Phone: 918-492-2660 ext 207

Email: gena.mitchell@smgnational.com

The Licensee currently has 40 covered employees. Any questions by any future
employees regarding this CCP and Compliance Manual should be brought to the
attention of the Compliance Officer listed above.



Policy and
Manual

Update: This CCP and Manual will be periodically reviewed and revised as necessary to
ensure that the information set forth therein remains current, complete, accurate,
and effective.



Appendix A
Compliance Manual

Section 1. Political Record-keeping Requirements Commercial radio stations are required to

maintain political files in an Online Public Inspection File found at the following link:
https://publicfiles.fcc.gov/. The Compliance Officer maintains the OPIF login and passcode

information needed to upload the mandatory files into the OPIF. The Covered Employees are
provided the login and passcode information for the purpose of completed political file uploads
when required, and upon completion, will advise the Compliance Officer so that confirmation of
the upload and its timeliness can be made.

The following is a list of the political record-keeping information required to be maintained in the
OPIF for commercial stations along with the regulation references, retention requirements and an
explanation of the file information required:

Political file (as required by 73.3526(¢)(6), 73.3527(¢)(5)) (retain for two years). This file
must contain all requests for specific schedules of advertising time by candidates and
certain issue advertisers, as well as the final dispositions or "deals" agreed to by the
broadcaster and the advertiser in response to any requests. It is not necessary to retain any
of the materials relating to the negotiation between the parties to reach the disposition.
Finally, the file must include the reconciliation of the deal such as a description of when
advertising actually aired, advertising preempted, and the timing of any make-goods of
preempted time, as well as credits or rebates provided the advertiser. The request and
disposition must be placed in the file as soon as possible, which the Commission has
determined is immediately absent extraordinary circumstances. For the initial request,
placement in the file by the next business day is necessary. The reconciliation information
does not need to be placed in the file immediately, but the broadcaster must identify a
person or persons at the station capable of informing an advertiser of the details of any
reconciliation information. Political file materials are to be maintained in the public file
for a 2-year period after upload.

Section 2 Political OPIF Requirements and Deadlines. The Compliance Officer will upload

the following documents and reports, or ensure that a Covered Employee! does, if one is hired in
the future:

Political file — requests and disposition must be uploaded within 24 hours of the request
(or within one business day); other materials related to a fulfilled request should be
uploaded as soon as possible.

I “Covered Employees” means all employees and agents of the Company who are responsible for
performing, supervising, overseeing, or managing activities related to the maintenance of online
political files, as required by the Political Record-Keeping Statute and Rule.


https://publicfiles.fcc.gov/

Section 3. Non-Recurring Political Requirements Any documents that do not have a regularly
occurring upload requirement will be calendared by the Compliance Officer as a reminder to check
to review whether any events or actions of licensee have triggered or may in the future trigger a
political upload requirement.

Section 4. Internal Operating Procedures and Policies. Any reports which must be uploaded
will be prepared by the Compliance Officer, or if any employee is so assigned, at the direction of
and reviewed by the Compliance Officer. The Compliance Officer will calendar the dates for the
required uploads, and work with Joseph C. Chautin, III of the law firm Hardy, Carey, Chautin &
Balkin at 1080 West Causeway Approach, Mandeville, LA 70471, to ensure that all rules are
followed, and that all Political Record-Keeping Requirements and OPIF documents are uploaded
timely.

Section 5. Compliance Training. Licensee will provide periodic training to Covered Employees
for compliance with the Political Record-keeping Statutes and Rules. As part of the compliance
training program, the employees shall be advised of the Licensee’s obligation to report any
noncompliance with the Political Record-keeping Statutes and Rules and shall be instructed on how
to disclose noncompliance to the Compliance Officer. Compliance Training shall also include, but
not be limited to (i) a review of the requirements of the Consent Decree and this Compliance Plan,
(i1) areview of the FCC’s Political Record-Keeping Statutes and Rules, a copy of which is attached
hereto at Appendix C, (iii) forms used and procedure for intake of political ad requests, (iv)
location of, access to and upload procedure for the stations’ online public inspection files and
political files contained therein, and (v) two-person control-verification procedure for uploading
and confirming materials are timely uploaded to the stations’ public inspection files. All Covered
Employees shall receive initial training under the compliance training program within 30 days of
the Effective Date, except that any person who becomes a Covered Employee at any time after
such initial training is provided shall receive training under the compliance training program within
30 calendar days after the date he or she becomes a Covered Employee. The Licensee shall provide
training under the compliance training plan on at least an annual basis, and shall periodically
review and revise the compliance training program as necessary to ensure that it remains current,
complete, and effective.

