WUTH QUARTERLY
ISSUES
PROGRAM LIST

FOR

3rd QUARTER 2007
(July, August, September)

NOTICIAS AL MINUTO
TU PULSO
PSA'S



WUTH QUARTERLY ISSUES/PROGRAM LIST
3rd QUARTER 2007

The programming segments attached, address issues of importance to the
community and are provided by Telefutura for the programs, Noticias al
Minuto, and Tu Pulso.

Noticias al Minuto airs on WUTH 47 as news happens.
Tu Pulso airs on WUTH 47 on Saturday at 7a and 7:30a



SPANISH-LANGUAGE NEWS PROGRAMS

These Spanish-language news programs were aired by
WUTH 47 during the 3rd quarter 2007

NOTICIAS AL MINUTO (telefutura news)
:30 second newsbriefs that air as news happens.

Tu Pulso (community affairs show)

A half hour show exploring the issues and interest of Spanish speaking New

England through a combination of video features, interviews, and round table
discussions with local and national newsmakers.



WUTH CA 47 PUBLIC SERVICE ANNOUNCEMENTS
3RD QUARTER 2007

WUTH 47 aired many Public Service Announcements (PSAs) throughout
the third quarter of 2007 The attached are examples of these PSA's

The attached Public Service Announcements each aired numerous times
during the quarter. WUTH 47 aired many other Public Service
Announcements during the 3rd quarter of 2007



FCC REPORT FOR THE MONTHS OF JULY,
AUGUST, SEPTEMBER 2007

WUTH CA 47

TU PULSO



TU PULSO
July 1 — July 31, 2007

Note: All “TU PULSO” programs have duration of 23:20.

July 7

Topic: Chicago

This show focuses on the Puerto Rican community living in Chicago. The show explores
the strength and unity of the community and displays the rich culture through art
galleries, restaurants, and paintings and most importantly through dialogue with
community members and leaders.

Topic - El Barrio

The show covers the works of “El Barrio”, a non-for-profit organization that assists
Latinos in overcoming economic challenges. The program helps Latinos with financial
and educational assistance.

July 14

Topic: Over Time

This show focuses on the rights of an employee with an emphasis on “overtime pay”.
Community leaders and specialists provide information on basic rights and give advice
to employees who are not compensated appropriately.

Topic: Global Warming

This show focuses on the importance of caring for planet Earth. In interviews with
community leaders and experts issues such as planting trees, reforestation, and
recycling are discussed. Predictions about the future of the planet are also made.

July 21

Topic: Domestic Violence

This show is on domestic violence. The horrors of physical and psychological abuse are
underlined. Community organization leaders give advice on how to get help when
confronting domestic violence.

Topic: Immigration

This program focuses on the loopholes of the US Immigration Law. The show illustrates
topics and cases that undocumented citizens can make in order to make a legal case for
residency. The show also focuses on the definitions of legal and not legal status in the
us.
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July 28

Topic: Worker’s Rights

This show focuses on the rights of workers. Various community leaders are interviewed
to point out resources and provide guidance. Additionally, the stories of several workers
are brought to light to serve as a learning tool.

Topic: Blind People

Austin, TX has more disabled people per capita than any other US city. This show, in
particular, focuses on the blind and disabled. The show focuses on the daily life of a
blind man and the daily obstacles he encounters as a disabled person. The show also
visits the Criss Cole Center for the Blind where the staff discusses how blind people are
taught to count money, cook and take care of themselves. The show is an educational
piece for parents or guardians of the blind and disabled.
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TU PULSO
August 1 — August 31, 2007

Note: All “TU PULSO” programs have duration of 23:20.

August 4

Topic: “Calle Ocho”

This show focuses on displaying the rich and captivating culture of “Calle Ocho” in
Miami. A historical perspective is included while simultaneously showing the existing
radiant community. We take the viewer on a tour, which includes street art displays,
local businesses and the historic theater.

Topic: Hair Transplant #1

This show focuses on the ever-increasing cosmetic surgery practice of hair transplant.
Topics include baldness in both men and women, how to determine if you are a
candidate and how patients prepare for the surgery.

August 11

Topic: Sexual Predators

This show informs viewers on how to protect kids from becoming victims of a sexual
assault. Various community leaders are interviewed to point out resources and provide
guidance on the topic.

