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KALW 
San Francisco Unified School District 

500 Mansell Street 
San Francisco, CA 94134-1858 

 
July 29, 2019 

 
Equal Employment Opportunity Audit Response 
Noncommercial Educational Station KALW(FM), San Francisco, California, FCC Facility ID No. 58830 
 
This response is being made pursuant to the letter, dated June 13, 2019, from Lewis C. Pulley, Assistant 
Chief, Investigations & Hearings Division, Enforcement Bureau, requesting information concerning the 
Equal Employment Opportunity (“EEO”) program of the San Francisco Unified School District relating to 
the station employment unit of noncommercial educational radio station KALW(FM), San Francisco, 
California (FCC Facility ID No. 58830). 
 
Please note that the station employment unit of KALW consists of five salaried employees of the San 
Francisco Unified School District whose duties are primarily focused on KALW and whose regular work 
schedule is 30 hours a week or more. (In addition, KALW engages several contractors to produce 
programming and conduct other work related to the station.) KALW is not subject to a time brokerage 
agreement.  
 
Response to Audit Data Request: 
 

3. 
(a) The two most recent EEO Public File Reports for the Unit, for the periods (a) August 1, 

2016 to July 31, 2017, and (b) August 1, 2017 to July 31, 2018, are attached at Exhibit A.  
The web address for the station is www.kalw.org. The Unit’s most recent EEO Public File 
Report is available on this website.  As reflected in the attached EEO Public File Reports, 
the Unit made one full-time hire during these reporting periods. The station hired a 
candidate for a general manager; as noted on the Report, the position was accepted by 
the candidate on April 5, 2018, with a start date of September 4, 2018. 
 

(b) The Unit filled one full-time position during the period covered by the EEO public file 
reports, as referenced above. As reflected in the Unit’s EEO Public File Report covering 
the period from August 1, 2017 to July 31, 2018, the Unit sent a notice announcing that 
position to nine external sources, and also advertised the vacancy widely using the KALW 
Facebook page, the www.kalw.org website, and the KALW e-newsletter. Notice of the 
vacancy was distributed to the following nine external sources: PublicMediaJobs.org, the 
National Association of Hispanic Journalists Career Center, the Corporation for Public 
Broadcasting Jobline, the Journalists of Color in Public Media Facebook page, the National 
Association of Black Journalists Career Center, Craigslist.org in the San Francisco Bay Area, 
the Asian American Journalists Association Career Center, Idealist.org, and the National 
Federation of Community Broadcasters Listserv. The job notice that was sent to these 
sources is attached at Exhibit B. In addition to these notices distributed by the Unit, the 

http://www.kalw.org/
http://www.kalw.org/
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San Francisco Unified School District also published a job notice on its website, which is 
attached as Exhibit C. Pursuant to Section 73.2080(c)(5)(iii), the Unit retains copies of 
these notices. The station did not air any on-air ads related to the vacancy, but the 
station’s prior general manager discussed the vacancy during an on-air general manager 
report that aired on September 27, 2017.  The prior general manager also published a 
sponsored article on December 18, 2017, on the website Current, which is attached at 
Exhibit D. No organization notified the Unit that it wants to be notified of Unit job 
openings, as described in Section 73.2080(c)(1)(ii). 
 

(c) The EEO Public File Reports attached at Exhibit A show the total number of interviewees 
for each full-time vacancy and the referral source of all full-time unit vacancies filled 
during the periods covered by the these EEO Public File Reports. As reflected in the Unit’s 
EEO Public File Report covering the period from August 1, 2017 to July 31, 2018, for the 
general manager vacancy that was filled in 2018, the Unit conducted video interviews 
with 12 candidates, from whom 6 candidates were selected for longer in-person 
interviews, and then 3 finalists who came back for an “audition” interview. The referral 
source for each vacancy is reflected in the report.  

 
(d) As of July 29, 2019, there are 5 full-time employees of the Unit. The population of the 

market in which the station operates (San Francisco, California) is more than 250,000. 
Although the Unit has five but less than ten full-time employees and thereby would be 
required to engage in two outreach initiatives over a two-year period pursuant to 
Section 73.2080(c)(2), out of an abundance of caution, the Unit has assumed that the Unit 
is required to perform four initiatives within a two-year period, pursuant to 
Section 73.2080(c)(2).  The Unit’s outreach efforts during the two-year audit period 
include the following: 

a. Establishment of an internship program designed to assist members of the 
community to acquire skills needed for broadcast employment.  During each of the 
2016-2017 and 2017-2018 reporting periods, the unit operated its “Audio 
Academy,” a tuition-free, nine-month-long training program open to the community 
and aimed at building skills in journalism and audio storytelling. Outreach for the 
academy specifically targeted organizations and educational institutions serving 
youth, women, and minorities, including the City College of San Francisco Journalism 
and Broadcasting Departments, the California State University East Bay 
Communications Department, the Asian American Journalists Association, Bay Area 
Black Journalists Association, Youth Radio, and others. A class of 9 students 
graduated from the academy in June 2017, and another class of 8 students 
graduated from the program in June 2018.  The syllabus for the 2017-2018 Audio 
Academy is attached at Exhibit E. Additional information, including stories published 
by Academy participants is available at http://www.ace4education.org/?s=KALW.  In 
addition, the Unit has established an audio journalism training program for 
prisoners at San Quentin State Prison which trains incarcerated people to become 
reporters and audio producers, thereby enabling them to tell stories of prison life, 
which are then aired on KALW.  See https://www.kalw.org/term/san-quentin-radio-
0#stream/0 and https://www.kalw.org/term/san-quentin#stream/0.  

b. Participation in at least four events or programs sponsored by educational 
institutions relating to career opportunities in broadcasting: Each summer since 
2009 (including the summer of 2017 and 2018), KALW has hosted high school 
student interns from the Academy of Information & Community Technology, part of 
the Career Technical Education (CTE) program in the San Francisco Unified School 

http://www.ace4education.org/?s=KALW
https://www.kalw.org/term/san-quentin-radio-0#stream/0
https://www.kalw.org/term/san-quentin-radio-0#stream/0
https://www.kalw.org/term/san-quentin#stream/0
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District. The station’s partnership with San Francisco public schools has included 
students at Balboa High School, Galileo Academy of Science and Technology, 
Thurgood Marshall High School, and Burton Academy in San Francisco. KALW has 
also conducted events related to opportunities in broadcasting and storytelling with 
these schools during academic year. KALW’s news director, together with two of the 
station’s reporters, taught a class on interview techniques at Burton High School on 
November 22, 2016, and taught classes related to storytelling and broadcast 
techniques at Galileo Academy of Science and Technology on November 8, 
November 15, December 6 and December 13, 2016. Attached, at Exhibit F, is a 
syllabus of those four November-December, 2016 classes. KALW’s news director 
and reporters also taught after-school programs related to broadcast journalism at 
the nonprofit educational East Oakland Youth Development Center in November 
and December 2017. That engagement included 12 classes taught to a group of six 
East Oakland youth who expressed an interest in broadcast journalism. 

