Univision Political Public File
Non-Candidate Issue Advertisements

Does the advertisement refer to any legally qualified candidate(s) for federal office (President,
Vice President, U.S. Congress, U.S. Senate)?

__Yes x__No*

If Yes, what are the names of all of the legally qualified candidate(s) that it refers to and all of the
offices they are seeking?

Candidates Office

Does the advertisement refer to particular election or elections?
X Yes __ No*
If Yes, what are all of the elections referred to (e.g., state primary on X date)?

Special Plebiscite same date as general Elections (November 3™, 2020)

Does the advertisement refer to a national issue or issues (e.g., Obamacare)?
__Yes _x_No*

If Yes, what are all of the national issues it refers to?

Who is the sponsor of the advertisement?**

Equal Rights Access for Educational Leadership Alliance, Inc.

Has the sponsor identified (i) all or its chief executive officers or (ii) all of the members of its
executive committee or (iii) all of the members of its board of directors?** Yes

April 2019




List the name, address, and the phone number of the contact person buying the time.
Name:

Agency: The Unicom Group, Inc.

Address: PO Box 270004, San Juan PR 00928

Phone Number: 787245-4166

Disposition of Request:

i granted

o denied (reason)

o withdrawn (reason)
o other (describe)

Name of Univision Employee Completing Form:

Elsie Grana/ Maria Vizcarrondo

*If Yes, additional public file information is required. This information may be collected
in NAB Form PB-19.

** This information must be posted to the public file even for purely local and state issue
ads. All of the officers or members should be included. The NAB Form PB-19 can be
used for this purpose.



S

ISSUE (Non-candidate) ADVERTISEMENT
AGREEMENT FORM

- hereby raquest station time as follows: See Order for proposed
schedule and charges. Ses nvolce for actual schedule and charges.
Check one:

|, The Unicom Group, ine. / ERA

Ad“oommmﬁatuammgordaﬁngto pofidcal matter of natlonal importance” by referring to
(1) 8 legally qualified cancidats for federal o ca; (2) en alaction to federal office; (3) o national legislative
tssue of public (0.9 health cace logialation, IRS tax cods, etc.); or (4) a political Issus that Is the
ﬂbfmofmﬂbmmywwmatmamummw.

MdouNOTmmﬂmcamammagerehﬁngmmypoﬁﬂuimainmﬁmbnpm (e.g., relates
only 1o a state or local lssue),

_ ALL QUESTIONS/BLOCKS MUST BE COMPLETED:
Station time requested by: UNIVISION

st e oy

Agency name: The Unicom Gorup, . |
Address: PO Box 270004, San Juan, PR 00928

Contact: Pambn L. Dal Votle

\ Phone number: 767-245-4168 ‘ Email: men@unicomgroups.com

MdWmMWsMWWmMm%WWWWM«d
mn&uﬂvﬂthmwowmwatmﬁ:hthommdﬂplbhadk

Name: Ewuﬂwmagmmmmmpmmm ERA-ELA
mtmmgw..sw%nw.ocm
Contact: Cotinne Qray

T SV

Phone numbar; 202-370-6418 I Ernail: COray Jﬁsmcom .
Statien is authorizad to announce the time as paid for by such person or entity,

List ALL chief axacutive officars, members

ofﬂwcuwﬁwcommf&aquxdﬂvoboardofdlmwm
ngmup{ddmmwwtmwmﬁmk

José Fuentes Agostini- Presidente
Corinne Gray- Tesorera

By signing bulow, M«/wmrmm&mﬂmwmwomwmm,mmbmdm
mﬁwcomnﬁmwdbomdof&recwmomﬁmgovmggroup(s

ad refars to a federal candidatels or federal slection, st ALL of the following: LT

Namal(s) of every candidate referred to:

o by,ud,;n&dam(,) w; — Qrag&)w;;;;‘guu."m“*w N T A A e

Date s Jocss '“‘siaagx“a.aa;a;fé’“a'a‘m‘a‘v”;;ﬁ's‘;%f”z“oéa‘ h o ST
Claarly

identify EVERY political matter of national importance referred to in the D] N/A
ad {no acronyma); use separate page if nacessary:




