WEAR-TV Amendment to Second Quarter 2018 Commercial Limits Certification

The station hereby supplements its Commercial Limits Certification for Second Quarter
2018 to note that the programs listed below, which were designed for children 12 years of age and
younger, were aired during the quarter. As a standard practice, each program designed for children
12 years of age and younger is formatted to allow no more than 10.5 minutes of commercial matter
per hour on weekends and 12 minutes of commercial matter per hour on weekdays and to comply
with the FCC’s limitations on the display of websites in children’s programming. There were no
occasions during this period on which these limitations were exceeded.

Program Day Commercial Time
Angry Birds Compilation Weekday 6 minutes
Angry Birds Compilation Weekend 5 minutes 15 seconds
Dino Kings Weekday 6 minutes
The Legendaries Weekend 5 minutes 15 seconds
Max Steel ' Weekday 6 minutes
Mecard Weekend 5 minutes 15 seconds
Miraculous: Tales of Weekday 6 minutes
Ladybug and Cat Noir
Miraculous: Tales of Weekend ' 5 minutes 15 seconds
Ladybug and Cat Noir
Oggy and the Cockroaches Weekday 6 minutes
Pac-Man and the Ghostly Weekend S minutes 15 seconds
Adventures
Pink Panther & Pals Weekend 5 minutes 15 seconds
Pink Panther & Pals Weekday 6 minutes
Rocket Monkeys Weekday 6 minutes
Super 4 . Weekday 6 minutes
Team Hot Wheels: The Skills | Weekend 5 minutes 15 seconds
to Thrill
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