Section 6. Compliance Report

DEADLINE December 9, 2022

The Licensee shall submit one compliance report in the form of a spreadsheet to the Bureau for
each station listed in Appendix B. The compliance report is intended to provide data about requests
that the station received for the purchase of broadcast time by, or on behalf of, legally qualified
candidates for public office or which communicate a message relating to any political matter of
national importance. The compliance report shall: (1) provide data about such requests that the
station received for ads broadcast during the three-month period preceding the general election on
November 8, 2022, and (2) be submitted to the Bureau no later than December 9, 2022. The Bureau
may, within its sole discretion, require the Licensee to submit more frequent or additional
compliance reports in accordance with the terms of paragraph 17 below.



1. The compliance report shall include a certification by the Compliance
Officer stating that the Compliance Officer has personal knowledge that
the Company: (i) has established and implemented the Compliance
Plan; (ii) has utilized the operating procedures since the implementation
of the Compliance Plan; and (iii) is not aware of any instances of
noncompliance with the terms and conditions of this Consent Decree.

il. The Compliance Officer’s certification shall be accompanied by a
statement explaining the basis for such certification and must comply
with Section 1.16 of the Rules, and be subscribed to as true under
penalty of perjury in substantially the form set forth therein.

1il. If the Compliance Officer is unable to provide the requisite certification,
the Compliance Officer shall provide the Bureau with a report detailing
the noncompliance, as described below.

iv. The Licensee’s Chief Executive Officer shall also certify that she has
reviewed the compliance report and that, based on her knowledge, the
compliance report does not contain any untrue statement of a material
fact, does not omit to state a material fact necessary to make the
statements made therein, and is not misleading with respect to the period
covered by the compliance report.

V. The compliance report shall be submitted to the Political Programming
staff: Robert Baker, Assistant Chief, Policy Division, Media Bureau,
Federal Communications Commission, at Robert.Baker@fcc.gov; Gary
Schonman, Special Counsel, Policy Division, Media Bureau, Federal
Communications Commission, at Gary.Schonman@fcc.gov; and Sima
Nilsson, Attorney-Advisor, Policy Division Media Bureau, Federal
Communications Commission, at Sima.Nilsson@fcc.gov.

Section 7. Reporting Noncompliance. The Licensee, through the Compliance Officer, shall, for
each station owned by SMG Merced, LLC, report any instance of noncompliance with the Political
Record-keeping Statute and Rule, and any instance of noncompliance with any applicable terms
and conditions of this Consent Decree within 10 calendar days after discovery of such
noncompliance. Such reports shall include a detailed explanation of: (i) each such instance of
noncompliance; (ii) the steps that the Licensee has taken or will take to remedy such
noncompliance, including the schedule on which such actions will be taken; and (iii) the steps that
the Licensee has taken or will take to prevent the recurrence of any such noncompliance, including
the schedule on which such preventative action will be taken. All reports of noncompliance shall
be submitted to the Political Programming staff: Robert Baker, Assistant Chief, Policy Division,
Media Bureau, Federal Communications Commission, at Robert.Baker@fcc.gov; Gary
Schonman, Special Counsel, Policy Division, Media Bureau, Federal Communications
Commission, at Gary.Schonman@fcc.gov; and Sima Nilsson, Attorney-Advisor, Policy Division
Media Bureau, Federal Communications Commission, at Sima.Nilsson@fcc.gov.




Appendix B

Licensee: SMG Merced, LL.C

Station Call Sign | Community of License | Fac. Id | Online Public Insp. File Required
KYOS Merced, CA 411742 | Yes
KUBB Mariposa, CA 7707 Yes
KHTN Planada, CA 20334 Yes
KLOQ-FM Winton, CA 65374 Yes
KABX-FM Carmel, CA 41173 Yes




Appendix C
Section 315 Communications Act and FCC Rules

Section 315 Communications Act
a) Equal opportunities requirement; censorship prohibition; allowance of station use; news
appearances exception; public interest; public issues discussion opportunities