THIS STATION DOES N :
IN THE PLACEMENT OFOTASVE%:NN&TE OR PERMIT DISCRIMINATION ON THE BASIS OF RACE OR ETHNICITY

The adverti i i
advertiser/sponsor agrees to indemnify and hold harmless the station for any damages or iability, including reasonable

a s 93, which may arise from the broadesst of th above-requested advertisemen above-requested
ad(s), the advertiser/sponsor also agress to ® sy Usementls). For the :
log deadines outined o i agscisd pmpaoas?mpg&mnmptwtape,whmwlbedeﬁmwmm%mbyma
Advertiser!Spo?]or Station Representative
a L z
i (YL Yt tosc-fpr=e 00 _Mhoa
Name: The Unicom Grou, Inc. name: ES €
Date of Request to Purchase Ad Time: Date of Station Agreement to Sell Time: /-

+ 10 BE COMPLETED BYE STATION'QONLY
Adsbmitedosiation? [V ]%s [ JNo  Datesdrcsivec: —L0/7/C0

!
Note: Must have saparate PB-19 forms for aach version of the ad (i.a., for avery ad with differing copy}.

!f onl‘y'ong officer, executive committee member or director is listed above, station shauld ask the advertiser/sponsor
in writing if there are any other officers, executive committee members or directors, maintain recards of inquiry and
update this form if additional officers, members or directors are provided.

Disposition:

Accapted
E:] Accepted IN PART (e.g., ad not received to determine content)*
[:] Rejectad — provide reason:

*Upload partially accepted form, then promptly upload updated final form when completa,

Date and nature of follow-ups, if any:

P IAY AN K sl T

1
Est # aagion Location: Y Run Start and EndlDaws:

B ooy b b rad ooallssus i VY D5 N

Upload order, this disclosure form and invoice {or traffic system print-out] or other material reflecting this transactio
ta the OPIF or uss this space to document schedule of time purchased, when spots actually aired, the rates charged
and the classes of time purchased (including datae, time, class of time and reasons for any make-goods or rebates) or
attach separately. If station will not upioad the actual times spots aired untit an invoice is generated, the name of a
contact person who can provide that information immediately should be placed in the “Terms and Disclosures” folder
in the OPIE




Contract Agreement Between: Print Date  10/15/20 Page 1 of 3
Univision Receivables Co LLC Contract / Revision Alt Order #
Calle Carazo #64 126515/
Guaynabo, PR 00589-5635 Advertiser Original Date / Revision
{787) 300-5000 Equal Rights Access for Edu. Leadership Alli] 10/18/20 /1015120
Contract Dates Estimate #
10/18/20 - 10/18/20 JPD - MUJER y EDUCA
Product
ERA-ELA
And: Order Brand Billing Cycle |Billing Calendar Cash/Trade
Various EOM/EOC  |Calendar Cash
Property Account Exscutive  |Sales Office
Unicom Group, Inc. WLll‘ ’House AE Local-Puerto Ri
PO Box 270004 Special Handling
San Juan, PR 9282804
Demographic
Households
Agy Code Advertiser Code Product 1/2
Agency Ref Advertiser Ref
6366
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Length Week Rate PCode Type Spots Amount
N 1 WL 10/18/20 10/18/20 SaSu Access/Prime  6:00 PM-8:00 PM :30 P-02 NM 1 $1,900.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/12/20 1018120 ~—--e- 1 1 $1,800.00
N 2 WL 10/18/20 10/18/20 SaSu Access/Prime  6:00 PM-8:00 PM ~-~~=~ 4 15 4 $950.00 P-02 NM 4 $3,800.00
Totals 5 $5,700.00
Time Period #of Spots  Gross Amount  Agency Comm, Net Amount
10/01/20 -10/18/20 & $5,700.00 ($855.00} $4,845.00
Totals 5 $5,700.00 {$855.00) $4,845.00
Transachons: ¥ = Hew | = Editsd D = Dalaled)
v g wheliong 85 rk decebuines i bessliyie sty of e ¥ provigion & a8y of £ et w % o e basls of raus o

Bn, tyhad of Stharwis

made part of & partiouisr confradt, is hereby rajeciad.

oowared by WiilaOrbit



CONDITIONS OF CONTRACT (UTG Stations Advertising Contract Standard Terms and Conditions)

1. DEFINITIONS

1.1, “Advertiser” means the client being representad by Agency for which airtime is being purchased under this Contract,

1.2. "Agency” means both the advertising/creative firm named on the facing page of this Contract and the Advertiser, unless the context Indicates otherwise, If this Contract is entered into dirsctly with an Advertiser, sl
references in this Contract to *Agency” shall mean “Adveriser.”

