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Bicoastal Media Licenses VI, LLC

Materials distributed at Station Remotes



Haue you considered a career in radio?
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Many different stations...many different roles
Management -Various positians that oversee day-today operations of me buildong.
creating revenue opportunities, business and human resource management, as
well as 5eading safes and progcammi~~ departments.

Programming -Forge the sound of a particular radio station with the right balance of
music and personality while serving as a voice of your community. Programming
personnel are responsible for daily on-air shifts, vo cin~ commercials and providing
a face to tt~e radio station on the we~s~te social media, and at events.

Marketing - Nelp Ic~ccal busenesses grow with effective advertizirtg and marketing
campaigns with a pos~t~on where your earning potential is only I~m~ted by your
desire to su~eed!

Technical -These are very "hands on` type pasit~ns that have emphasis o~ repairing
and maintaining broadcast egwpment and computer systems pertinent to operating
a radfa station.

Online -This many be a stand-alone pas~f,on or delegated to various positions outlined
above. Webs~te design, photography and artwork, as well as online audb sUeaming
are all newer aspects of broadc~s6ng_ but very strongay a part of our future.

Administrative - Inser~on of adverbzing orders, scheduling c~mmerc~als. as well as
biNir~g, accounts receivable and payable. r

B[CQASTAL
ROGUE VALLEY. ._ - c.
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EFFECTNE DATE:
JOB TITLE: General Manager/Nlarket Manager
Market:
DEPARTMENT: Sales REPORTS TO: Regional ManagedC00
FLSA STATUS: Euempt HOURS: ~.i Ful!-time i ~ Part-time

Oversight of entire markets operations in the cluster including market profitability. Responsible for
facilitating the implementation of radio and/or non-broadcast sales programs designed to maximize
sales revenues and achieve revenue goals set forth by the company. This job description may be
modified at any time as deemed appropriate by management or as consistent with the essence of the
job.

DUTIES AND RESPONSIBILITES
• Protects the stations) FCC licenses) by ensuring that stations are compliant with all FCC
regulations
• Oversight of daily operation (financial performance, programming, sales, technical aspects, human
resources and business administration)
• Generate budgets, marketing and strategic planning for all stations with an emphasis on improving
profitability, ratings, revenue, and controlling expenses
• Recruits, trains, motivates and mentors department heads (Sales managers, Operations Managers
and Accounting Managers) as well as Sales Executives
• Prepares and executes against annual operating and capital expense budgets for stations which
includes strategic action plans, programming calendars and station warfare models)
• Responsible for overall financial performance of the market and current projections of revenue and
expenses
• Active in a direct sales role by handling multiple client accounts (direct and agency based clients)
• Resolves inter-department conflicts with other department managers
• Manages human resources issues involving direct reports
• Regularly meets with prospective and current clients to create and maintain sales relationships
• Develops new business in selected markets and/or geographic locations

REQUIRED KNOWLEDGE SKILLS AND ABILITIES
Knowledge of all applicable FCC rules and regulations. Recruiting, training and mentoring knowledge.
Knowledge of sales principles and practices. Knowledge of products, customer, needs, competition
and market trends. Excellent negotiating, verbal and written communication skills as we11 as
interpersonal skills. Ability to work independently without immediate direction or supervision.
Computer literacy in applicable programs. Problem solving ability and skill in prioritizing tasks. Ability
to interact with management and staff at all levels. Ability to multitask and can handle pressures and
deadlines.

EDUCATION AND LICENSING REQUIREMENTS
College degree or equivalent work experience. A valid drivers license

PHYSICAL REQUIREMENTS
May require lifting or moving up to 25 Ibs. Able to sit for extended periods of time.
EMPLOYEE'S SfGNATURE DATE



EMPLOYEE NAME: EFFECTIVE DATE:

JOB TITLE: Marketing Consultant Market:
DEPARTMENT: Sales REPORTS TO: Market GM 8~ DOS

FLSA STATUS: Exempt HOURS: DFull-time ❑Part-time

Responsible for implementing radio and/or Internet sales programs designed to maximize sales

revenues and achieve revenue goals set forth by the company. This job description may be modified

at any time as deemed appropriate by management or as consistent wish the essence of the job.

DUTIES AND RESPONSIBILITIES
• Sells advertising time/Internet space (as applicable) and works with advertisers to help market

themselves to the station's listeners.
• Coordinates all aspects of client radio advertising campaign including copy, production, billing,

collections, remote broadcasts and event marketing.
• Regularly meets with prospective and cuRent clients to create and maintain saes relationships

• Develops new business in selected markets and/or geographic locations.
• Assists with collections and accounts receivable functions as needed.

REQUIRED KNOWLEDGE SKILLS AND ABILITIES
Knowledge of all applicable FCC rules and regulations. Knowledge of sales principles and practices.