c. Provision of training to personnel of unaffiliated non-profit organizations 
interested in broadcast employment opportunities that would enable them to 
better refer job candidates for broadcast positions: In each of the 2016-2017 and 
2017-2018 EEO reporting periods, KALW partnered with Oakland Voices, a project of 
the unaffiliated nonprofit Maynard Institute of Journalism Education, to provide 
audio journalism training for community reporters in East Oakland. This partnership 
also included the Oakland Public Library’s 81st Avenue Branch, which hosted a live 
event to elicit community feedback on the participants’ reporting projects. During 
the 2016-2017 reporting period, KALW reporters and producers worked with 6 
trainees from Oakland Voices, and during the 2017-2018 reporting period, KALW 
reporters and producers worked with 7 trainees from Oakland Voices. This training 
instructed participants in the basics of radio reporting and production, better 
enabling these trainees to apply for or refer others to apply for broadcast positions. 
Attached, at Exhibit G, is a May 8, 2017, article on the Maynard Institute website 
describing the partnership between Oakland Voices and KALW. Oakland Voices 
maintains an archive of stories their members have done with KALW here: 
http://oaklandvoices.us/oakland-voices-kalw-produce-hey-area-stories/. Four 
participants in this program were awarded the 2016 Society of Professional 
Journalists’ community journalism award for radio/audio. See  
https://www.eastbaytimes.com/2016/10/27/oakland-voices-wins-spj-community-
journalism-award/. 

d. Establishment of training programs designed to enable station personnel to 
acquire skills that could qualify them for higher level positions.  All KALW 
employees are encouraged to grow and develop in their roles, and station 
management regularly encourage employees to take webinars and participate in 
continuing education activities, including trainings for station employees with 
station vendors such as National Public Radio. Additionally, the station pays fees for 
employees to register for educational and professional conferences (subject to 
approval by the news director). The station’s technical director also consults 
regularly with announcer/operators on trainings related to technical issues.  

e. Listing of each upper-level category opening in a job bank or newsletter of media 
trade groups whose membership includes substantial participation of women and 
minorities: As described above, the Unit had one upper-level category opening 
during the two-year EEO audit period covered by this letter. The Unit posted notices 
of that vacancy and invitations to apply in three different job banks or newsletters 
whose membership includes substantial participation by women and minorities. 

http://oaklandvoices.us/oakland-voices-kalw-produce-hey-area-stories/
https://www.eastbaytimes.com/2016/10/27/oakland-voices-wins-spj-community-journalism-award/
https://www.eastbaytimes.com/2016/10/27/oakland-voices-wins-spj-community-journalism-award/
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These included: the National Association of Hispanic Journalists Career Center, the 
National Association of Black Journalists Career Center, and the Asian American 
Journalists Association Career Center. Attached, at Exhibit H, are receipts from 
posting this job opening with each of these groups. 

f. Participation in at least four events sponsored by organizations representing 
groups present in the community interested in broadcast employment issues: 
KALW has frequently partnered with community organizations to sponsor events 
that discuss matters of importance to the community, including broadcast 
employment issues. On January 12, 2018, KALW’s news director served as host and 
moderator of a panel at the College of San Mateo as part of the Peninsula Conflict 
Resolution Center Action Summit, which event organizers described as “a cross-
sector conference designed to inspire innovation, design the communities in which 
they would like to live, and take action to bring about that change.” On March 2-3, 
2018, several KALW representatives, including the station manager and news 
director, participated in Sights & Sounds of East Oakland, a community event 
supported by the California Arts Council celebrating the community and artists who 
live, work, and create in East Oakland, and featuring a discussion of multimedia 
storytelling. KALW’s news director participated a similar Sights & Sounds event at 
Castlemont High School in Oakland, California, on April 30, 2017.  
 

(e) To the best knowledge of KALW’s current management, KALW has not been the subject of 
any pending or resolved complaints filed during KALW’s current license term alleging 
unlawful discrimination in the employment practices of the Unit. Management is 
confirming that understanding with the relevant offices of the San Francisco Unified 
School District.  

 
(f) Under station policy, KALW’s general manager is responsible for preparing FCC EEO 

reports and ensuring that each station department is aware of proper EEO and 
nondiscrimination procedures for existing employees and recruitment. The general 
manager and the operations manager are responsible for communicating all relevant FCC 
and San Francisco Unified School District policies, including EEO and nondiscrimination 
policies, to all Unit staff. The operations manager is also charged with monitoring for any 
changes mandated by law or by regulation, especially as they related to trainings on EEO 
and nondiscrimination issues. KALW has taken several affirmative steps to inform 
employees and job applicants of its EEO policies and program. The newsroom includes an 
antidiscrimination policy at the bottom of every call-out for jobs or trainees, stating, 
“KALW encourages a diverse pool of applicants from a variety of backgrounds. We do not 
discriminate on the basis of age, race, religion, gender, or sexual orientation. We value 
diversity.” KALW managers and employees regularly discuss these matters internally, and 
the station as a whole, as a unit of the San Francisco Unified School District, observes the 
San Francisco Unified School District’s rigorous EEO, anti-discrimination, and anti-
harassment policies. The Unit also encourages all staff to complete the Corporation for 
Public Broadcasting’s anti-harassment webinars, which cover several topics related to 
EEO issues. All KALW staff are required to complete this webinar by Fall 2019. 
 

(g) KALW holds biweekly management meetings where EEO and nondiscrimination topics are 
regularly addressed. During these meetings, station leadership reviews and discusses the 
effectiveness of our EEO program and suggests improvements and methods to better 
execute the program. KALW also invites all staff to participate in discussions on how the 
staff addresses EEO issues. Recently, on July 17, 2019, the unit convened a staff meeting 
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to discuss the new “People of Color in Audio” international initiative, which was co-
launched by a journalist that partnered with KALW in its work at the East Oakland Youth 
Development Center. KALW also invites staff to suggest outlets where job openings 
should be posted, and maintains an open and working list, which everyone in the 
newsroom has access to, listing organizations, listservs, papers, websites, and online or 
social media forums where KALW should advertise and post job training descriptions and 
recruitment materials.  
 