1.3. “Company™ means Univision Television Group, Inc. {'UTG") and any of the UTG stalions that will broadcast the Commercials, urlass the context indicates otherwise.

1.4. *Contract” means the pre-printed facing page together with these Conditions of Cantract, credit applications of Agency, and

Cormpany's invoices furnished under this Contract,

2. PAYMENT AND BILLING

2.1, Promise to Pay. As a materfal inducement for C w to broadcast Agency’s commercial ar s (" ials}, Agency shall pay each Company Invaice in accordance with the terms of this Contract,

2.2. Billing, Company shall submit invoices to Agency at Agency’s address set forth on the facing page of tis Contract. involces shall be sent by Company at intervals following broadcast of Agency's Commercial(s).

2.3, Paymant Dus Date. Agency shall pay, or shall cause, such invoice(s} to be paid within thirty (30} days of the invoica date,

2.4. Taxes. Any and all sales, use, gross receipts, media or similar taxes whether fodral, state o local, which may be charged or assessed against Company on account of this Contract or the performance of any obligations
hereunder shall be paid by Agency and shall be includad on the Involces 25 separats, additional charge.

2.5. Manner of Payment. Payments by or on behalf of Agency shall be made, without offset o any deductions, In lawful money of the United States by check {company, cashier's or certified) or by wire transfer to Compary's
account. {Such account shall be provided upon Agency's request.) Unless payment shall be mads by wire transfer, all invoice payments shall be delivered to Company at the address indicated on the Involce.

3. JOINT AND SEVERAL LIABILITY

3.1. As a material consideration for Company to broadcast the Commercialls), Agency and Advertiser shall be jointly and severally able to Company for all payment and other obligations of Agency under this Confract. Agency
and Advertiser each waive nafice of default(s) by Agency andfor Advertiser of any of thelr obligations under this Contract. Advertiser acknowledges and agrees that payment by Advertiser io Agency for services randered by
Agency o Advertiser In connection with or relating to this Contract shall nt refleve Advartiser from its joint and several liability obfigations to Company hereunder. Without limiting the generality of the foregoing, to the extent
permilted under appiicable laws (including court decisions), Agency and Advertiser sach sxprassly waive any and all defenses arising under the law of suretyship, including, without fimitation, California Civil Code Sections
2809, 2810, 2818, 2845, 2849, 2850 and 2855, and Califomia Civil Procedure Sections 5804, 580b and 580d, and any similar taws of otfier states that may be applicable. Agency andjor Advartiser shall ot raise or plead any
of the foreqaing defenses in any dispute or proceeding arising or relating fo this Contract,

4. PROGRAM AND COMMERCIAL MATERIAL

4.1. Programs and Material Supplied by Company. Unless otherwiss Indicated on the facing page of this Contract, Company shall furnish the programis) during which Commercials will be broadcast. Agency acknowledges
and agrees that alf programs and any and aff material including trademarks, copyrights and ofher inteflectual property rights {in whatever form or medium Including but not limited to: fim, print, video or slectronic media)
created or provided by or through Company under this Contract shall be the sole and exclusive proparty of Company andlor Company's licensors.