Topic: Hair Transplant #2

This is Part Two of the hair transplant series. The show focuses on the psychological
effects of baldness and cosmetic surgery. Moreover, one segment of the show focuses
on how stress can increase baldness and health overall.

August 18

Topic: Salt Lake City

This show focusing on Salt Lake City takes the viewer to meet the growing Hispanic
community and their leaders. We take the viewer to meet the mayor of the county and
continue the journey by meeting with different organizations throughout the city that
provide resources to the Hispanic community.

Page -3



Topic: Music Washington D.C. #1

These series of shows focus on the developing musical Latino influence in Washington
D.C. From Salsa and Merengue, to Classical Music, these shows illustrate the great
effort and strides the Hispanic community is contributing musically to the US.

August 25

Topic: Sundance — Immigration

This show shot on location in Park City, Utah, brings to light the topic of immigration
through interviews with directors of documentaries, which screened at the Sundance
Festival. The interviews shed light on the heated topic of immigration and put a human
face to the crisis.

Topic: Music Washington D.C. #2

These series of shows focus on the developing musical Latino influence in Washington
D.C.. From Salsa and Merengue, to Classical Music, these shows illustrate the great
effort and strides the Hispanic community is contributing musicaily to the US.
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TU PULSO
September 1 — September 30, 2007

Note: All “TU PULSO” programs have duration of 23:20.

September 1

Topic: Sundance - Fiction

This show shot on location in Park City, Utah, discusses Hispanic director’s films that
made the cut at the prestigious Sundance Festival. Emphasis is placed on films that
were screened in Spanish.

Topic: Education — Chicago

Historically, Latinos have lagged behind the general population in education. This show
focuses on earnings and career potential of those who have degrees vs. those who do
not. The show provides information on how viewers can spark their earning in
professional career by earning an education.

September 8

Topic: Washington DC

This show shot on location in Washington DC focuses on the newly introduced food
pyramid for children. The FDA (Food and Drug Administration) is working with school
districts nationwide to implement healthier nutrition guidelines. The show focuses on the
Washington DC school district and importance of this initiative.

Topic: Bazar Del Mundo, San Diego
The show focuses on local crafts and artists. Several illustrations of how to develop your
own small craft business and how these amazing artists make a daily living.

September 15

Topic: Slum Housing

This show shot on location in Los Angeles sheds light on the problem of slum housing.
This is housing neglected by landlords where renters live in despicable conditions. The
show takes us to some of those homes and also provides guidance to viewers who may
be living under such circumstances.
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Topic: Boston

This show focuses on the social programs available in Boston for those that are
socially/economically challenged. Also the show has a segment that illustrates the
higher education Latino community at schools such as Harvard and MIT.

September 22

Topic: New York
This show shot on location in New York City focuses on the art renaissance that the New
York’s Hispanic community is experiencing.

Topic: Miami
This show shot on location in Miami focuses on the real estate market in South Florida
and how its unprecedented growth has had an effect on the community.

September 29

Topic: TICH

This show shot on location in Tampa focuses on the organization TICH (Taller
Intercultural Hispano-Americano) that helps Hispanic kids raise their self-esteem. This
program helps kids become more outgoing and encourages positive interaction with
other kids.

Topic: Finances

This show introduces the viewer to basic financial understanding: how to purchase a
home, 401 plans, and financial independency.
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FCC REPORT FOR THE MONTHS OF JULY,
AUGUST, SEPTEMBER 2007

WUTH CA 47

NOTICIAS AL MINUTO



NOTICIAS AL MINUTO - TELEFUTURA NEWS

JULY 1 - JULY 31, 2007

July 3 Duration: 30 sec.

The Federal authorities are alerting those traveling during Independence Day to be
ready for more security inspections at the airports.

July 9 Duration: 30 sec.

The Immigration Service will begin again the voluntary repatriation program of
undocumented Mexican immigrants who live in the United States and return to Mexico
by their own decision.

July 10 Duration: 30 sec.

The supervisors of County Prince William in Virginia voted on a resolution that
strengthens measures against undocumented people.

July 15 Duration: 30 sec.

The Archbishop of Los Angeles, Roger Mahoney, asked forgiveness today from victims
of sexual abuse committed by priests, after reaching an agreement to compensate the
affected by 660 million dollars.