(h) The Unit’s management team, in partnership with the San Francisco Unified School 
District, reviews pay, promotion opportunities and development selection techniques 
annually to ensure that they provide equal opportunities and do not have discriminatory 
effects.  In 2019, the station reached out to a consultant to discuss the pay scale at KALW, 
including how to make job classifications and salaries more consistent, and to ensure the 
station’s policies and practices do not have a discriminatory effect. The Unit has an 
agreement with the Service Employees International Union Local 1021, which represents 
the station’s Radio Announcer Operators. Union members, including the shop steward, 
participate in EEO-related activities, and were actively involved in, and consulted about, 
the process of hiring the new general manager in 2018. 
 

(i) The Unit is not a religious broadcaster. 
 

4. KALW is not subject to a time brokerage agreement, nor does the Unit time-broker another broadcast 
station. 
 
 
For questions regarding this response, please contact Tina Pamintuan at (415) 841-4121 x3003 or at 
tina@kalw.org. 
 
Sincerely, 
 
 
Tina Pamintuan 
General Manager, KALW 
 
  

mailto:tina@kalw.org
Cristina Marie Pamintuan
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I.  FULL-TIME VACANCY LIST 
II.  RECRUITMENT SOURCE LIST 

 
NO FULL-TIME VACANCIES DURING THIS PERIOD 

 
III. OUTREACH INITIATIVES 

 
 Description of Activity 
1 In 2013, KALW launched its Audio Academy, a free, year-long training program open to the community and aimed at 

building skills in journalism and audio storytelling. 
 
Outreach publicizing the Audio Academy specifically targeted organizations and educational institutions serving youth, 
women, and people of color:  The Asian American Journalists Association, Bay Area Black Journalists Association, 
Youth Radio, OutLoud Radio, the Renaissance Journalism Center at SF State University, Maynard Institute, Ella Baker 
Center, New America Media, City College of San Francisco Journalism and Broadcasting Departments, Youth Speaks, 
Women & Gender Studies Department at SF State University, Youth Speaks, National Association of Hispanic 
Journalists, CSU East Bay Communications Department, Women’s Audio Mission, and Urban Knights Radio at the 
Academy of Arts University. 
 
The result has been a diverse applicant pool, and a diverse group of fellows selected to participate.  The class of 9 which 
graduated from the program this summer included 6 women and 8 people of color – three African-Americans, three 
Asian-Americans, and 1 Latino.  The incoming class of 8 includes 6 women and 6 people of color – 1 African-American, 
3 Asian Americans, and 2 Latinas. 
 

2 Every summer since 2009, KALW has hosted interns from the Academies of Information Technology in San Francisco’s 
public high schools.  To date, all of these students have been people of color. 

3 KALW has partnered with Oakland Voices, a project of the Maynard Institute of Journalism Education to provide audio 
journalism training community reporters in East Oakland.  In this time period, KALW reporters and producers worked 
with 6 Oakland Voices trainees, 3 of them women and all of them people of color – 4 African-Americans and 2 Latinos. 

4 We have established an audio journalism training program for prisoners at San Quentin State Prison which enables them 
to tell stories of prison life which are then aired on KALW.  In the coming year, this will become a formalized, 

Exhibit A-1



EEO Public File Report 
KALW(FM), San Francisco, CA 

Reporting Period:  August 1, 2016 to July 31, 2017 
 
 

  2 

certificated program, and extend to Solano State Prison.  All trainees in this program are men of color. 
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     I. FULL-TIME VACANCY LIST 
 

 Description of Vacancy 
1 General Manager 

 
We conducted video interviews with 12 candidates, from whom we selected 6 for longer in-person interviews, and then 3  
finalists who came back for an “audition” interview.  The candidate accepted the General Manager position on April 5, 2018, 
with a start date of September 4, 2018.  The candidate learned about the General Manager position from the “Journalists of Color 
in Public Media” Facebook page. 
 

 
     II.  RECRUITMENT SOURCE LIST 
 

 Recruitment Sources Contacted for General Manager 
Position 

Number of Interviews for General Manager 
Position from Recruitment Source 

 
1 PublicMediaJobs.org 3 
2 National Association of Hispanic Journalists Career Center  
3 Corporation for Public Broadcasting Jobline 2 
4 Facebook: KALW   
5 Facebook:  Journalists of Color in Public Media 1 
6 KALW.org and KALW e-newsletter 1 
7 National Association of Black Journalists Career Center 1 
8 Craigslist SF Bay Area  
9 Asian American Journalists Association Career Center  

10 Idealist.org  
11 National Federation of Community Broadcasters Listserv 1 
12 Word of mouth 3 

 TOTAL NUMBER OF INTERVIEWS (BY VIDEO): 12 
 

Exhibit A-2
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Note:  To KALW’s knowledge, no organization that distributes information about employment opportunities to job 
seekers or refers job seekers to employers has requested from the management of KALW notification of each full-time 
vacancy at KALW. 
 
     III. OUTREACH INITIATIVES 

 
 Description of Activity 
1 In 2013, KALW launched its Audio Academy, a tuition-free, nine-month-long training program open to the community 

and aimed at building skills in journalism and audio storytelling. 
 
Outreach publicizing the Audio Academy specifically targeted organizations and educational institutions serving youth, 
women, and people of color:  The Asian American Journalists Association, Bay Area Black Journalists Association, 
Youth Radio, OutLoud Radio, the Renaissance Journalism Center at SF State University, Maynard Institute, Ella Baker 
Center, New America Media, City College of San Francisco Journalism and Broadcasting Departments, Youth Speaks, 
Women & Gender Studies Department at SF State University, Youth Speaks, National Association of Hispanic 
Journalists, CSU East Bay Communications Department, Women’s Audio Mission, and Urban Knights Radio at the 
Academy of Arts University. 
 
The result has been a diverse applicant pool, and a diverse group of fellows selected to participate.  The class of 8 which 
graduated from the program in June included 6 women and 6 people of color – one African-American, three Asian 
Americans, and two Latinas.   
 

2 Every summer since 2009, KALW has hosted interns from the Academies of Information Technology in San Francisco’s 
public high schools.  We now host 6 interns, and in the current cohort, 2 are Latino and 3 are Asian American. 