4.2, Commerctals. At least ten (10) days prior to the broadcast scheduled dates, Agency shall provide Company two video copies of each Commercial (in accordance with Company's Advertising Guidelines then in effect) that
is to ba aired under this Contract. Agency shall aiso provide complete music cue sheats for all musical compositions designated by Agency and all other material related to the Commercials or that the Company deems
necessary fo broadcast each of such Commercials,

4.3. Commercial Production and Presentation. Agency shal only defiver Commercials to Company that have been produced in conformance with Company's Advertising Guidelines and Broadcasting Standards then in effect,
4.4. Subject of Commercials. Without the prior writien consent of Company, Agency shall not use the broadcast time afiotted for any of the Commercials to adverfise any person or entity other than Advertiser and shall nat
advertise any product and/or servicas other than those described in the facing page of this Contract,

5. RESERVED RIGHTS - COMPANY

5.1. Programming Changes. Company shall have the fight, at any time, upon fourteen {14) days prior written notice to Agency, to terminats this Contract as to {a) any C lal(s) within a sponsored program or programs
scheduled hereunder if Company discontinues or changes the time of broadcasting of such program or programs, andior (b) any Commercial(s) scheduled hereunder if the time periods reserved fo air such Commercial(s) are
no longer available due to changes effected in Company’s prog ing schedule. In the event Company lerminates some but riot alf of the Commercial(s) in accordance with this section

5.1, Agency may terminate this Contract as to the Commercial(s) not canceled by Company upon ten {10} days writfen notice of Company’s canceflation notice to Agency.

5.2. Preemption. Company shall have the right to preempt the broadcast of any prog ipplied by Company in connection with the broadcasting of any of the Commercial(s) and, in lisu thereof, to broadcast any other
program or eventwhich, in its sole discretion, Company deems to be in the public inferest or is of public necessity. Company shall nofify Agency of such preemption in advance i the extent the exigencies allow for such
notification. Ctherwise, Company shall notify Agency as soon as reasonably possible after the preemptive event. Any Commercial preempted may be broadcast at & new time selected by mutual

agreement of Company and Agency. In the event the parties are unable to reach agreement on the substitute broadcast time, the Commercial(s) preempted shall be deemed canceled without affecting the rates, discounts
andfor Company’s rights under this Contract, and Agency shall have no obligation to pay any time charges for the canceled broadcast of the affected Commergial,

5.3. Right to Reject; Approval of Material and Performers. In accordance with Company's Advertising Guidelines then in effect, sach Commercial (initial and edited versions) shalf be submitted to Company for clearance 2s sat
forth in section 4.2 above. Company, af all imes, shall have the right to raview and approve or disapprove {reject) any Commercial. Company, at all imes, shall also have the right to nat air any Commercial that in Company's
sole discration is in bad taste or of poor technlcal quality, or does not comply with Company's Advertising Guidelines and/or Broadcasting Standards {collectively, the “Standards™) then in

effect or that Campany in good faith believes may viclate privacy or ather rights of third parties or anplicable requirements under FTC {or other) laws of requlations or otherwise. Any Commercial rejected shall b adited by
Agency to satisfy: the Standards or Company’s other concerns; andlor appiicable laws, regulations and/or orders of governmental agencies andior courts, Expenses related to the delivery of Commercials {and material related
to such Commerclals} o and from Company shall be paid by Agency. Company may cause Agency to substitite other musical compasition for any dasignated by Agency that cannot be clesred under Company's performing
rights licenses then in effect. All matertal and performers fumished by Agency are subject o Company's prior written approval,

5.4. Substantiation of Product. In accordance with Company's Advertising Guidelines, Agency shall provide written substartiation on sach product andfor service claim made in any Commercisl, Agency shall provide
hereunder the kind of substantiation required under FTC adverfising requirements. Agency agraes that time s of the sssence with respact to ts obligations hereunder,

5.5, Rates. Company hereby resarves the right to changs the rates, discounts and charges her to rm fo any new Col rate card(s}.
6. TERM; TERMINATION; EARLY CANCELLATION; SUSPENSIGN OF COMMERCIAL BROADCAST
8.1, Term. Unfess sooner terminated or canceled as provided below, this Contract shall commenca a3 of e dale indicated in the “Dats Entered” box locatad on the facing page of this Contract and, except for rights end
obligations that by their nature shall survive tarmination, shall farminats upon the later of the broadcest and cancefiation of the last Commercial that was fo be aived under this Contract {Contract Termy.
8.2 Terminslion by Company, Right o Su Aiing.
(5} Company, In s scle discretion, may terminate s L upon writien notice to Agency in the svent that

1} Agency andlor Advertiser have falled to pay voica under this Confract as and when dus:

{2} Agency and/or Advertiser have breached any of teftheir obiigations (other than the payment of money) under the Contract:

