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January 5, 2016

Re: AETN Networks — Certification of Compliance with Children’s Television Act of 1990,
Closed-Captioning Programming Laws, and Video Description Programming Laws
4™ Quarter — October 1, 2015 — December 31, 2015

To Whom It May Concern:

This letter shall serve as certification under the Children’s Television Act of 1990 (the “Act”) that for the
respective quarter ended December 31, 2015, A&E Television Networks, LLC (“AETN) has been in
compliance with the Act with respect to all of its networks (including in high definition).

This letter shall also serve as certification that AETN has been in compliance with the following programming
laws with respect to its programming services for the quarter ended December 31, 2015: (i) the closed-
captioning requirements set forth in Section 79.1 of Title 47 of the Code of Federal Regulations, including
Section 79.1(j)(2), and (ii) with respect to “History”, the video description requirements set forth in Section 79.3
of Title 47 of the Code of Federal Regulations.

A&E Television Networks, LLC is dedicated to providing the best programming and customer service possible.

I can be reached at (212) 210-9110 or via email: pamala.steward@aenetworks.com with any questions or
concerns. We thank you for your business and wish you continued success.

Regards,

}Qﬁ °@WM
Pamala Steward
Senior Manager

Distribution Contracts & Budgets

cc: S. Plasse
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Certification of Compliance: FCC Children’s Television Requirements
October 1, 2015 through December 31, 2015

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting
Network (TBN), this is to certify that the program services named below comply with the FCC’s
children’s television programming and commercial time limit obligations specified in FCC Rules
73.671and 73.670 (46 CFR 73.671 and 73.670), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3)
of the Internal Revenue Code (26 USC 501(c)(3)). During the period of time covered by this
certification, TBN did not air more than 10.5 minutes of commercial matter per hour during
children's programming on weekends, or more than 12 minutes of commercial matter per hour on

weekdays.

The following children’s programs aired during the period of time covered by this
certification:

Pahappahooey Island Monster Truck Adventures

Nest Animated Stories from the Bible Mary Rice Hopkins & Puppets with a Heart
Dr. Wonder’s Workshop Lassie

The Lads TV Davey & Goliath

VeggicTales iShine Knect

3-2-1 Penguins! Mike’s Inspiration Station

Gina D’s Kids Club Paws and Tales

The Story Keepers Miss Charity’s Diner

RocKids TV Colby’s Clubhouse

Auto-B-Good The Bed Bug Bible Gang

This certification is provided for the following digital program service(s) broadcast on
cable television systems: TBN and The Church Channel (TCC)*.

This certification is true and correct, to the best of my knowledge and understanding, and

is made this 3 1st day of December, 2015, /
Signature ,(h //4/0

David Adcock National Sales Director

* As specified in Children’s Television Obligations Of Digital Television Broadcasters, FCC 04-
221 (24), “digital broadcasters [are permitted] to air all of their additional [3 hours of] digital
[children’s] core programming, beyond the 3 hour baseline on the main digital program stream,
on one free digital video channel or distribute it across multiple free digital video channels, at
their discretion, as long as the stream/s on which the core programming is aired has comparable
carriage on multichannel video programming distributors (“MVPDs”).” Accordingly, the SOAC
program service has a Saturday core block of children’s programming of twelve (12) hours (7
a.m. to 7 p.m.). Three (3) hours of that block provide compliance with FCC Rule 73.671 for the
TBN Enlace service, three (3) additional hours of that programming block also provide
compliance for the JUCE (formerly JCTV) program service, and three (3) additional hours of that
programming block also provide compliance for the TBN-Salsa service. Similarly, the TBN and
TBN HD services have a Saturday core block of children’s programming of six (6) hours (7 a.m.
to 1 p.m.). Three (3) hours of that block provide compliance with FCC Rule 73.671 for the TCC
service.



Certification of Compliance: FCC Children’s Television Requirements
October 1, 2015 through December 31, 2015

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network (TBN),
this is to certify that the program services named below comply with the FCC’s children’s television programming
and commercial time limit obligations specified in FCC Rules 73.671and 73.670 (46 CFR 73.671 and 73.670),

respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3) of the Internal
Revenue Code (26 USC 501(c)(3)). During the period of time covered by this certification, TBN did not air more
than 10.5 minutes of commercial matter per hour during children's programming on weekends, or more than 12
minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

3-2-1 Penguins| Gospel Bill Sing Along with Gina D
Adventures in Booga Booga Land Grandfather Reads St. Bear’s Dolls Hospital

Animal Atlas Hermie & Friends Super Simple Science Stuff
Another Sommer-Time Adventure iShine Knect Superbook