3 KALW has partnered with Oakland Voices, a project of the Maynard Institute of Journalism Education to provide audio 
journalism training community reporters in East Oakland.  In this time period, KALW reporters and producers worked 
with 7 Oakland Voices trainees, 4 of them women and 5 of them people of color – 2 African-Americans, 2 Latinos and 1 
Asian American. 

4 We have established an audio journalism training program for prisoners at San Quentin State Prison which enables them 
to tell stories of prison life which are then aired on KALW.  This is now a formalized, certificated program, and all 
trainees are men of color. 
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5 In 2018, we extended our audio journalism training programs to Solano State Prison in Vacaville, California.  7 men, four 
of them men of color, are currently participating in the program. 

 



 
 

Exhibit B



7/23/2019 Announcement: 3533 General Manager, KALW - City and County of San Francisco

https://jobapscloud.com/SF/sup/bulpreview.asp?R1=PEX&R2=3533&R3=082061 1/4

3533	General	Manager,	KALW
San	Francisco	Unified	School	District

Recruitment	#PEX-3533-082061

DEPARTMENT San	Francisco	Unified	School	District
ANALYST Jennifer	Long

DATE	OPENED 11/20/2017	08:00:00	AM
FILING

DEADLINE
1/31/2018	5:00:00	PM

SALARY $96,743.00	-	$128,990.00	annually
JOB	TYPE Permanent	Exempt

EMPLOYMENT
TYPE

Full-Time	

INTRODUCTION

                                            	
 

 3533	General	Manager,	KALW

Communication	Division
 
 

Who	We	Are
The San Francisco Unified School District (SFUSD) is the seventh largest school district in California, serving more 
than 57,000 students who speak more than 44 documented languages across 132 schools in the city of San Francisco 
every year. We aim for every student who attends SFUSD schools to discover his or her spark, along with a strong 
sense of self and purpose, and that all students graduate from high school ready for college and career, and equipped 
with the skills, capacities and dispositions outlined in	SFUSD’s Graduate Profile.  Every day in our quest to achieve 
this mission we provide each and every student the quality instruction and equitable support required to thrive in the 
21st century.
 

About	SFUSD
When you join our team at SFUSD you can expect to be part of an inclusive, innovative and equity-focused 
organization that approaches public education as a social justice movement, requiring broad collaboration across an 
array of strategic partners. In 2014 SFUSD created an inspiring statement,	 Vision 2025, which captures our 

aspirations and vision for the future of public education in San Francisco. Alongside the District’s strategic plan,

Transform Learning. Transform Lives.	SFUSD is reimagining how public education will change over the next decade 

Exhibit C
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to meet the dynamic future of San Francisco. As a CORE district, SFUSD is also a leader in critical systems change 
for more comprehensive school accountability and innovations that help strengthen the instructional core, which is 
the foundation of our strategic plan and Vision 2025.
 

About	KALW
KALW is the community broadcast service of the San Francisco Unified School District, a pioneer in public 
broadcasting since it went on the air in 1941 as the first FM station in the West.    The station was an early NPR 
affiliate and served as the West Coast station of record for the BBC World Service. 
 
In the 21st  century, KALW has grown into one of the most productive stations in public radio.    It is a leading 
broadcast outlet for the Bay Area’s diverse arts and music scenes.      It has developed an award-winning local 
newsroom with training and talent development at its core.  And thanks to partnerships with community institutions 
and independent producers, it is an engine for distinctive original productions, including the path-breaking 
podcasts 99% Invisible and Radio Ambulante.
 
Who	We	Want
We want talented people from diverse backgrounds and experiences, who are inspired by our mission steeped in 
equity, and who are motivated to unleash our children’s potential. We want people who are strong collaborators, 
skilled communicators, problem solvers and who are comfortable in a community of continuous learning.
 

As the 3533 General Manager, you will report to Chief Communications Officer and oversee the management and 
daily operations of KALW. We want someone who will assure that on-air operation reflects the mission of the station 
and of San Francisco Unified School District by providing guidance for development and implementation of long-
range plans for present and future direction of station.

Act as liaison with School District administrators, School Board and other representatives of licensee
Represent KALW in broadcast-related matters to external constituencies at local, state and national level, 
interacting with community, business and public service groups, media representatives, government officials, 
and public broadcasting representatives on behalf of the station
Supervise, manage, coordinate, direct and provide oversight of the activities and duties of station employees, 
volunteer producers, and volunteer staff
Plan, direct and coordinate the operation of the station to assure compliance with all federal and state laws 
and regulations
Work with and oversee staff in production of programming and development of new programs; negotiate 
program acquisitions from producers and other vendors
Lead the production of the KALW annual budget in association with District administrators, and regularly 
monitors expenditures to ensure budgetary reconciliation and accountability
Determine funding and fundraising goals based on coordination with School District budget personnel; design 
and coordinate fundraising and other development activities; and supervise and coordinate underwriting 
activities and grant proposals
Set general targets for audience composition and growth; recommend and develop programming and create 
other strategies to achieve these goals
Work with District and KALW staff to develop and implement training and internship programs, including 
development and implementation of model programs for District students
Monitor industry trends, particularly in areas of technology and competitive market strategies to enable 
KALW to maximize opportunities and improve market position
Oversee the maintenance, upgrading, and improvement of technical facilities and operations; acquire and 
allocate resources in order to improve quality and scope of KALW's signal and services in the Bay Area

The strongest candidates will have:  
Knowledge of principles and practices of broadcasting management including broadcast operations and 
production techniques, as well as public radio programming practices;
Knowledge of methods and techniques of budgeting, organizing and administration;
Familiarity with FCC and other relevant policies, guidelines and regulations.
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Minimum	Qualifications
Bachelor’s degree (B.A./B.S.) from an accredited college or university in Broadcasting or related field 
Seven (7) years responsible professional experience in public radio broadcasting or nonprofit budget 
management and grant writing, of which at least three (3) years will be in a administrative, management 
and/or supervisory position

 

What	We	Offer
SFUSD offers a competitive salary of $96,743 - $128,990 annually, commensurate with experience in a similar 
position. We offer a comprehensive benefits plan including dental and vision plans, a defined benefit pension plan, 
disability, life insurance, flexible spending account options and vacation time. We also offer an inclusive and equity-
centered environment where we encourage staff to bring their whole selves to work.
 

How	to	Apply
You will be prompted to electronically attach a letter of interest, resume, list of professional references and 
any applicable credentials or licenses.  
Our Human Resources team will then review your entire application to determine your eligibility status and 
contact you directly should you move forward in the process.