July 19 Duration: 30 sec.

The Secretary of National Security, Michael Chertoff, announced that the construction of
the border wall between Mexico and Texas could begin in autumn.

July 24 Duration: 30 sec.

New Haven, Connecticut, became today the first city in the United States to offer
identification cards to undocumented immigrants.

July 28 Duration: 30 sec.

President George W. Bush would like Congress to update a law that allows Intelligence
Agencies to watch terrorist communications.

July 30 Duration: 30 sec.

Today goes into effect in the United States a new rate of immigration proceedings that
significantly increases the price of permanent residence and naturalization requests.



NOTICIAS AL MINUTO - TELEFUTURA NEWS

AUGUST 1 - AUGUST 31, 2007

Airdate: August 1 Duration: 30 sec.
Topic: ID Cards

Synopsis: Thousands of undocumented workers made long lines in New Haven,
Connecticut to obtain an identification card that will enable them to access libraries and
other public services.

Airdate: August 3 Duration: 30 sec.
Topic: Social Security Fraud

Synopsis: Employers that hire undocumented workers soon will be severely punished.
The Federal Government plans to implement a new measure to avoid the fraudulent use
of social security numbers.

Airdate: August 6 Duration: 30 sec.
Topic: Miners Trapped

Synopsis: Six miners were left trapped after the collapse of a coal mine in the city of
Huntington, Utah.

Airdate: August 9 Duration: 30 sec.
Topic: Hispanic Census

Synopsis: According to the Census Bureau, there are 3 thousand counties in the
United States and in ten per cent of these, minorities are larger than the rest of the
population.

Airdate: August 13 Duration: 30 sec.
Topic: Toothpaste Recall

Synopsis: There is a recall of the toothpaste brand “Gilchrest and Somas”, made in
China and distributed in high-end hotels, after it was determined that it contains a toxic
ingredient.

Airdate: August 23 Duration: 30 sec
Topic: Hispanic Workers Raid

Synopsis: Federal agents arrested 28 Hispanic workers for identity theft during a raid
at Smithfield Foods in North Carolina.

Airdate: August 27 Duration: 30 sec.
Topic: Secretary of Justice Resignation

Synopsis: Secretary of Justice, Alberto Gonzales, resigned today during a news
conference in Washington, D.C.

Airdate: August 30 Duration: 30 sec.
Topic: Spinach Recall

Synopsis: California Health Authority recalled bags of spinach of the Metz Fresh brand
because of posible salmonella contamination.



NOTICIAS AL MINUTO - TELEFUTURA NEWS

SEPTEMBER 1 - SEPTEMBER 30, 2007

September News Brief report not yet received from the News Desk. 10/5/2007



FCC REPORT FOR THE MONTHS OF JULY,
AUGUST, SEPTEMBER 2007

WUTH CA 47

PSA’S



“pDespucs de la fiesta™

Eske anuncio de servicio al publico aska disponible en dos versiones, una bilingie
v okra en espafol,
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" porteléfanc no dqué estaba Panmnse
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terngo LWIH

Por favor ayldenos a enviar este mensaje sobre La conexion p-=||gro_—>a que enizke entre el
abuso de drogasz v el VIH a los jéuenes, padres v educadoras, Para maz informacion, por
favar wiziken La pagina hiv.drugabuse.gov.

Anuncios de servicio Anuncios de sevvicio al piblico
al piiblico en espaiiol bilingiies [espafol/ingléx)
Duracion Ccodige ICSI Duracian Codigo ICSI
1) 159732A 168 15274A
138 1527ZB 138 15374B
115 15273C 115 15874C
ACERCA DEL INSTITUTO NACIONAL SOBRE EL ABUSO NATIONAL INSTITUTE
DE DROGAS (NIDA, POR SUS SIGLAS EN INGLES): ON DRUG ABUSE

£l MIDA apoya la mayoria de las investigaciones mundiales sobre NATIONAL INSTITUTES OF HEALTH
aspectos de la salud asogaclos al abuso de drogas y la adiccion.

£l Instituto lleva a cabo una gran variedad de programas para E}f, EWL \\%
asequrar la disemmacion rapida de la informacion que se obliene ’
5\\

de las investigaciones y su implementacion en politicas # an practicas.
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FACTS ON GLAUCOMA

e Glaucoma is a leading cause of vision

loss in the U.S.; it is the leading cause
of blindness among Hispanics and
African Americans.