Knowledge of products, customer, needs, competition and market trends. Excellent negotiating,

verbal and written communication skills. Ability to work independently without immediate direction or

supervision. Computer literacy in applicable programs. Problem solving ability and skit! in prioritizing

tasks. Ability to interact with management and staff at all levels. Ability to multitask and can handle

pressures and deadlines.

EDUCATION AND LICENSING REQUIREMENTS
High school diploma. A valid drivers license

PHYSfCAL REQUIREMENTS
May require lifting or moving up to 251bs. Able to sit for extended periods of time.



EMPLOYEE NAME: EFFECTNE DATE:
JOB TITLE: Marketing Consultant Market:
DEPARTMENT: Sales REPORTS TO: Market GM 8~ DOS
FLSA STATUS: Exempt HOURS: ❑ Fuli-time DPart-time

Responsible for implementing radio and/or Internet sales programs designed to maximize sales
revenues and achieve revenue goals set forth by the company. This job description may be modified
at any time as deemed appropriate by management or as consistent with the essence of the job.

DUTIES AND RESPONSfBlLITIES
• Sells advertising tame/Internet space (as applicable) and works with advertisers to help market
themselves to the station's listeners.
• Coordinates all aspects of client radio advertising campaign including copy, production, billing,
collections, remote broadcasts and event marketing.
Regularly meets with prospective and current clients to create and maintain sales relationships

• Develops new business in selected markets and/or geographic locations.
• Assists with collections and accounts receivable functions as needed.

REQUIRED KNQWLEDGE SKILLS AND ABILITIES
Knowledge of aU applicable FCC n.rles and regulations. Knowledge of sales principles and practices.
Knowledge of products, customer, needs, competition and market trends. Excellent negotiating,
verbal and written communication skills. Ability to work independently without immediate direction or
supervision. Computer literacy in applicable programs. Problem solving ability and skill in prioritizing
tasks. Ability to interact with management and staff at all levels. Ability to multitask and can handle

pressures and deadlines.

EDUCATION AND LICENSING REQUIREMENTS
High school diploma. A valid drivers license

PHYSICAL REQUIREMENTS
May require lifting or moving up to 25 Ibs. Able to sit for extended periods of time.



EMPLOYEE NAME:
JOB TITLE: Operations Manager
DEPARTMENT: Production 8~ Programming

FLSA STATUS: Exempt HOURS: ~~ Full-time ~ Part-time

EFFECTIVE DATE:
MARKET:
REPORTS TO: Marlcet/Generai Manager

Responsible for overall sound of every radio station, including and not limited to all music, imaging,

programming and promotions for their station. Creatively and efficiently oversee all production of

advertising commercials, stations promotions and public service commitments. Supervise air talent to

ensure the development of a marketable product. Ensures proper transition between the traffic, sales

and programming and production departments. Maintains public service in accordance with FCC

rules and regulations. Ensures that daily, weekly and monthly responsibilities are performed in a

timely, professional, and accurate manner. This job description may be modified

at any time as deemed appropriate by management or consistent with the essence of the job.

DUTIES AND RESPONSIBILITIES
• Supervises, recruits, hires and trains support staff. Provides regular coaching and performance feedback to

staff.
• Maintains up-to-date music and sound effects library. Ensures programming is consistent and appropriate for

respective format. Follows trends in the industry to better program the station. Oversees music ro#ation, testing

and play list development.
• Oversees imaging for station. Chooses voices to mainfain consistency. Writes and produces imaging as

necessary.
• Works with engineer and Production staff to ensure compliance with all FCC rules and regu{ations. Assists

engineer with the technical operation of the stations. Identifies and communicates to the General Manager and

Market Engineer programming hardware and software needs necessary for the operation of the cluster.

• Selects appropriate specialty programming. Ensure the completion of all affidavits regarding programming.

Research and understand target demographic and station ratings. Asses market competition and develop

marketing strategies, programming and contest to grow ratings.
• Assists in the creation of copy and production for clients. Ensures commercials are produced and dubbed.

Schedules personnel, studios and recording sessions.for commercial production.

• Work with Account Executives to ensure client expectations are met. Create and execute promotional events

and contests within department budget. Negotiates and purchases collateral and other promotional items.

Develop strategic relationships with entertainment and event venues to benefit the station. Work with local

charities to the mutual benefit of the community, the charity and the station.
• Conceive, coordinate and implement on-air and off-air promotions and events in order to promote the stations

image, logo and general presence in the marketplace and primary demographic. Ensures talent is schedules

far all outside appearances, remote broadcast and special events.
• Supervises Program Directors in Cluster. Serves as liaison between Programming and other departments.

Resolves interpersonal conflict between departments.
• Maintains and updates contest-winner databases.
• Monitors and maintains production equipment. Works with market engineers to solve technical problems.