 

Verification
Applicants may be required to submit verification of qualifying education and experience at any point during the 
recruitment and selection process. If education verification is required, information on how to verify education 
requirements, including verifying foreign education credits or degree equivalency, can be found at 
http://sfdhr.org/how-verify-education-requirements.
Note: Falsifying one’s education, training, or work experience or attempted deception on the application may result in 
disqualification from this and future job opportunities with the San Francisco Unified School District.
 

San Francisco Unified School District is an equal employment opportunity employer committed to maintaining a non-discriminatory work 
environment. SFUSD does not discriminate against any employee or applicant for employment on the basis of race, color, religion, sex, national 
origin, age, disability, veteran status, marital status, sexual orientation, or any other characteristic protected by applicable law.

CONVICTION	HISTORY

As	a	finalist	for	a	job,	you	will	be	fingerprinted,	and	your	fingerprints	will	be	sent	to	the	California
Department	of	Justice	(DOJ)	and	the	Federal	Bureau	of	Investigation	(FBI).	The	resulting	report	of	your
conviction	history	(if	any)	will	be	used	to	determine	whether	the	nature	of	your	conviction	(or	arrest,	in
limited	circumstances)	conflicts	with	the	specific	duties	and	responsibilities	of	the	job	for	which	you	are	a
finalist.	If	a	conflict	exists,	you	will	be	asked	to	present	any	evidence	of	rehabilitation	that	may	mitigate	the
conflict,	except	when	federal	or	state	regulations	bar	employment	in	specific	circumstances,	such	as:

Candidates	applying	for	positions	with	the	Unified	School	District	and	the	Community	College
District	may	be	disqualified	from	consideration	should	their	conviction	history	not	meet	the
standards	established	under	the	California	Education	Code.
Candidates	applying	for	positions	with	the	Recreation	and	Park	Department	may	be	disqualified
from	consideration	should	their	conviction	history	not	meet	the	standards	established	under
California	Public	Resources	Code	5164.

Having	a	conviction	history	does	not	automatically	preclude	you	from	a	job	with	the	City.

If	you	are	selected	as	a	finalist,	the	hiring	department	will	contact	you	to	schedule	a	fingerprinting
appointment.
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DISASTER	SERVICE	WORKERS

All	City	and	County	of	San	Francisco	employees	are	designated	Disaster	Service	Workers	through	state
and	local	law	(California	Government	Code	Section	3100-3109).	Employment	with	the	City	requires	the
affirmation	of	a	loyalty	oath	to	this	effect.	Employees	are	required	to	complete	all	Disaster	Service	Worker-
related	training	as	assigned,	and	to	return	to	work	as	ordered	in	the	event	of	an	emergency.

Powered	by	
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Current 	(https://current.org/take-my-job-please/)

Take	My	Job—Please!

SPONSORED

by	Matt	Martin

If	you	go	to	publicmediajobs.org 	(http://www.publicmediajobs.org)	–	Current’s	job	board	–	one	of	the	featured	listings	is	KALW	seeks	a	new	General
Manager.

I	made	that	post.	It’s	for	my	job,	which	I	have	chosen	to	leave	after	11	years.

I’m	not	retiring.	I	don’t	have	something	I’m	going	to,	and	I	was	not	pushed	out.	As	one	of	our	long-time	volunteers	told	me:	“You	fired	yourself.”

Which	raises	the	question:	If	this	is	such	a	great	job,	why	don’t	you	want	to	do	it?

A	Big	Job
I	will	start	with	this:	Being	General	Manager	of	KALW	is	a	big	job.	It’s	challenging.	It	takes	guts.	You	have	to	listen	a	lot	and	be	willing	to	laugh,
even	when	you	want	to	scream.	And	for	more	than	a	decade,	I’ve	had	a	great	time	doing	it.

When	I	was	hired	in	2006,	KALW	was	looking	for	a	station	manager.	Now,	it	has	grown	to	the	point	where	it	needs	an	executive	director.	That	has
never	been	my	personal	aspiration,	and	over	the	last	couple	years,	I’ve	come	to	feel	it’s	not	where	my	strengths	lie.	But	I	do	believe	there	is	huge
potential	and	important	work	to	be	done	at	KALW,	and	I	am	confident	there	is	someone	who	can	embrace	the	work	and	help	the	station	take	its
next	step	forward	in	a	way	I	simply	can’t.

You	may	be	that	person.	You	may	know	that	person.	And	so	I	want	you	to	know	more	about	KALW,	what	we’ve	accomplished,	and	the	work	that
lies	ahead. Log	In

Exhibit D
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A	Creative	Culture
Around	public	radio,	KALW	is	known	for	its	creative	culture,	for	taking	risks	to	launch	pathbreaking	podcasts	like	99%	Invisible,	Radio	Ambulante,
Inflection	Point,	and	The	Stoop.	In	the	Bay	Area,	we’re	also	known	as	an	important	platform	for	diverse	local	artists	and	musicians,	and	for	our
flagship	programs,	the	progressive	talk	show	Your	Call	and	our	award-winning	local	newsmagazine	Crosscurrents.

What’s	less	common	knowledge	is	that	we	are	licensed	to	the	San	Francisco	Unified	School	District	and	broadcast	from	a	high	school	campus	—
Burton	High,	located	at	the	southern	edge	of	the	city.	SFUSD	has	been	KALW’s	licensee	since	the	beginning,	when	a	group	of	teachers	&	students
put	it	on	the	air	in	1941	as	the	first	FM	station	in	the	West.

The	relationship	between	KALW	and	SFUSD	is	positive,	and	has	room	to	develop.	The	school	board	is	our	board,	and	although	KALW	raises	its
own	budget,	SFUSD	provides	valuable	in-kind	support	(e.g.	free	rent	in	San	Francisco).	The	Board	and	top	staff	like	the	station	and	understand
the	importance	of	an	editorial	firewall,	both	to	journalistic	integrity	and	sustaining	listener	support.

Understandably,	the	school	board	is	limited	in	the	attention	it	can	give	KALW.	So	job	#1	for	the	next	leader	of	KALW	will	be	to	launch	a	501(c)(3)
“Friends”	group	that	can	fundraise	and	advocate	for	the	station	in	the	community.	The	station’s	future	hinges	on	this	kind	of	organized
community	support,	and	not	having	made	it	happen	is	my	greatest	regret.	However,	the	next	person	stepping	into	this	role	will	not	be	starting
from	scratch:	Our	licensee	and	station	staff	fully	support	the	effort,	and	we	have	pro	bono	legal	support	and	strong	potential	board	members
ready	to	go.

