TELEVISION QUARTERLY REPORT: CHILDREN’S TELEVISION ACT OF 1990

Children’s Programming Schedule

Station: _ WEAR-TV 3.1 and 3.2 and 3.3
Location: Pensacola, FL
Quarter ending: June 30, 2017

Commercial content logs for all Childrén's Programming are on file in WEAR-TV's

" Public File at the station.
All WEAR-TV 3.1 children’s programming that aired during the above Quarter had
a target audience of children ages 13-16 and therefore are not subject to the

commercial limitation, host selling and website compliance rules of the Act.

Schedule: WEAR-TV 3.1

Dav/Time Period Program Title Target Audience Source
Sat./5-5:30AM Wild America E/l ages 13-16 Syndicated
Sat./5:30-6AM Teen Kids News E/l ages 13-16 Syndicated

Sat./8-8:30AM J. Hanna’s Wild Countdown E/I ages 13-16 Syndicated
Sat./8:30-9AM Ocean Treks w/Jeff Corwin E/T ages 13-16 Syndicated

Sat./9-9:30AM Sea Rescue - E/l ages 13-16 Syndicated
Sat./ 9:30-10AM  The Wildlife Docs E/T ages 13-16 Syndicated
Sat./10-10:30AM Rock the Park E/I ages 13-16 Syndicated
Sat./10:30-11AM Outback Adventures E/I ages 13-16 Syndicated
Sat./11-11:30AM Teen Kids News E/I ages 13-16 Syndicated

All WEAR-TV 3.2 children’s programming that aired during the above Quarter had
a target audience of children ages 13-16 and therefore are not subject to the
commercial limitation, host selling and website compliance rules of the Act.

Schedule: WEAR-TV 3.2, TBD Network

Sat./7-7:30AM America’s Heartland E/T ages 13-16 Network
Sat./7:30-8AM Dog Tales E/I ages 13-16 Network
Sat./8-8:30AM Animal Rescue E/T ages 13-16 Network
Sun./7-7:30AM Real Winning Edge E/T ages 13-16 Network
Sun./7:30-8AM Real Winning Edge E/1 ages 13-16 Network
Sun./8-8:30AM Think Big E/T ages 13-16 Network
Sun./8:30-9AM Missing E/T ages 13-16 Network

All WEAR-TV 3.3 children’s programming that aired during the above Quarter had
a target audience of children ages 13-16 and therefore are not subject to the
commercial limitation, host selling and website compliance rules of the Act.

Schedule: WEAR-TV 3.3, Charge!l Network

Sat./9-9:30AM Boomerang E/Tages 13-16 Network
Sat./9:30-10AM  Get Wild E/I ages 13-16 Network
Sat./10-10:30AM Wild World E/Tages 13-16 Network
Sat./10:30-11AM Heroes Among Us E/T ages 13-16 Network
Sun./9-10AM Into the Wild E/T ages 13-16 Network

Sun./10-11AM Killer Instinct E/I ages 13-16 Network
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I certify that this report is an accurate account of this station's schedule and
compliance with the commercial limits of the Children’s Television Act of 1990.

Date: 07/03/2017 Signed:

Title: Operations Manager




TELEVISION QUARTERLY REPORT: CHILDREN’S TELEVISION ACT OF 1990

COMMERCIAL TIME LIMITS CERTIFICATION

Station: WEAR-TV
Location: Pensacola, FL
Quarter ending:  June 30, 2017

This document hereby serves notice that WEAR-TV was in full compliance with
the commercial limits of the Act during the Quarter listed above. Any exceptions
in which these limits were exceeded are documented below.

Commercial content logs for all Children's Programming are on file in WEAR-TV’s
Public File at the station.

EXCEPTIONS:

Date Time Period Total Commercial Matter (R) Reason (CA) Corrective Action

NO EXCEPTIONS IN 2nd QUARTER 2017.

I certify that this report is an accurate account of this station's compliance with
the commercial limits of the Children’s Television Act of 1990, including all
exceptions.

Date: 07/03/2017 Signed: (_/,4/ ﬂ\ﬁwb@é”ﬂ

oe Landon Smith

Title: Operations Manager




WEBSITE CERTIFICATION

I hereby certify that for the quarter ending June 30, 2017, television broadcast station

programming.