• Works with the traffic and sales department to anticipate and avoid operational problems.

REQUIRED KNOWLEDGE SKfLLS AND ABILITIES



EMPLOYEE NAAAE: EFFECTIVE DATE:
JOB TITLE: Receptionist MARKET:
DEPARTMENT: General 8~ Administration REPORTS TO: General dlanager/Mlarket Manager

FLSA STATUS: Non-Exempt HOURS: ~ ~ Full-time ~ ~ Part-time

Front desk customer relations and receptionist position with primary responsibility for courteous and
efficient facilitation of telephone calls and visitors. Expedites the steady and courteous flow of internal
and external communications, such as incoming/outgoing telephone messages, faxes, visitors,
messengers, and delivery services. Assists General Manager, Accounting Manager, Programming,
and Sales staff as requested. Ensures that responsibilities are performed in a timely, professional,
and accurate manner. This job description may be modified at any time as deemed appropriate by
management or consistent with the essence of the job.

DUTIES AND RESPONSIBILITIES
• Retrieves messages from voice mail and forwards to appropriate personnel.
• Courteously and promptly answers incoming telephone calls, determines nature of calls, and forwards calls to
appropriate personnel or department.
• Writes and delivers messages or transfers calls to voice mail when appropriate personnel are unavailable.
• Answers routine questions about organization and provides callers with address, directions, and other

information.
• Welcomes on-site visitors, determines nature of business, and announces visitors to appropriate personnel.
• Distributes and maintains inventory of tickets and prizes.
• Receives, sorts, and routes mail, and maintains and routes publications.
• Creates and prints fax cover sheets, assists users, sends faxes, and retrieves and routes incoming faxes to

appropriate personnel.
• Orders, receives, and maintains office supply inventory.
• Creates and prints fax cover sheets, memos, correspondence, reports, and other documents as requested.

• Performs filing, photocopying, and collating as requested.
• Prepares and assembles reports as needed or requested and assists with special projects.

• Performs other duties as assigned or requested by General Manager, Accounting Manager or Director of

Sales.

REQUIRED KNOWLEDGE SKILLS AND ABILITIES
Ability to work independently without immediate direction or supervision. Ability to deal with constant
interruptions while answering the phone and greeting visitors in a courteous manner. Ability to
communicate precisely and effectively. Computer literacy in applicable programs. Problem solving
ability and skill in prioritizing tasks. Ability to interact with management and staff at all levels. Ability to
multitask and can handle pressures and deadlines. Excellent grammar and spelling, with the ability to
format correspondence, faxes, and memos. Ability to use a calculator, fax machine, copier, printer,
and postage meter.

EDUCATION AND LICENSING REQUIREMENTS
High school diploma. Minimum one-year prior experience in a professional office performing
telephone reception, faxing, typing correspondence and memos. Experience with personal
computers, and software programs, preferably Outlook, Word, and Excel. A valid drivers license

PHYSICAL REQUIREMENTS
Job may require lifting or moving up to 25 Ibs. Able to sit for extended periods of time.



EMPLOYEE NAAAE:
JOB TITLE: Traffic Manager
DEPARTMENT: General8 Administration
FLSA STATUS: Exempt HOURS: ~ 7 Fuli-time C~ Part-time

EFFECTIVE DATE:
MARKET:
REPORTS TO: General R+~anagerlMarket ManagerlRVP

Oversight of all traffic department responsibilities including the accurate input of advertising contracts
to produce precise commercial logs which in turn produce accurate billing. Schedules and tracks
commercial for optimum spot placement in order to achieve maximum revenue. This job description
may be modified at any time as deemed appropriate by management or consistent with the essence
of the job.

DUTIES AND RESPONSIBILITES
• Supervises support staff. Assists with training employees; planning, assigning, and directing work; appraising
performance, rewarding and disciplining employees; addressing complaints and resolving problems.
• Responsible for all facets of the traffic job which includes electronic log reconciliation, input of client
advertising contracts and coop script, input of commercial material and instructs, manual placement of
unresolved bumps, editing of commercial spots to maintain proper separation between commercial spots from
similar products, commercial scheduling, program !og preparation, log clearing, cart number assignment,
accurate invoicing and program affidavits.
• Responsible for coordinating inventory management with the general manager. This requires following the
program log format for avail structure and reporting avails daily to the general manager and sales staff.
• Coordinate with the production department to assist with missing production and to solve cart number
problems. Cart lists should be updated and checked a minimum of twice monthly.
• Billingrnvoicing is to be done on a weekly basis with the first run no later than the 2nd business day of the
month. Final calendar month billing must be completed and mailed no later than the 2nd business day of the
month (1st business day when possible). Responsibilities include co-op processing and invoicing which must
be mailed no later than the 5th business day of the month.
• Maintain and update the remote and event calendars. Update program sponsorships as sold based upon
orders submitted to the traffic department.
• Maintain log/time files, contracts, and invoice/statement files in a timely and organized manner. At year-end
these files should be purged, properly labeled and put into storage.
• Design and produce daily, weekly and monthly management reports.
• Special projections and temporary assignments as needed.