The	other	critical	piece	of	work	is	to	strengthen	KALW	as	an	organization.	In	classic	nonprofit	fashion,	we	have	grown	programming	at	a	greater
rate	than	we	have	our	administrative	and	development	infrastructure.	And	although	there	has	been	important	staff-driven	organizational
development	work	done	by	our	on-air,	news	and	development	teams,	we	need	improved	processes,	better	communication,	and	clearer
expectations	across	the	station.	KALW’s	next	leader	needs	to	embrace	that	work,	and	make	sure	we	invest	more	in	fundraising,	finance	and
engineering	for	long-term	sustainability.

In	spite	of	these	shortcomings,	KALW	has	continued	to	grow	its	revenues	and	maintain	a	significant	cash	reserve	thanks	to	an	incredibly	loyal
membership	of	just	over	11,000	people	(our	direct-mail	response	and	fulfillment	rates	are	simply	unheard	of,	and	growth	in	funding	from
foundations	and	state	grants.	In	FY17,	the	station’s	budget	was	just	over	$2.6	million,	with	72%	of	our	revenues	coming	from	listeners,	17%	from
institutional	funders,	and	9%	from	the	CPB.	We	sell	very	little	underwriting,	which	–	depending	on	how	you	look	at	it	–	is	either	an	untapped
revenue	stream,	or	part	of	our	distinctive	sound	and	approach.

A	Competitive	Media	Market
This	is	one	of	the	most	competitive	media	markets	in	the	country.	It’s	also	the	ideal	place	to	make	non-commercial	media.	People	here	support
public	media	and	understand	why	it’s	important.	There	is	an	endless	supply	of	creative	people	and	community	partners	to	work	with.	And
although	we	share	the	airwaves	with	the	country’s	largest	public	broadcaster	KQED	and	the	original	Pacifica	station	KPFA,	KALW	has	proved	that
there	is	demand	for	a	third	force	in	Bay	Area	public	radio.
At	this	point,	KALW	has	only	begun	to	tap	that	potential	demand.	We	have	done	negligible	marketing	beyond	our	airwaves	and	community
partnerships,	and	there	is	major	opportunity	to	raise	the	station’s	public	profile	and	build	audience.	The	station’s	identity	is	reflected	in	theLog	In
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mission	that	emerged	from	our	strategic	planning	process:	“To	create	joyful,	informative	media	that	engages	people	across	the	divides	in	our
community	–	economic,	social,	and	cultural.”	There	is	work	to	be	done	to	translate	that	into	language	we	can	use	on	the	air	(our	current	tagline,
Local	Public	Radio,	doesn’t	fully	capture	it),	but	the	ethos	of	the	station	–	positive	and	creative,	diverse	and	friendly	–	comes	across,	and	our
reputation	for	being	open	to	new	ideas	and	incubating	innovative	projects	is	a	great	asset.

You	may	notice	I	keep	saying	“we”	and	“our”	in	reference	to	this	station	I’m	leaving	behind.	That’s	because	I	am	still	very	much	here,	and	am
committed	to	providing	whoever	takes	on	this	job	as	much	information	and	support	as	I	can.	I	encourage	you	to	check	out	the	posting
(https://jobs.current.org/job/general-manager/38205624/)	,	forward	it	to	great	people,	and	apply	if	it	sounds	like	this	is	the	opportunity	for	you.

Log	In



Audio	Academy	Syllabus	2017-2018		(AA18)	
	
	

TRIMESTER	1	
	
Week	of	8/28	
Orientation	
Due	this	week:	N/A	
Assignment	for	next	week:	N/A	

	
	
Week	of	9/4	
No	Seminar		—	Labor	Day	
Shadowing	Hannah	(LP)		
Due	this	week:	N/A	
Assignment	for	next	week:	N/A	

	
	
Week	of	9/11	
Sourcing/Fact-checking	+	Sound	Gathering	
Due	this	week:	N/A	
Assignment	for	next	week:	Record	My	Mixtape	in	Sound	Gathering	seminar.	Listen	to	
Crosscurrents	and	start	populating	the	listening	tracker.	Record	montage	vox.	Practice	
voicing.	

	
Week	of	9/18	
Pro	Tools	1	+	Pro	Tools	Lab	
Due	this	week:	Raw	audio	for	montage	vox.	Voicing	exercise	1	to	mentor.	
Assignment	for	next	week:	Mix	montage	vox.	Discuss	shadowing	plan	with	mentor.	
Practice	voicing.	

	
Week	of	9/25	
Editing	Interviews	+	Pro	Tools	Lab	
Due	this	week:	Montage	mix	to	engineers.	Voicing	exercise	2	to	mentor.	
Assignment	for	next	week:	Start	cutting	My	Mixtape.	Practice	voicing.	
Listening	assignments	for	next	week:		Audiograph:	East	Bay	Rats		by	Liza	Veale,	
Audiograph:	Seward	Slides		by	Marlo	McKenzie,		Vivarium		by	Rachel	Wong,		Audiograph:	
Aunt	Charlie’s	Lounge		by	Hannah	Kingsley-Ma,		Volunteer	Fire	Chief		by	Rhian	Miller,	
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Zaccho		by	Todd	Whitney,		Hitchhiking	Tech	Shuttle		by	Kristina	Loring,		Uber	Buses		by	Eli	
Wirtschafter,		Trimmigrants		by	Olivia	Cueva	
	

	
Week	of	10/2	
Art	of	the	Pitch	+	Writing	for	Radio:	Sound	and	Scene	
Due	this	week:	Mixtape	to	mentor.	Voicing	exercise	3	to	mentor.	
Assignment	for	next	week:	Write	a	pitch	for	Audiograph.	Assign	Storycorps.	Practice	
voicing.	