If any licensee shall permit any person who is a legally qualified candidate for any public office to
use a broadcasting station, he shall afford equal opportunities to all other such candidates for that
office in the use of such broadcasting station: Provided, that such licensee shall have no power of
censorship over the material broadcast under the provisions of this section. No obligation is
imposed under this subsection upon any licensee to allow the use of its station by any such
candidate. Appearance by a legally qualified candidate on any--

(1) bona fide newscast,
(2) bona fide news interview,

(3) bona fide news documentary (if the appearance of the candidate is incidental to the
presentation of the subject or subjects covered by the news documentary), or

(4) on-the-spot coverage of bona fide news events (including but not limited to political
conventions and activities incidental thereto),

shall not be deemed to be use of a broadcasting station within the meaning of this subsection.
Nothing in the foregoing sentence shall be construed as relieving broadcasters, in connection with
the presentation of newscasts, news interviews, news documentaries, and on-the-spot coverage of
news events, from the obligation imposed upon them under this chapter to operate in the public
interest and to afford reasonable opportunity for the discussion of conflicting views on issues of
public importance.

(b) Charges
(1) In general
The charges made for the use of any broadcasting station by any person who is a legally qualified

candidate for any public office in connection with his campaign for nomination for election, or
election, to such office shall not exceed--

(A) subject to paragraph (2), during the forty-five days preceding the date of a primary or primary
runoff election and during the sixty days preceding the date of a general or special election in
which such person is a candidate, the lowest unit charge of the station for the same class and
amount of time for the same period; and

(B) at any other time, the charges made for comparable use of such station by other users thereof.



(2) Content of broadcasts
(A) In general

In the case of a candidate for Federal office, such candidate shall not be entitled to receive the rate
under paragraph (1)(A) for the use of any broadcasting station unless the candidate provides
written certification to the broadcast station that the candidate (and any authorized committee of
the candidate) shall not make any direct reference to another candidate for the same office, in any
broadcast using the rights and conditions of access under this chapter, unless such reference meets
the requirements of subparagraph (C) or (D).

(B) Limitation on charges

If a candidate for Federal office (or any authorized committee of such candidate) makes a reference
described in subparagraph (A) in any broadcast that does not meet the requirements of
subparagraph (C) or (D), such candidate shall not be entitled to receive the rate under paragraph
(1)(A) for such broadcast or any other broadcast during any portion of the 45-day and 60-day
periods described in paragraph (1)(A), that occur on or after the date of such broadcast, for election
to such office.

(C) Television broadcasts

A candidate meets the requirements of this subparagraph if, in the case of a television broadcast,
at the end of such broadcast there appears simultaneously, for a period no less than 4 seconds--

(i) aclearly identifiable photographic or similar image of the candidate; and

(i1) a clearly readable printed statement, identifying the candidate and stating that the candidate
has approved the broadcast and that the candidate's authorized committee paid for the broadcast.

(D) Radio broadcasts

A candidate meets the requirements of this subparagraph if, in the case of a radio broadcast, the
broadcast includes a personal audio statement by the candidate that identifies the candidate, the
office the candidate is seeking, and indicates that the candidate has approved the broadcast.

(E) Certification

Certifications under this section shall be provided and certified as accurate by the candidate (or
any authorized committee of the candidate) at the time of purchase.

(F) Definitions

For purposes of this paragraph, the terms “authorized committee” and “Federal office” have the
meanings given such terms by 52 U.S.C.A. §30101.



(c) Definitions
For purposes of this section--
(1) the term “broadcasting station” includes a community antenna television system; and

(2) the terms “licensee” and “station licensee” when used with respect to a community antenna
television system mean the operator of such system.

(d) Rules and regulations

The Commission shall prescribe appropriate rules and regulations to carry out the provisions of
this section.

(e) Political record
(1) In general

A licensee shall maintain, and make available for public inspection, a complete record of a request
to purchase broadcast time that--

(A) is made by or on behalf of a legally qualified candidate for public office; or

(B) communicates a message relating to any political matter of national importance, including--
(1) alegally qualified candidate;

(i) any election to Federal office; or

(ii1) a national legislative issue of public importance.