Aqua Kids Adventures Jacob’s Ladder Swiss Family Robinson

Arnie’s Shack Kids Club The Adventures of Carlos Caterpillar
Auto-B-Good Kids Like You The Adventures of Donkey Ollie
BB’s Bedtime Stories Lassie The Adventures of Skippy
Becky’s Bam Little Buds The Bedbug Bible Gang

BJ’s Teddy Bear Club and Bible Storics Little Women The Big Garage

Boulder Buddies Maralee Dawn & Friends The Charlie Church Mouse Show
Brainy Baby Mary Rice Hopkins & Puppets With a Heart ~ The Choo Choo Bob Show
Bugtimc Adventurcs Mickcy’s Farm The Doolcy and Pals Show
Cherub Wings Mike’s Inspiration Station The Filling Station

Children’s Heroes of the Bible Miss BG The Funny Company

Chubby Cubbies Miss Charity's Diner The Huggabug Club

Colby’s Clubhouse Monster Truck Adventures The Knock, Knock Show

Come On Over Mustard Pancakes The Lads TV

Cowboy Dan'’s Froatier Nanna’s Cottage The Reppics

Creation Creatures Nest Animated Stories from the Bible The Story Keepers

D.A.R.E. Safety Tips with Retro Bill

Nest Family’s Animated Hero Classics

The Swamp Critters of Lost Lagoon

Davey & Goliath Pahappahooey Island The Tails of Abbygail

Dr. Wonder’s Workshop Paws and Tales The World of Jonathan Singh
Ewe Know Professor Bounce's Kid Fit The Zula Patrol

Faithville Puppet Parade TuneTime

Fluffy Gardens Quigley’s Village Upstairs Downstairs Bears
Flying House Raggs VeggieTales

From Aardvark to Zucchini Retro News: A Blast from the Past Wild About Animals

Fun Food Adventures Rocka-Bye Island Wild’s Life

Gerbert RocKids TV Young America Qutdoors
Gina D’s Kids Club Sarah’s Stories Zoo Clues

This certification is provided for the following digital program service(s) distributed on cable television
systems: TBN Enlace*, JUCE (formerly JCTV)*, Smile of a Child (SOAC)* and TBN-Salsa.

1d ungderstanding, and is made this 31st

This certification is true and correct, to the best of m 10w]edge
day of December, 2015.

Signature

Davtd Adcock, National Sales Director

* As specified in Children’s Television Obligations Of Digital Television Broadcasters, FCC 04-221 (Y24), “digital broadcasters
[are permitted] to air all of their additional [3 hours of] digital [children’s] core programming, beyond the 3 hour baseline on the
main digital program stream, on one free digital video channel or distribute it across multiple free digital video channels, at their
discretion, as long as the streanvs on which the core programming is aired has comparable carriage on multichannel video
programming distributors (“MVPDs”).” Accordingly, the combined JUCE and SQAC program service has a Saturday core block
of children’s programming of twelve (12) hours (7 am. to 7 p.m.). Three (3) hours of that block provide compliance with FCC
Rule 73.671 for the TBN Enlace service, and three (3) additional hours of that programming block also provide compliance for
TBN Salsa. Similarly, the TBN and TBN HD services have a Saturday core block of children’s programming of six (6) hours (7
a.m, to I p.m.). Three (3) hours of that block provide compliance with FCC Rule 73.671 for the TCC service.
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NETWORK NAME: JSC CHANNEL ONE RUSSIA WORLDWIDE
ADDRESS: Ul, Koroleva 19,12747 Moscow, Russia
TELEPHONE NUMBER: +7-495-617-5580

FAX NUMBER: +7-495-617-5114

CHILDREN'S PROGRAMMING CERTIFICATION - FOURTH QUARTER 2015

This is to certify that JSC Channel One Russia Warldwide programming service (the "“Service”), to the
extent it airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial matter per
hour on the weekends, and no more than 12 minutes of commercial matter per hour on weekdays
during children’s programming, and is otherwise in compliance with the Children’s Television Act of
1990. The following sets forth children’s programming aired on the Service during the Fourth Quarter
(October, November and December), 2015

CHILDREN'S PROGRAMMING AIRED DURING FOURTH Quarter 2015:

“Umniki | umnitzi” , “Eralash”, Cartoon .

1 hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 11th day of December 2015,

Signature

Name: Daniel Simkin
Title: Head of Distribution



B ERAR I
China Television Corporation

234 E. Colorado Bivd., #520, Pasadena, CA 21101, US.A.
Tel; (626) 795-8866  Fax: (626) 795-1188

CHILDREN’S PROGRAMMING CERTIFICATION
FOURTH QUARTER 2015

This is to certify that as a standard practice, CCTV-4 airs the
following children’s programs and series, “Cartoon City”. The
undersigned hereby certifies that the network formats and transmits
the above children's programs and series (originally produced and
broadcast primarily for children 12 years old and younger), and the
total commercial times is no more than 10.5 minutes per hour on
weekends and 12 minutes per hour on weekdays, in compliance with
the Children's Television Act of 1990 and the rules and regulations of
the Federal Communications Commission.

| hereby declare under penalty of perjury that the foregoing is true
and correct.