	
Week	of	10/9	
No	Seminar		—	Indigenous	People's	Day	
Due	this	week:	Storycorps	1st	draft	(no	sound	design)	to	mentor.	Voicing	exercise	4	to	
mentor.	
Listening	assignments	for	next	week:		Sunday	Skool		by	David	Boyer,		God’s	Gym		by	
Tammy	Drummond,		Night	Minister		by	Ian	Lewis,		Cisterns		by	Audrey	Dilling	

	
Week	of	10/16	
Writing	for	Radio:	Story	Structure	+	Fundamentals	of	Writing	for	Radio	
Due	this	week:		
Assignment	for	next	week:	Open-ended	–	coordinated	with	mentor	from	here	on	out	
Listening	assignment	for	next	week:	At	least	2	interviews	from	2	different	shows	or	
podcasts	that	are	not	Crosscurrents

	
Week	of	10/23	
Art	of	the	Interview	+	Interview	Practicum	
Due	this	week:	StoryCorps	rough	first	cut	by	end	of	day	–	review	with	mentor.		
Assignment	for	next	week:	Mentor	will	assign	interview	production.	Start	producing	
assigned	interview	if	possible	(research,	booking,	prep).	
Listening	assignment	for	next	week:		

	
Week	of	10/30	
Writing	for	Radio	Practicum			+	Making	a	Story	
Due	this	week:	Determine	with	mentor.	
Assignment	for	next	week:	Determine	with	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	11/6	
Ethics	+	Reporting	Techniques	
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Due	this	week:	Determine	with	mentor.	
Assignment	for	next	week:	Refine	pitch	or	start	reporting.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	11/13	
Voicing	1	+	Workshop	First	Stories	
Due	this	week:	Determine	with	mentor.	
Assignment	for	next	week:	Determine	with	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	11/20	
No	Seminar	—	Thanksgiving	
Due	this	week:	Determine	with	mentor.	
Assignment	for	next	week:	Determine	with	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	11/27	
Writing	for	Radio:	Ledes	and	Last	Lines	
Due	this	week:	Voicing	practice	audio	to	mentor.	
Assignment	for	next	week:	Determine	with	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	12/4	
Pro	Tools	2	+	Pro	Tools	Lab	
Due	this	week:	Determine	with	mentor.	
Assignment	for	next	week:	Determine	with	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	12/11	
Photo	on	the	Radio	
Due	this	week:	Determine	with	mentor.	
Assignment	for	next	week:	Shoot	a	photo	essay.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	12/18	
Reflection	Session	
Due	this	week:	Determine	with	mentor.	
Assignment	for	next	seminar:	Read	Leila	Day’s	article	“	Don’t	Radiosplain	.”	
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Listening	homework	for	next	week:	Update	the	listening	tracker.
	

	
TRIMESTER	2	
	
Week	of	1/8	
Reporting	on	Communities	That	Aren’t	Our	Own	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	1/15	
No	Seminar	—	MLK	Day	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	1/22	
Sound	Design:	Concept	+	Pro	Tools	3		
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	1/29	
Pro	Tools	Lab	+	Sound	Design	Lab	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	2/5	
Non-narrated	Storytelling	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	2/12	
Voicing	2	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
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Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	2/19	
No	Seminar	—	Presidents	Day		
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	2/26	
Workshop	Stories	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	3/5	
Tape	Syncs	and	Spots	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	3/6	
Visitors	Week	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	3/19	
No	Seminar	—	Vernal	Equinox		
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	

	
TRIMESTER	3	
	
Week	of	3/26	
Developing	a	Whole	Show	
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Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	4/2	
No	Seminar	—	Easter	Monday		
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	4/9	
Long	Form	and	Documentary	Storytelling	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	4/16	
Guest	Speakers:	Editors	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	4/23	
Investigative	Techniques	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	4/30	
No	Seminar	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	5/7	
Fellow-Generated	Seminar	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	
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Week	of	5/14	
No	Seminar	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	5/21	
Fellow-Generated	Seminar	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	5/28	
No	Seminar	—	Memorial	Day	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	6/4	
Job	Opportunities	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	next	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Listening	homework	for	next	week:	Update	the	listening	tracker.	

	
Week	of	6/11	
Listening	and	reflection	
Due	this	week:	Determine	with	editor	(if	applicable)	and	mentor.	
Assignment	for	Thursday:	Prepare	for	graduation.	
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Galileo High School Program Syllabus 

MEETING WITH HANK, TUESDAY NOVEMBER 7: 

Go over syllabus with Hank 

Familiarize ourselves with A/V facilities 

- Is there a projector for using a Keynote presentation? - yes 
- Is there a PA to play Mixtapes over? -  
- What’s the best way to record? - iphone, in studio, other? 
- Do they have garage band? / audacity  
- Did they all pick the songs? 
- Ask hank about printing.  
- Brainstorm with Hank about interviewing techniques for large group. 
- With mixing, one per students.  
- How to grade?  

WEEK 1, NOVEMBER 8:  

Introduce My Mixtape / recording and interviewing  

(1) First 15 mins - introduction 

● Introduce students to KALW 
○ KALW is the oldest FM station west of the Mississippi, broadcasting 

since September 1, 1941  
● who we are, and how we got into radio / audio production 

○ Holly McDede 
○ Colin Peden 

● what we hope to learn over the next four weeks:  
○ Make a mixtape!  
○ What do the mixtapes you’ve heard all have in common?  
○ What’s the format?  
○ How long do you think an interview should last?  
○ What’s different about audio / do you listen to podcasts / what is it  

(1a) Second 15 mins -  

● Colin Maximum Rocknroll piece 
○ http://kalw.org/post/oakland-body-cameras-offer-glimpses-officer-in

volved-deaths#stream/0  
● (2) First hour - Recording  

Cristina Marie Pamintuan
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○ How to use a microphone properly, read levels, monitor audio during 
recording.  How to get tone.  

○ Getting the best sound possible in challenging circumstances.  

HANDOUT for recording (only use up to pg. 2) 
https://docs.google.com/document/d/1jVe-smSWDPYVN6b9vO0FL-n0IDL
kZVelZV0G4RCn8zw/edit  

Go over handout, then break into groups to practice.  

 

● We’ll have four recorders - so maybe they can break into groups of 
four. They can pretty much pass around the microphone, and 
practice checking the levels.  

● Once the recordings are done, we can have them play the 
recordings for the group, and people in each group can talk about 
how the recording sounded (what worked and didn’t work).  

 

● SECOND HOUR: Interviewing / recording  
○ GOAL:  Effective interview questions, and how to listen actively and coach 

an interviewee to get great tape. 
○ Holly will make a guide to good interviewing techniques, email to 

Hank so he can print it out  
○ We can go over the techniques, then listen to some examples - maybe 

three examples.  
○ Q&A with KALW's Steven Short on recreational marijuana regulations 

http://kalw.org/post/don-t-expect-buy-recreational-marijuana-come-january 
○ http://kalw.org/post/wild-parrots-pelican-dreams-conversation-filmmaker-ju

dy-irving#stream/0  
○ Nardwuar Interview - Drake? Lil Wayne? 
○  

INTERVIEWING EXERCISE (15 mins)  

● Everyone can pick a partner - and a subject they want to ask the 
person about (either about their favorite hobby, or what they did 
over the weekend). You’re going to try to get the person to tell a 
story. So think of some questions, write a few down.  