WEAR-TV has_complied with the FCC’s_ Website Rule relating to_children’s

Signdture

Joe Landon Smith
Print Name

07/03/2017
Date




LITTON’S WEEKEND ADVENTURE

COMMERCIAL LOAD AND WEB SITE REPORT

2nd QUARTER 2017

THE FOLLOWING IS A LIST OF ALL LITTON’S WEEKEND ADVENTURE PROGRAMS
PROVIDED TO ABC AFFILIATES DESIGNED TO MEET THE
EDUCATIONAL/INFORMATIONAL REQUIRMENT FOR CHILDREN THIRTEENV TO

SIXTEEN YEARS OLD DURING THE SECOND QUARTER OF 2017. BECAUSE THESE
H PROGRAMS ARE ORIGINALLY PRODUCED FOR‘ AND DIRECTED AT_ CHILDREN
'THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 CF.R. § 73.670 (Note 2))‘.. THIS CERTIFIES THAT ALL
OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES
INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series)

1. Program: Jack Hanna’s Wild Countdown
Duration: Half-hour

Number of Network Commercial Minutes: 8:00

2. Program: Ocean Treks with Jeff Corwin
Duration: Half-hour

Number of Network Commercial Minutes: 8:00



3. Program: Sea Rescue

Duration: Half-hour

Number-of Network-Commercial-Minutes:—8:00

4. Program: The Wildlife Docs
| Duration: Half-hour

Number of Network Commercial Minutes: 8:00

5. Program: Rock the Park
Duration: Half—hourv

Number of Network Commercial Minutes: 8:00

6. Program: Outback Adventures with Tim Faulkner
Duration: Half-hour

Number of Network Commercial Minutes:  8:00

Children’s Weekend Specials

None

Children’s Weekday Programs

None

' Children’s Weekday Specials

None

% % sk ok ok



ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE

BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,

ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (¢c) AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c)

AND (d)).

NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (¢) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR

MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
6/1/17



TBD TV NETWORK COMMERCIAL‘LlMITS
AND WEB SITE RULE COMPLIANCE CERTIFICATION,
SECOND QUARTER 2017

FOLLOWING IS A LIST OF ALL TBD TV NETWORK PROGRAMS DESIGNED FOR

CHILDREN TWELVE YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR-——-

BROADCAST DURING THE PERIOD OF APRIL 1, 2017 THROUGH JUNE 30, 2017. THIS
CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND
AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES OF TOTAL
COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES OF TOTAL
COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS, OR HALF THAT ALLOTTED TIME
FOR AN ISOLATED HALF HOUR OF CHILDREN'S PROGRAMMING. THE ACTUAL NUMBER
OF NETWORK COMMERCIAL MINUTES WAS INCLUDED IN THE NETWORK TRAFFIC
REPORTS FOR THE SECOND QUARTER 2017, WHICH EACH AFFILIATED STATION HAS
RECEIVED HERETOFORE.

Children's Weekday Pfograms (series)

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period.

Children's Weekend Programs (series)

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period. ' .
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ALL TBD TV NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD
AND YOUNGER, SCHEDULED FOR BROADCAST DURING THE SECOND QUARTER 2017,
COMPLIED WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL
COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d). :

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE
ANNOUNCEMENTS SCHEDULED BY TBD TV NETWORK WITHIN OR ADJACENT TO
THOSE PROGRAMS, CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT
SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE CONTROL OF THE
LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC

SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA
COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Prepared by:

e Dy—

Julie Dyer
Controller



“CHILDREN TWELVE YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR -

CHARGE TV NETWORK COMMERCIAL LIMITS
AND WEB SITE RULE COMPLIANCE CERTIFICATION,
SECOND QUARTER 2017

FOLLOWING IS A LIST OF ALL CHARGE TV NETWORK PROGRAMS DESIGNED FOR

BROADCAST DURING THE PERIOD OF APRIL 1, 2017 THROUGH JUNE 30, 2017. THIS
CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND
AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES OF TOTAL
COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES OF TOTAL
COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS, OR HALF THAT ALLOTTED TIME
FOR AN ISOLATED HALF HOUR OF CHILDREN'S PROGRAMMING. THE ACTUAL NUMBER
OF NETWORK COMMERCIAL MINUTES WAS INCLUDED [N THE NETWORK TRAFFIC
REPORTS FOR THE SECOND QUARTER 2017, WHICH EACH AFFILIATED STATION HAS
RECEIVED HERETOFORE.

Children’s Weekday Programs (series)

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period.

Children's Weekend Proarams (series)

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period.
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ALL CHARGE TV NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS
OLD AND YOUNGER, SCHEDULED FOR BROADCAST DURING THE SECOND QUARTER
2017, COMPLIED WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE
FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE
ANNOUNCEMENTS SCHEDULED BY CHARGE TV NETWORK WITHIN OR ADJACENT TO
THOSE PROGRAMS, CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, {b) URLs OF COMMERCIAL-FREE WEBSITES THAT
SATISFY 47 C.F.R. § 73.670(b), OR (¢) URLs, NOT UNDER THE CONTROL OF THE
LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC

SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA
COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Prepared by:

Al Doy—

Julie Dyer
Controller