Executed on Dec. 31, 2015

—

-

-

o

Chunguang Lu

President, China Television Corporation
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CHILDREN’S PROGRAMMING CERTIFICATION

CTI ZHONG TIAN CHANNEL hereby certifies that it is exempt from all Children’s
Programming benchmarks, rules and regulations promulgated by the Federal Communications
Commission because our company does not broadcast any children program.

Unless we notify you otherwise in writing, you may rely on this certification for Children’s
Programming exemption from the Federal Communications Commission’s Children’s
Programming requirements that apply in future calendar quarters.

I declare under penalty of perjury that the foregoing is true and correct.
4™ quarter of year 2015 (October 1%, 2015 THROUGH December 31, 2015)

CTI ZHONG TIAN CHANNEL

PTV Network (USA), Inc. _

f-"'
Bys wizs= g = .

(Signature)

<

Jeanette Chang

(Name)

Deputy General Manager
(Title)

PTV Network (USA}, Inc.

e e

9600 Flair Drive « El Monte « CA 91731
T 626 +258+1500 » F626°258+1515



NMHK Cosmomediu Amerlca, Inc.
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2015 FOURTH QUARTER CERTIFICATE OF COMPLIANCE
WITH CHILDREN'S ADVERTISING LIMITATIQNS

I, Kazuhiro Uemura, Senior Vice President of NHK Cosmomedia Amerlca,
Inc. (the "Network") hereby certify the following regarding programming
aired on the Network during the fourth quarter of 2015.

All children's programming, as that texrm is defined by the Children's
Television Act of 1990 (the "ACT") and the Rules and Regulations of
the Federal Communications Commission ("FCC") promulgated thereunder,
has been aired on the Network in compliance with the provisions of the
ACTandtheFCC'srules. Asastandardpractice, theNetworkhas formatted
and aired the following children's programs in such a manner that the
total commercial time, including local avails, has not exceeded 10.5
minutes per hour on weekends and 12 minutes per hour on weekdays.

Children's Programs Aired During Quarter

Fun with Japanese (10 minutes)
Fun with English (10 minutes)
Kid's Discovery (15 minutes)
Pythagoraswitch-mini (5 minutes)
Pythagoraswitch (15 minutes)
Peek-a-boo (15 minutes)
With Mother (25 minutes)
With Father (29 minutes)
With Father-mini (5 minutes)
Hook Book Row (10 minutes)
Hook Book Row Mini (5 minutes)
Nyan-chuWorldBroadcaster Mini (5 minutes)
Edutainment "Sciencer" Show (25 minutes)
The Roseof Versailles (25minutes)
Grand Whiz-Kids TV (34 minutes)
Cartoon: ANPANMAN (25 minutes)
Cartoon:CASE CLOSED (25 minutes)
Cartoon:CHIBI MARUKO CHAN (25 minutes)
Cartoon:Kuroko’s Basketball (25 minutes)
Cartoon:0ONE PIECE {24 minutes)
Nosy’s Inspiring Ateller (15 minutes)
Child-Rearning Hints & Tips (5 minutes)
E Dance Academy (29 minutes)

The Network will continue to comply with the ACT and FCC rules, as they
apply to the Network's programming during the next quarter. The Network
keeps complete records of advertising on children's programs, and these
will be made available promptly upon request.

December 31, 2015 Y/v"!{\/

Date Name: Kazuhiro Uemura, SVP

100 Broadway, 15th Floor, New York, NY 10005  Tel 212.262.3377 Fax 212.262.5577



CHILDREN’S PROGRAMMING CERTIFICATION
FOURTH QUARTER (1 OCTOBER 2015 THROUGH 31 DECEMBER 2015)

This is to certify that the list set forth below identifies all programs and series aired by GMA
Pinoy TV during the above-referenced calendar quarter that were originally produced and broadcast
primarily for an audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules

and regnlations of the Federal Communications Commission (the “FCC”), (the “Regulations™).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail below. I
further clarify that I have been designated by GMA Network, Inc. as.__ghe__ official responsible for oversight

of compliance with the FCC children’s programming commercial .I_ih-i_i'fs and I.am familiar with the

Regulations.

List of children’s programs run during calendar quarter:: - -
n/a

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed
This 4" day of January, 2016.