{3} Agency andfor Advertiser are/is adjudicated 2 bankrut: Agarcy andior Advertiser fies a pefition for profection under bankeupley or simil

assignment of its assels, business or oparations for the beneft of creditors: or an Iwoluntary peliion  under bankeuptoy or simifar insoly

whith is not vecated or discharged withn Bty (30} days of such petition's fling date;

{4} Company determines In good it that the credit or assels of Agency andlor Advertiser have been Impaired:

{5} ltcomes 1 the Company's tention or the Company is nofified thet a diaim s periding or agalnst O Agency, Advartiser or other 1 {(individual, corporation or other

entity) causad by, arising out of, o resulting from Agsncy's iaie} broadeast o b be broadcast undsr s Inchuding bt rot imited 1o the texd, art, graphics, musl or pickrizd

confent of any Commercial furished by Agency or program materal furmished by Agancy or Corpany, or olherwise; or

(8] Ageroy andior A ¢ have ched ary ol with Compary, whalher now In existence or enfered info shter e date of tis Contrach, Company shalf provide Agency weitlen

notice of termination pursy duys froom the volioe dais

{ nctice, Company may suspend the broadoast of Commercials sch for iy, Pulled Commandials shall e
scheduled lor ol in on Company's reoeint of the i s undar this Condract,

wgency. Except for the inability of C i & o Force Majeurs Event (25 defined below), Agency m ¥ iz Contract ooy upo pany's material breach of

s ohii Rarsunder, which Company has failed to curs upon forty-fve (45) daye witten nofica, Agency shall provids Compary witters nofics of termination pursuarnd 1o this saction 5.3, which shall bscoms sfectve lan

{10} days from the nofice date.

soivency lews; Agency andlor Adveriiser makes an
fawis is fled on behalf of Agency andior Advertiser

84, Termination by Muual Agresmers. Company arad Agency iy terminate this Contract pricr 10 the expiraiion of the Contract Tem upon mutusl wiitten agreement.

8.5 Forcs Masurs, Theldlreioh sy Comprardid o 7t of & Force Majeure Evert shall nol constiuts 2 breach of this Condract by Company.
{8} in e avent of Foros Majeurs, Company shell have the right ts (1} i e ungired o alis} to anciher Tme, subject o Agency's conserd which shall not be Urrszsonably withheld o (2 vancyl
this Ct fas fo sach fad v could riof be broadoast dus to Foros Majsure, All or any part of & scheduled program Commerdial not oF which ig ¢ lod due ' Foron Malsure, any maks
gond, credlit or cebate for the tofal or il inferrupBion or sanceliation shall bs subject o geod faith negotiations of Agency and Company.
(b} Forea Majeurs means, without Bmitalion: any act of God: insvitahd ident; public NGy OF T ity; flood; wart lane and other indlement weather, fre: sitke o other labor dispule; aot of

;s of otwicdl facilfies or ;o other sauss of 9 o

public snensy; enatiment, requiafion, e, srder of act of ment or g iy, riot or oivil

fifferent nature beyond e contrdl of Company.

- Aslong as Agency Is nol olterwiss in material default under Wis Contract, Agensy may sarcel tis Contract by providing the UTG station(s) that were
; ive as providad In e ireg serdanes |, ot e Sme Agency provide

v ol by Ay e

6.8. Cancsl

: ed to air the G cials no less Han fourfesn
{14} daye orior witien nolics of cancslistion, The canceliation of Bis © : i thi

nofice of canceliation

8 ?

2.
2
&

: gy 58 of B s
10N AND AGREEMENT OF THE PARTIES THAT, IN THE EVENT OF A BREACH OF

t dals shall vemain s and pavaile n aooordence wih s Contrent,
THIS CONTRACT BY COMPANY, COMPANY SHALL NOT BE LABLE FOR




