KTXD — ADDISON, TEXAS
CERTIFICATION OF COMPLIANCE WITH LIMITS
ON AMOUNT OF COMMERCIALS IN CHILDREN’S PROGRAMMING

January 1, 2018 — March 31, 2018
1st Quarter 2018

I hereby certify that except as described below, the number of minutes of commercials
contained in Children’s Programming for KTXD during 1st Quarter 2018 did not exceed
the amount set forth in the Children’s Television of 1990 and the FCC’s rules.
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WEBSITE CERTIFICATION

I hereby certify that for the quarter ending March 31, 2018 television
broadcast station KTXD has complied with the FCC’s Website Rule relating to children’s

programming.
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Stadium Network
Children’s Programming Certification

First Quarter 2018

This is to certify that during the period above, Stadium Network was in
compliance with the Children’s Television Act of 1990 and the rules and
regulations of the Federal Communications Commission. All programming on the
network that was originally produced primarily for an audience of 12 years old
and younger was formatted such that the total commercial time (including local

avails) did not exceed 10.5 minutes per hour on weekends and 12 minutes per
hour on weekdays.

| hereby declare under penalty for perjury that the foregoing is true and correct.

Executed this 30" day of March 2018.
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STADIUM NETWORK COMMERCIAL LIMITS
AND WEB SITE RULE COMPLIANCE CERTIFICATION,
FIRST QUARTER 2018

FOLLOWING IS A LIST OF ALL STADIUM NETWORK PROGRAMS DESIGNED FOR
CHILDREN TWELVE YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR
BROADCAST DURING THE PERIOD OF JANUARY 1, 2018 THROUGH MARCH 31, 2018. THIS
CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT
THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES OF TOTAL
COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES OF TOTAL
COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS, OR HALF THAT ALLOTTED TIME
FOR AN ISOLATED HALF HOUR OF CHILDREN’S PROGRAMMING. THE ACTUAL NUMBER
OF NETWORK COMMERCIAL MINUTES WAS INCLUDED IN THE NETWORK TRAFFIC

REPORTS FOR THE FIRST QUARTER OF 2018, WHICH EACH AFFILIATED STATION HAS
RECEIVED HERETOFORE.

Children’s Weekday Programs (series)

There were no programs designed for children twelve years old and younger scheduled for
broadcast during this period.

Children’s Weekend Programs (series)

There were no programs designed for children twelve years old and younger scheduled for
broadcast during this period.

LR

ALL STADIUM NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD
AND YOUNGER, SCHEDULED FOR BROADCAST DURING THE FIRST QUARTER OF 2018,
COMPLIED WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL
COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE
ANNOUNCEMENTS SCHEDULED BY STADIUM NETWORK WITHIN OR ADJACENT TO
THOSE PROGRAMS, CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT
SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE LICENSEE,
OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC ERVICE
ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA COMPANIES IN
PARTNERSHIP WITH THOSE ENTITIES. '

Prepared by:
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David Scott
VP, Programming
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COMET TV NETWORK COMMERCIAL LIMITS
AND WEB SITE RULE COMPLIANCE CERTIFICATION,
FIRST QUARTER 2018

FOLLOWING IS A LIST OF ALL COMET TV NETWORK PROGRAMS DESIGNED FOR
CHILDREN TWELVE YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR
BROADCAST DURING THE PERIOD OF JANUARY 1, 2018 THROUGH MARCH 31, 2018.
THIS CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER
AND AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES OF
TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES OF
TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS, OR HALF THAT
ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF CHILDREN'S PROGRAMMING. THE
ACTUAL NUMBER OF NETWORK COMMERCIAL MINUTES WAS INCLUDED IN THE
NETWORK TRAFFIC REPORTS FOR THE FIRST QUARTER 2018, WHICH EACH
AFFILIATED STATION HAS RECEIVED HERETOFORE.

Children's Weekday Programs (series)

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period.

Children's Weekend Programs (series)

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period.
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ALL COMET TV NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD
AND YOUNGER, SCHEDULED FOR BROADCAST DURING THE FIRST QUARTER 2018,
COMPLIED WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL
COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE
ANNOUNCEMENTS SCHEDULED BY COMET TV NETWORK WITHIN OR ADJACENT TO
THOSE PROGRAMS, CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT
SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE
LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC

SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA
COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.
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Julie Dyer
Controller




Children's TV Programming Commercial Certification U\‘"’ V
1st Quarter 2018 3/26/2018

LATV Networks certifies that all children's TV programs carried on LATV during this quarter, which are indentified below, were formatted so that
the standard policy is in practice. The programs will not exceed the commercial time limits in section 73.670(a) of the FCC's rules.

Week days: 12 minutes in any hour program and 6 minutes in any half hour program.
Weekends: 10:30 minutes in any hour program and 5:15 minutes in any half hour program.