(2) Contents of record

A record maintained under paragraph (1) shall contain information regarding--

(A) whether the request to purchase broadcast time is accepted or rejected by the licensee;

(B) the rate charged for the broadcast time;

(C) the date and time on which the communication is aired,

(D) the class of time that is purchased,

(E) the name of the candidate to which the communication refers and the office to which the

candidate is seeking election, the election to which the communication refers, or the issue to which
the communication refers (as applicable);



(F) in the case of a request made by, or on behalf of, a candidate, the name of the candidate, the
authorized committee of the candidate, and the treasurer of such committee; and

(G) in the case of any other request, the name of the person purchasing the time, the name,
address, and phone number of a contact person for such person, and a list of the chief executive
officers or members of the executive committee or of the board of directors of such person.

(3) Time to maintain file

The information required under this subsection shall be placed in a political file as soon as possible
and shall be retained by the licensee for a period of not less than 2 years.

FCC Political Rules

47 CFR § 73.1940 Legally qualified candidates for public office.

(a) A legally qualified candidate for public office is any person who:
(1) Has publicly announced his or her intention to run for nomination or office;

(2) Is qualified under the applicable local, State or Federal law to hold the office for which he or
she is a candidate; and

(3) Has met the qualifications set forth in either paragraph (b), (¢), (d), or (e) of this section.

(b) A person seeking election to any public office including that of President or Vice President of
the United States, or nomination for any public office except that of President or Vice President,
by means of a primary, general or special election, shall be considered a legally qualified candidate
if, in addition to meeting the criteria set forth in paragraph (a) of this section, that person:

(1) Has qualified for a place on the ballot; or

(2) Has publicly committed himself or herself to seeking election by the write-in method and is
eligible under applicable law to be voted for by sticker, by writing in his or her name on the ballot
or by other method, and makes a substantial showing that he or she is a bona fide candidate for
nomination or office.

(c) A person seeking election to the office of President or Vice President of the United States shall,
for the purposes of the Communications Act and the rules in 47 CFR chapter I, be considered
legally qualified candidates only in those States or territories (or the District of Columbia) in which
they have met the requirements set forth in paragraphs (a) and (b) of this section: Except, that any
such person who has met the requirements set forth in paragraphs (a) and (b) of this section in at
least 10 States (or 9 and the District of Columbia) shall be considered a legally qualified candidate
for election in all States, territories, and the District of Columbia for the purposes of this Act.



(d) A person seeking nomination to any public office, except that of President or Vice President
of the United States, by means of a convention, caucus or similar procedure, shall be considered a
legally qualified candidate if, in addition to meeting the requirements set forth in paragraph (a) of
this section, that person makes a substantial showing that he or she is a bona fide candidate for
such nomination: Except, that no person shall be considered a legally qualified candidate for
nomination by the means set forth in this paragraph prior to 90 days before the beginning of the
convention, caucus or similar procedure in which he or she seeks nomination.

(e) A person seeking nomination for the office of President or Vice President of the United States
shall, for the purposes of the Communications Act and the rules thereunder, be considered a legally
qualified candidate only in those States or territories (or the District of Columbia) in which, in
addition to meeting the requirements set forth in paragraph (a) of this section:

(1) He or she, or proposed delegates on his or her behalf, have qualified for the primary or
Presidential preference ballot in that State, territory or the District of Columbia; or

(2) He or she has made a substantial showing of a bona fide candidacy for such nomination in that
State, territory or the District of Columbia; except, that any such person meeting the requirements
set forth in paragraphs (a)(1) and (2) of this section in at least 10 States (or 9 and the District of
Columbia) shall be considered a legally qualified candidate for nomination in all States, territories
and the District of Columbia for purposes of this Act.

(f) The term “substantial showing” of a bona fide candidacy as used in paragraphs (b), (d) and (e)
of this section means evidence that the person claiming to be a candidate has engaged to a
substantial degree in activities commonly associated with political campaigning. Such activities
normally would include making campaign speeches, distributing campaign literature, issuing press
releases, maintaining a campaign committee, and establishing campaign headquarters (even
though the headquarters in some instances might be the residence of the candidate or his or her
campaign manager). Not all of the listed activities are necessarily required in each case to
demonstrate a substantial showing, and there may be activities not listed herein which would
contribute to such a showing.

47 CFR § 73.1941 Equal opportunities.

(a) General requirements. Except as otherwise indicated in § 73.1944, no station licensee is
required to permit the use of its facilities by any legally qualified candidate for public office, but
if any licensee shall permit any such candidate to use its facilities, it shall afford equal opportunities
to all other candidates for that office to use such facilities. Such licensee shall have no power of
censorship over the material broadcast by any such candidate. Appearance by a legally qualified
candidate on any:

(1) Bona fide newscast;

(2) Bona fide news interview;



(3) Bona fide news documentary (if the appearance of the candidate is incidental to the presentation
of the subject or subjects covered by the news documentary); or

(4) On-the-spot coverage of bona fide news events (including, but not limited to political
conventions and activities incidental thereto) shall not be deemed to be use of broadcasting station.
(section 315(a) of the Communications Act.)