* Up to half of the three million Americans
estimated to have glaucoma may not
know it because there are usually no

?mptoms until the optic nerve has been
amaged.
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* Vision loss due to glaucoma cannot be
restored.

* There is no cure for glaucoma, but

through early diagnosis and treatment,
some vision can be protected.
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ANNCR VO: Doctors say, it’s hard telling
their patients that they've lost their sight to
glaucoma...

fhgys Vel LA

...when, with regular eye exams
it could have been treated.

Once sight is lost

¥
-

to glaucoma it cant be
restored.

[

“4-800-
i 2 it :Sm TASRENE
Researchers are working on a cure—the only

hope for millions at risk for glaucoma.

Protect your sight. Call 1-800-437-2423 for a

free brochure from National Glaucoma
Research.,

IF YOU NEED ANOTHER DUB FORMAT OR A REPLACEMENT DUB, CALL VIDEO LABS AT 1-800-800-8240.



THE ADVERTISING COUNCIL, INC. @

2! - CHILDHOOD OBESITY PREVENTION

“BULL’S EYE” :30 CNHH-5830-3

ici its like melon and mango are packed with vitamin A to help you see better? Eating fruit
e Eaong, Co d do that? %un, th?ow, think, eat better. Find out more at smallstep.gov.

- g

ANNCR VO: Sure they're juicy and :
can also help make your teeth, skin and hair healthy and strong. Can your foo

“GRANDPA” :30 CNHH-5103-3

ol

L, ARUbED, e S

s e 2

.- i ‘. i i ing the game. And they
NGR VO: Fruit. What a tasty treat. Fruits packed with potassium and other nutrients can help keep your heart pumping strong during
gl'ee' you energy back so you tg:'zm take on thg next activity. Gan your fo{)d d(i thit? Run, throw, think, eat better. Find out more at smallstep.gov

“GRANDPA” SPANISH :30 CNHH-5133-3

ANNCR VO: Las frutas, que gusto sabroso. Las frutas empacadas con potasio y otros alimentos nutritivos pueden ayudar a mantener el coragén fue[te y en el juego, y
ellos le dan energia tan para que usted pueda tomar la préxima actividad. ¢Su alimento puede hacer eso? Corra, tire, piensa, como mejor. Averigue més en smallstep.gov.

“BIRDS” :15 CNHH-5815-3

— s/ mmadih Ian_.im'v.

ANNCR VO: Low-fat cheese sandwiches on whole wheat bread are high in calcium to help build strong bodies. (KID BURPS; STARTLED BIRDS FLY AWAY)
Can your food do that? Run, throw, think; eat better. Visit smallstep.gov.

“GET UP AND PLAY” Featuring the LPGA :30 CNHH-7603-2

LORENA: | think it breaks a little to the left. NATALIE: Uh-uh. To the right. KARRIE: Nope, straight. KIDS: Come on! NATALIE: | told you it was going right.
SINGERS: Get up, get up, get up, and be a player. Get up, get up, get up.

www.smallstep.gov

Get up, get up, get up, and be a player. Get up, get up, get up. Get up, get up, get up, and be a player... GOLFERS: Get up and play an hour a day.
ANNCR VO: For fun playtime ideas, go online. Just don't stay long!

Volunteer Ad\-/ertising Agency: McCann Erickson, New York K807
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Learn and Live..

Public Service Announcement

for women
LOVA yEUF NRar

Al e

:30 Script — spanish Version

Haz que el rojo entre en tu vida. s Ya lo usas? Y ahora lo sientes.
Pon la mano en tu corazén y haste la promesa de ser saludable de corazén,

Dedique un momento y adopte el rojo a tu manera. Ama a tu corazén. Aprende como
lograrlo.

Unete a la campana, "Go Red For Women" de la Asociacion Americana del Corazén.

For more information about this PSA, please contact: T F: {’”u: T
Maya Burghardt . phone: (323) 930-5833 . mburghardt@onthescene.com & } B -""i j



A THE ADVERTISING COUNCIL, INC b(&@
nwal  FATHER INVOLVEMENT SPANI HS

“DANCE” SPANISH :30 CNFI- 51 30 (Also available as Spanish :25 CNFI-5125 and Spanish :15 CNFI-5115)

%

1-800-790-3237
woen fatherkoedorg

ANNCR VO: Esos pequenos momentos pueden ser los mas grandes para sus hijos. Ser papa es cosa de hombres.