(Commercial matter was prorated in the same proportion for any children's program over five minutes, but less than a half hour in duration, and
that aired outside the full length children's program)

Attachment ‘A’ indentifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Time Weekday Network Commercial

Minutes
PT MT CT ET

Animal Rescue 7:.00AM 800AM 9:00AM 10:00 AM Monday 0:00:3:30
|E/l Target:13-16 yrs

Biz Kids 7.00AM 800AM 9:00AM 10:00 AM Tuesday 0:00:3:30

E/l Target:13-16 yrs

Dragonfly TV 7.00AM 800AM 9:00AM 10:00 AM Wednesday 0:00:3:30

E/l Target:13-16 yrs

Think Big 7.00AM 8.00AM 9:00AM 10:00 AM Thursday 0:00:3:30

E/l Target:13-16 yrs

Dog Tales 7.00AM 8:00AM 9:00AM 10:00 AM Friday 0:00:3:30

E/l Target:13-16 yrs

America's Heartland 7.00AM 800AM 9:00AM 10:00 AM Sunday 0:00:3:30

E/l Target:13-16 yrs

1. Station certifies that there were not any time periods during the quarter in which the "commercial matter” time limits stated above were
exceeded during 12-and-under children’s programming.

Yes No
X

If no, provide details of each such instance in Annex A.
2. Station certifies that, during the quarter, it has complied with the commercial requirements of §73.670(b), (c) & (d) of the FCC's rules regarding the
display of Internet website addresses during 12-and-under children’s programming, which requirements became effective January 2, 2007.

Yes No
X

If no, provide details in Annex B.

| hereby state, under penalty or perjury, that the foregoing is true, correct and

complete to the best of my knowledge, information and belief. Daniela Cabral Luis Cardenas

Traffic Coordinator Director of Programming




Across Platforms (Launch Pad)

Children's TV Commercial Compliance Certification
Certification of Websites Appearing in Children's
Television Programs

1018

Across Platforms (Launch Pad) certifies that for the 1lst
quarter of 2018, all programs produced and broadcast for
children ages 12 and under were formatted for not more than
10.5 minutes per hour of commercial time, the limit for
weekend telecasts. The programs were:

Launch Pad

There was no commercial time available for Across
Platforms (Launch Pad) affiliates in or between these
programs. Thus, the programs were formatted in compliance
with the Children's Television Act of 1990 and applicable
Federal Communications Commission rules. In addition, the
programs as delivered are in compliance with Sections
73.670(a) through (d) of the Commission's Rules, including
restrictions on host selling and displays (if any) of
website addresses.

Signed and dated this 2nd day of April 2018

Michael Kokernak
Across Platforms President




TBD TV NETWORK COMMERCIAL LIMITS
AND WEB SITE RULE COMPLIANCE CERTIFICATION,
FIRST QUARTER 2018

FOLLOWING IS A LIST OF ALL TBD TV NETWORK PROGRAMS DESIGNED FOR
CHILDREN TWELVE YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR
BROADCAST DURING THE PERIOD OF JANUARY 1, 2018 THROUGH MARCH 31, 2018.
THIS CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER
AND AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES OF
TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES OF
TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS, OR HALF THAT -
ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF CHILDREN'S PROGRAMMING. THE
ACTUAL NUMBER OF NETWORK COMMERCIAL MINUTES WAS INCLUDED IN THE
NETWORK TRAFFIC REPORTS FOR THE FIRST QUARTER 2018, WHICH EACH
AFFILIATED STATION HAS RECEIVED HERETOFORE.

Children's Weekday Programs (series)

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period.

Children’s Weekend Programs (series)

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period.
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ALL TBD TV NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD
AND YOUNGER, SCHEDULED FOR BROADCAST DURING THE FIRST QUARTER 2018,
COMPLIED WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL
COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE
ANNOUNCEMENTS SCHEDULED BY TBD TV NETWORK WITHIN OR ADJACENT TO
THOSE PROGRAMS, CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT
SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE
LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC

SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA
COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Pr:;red by:
Julie Dyer
Controller
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SONLIFE BROADCASTING NETWORKe

SonLife Broadcasting Network

Children's TV Commercial Compliance Certification
Certification of Websites Appearing in Children's
Television Programs

1Q18

SonLife Broadcasting Network certifies that for the 1lst
quarter of 2018, all programs produced and broadcast for
children ages 12 and under were formatted for not more than
10.5 minutes per hour of commercial time, the limit for
weekend telecasts. The programs were:

CROSSFIRE YOUTH MINISTRIES
GENERATION OF THE CROSS

There was no commercial time available for SonLife
Broadcasting Network affiliates in or between these
programs. Thus, the programs were formatted in compliance
with the Children's Television Act of 1990 and applicable
Federal Communications Commission rules. In addition, the
programs as delivered are in compliance with Sections
73.670(a) through (d) of the Commission's Rules, including
restrictions on host selling and displays (if any) of
website addresses.

Signed and dated this 2nd day of April 2018

Ted Semper

Ted Semper
SBN Program Director