INCIDENTAL, INDIRECT OR CONSEQUENTIAL DAMAGES, WHETHER ALLEGED UNDER BREACH OF CONTRACT OR TORT THEORIES OR OTHERWISE.
7. OTHER COVENANTS
7.1. Compliance with FCC and FTC Laws and Regulations; Third Parly Consents/Approvals. Agency shall comply with all Federal, state and/or focal laws that apply to its business and/or the Commercials. Prior to the delivery
of each Commercial to Comparny, Agency shall have obtained all permits, consents and/or approvals that may be necessary from third parties for the productionfcontent of such Commercial,
7.2. Indemnity. Agency and Advertiser shall jointly and severally Indemnify, hod harmiess and dafend Company, its parent and affiiates, and thelr officers, directors, shareholders, employees and agents {coflectively, the
“Indemnitees”) from alt Claims {as defined in the next sentence). The defense rights and indemnity I favor of Indemnitees shall be from and against any liability, claim, cause of action, sult, loss, damages, fine, judgment,
setflement and expenses {including attomeys’ fees and court costs) which may be sustained, made or incurred by any Indemmitee arising out of any breach or alleged breach of any covenant,
warranty, representation or agreement made by Agency andior Advertiser in this Contract andlor the planned andlor actual broadcast of any Commercial Including without limitation, claims relating to or based upon: {a)
unauthorized use of, or infringement of any patent, trademark, design, copyright, music performance rights or other proprietary or privacy right of any third party by Agency andior Advertiser; (b} libel o stander against, o
Invasion of the right of privacy, publicity or property of, or viofation or misappropriation of any other right of any third party; (o) the use of any tatent provided by Agency andfor Advertiser
for the Commercials; and/or (d) the use of artwork or other fal in any C ial (coll , the “Claims™).
7.3. Handling of Property; Mail. Company shall not be lisble to any person for the loss of andlor damags to any Commercial or any other material of other property furnished by Agency in connection with the Commercials
delivered by Agency to Company pursuant to this Contract. Without the prier written consent of Company, Company shall not be obiigated to accept or process any mail, correspondence or telsphone inquiries made 25 a result
of Agency's Commerclals. Even if Company agrees to the foregoing, Company shall do so at the sole risk of Agency and subject to prompt reimbursement by Agenicy for all expenses
incurred by Company hereunder.
8. WARRANTIES AND REPRESENTATIONS
8.1. Agency represents and warrants that Agency is the duly authorized agent of Advertiser with full power to act on Advertiser's behalf with respect fo this Confract, and Agency has the power to enter info, deliver and perform,
this Contract on befalf of Advertiser and Agency. The individual(s) executing this Contract on Agency's behalf isfars authorized to sxecute and deliver this Contract, Agency agrees that this Contract is the legal, valid and
binding obligation of Agency andlor Advertiser and shall be enforceable against Agency andior Advertiser in accordance with its terms.
. GENERAL PROVISIONS
9.1. Notices. All notices required to be given under this Contract shall be in writing and shall be deliverad personaly, electronically or by express, cerfified or reg mail to the respective ad of the parties sel forth
on the facing page of this Contract. Notices shall be deemed duly given on the date of personal delivery or on the dats received electronically or on the date received i mailed by registered or certified mall, postage prepaid.
9.2. Severability. If any provision of this Contract Is determined to be Invalid or unenforceable, such provision shall not affect the validity or enforceability of any of the remaining provisions.
9.3. Waiver. A walver by any party of any right or of any term or condition provided In this Contract shalf ot be construed to be a walver of any other right, term or condition or subsequent breach, Except as provided in this
Contract, all remedies, rights, undertakings, obligations and agreerments contained In this Contract shall be cumulative and none of them shall be in imitation of any other remedy, right, undertaking, obligation or sy tof
any of the parties,
9.4. Entire Agreement. This Contract (as defined above) contains the entire agreement of the parties relating to and all prior ag and wdings (whether written or oral) with respect to the subject
matter of this Contract. This Cortract may not be amended except pursuant to a written instrument or instruments signed by Company and Agency.
9.5, Broadcast Times. Except as otherwise set forth In this Contract, Company shall broadeast the Commercials on the days and at the approximate hourly imes provided in the facing page of this Contract. Times indicated
shall be those in effect on the respective days of broadcasting.
9.6. Relationship of Advertiser and Agency. If Agency is a recognizedf advertising agency, an agency commission of up to 15% shall be allowed; provided, however, that Agency shall first disclose the identity of the Advertiser
(s} on the facing page of this Contract. If this Contract is entered into with an Advertiser instead of an advertising Agency, no commission shall be allowed or payable to such Advertiser,
9.7. Successors and Assigns. Agency shall not assign any of its rights or obligations under this Confract without the prior written consent of Company. Company may assign this Conlract to its parent or 1o any of Company’s
related subsidiaries, affiliates or any successor business to the business or assels of Company or its parent. This Caniract shall inure to the benefit of and shall be binding upon the parfies, thelr successors and assigns, If this
Contract is made with the Advertiser {rather than the Agency representing such Advertiser), Advertiser may at any time appoint & recognized agency to act as its agent hereunder; provided,
however, that Advertiser shall not be refieved of any of its obligations hereunder.
5.8. Governing Law; Venue; Service of Process. This Contract shall be governed and construed in accordance with the New York State faws {without giving effect to the choice of law principles). Each party irevocably submits
o the jurisdiction of any New York State or United States District Court sitting in the Borough of Manhattan in any action or proceeding arising out of of relating to, the transactions contemplated by, this Confract, and
irrevocably agrees that any such action or proceeding may be heard and determinad only in such New York of United States District Court, Each of the parties waives, to the fullest extent it may