REQUIRED KNOWLEDGE SKILLS AND ABILITIES
Ability to work independently without immediate direction or supervision. Computer literacy in
applicable programs. Problem solving ability and skill in prioritizing tasks. Ability to interact with
management and staff at all levels. Ability to multitask and can handle pressures and deadlines.
Knowledge of tragic duties.

EDUCATION AND LICENSING REQUIREMENTS
High school diploma or general education degree (GED) and one year broadcast or related
experience and/or training; or equivalent combination of education and experience. Six months to one
year management experience. R valid drivers license

PHYSICAL REQUIREMENTS
Job may ret~uire lifting or moving up to 25 Ibs. Able to sit for extended periods of time.



B~CC»STAL
MEDIA, LLC

APPLICATION FOR EMPLOYMENT

3624 AVION DRIVE

MEDFORD, OR 97525
541-772-4170 FAX 541-858-5416

We consider applications for all positions without regard to race, color, religion, sex, national orgin, marital status, the
presence of non-}ob related medical conditions or handicaps, or any other legally protected status.

Position applied for: Type of Employment? (Check only what you will accept)

Ch Full-Time ~ Part-Time
Last Name First Middle Application Date

Street AddresslApt.Number City State Zip

Home Phone Alternate Phone

Can you travel if a job requires it? Veteran of the U.S. Military Service?

C~ Yes m No C.7~ Yes m No
Are you prevented from lawfully becoming employed in this Have you been convicted of a felony within the last
country because of Visa or Immigration Status? 7 years? (If Yes, please exp{ain on a separate sheet)

C~ Yes d No m Yes Ch No

List professional, trade, business, civic or volunteer activities and/or positions he{d:

Previous Experience:

WE ARE AN EQUAL OPPORTUNITY EMPLOYER
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At L~i~~~~st,~f Ni+~~c{ii~ 44~c 4~3~f: ~JI-C~IIC~ ~F OLII" E:'l~lj]IOyc~cs. R.~c{ia firs[ ~nc~
~~arc:mo~t CS ~~ bu~i~~~~~.s of i~{ca~. ~t Ui~:o~~st~~[ 1~'lecfii~ ~4~~c ~~~~e f~rt~~i~~~te• to
1~.~~~~:~ otitst~~n~in~ i.~n~p[ayc~c~s from di~~;~crsc~ c~x~eri~~lc~c~s tend L~~~~:k~rotir~cis.
C~l(1- C:1~l~IQ~~e~:s c:c~i~~i~tc~~«tl~f pro~~i~~ie the c1~ldi~:~~tion ~~~~~~{ ~~rC~~ti~-i[y;
i~~~~c.~s~~~r}f ~~r c~~~r ~:~m~~an}F tc~ stic~ci5e~1. lf- y~o« ar~c~ ~~ L~ra.~c(~::~st ~ro~c~~ian.~1
I~~~ki«~F DoE- ~~ c~~rc}~r ~~~ith ~~ t~ri~~~~~ny~ ~4~~1~c.~rc~ }rau ~t~» ma~Cc~ a cli~~f~rcy~~cc,
~~Ie~~sc send your ~~~}s~ut~r to thc~ ~n~1i~~icjtit~ls ~~atc•t~ L~c~lo~4v:

K~~l"L'll ~~~1114T

E~~~sc7iess ~z H1~ M~~n~~~cr
f>ic:~ast~~( l~auuc~ V~~Iit;~yr, LLC:,
3~24.~~b~can L~ri~~c:, Mc~lFar~~i, ~rc~a~~ f~75~0~
I.a~-c~r~e~lir~~(tj~ L~i~:c~t~sC~lm~~iia.cot~i

C~Ii~E~~~c~l Wi[~o~~
Pre~i~~lcnt ~~nd C~liic~f C~~~~:~-~~tii~~T ~r~itic~r
f3i~:a~~st~~[ M~:di.~, LLC
l~f~ ~larth M~~i~~ 5tr~:ct, L~~~.c~~~ot~t, C~j(ifari~ci ~5~53
mikcCt~t~ic~n~5t~~lm~~cii~~.c:om

Esitoa~t~~[ M~.~~1i~~, LLB:. ti~n~ l~ico~~stal l~Q~t~c Vti~llcy, LLC: arc ate ~c~ti~~C
~JE~~ortuni~y~ Em~~l~yrcr