“ERRAND” SPANISH :30 CNFI-5330 (Also available as Spanlsh 125 CNFI-5325)

2 "‘-- 1-800-790-3;
weww flbe } -&é

DAD: Thanks. ANNCR VO: Esos pequefios momentos pueden ser Ios més grandes para sus hijos. Ser papa es cosa de hombres.

Volunteer Advertising Agency: Campbell Ewald 905



WUTH CA 47

Children’s Programming
Commercial Time Compliance Form

PUBLIC FILE COVER SHEET

3rd Quarter, 2007

This form accompanies program log excerpts and WUTH
CA 47 compliance forms showing that WUTH 47°s
children’s programs were broadcast in accordance with the
commercial time standards in the Children’s Television Act
of 1990 and applicable Federal Communications
Commission rules.



WUTH CA 47

Children’s Programming

QUARTERLY REPORT

3rd Quarter, 2007

The following is a summary of WUTH 47°s response to the
educational and informational needs of children, through
programming which furthers the development of children
age 16 and under in any respect, including their
intellectual/cognitive or social/emotional needs.

As provided in the Children’s Television Act and FCC
interpretations of the Act, stations meet their obligations to
serve the educational and informational needs of children
both through programming “specifically designed” to meet
children’s needs, and through general-interest programming
that furthers the law’s goals of helping children grow and
develop.



WUTH CA 47

Children’s Programming
Commercial Time Compliance Form

Verification:

I have reviewed the program logs for WUTH 47 children’s
programming described in this report. The commercial time
actually broadcast during each clock hour of children’s
programs was no greater than 12 minutes (weekdays) or 10.5
minutes (weekends). For children’s programs broadcast in the
same clock hour as non children’s programs, the commercial
time actually broadcast during the children’s program was no
greater than a prorated share of 12 minutes (weekdays) or 10.5
minutes (weekends).

Ql \ A \\Ss(

WUTH 47 Employe Date




WUTH CA 47

Spanish language Children’s Programming

These Spanish language children's programs were aired by
WUTH CA 47 during the 3rd quarter of 2007.

PLAZA SESAMO
A significant purpose and key eduacational objective of this hour program is to teach young children the
importance of different cultures and traditions. Children will easily identify with the main characters;
Abelardo, Contreras, and Lola. These animated personalities will help children get a better understanding of
the world around them through their stories. Throughout the shows, these characters not only reinforce and
expose the Spanish language to native and non-native Spanish speakers, but also teach children valuable
lessons that include problem solving, gender equality, symbolic representation, and social interaction.

PATRULLA DE SAPITOS
A significant purpose and key educational objective of this half-hour program is to illustrate the importance
of discovering oneself and friendship. Eight toadlets who miss the migration to Toad Hollow, a peaceful and
protected haven for toads, are lost and stranded in an unknown word, where they have to survive and
confront their problems as a team. Through their amazing quest, the toad patrol teach young children many
lessons about friendship, trust, caring and sharing, empathy, caution, determination, self-esteem,
responsibility, selflessness, sacrifice and respect for others.

REINO ANIMAL
This half-hour program educates young viewers on the natural habitat of animals in an educational, yet
entertaining way. With narrations and interactive segments, the series builds upon natural science concepts,
sparking a sense of curiosity in its viewers. The program discussed concepts like the functions of animals in
an ecosystem, the elements of animal classification, and life sciences to help teach children about the natural
world, while having fun at the same time.



PLAZA SESAMO
Plaza Sesamo aired on WUTH-CA 47 for 3rd QTR 2006 SATURDAY
& SUNDAY, 09:00 AM & 09:30 AM except for 09/15/07, when it aired

at 11:00 AM & 11:30AM and 09/22/07, when it aired at 11:00 AM &
11:30AM

PATRULLA DE SAPITOS

Patrulla de Sapitos aired on WUTH-CA 47 for 3rd QTR 2006
SU 08:30 AM

REINO ANIMAL

Reino Animal aired on WUTH-CA 47 for 3rd QTR 2006
SU 10:00 & 10:30 AM