flectively do so, the defense of an inc vient forum to the maintenance of an action or proceeding arising under or relating fo this Contract.
9.8. Attormeys' Fees. Agency shall be fiable to, and shall pay, Company for all expenses {including attomey’s faes and expenses) resulting from collection efforts of any amounts due and owing to Company under this Contract.
Subject to Agency's obligations to pay for enforcement costs and expenses related to collection of payments, the prevalling party shall be entitied to reasonable attorneys’ fees, cosls, expenses and Inferest, including the costs
Incurred in connection with any dispute arising from the breach of this Contract.
9.10. Survival. All payment obligations which have accrued but have not been performed by Agency and all of Company's indemnity and other rights {which by their nature do not expire upon termination or cancellation of this
Contract) shall survive any termination or cancellation of this Contract.
8.11 No Discrimination. Company its stations do not discriminate in advertising confracts on the basis of race or sthnigity. Any provision in any order or agreement for advertising that purports 'o discriminate on the basis of
race or ethnicity, even if handwritten, typed or otherwise made part of a particular contract is hereby rejected.
9.12. Signatures; Counterparts. This Contract may be executed in two or more counterparts, all of which taken together shalf consfiftute one and the same instrument,
NOTWATHSTANDING AGENCY'S AND/ OR ADVERTISER'S FAILURE TO SIGN THIS CONTRACT ON THE FACING PAGE, THIS CONTRACT SHALL BE DEEMED TO HAVE BEEN ACCEPTED BY AGENCY AND
ADVERTISER UNLESS OBJECTED TO IN WRITING WITHIN THREE (3) BUSINESS DAYS OF THE LATER OF THE “DATE ENTERED® OR "DATE LAST MODIFIED” INDICATED ON THE EACING PAGE OF THIS
CONTRACT
9.13. Confidentiality. Advertiser shall not discuss this Contract or make any public o other announcement concerning this Contract, including without limitation, any terms and congitions of rates, discounts and promotional
vaiue contained herein, without Company's priar wilfen consent. Advertiser may have accass to or may acquire confidentiad | ion concerming the and agrees fo keep said information confidential during and
after tds Contract System.
VOSU82030




Cal

UNION COMMUNICTATION GROUP

INSERTION ORDER

VENDOR: Univision

CLIENT: Equal Rights Access for Educational Leadership Alllance, Inc.
CAMPAIGN: ERA-ELA

DATE: ORIGINAL Oct 15 2020

Programa Hora Duracion Costo 30ss Total Spot inversion

JPD Convenceme 18-0ct Sp-10p 30ss Gigi $1,900.00 1 $1,800.00

15ss Beneficios $950.00 1 $956.00

1553 Economia $950.00 1 $950.00

1555 Hector Tirado $950.00 1 $850.00

1558 Josefina Diaz $950.00 1 $950.00

Confirmation number: 1757741800
|TOTAL tnversion Gross $5,700.00 |

Meto (15%) $4,845.00

Electronicaly Signed by PP (2% $4,748.10

Wagra E Fomsecn Fayas
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