(b) Uses. As used in this section and § 73.1942, the term “use” means a candidate appearance
(including by voice or picture) that is not exempt under paragraphs 73.1941 (a)(1) through (a)(4)
of this section.

(c) Timing of request. A request for equal opportunities must be submitted to the licensee within
1 week of the day on which the first prior use giving rise to the right of equal opportunities
occurred: Provided, however, that where the person was not a candidate at the time of such first
prior use, he or she shall submit his or her request within 1 week of the first subsequent use after
he or she has become a legally qualified candidate for the office in question.

(d) Burden of proof. A candidate requesting equal opportunities of the licensee or complaining of
noncompliance to the Commission shall have the burden of proving that he or she and his or her
opponent are legally qualified candidates for the same public office.

(e) Discrimination between candidates. In making time available to candidates for public office,
no licensee shall make any discrimination between candidates in practices, regulations, facilities,
or services for or in connection with the service rendered pursuant to this part, or make or give any
preference to any candidate for public office or subject any such candidate to any prejudice or
disadvantage; nor shall any licensee make any contract or other agreement which shall have the
effect of permitting any legally qualified candidate for any public office to broadcast to the
exclusion of other legally qualified candidates for the same public office.

47 CFR § 73.1942 Candidate rates.

(a) Charges for use of stations. The charges, if any, made for the use of any broadcasting station
by any person who is a legally qualified candidate for any public office in connection with his or
her campaign for nomination for election, or election, to such office shall not exceed:

(1) During the 45 days preceding the date of a primary or primary runoff election and during the
60 days preceding the date of a general or special election in which such person is a candidate, the
lowest unit charge of the station for the same class and amount of time for the same period.

(1) A candidate shall be charged no more per unit than the station charges its most favored
commercial advertisers for the same classes and amounts of time for the same periods. Any station
practices offered to commercial advertisers that enhance the value of advertising spots must be
disclosed and made available to candidates on equal terms. Such practices include but are not
limited to any discount privileges that affect the value of advertising, such as bonus spots, time-
sensitive make goods, preemption priorities, or any other factors that enhance the value of the
announcement.



(i) The Commission recognizes non-premptible, preemptible with notice, immediately
preemptible and run-of-schedule as distinct classes of time.

(ii1) Stations may establish and define their own reasonable classes of immediately preemptible
time so long as the differences between such classes are based on one or more demonstrable
benefits associated with each class and are not based solely upon price or identity of the advertiser.
Such demonstrable benefits include, but are not limited to, varying levels of preemption protection,
scheduling flexibility, or associated privileges, such as guaranteed time-sensitive make goods.
Stations may not use class distinctions to defeat the purpose of the lowest unit charge requirement.
All classes must be fully disclosed and made available to candidates.

(iv) Stations may establish reasonable classes of preemptible with notice time so long as they
clearly define all such classes, fully disclose them and make available to candidates.

(v) Stations may treat non-preemptible and fixed position as distinct classes of time provided that
stations articulate clearly the differences between such classes, fully disclose them, and make them
available to candidates.

(vi) Stations shall not establish a separate, premium-period class of time sold only to candidates.
Stations may sell higher-priced non-preemptible or fixed time to candidates if such a class of time
is made available on a bona fide basis to both candidates and commercial advertisers, and provided
such class is not functionally equivalent to any lower-priced class of time sold to commercial
advertisers.

(vii) [Reserved]

(viii) Lowest unit charge may be calculated on a weekly basis with respect to time that is sold on
a weekly basis, such as rotations through particular programs or dayparts. Stations electing to
calculate the lowest unit charge by such a method must include in that calculation all rates for all
announcements scheduled in the rotation, including announcements aired under long-term
advertising contracts. Stations may implement rate increases during election periods only to the
extent that such increases constitute “ordinary business practices,” such as seasonal program
changes or changes in audience ratings.

(ix) Stations shall review their advertising records periodically throughout the election period to
determine whether compliance with this section requires that candidates receive rebates or credits.
Where necessary, stations shall issue such rebates or credits promptly.