● Then, interview them!  (5 minutes per person)  
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● Spend next 5 minutes talking about what worked / didn’t work.  

MEANINGFUL SONG - (15 mins)  

● If time, we can practice with songs. So spend about five minutes 
thinking about a song that’s meaningful to you and what you’d want 
to say.  

● Now, with your partner, ask each other to tell one another about a 
song that means something to you.  

● If there’s time, have everyone spend some time in class thinking 
more about what meaningful song they want to talk about. Write 
down either a few bullet points or a paragraph of what you plan to 
say.  

 

 

WEEK 2, NOVEMBER 15: 

WEEK 3, DECEMBER 6:  

(4) Music & mixing.  Bringing both music and interview audio into an editing 
software.   

○ All students who haven’t finished recording their interviews will record 
them today.  

○ Holly/Collin will put together a guide/handout specific to the audio editing 
software for students to look over.  

○ Aside from audio editing basics, handout should also include what makes 
a good story (what content they should be looking for as they decide what 
to keep from the interviews and what to cut).  

○ Go over handout -- maybe pick a mixtape to use as an example and use 
to walk students through the mixing process  

○ Students will spend rest of class mixing their songs, check up on them 
during the process  

 

WEEK 4, DECEMBER 13  
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(5) Rough cut review.  Intensive review, edit and remix of pieces, with active 
feedback from students in the process.  Finalize pieces for broadcast and posting 
on KALW’s website. 

● Students will be finishing up the mixing process. 
● Students will break up into groups to provide one another feedback about 

their mixes.  

(6) School-site celebration.   At each school, there will be a capstone event that 
allows the broader community to learn about the project, listen to student work, 
and publicize the broadcast of selected student-produced My Mix Tapes on 
KALW.   

(7) Field trip to KALW.  All students will be invited to KALW to meet station staff, 
learn about professional opportunities, and see the day-to-day life of a radio 
station. 
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Oakland	Voices	and	KALW

Collaborate	on	Radio	Stories
	May	8,	2017 MIJE	Staff

This	is	the	second	year	Oakland	Voices	and	KALW	have	collaborated	on	radio	stories	about	East	Oakland.	The	Oakland	Voices
correspondents	pitch	ideas	and	if	they	are	accepted,	work	with	KALW	editors	and	producers	to	report	the	story	–	radio	style.	Last
year’s	stories	won	the	Northern	California	Society	of	Professional	Journalists’	prestigious	community	journalism	award	for	radio.

It	all	started	when	Martin	Reynolds,	co-founder	of	Oakland	Voices	and	co-executive	director	of	the	Maynard	Institute	for	Journalism
Education,	and	Ben	Trefny,	news	director	at	KALW,	met	at	a	California	Endowment	conference	for	its	health	journalism	fellows.	They
discovered	they	were	both	working	on	projects	in	East	Oakland	and	recognized	the	opportunity	for	collaboration.

Here’s	a	link	to	one	of	the	three	stories	the	OV	correspondents	did	this	year,	a	sensitive	look	at	the	neighborhood	in	the	aftermath	of
the	horrific	Ghost	Ship	fire	that	killed	36	people	in	December.
Sights	&	Sounds	of	East	Oakland:	Fruitvale	after	the	Ghost	Ship	fire
Like	this	article?	Share	it	here:

Like Share Tweet Save

Previous	Post Next	Post

Leave	a	Reply

Your	email	address	will	not	be	published.	Required	�elds	are	marked	*

Comment

About	MIJE

We	promote	diversity	in	the	news	media
through	improved	coverage,	hiring,	busi-
ness	practices	and	training	programs
that	equip	journalists	with	leadership,
multimedia	skills	and	subject	expertise
for	news	organizations	across	platforms.

Our	primary	mission	is	to	ensure	that	all
segments	of	our	diverse	society	are	fair-
ly,	accurately	and	credibly	portrayed.

Support
diversity	in
journalism.
Sign	up	for	our
FREE	newsletter
and	face	each	day
more	informed.

Subscribe	Today

×

Your SUBMIT
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February	27,	2019
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Associate	or	Full	Professor	—	Investigative	Reporting	—	Graduate	School	of	Journalism
February	27,	2019

Sigma	Delta	Chi	Awards
February	18,	2019
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Professional Diversity Network
801 W. Adams Street
Suite 600
Chicago, IL 60607
www.prodivnet.com
USA

Order:
Account:
Contract:
Date:

5a29530f741f8402c900000d
5a295334741f8456dc001654

5a2953b250d0654e9e000020
12-07-2017

Matthew Martin
135 Van Ness
San Francisco, CA

Order Summary
Purchase Date: 12-07-2017

Item Service/Product Charges Total

1 Single NAHJ 60 Day Job Posting $150.00 $150.00

Total $150.00

Please Note: The Professional Diversity Network (PDN) powers the NAHJ Career Center website, which is the name that
will appear on your credit card statement. If you have any questions concerning this transaction, please call (888) 281-
9066.

We appreciate your business. Thank you!

The total amount has been charged to your credit card.

Professional Diversity Network

Exhibit H-1



 

Dec 7, 2017 
6:55am  

Transaction ID  
40448363668 

 

 

Receipt for AAJA - Single Job Posting - 
40448363668 

Thank you for advertising your job opportunity with AAJA! This is your 
receipt of payment. Please contact justins@aaja.org with questions. 

 
Billing Address 
Matthew Martin 
135 Van Ness 
San Francisco,California 94134 
US 

Description Price 

Total $150.00 

Media Environment (Choose One)  
Radio $150.00 

Credit Card : ****7224 Amount Paid : $150.00  

 

justins@aaja.org 
 

 
 
	 	

Exhibit H-2

Cristina Marie Pamintuan



	

Order Information  
Description: Payment for  job posting(s): General Manager 
Invoice Number  4553 

 

 

 
Billing Information  
KALW Public Radio 
500 Mansell Street 
San Francisco, California 94134 
United States 
matt@kalw.org 

Shipping Information 

 
Total: 

 
$150.00 (USD) 

 

 
Payment Information  
Date/Time: 7-Dec-2017 7:40:08 MST 
Transaction ID: 60819712211 
Payment Method: MasterCard xxxx7224 
Transaction Type: Purchase 
Auth Code: 065109 

  

 
Merchant Contact Information  
NABJ Career Center 
Windsor, CA 95492 
US 
eric@JOURNALISMNEXT.COM 

 

 

Cristina Marie Pamintuan