(x) Unit rates charged as part of any package, whether individually negotiated or generally
available to all advertisers, must be included in the lowest unit charge calculation for the same
class and length of time in the same time period. A candidate cannot be required to purchase
advertising in every program or daypart in a package as a condition for obtaining package unit
rates.



(x1) Stations are not required to include non-cash promotional merchandising incentives in lowest
unit charge calculations; provided, however, that all such incentives must be offered to candidates
as part of any purchases permitted by the licensee. Bonus spots, however, must be included in the
calculation of the lowest unit charge calculation.

(xii) Makes goods, defined as the rescheduling of preempted advertising, shall be provided to
candidates prior to election day if a station has provided a time-sensitive make good during the
year preceding the pre-election periods, perspectively set forth in paragraph (a)(1) of this section,
to any commercial advertiser who purchased time in the same class.

(xiii) Stations must disclose and make available to candidates any make good policies provided to
commercial advertisers. If a station places a make good for any commercial advertiser or other
candidate in a more valuable program or daypart, the value of such make good must be included
in the calculation of the lowest unit charge for that program or daypart.

(2) At any time other than the respective periods set forth in paragraph (a)(1) of this section,
stations may charge legally qualified candidates for public office no more than the changes made
for comparable use of the station by commercial advertisers. The rates, if any, charged all such
candidates for the same office shall be uniform and shall not be rebated by any means, direct or
indirect. A candidate shall be charged no more than the rate the station would charge for
comparable commercial advertising. All discount privileges otherwise offered by a station to
commercial advertisers must be disclosed and made available upon equal terms to all candidate
for public office.

(b) If a station permits a candidate to use its facilities, the station shall make all discount privileges
offered to commercial advertisers, including the lowest unit charges for each class and length of
time in the same time period, and all corresponding discount privileges, available upon equal terms
to all candidates. This duty includes an affirmative duty to disclose to candidates information about
rates, terms conditions and all value-enhancing discount privileges offered to commercial
advertisers. Stations may use reasonable discretion in making the disclosure; provided, however,
that the disclosure includes, at a minimum, the following information:

(1) A description and definition of each class of time available to commercial advertisers
sufficiently complete to allow candidates to identify and understand what specific attributes
differentiate each class;

(2) A description of the lowest unit charge and related privileges (such as priorities against
preemption and make goods prior to specific deadlines) for each class of time offered to
commercial advertisers;

(3) A description of the station's method of selling preemptible time based upon advertiser demand,
commonly known as the “current selling level,” with the stipulation that candidates will be able to

purchase at these demand-generated rates in the same manner as commercial advertisers;

(4) An approximation of the likelihood of preemption for each kind of preemptible time; and



(5) An explanation of the station's sales practices, if any, that are based on audience delivery, with
the stipulation that candidates will be able to purchase this kind of time, if available to commercial
advertisers.

(c) Once disclosure is made, stations shall negotiate in good faith to actually sell time to candidates
in accordance with the disclosure.

(d) This rule (§ 73.1942) shall not apply to any station licensed for non-commercial operation.

47 CFR § 73.1943 Political file.

(a) Every licensee shall keep and permit public inspection of a complete and orderly record
(political file) of all requests for broadcast time made by or on behalf of a candidate for public
office, together with an appropriate notation showing the disposition made by the licensee of such
requests, and the charges made, if any, if the request is granted. The “disposition” includes the
schedule of time purchased, when spots actually aired, the rates charged, and the classes of time
purchased.

(b) When free time is provided for use by or on behalf of candidates, a record of the free time
provided shall be placed in the political file.

(c) All records required by this paragraph shall be placed in the online political file as soon as
possible and shall be retained for a period of two years. As soon as possible means immediately
absent unusual circumstances.

47 CFR § 73.1944 Reasonable access.

(a) Section 312(a)(7) of the Communications Act provides that the Commission may revoke any
station license or construction permit for willful or repeated failure to allow reasonable access to,
or to permit purchase of, reasonable amounts of time for the use of a broadcasting station by a
legally qualified candidate for Federal elective office on behalf of his candidacy.

(b) Weekend access. For purposes of providing reasonable access, a licensee shall make its
facilities available for use by federal candidates on the weekend before the election if the licensee
has provided similar access to commercial advertisers during the year preceding the relevant
election period. Licensees shall not discriminate between candidates with regard to weekend
access.