Ma, Luz P, Delfin
Vice President, Legal Affairs

GMA NETWORK, INC.
GMA Network Center, EDSA cor. Timog Ave., Diliman, Quezon City, 1103, Philippines
Telephone No.: (32) 982-7777 -y




CHIL.DREN’S PROGRAMMING CERTIFICATION
FOURTH QUARTER (1 OCTOBER 2015 THROUGH 31 DECEMBER 2015)

This is to certify that the list set forth below identifies all programs and series aired by GMA Life
TV during the above-referenced calendar quarter that were originally produced and broadcast primarily
for an audience of children 12 years old and under. As a standard practice, we formatted and aired each of
the children’s programs and series identified below so that the total commercial time (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on
weekdays, in compliance with the Children’s Television Act of 1990 and the rules and regulations of the

Federal Communications Commission (the “FCC”), (the “Regulations™).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads rmunning before or after the program within
the same clock hour) that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail below. I
further clarify that I have been designated by GMA Netwark, Inc. as the official responsible for oversight
of compliance with the FCC children’s programming commercial limits, and I am familiar with the
Regulations. :

List of children’s programs run during calendar quarter: ~

Tropang Pochi

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed
This 4™ day of JTanuary, 2016.

Ma. Luz P. Delfin
Vice President, Legal Affairs

GMA NETWORK, INC.
GMA Network Center, EDSA cor, Timog Ave., Dilman, Quezon City, 1103, Phlllpplnes
Telephone No.: (632) 982-7777 -
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December 18, 2015

Davis Wright Tremaine LLP
1919 Pennsylvania Avenue N.W
Washington, D.C. 20006

Attn: Maria Browne

Re: Fourth Quarter (October 1, 2015 through December 31, 2015)
TVG 04 2015 Compliance Certifications

Dear Ms, Browne:
This letter is intended to assist Time Warner Cable in satisfying the following obligations:

»  Under the Children's Television Act of 1990 and the Federal Communications Commission rules
implementing the Act (Ref. 76,1703, 76.225) (the "Regulations"), ODS Technologies, L.P.
hereby certifies that TVG Network contains no children's programming and is thus in compliance
with the aforementioned regulations.

e Under Section 79.1(j)(2) of Title 47 of the Code of Federal Regulations regarding closed
captioning quality, ODS Technologies, L..P. hereby certifies that TVG Network is exempt from
the closed captioning rules under the following exemption: 47 C.F.R. §79.1(d)(4) — primarily
textual programming.

Sincerely yours,
4

I

Kevin Grigsby
Vice President & Executive Producer
TVG Network

6701 Center Drive West, Suite 800, Los Angeles, CA 90045
Phone: (310) 242-9400  Fax: (310) 242-9401



CHILDREN'S PROGRAMMING CERTIFICATION
4th Quarter: October 1, 2015 to December 31, 2013

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. Asa standard practice, we formatted and aired
cach of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the undetlying program or series. Amny instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail bclow. I further certify that I have been designated by

 RLTU as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quatrter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

, day of !)p com A{a’/ 20/

Name (Print)

VP Yy {}pfq}zﬁbﬁf

Title

DWT 28506993v1 0085000-007719
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D 'S PROG NG CERTIFICA
4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmi!:ted c.luring
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. Asa standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the

“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail helow. 1 further certify that I have been designated by

Alermt /_JA/(—,-‘/-;,:? [Coo ) as the official responsible for oversight of compliance with
the FCC children’s programfning commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

_ /l»%? . .
c’;)lt_‘;é’i {JQtauz&gﬁ/ %&Mwﬂ?fé’&n cf/é{l ,.7?/ 2, oo Lot Destzt_ (/féfdnl.&/f, Lg te-
/!ﬁ?ﬁ_‘(éﬂd‘f /g/ (s ‘-’:‘&‘_ZM"-’;, /&"-lé'ﬁ' 7 ‘-'%4944'7(4{.?‘ BB Ll sy B A /d,ﬂ(,/

A

Bos doscey Lpedelybadly doyitgneed sbos e sose /7 Lpelictes, Vo7 loschioy
’ - v / . n Y " , . / &
Jisw tnt. Copoboace Lo the (BipesnasBoll Levxe ,@mzzzmg 4%.74&

Childrens JEfevssien del of /990 ot LHe SIEGlr &) Dor5
I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this__/§ day of PEcEra BER 20 ﬁ/
m'q&{é-n/

Signatm:"; /
679 RLr? /Z/‘? YOO
Name (Print)
/// raoore. SR TE e
Title

DWT 28506993v] 0085000-007719



CHILDREN’S PROGRAMMING CERTIFICATION FOURT QUARTER/4TH

(OCTOBER 1, 2015 THROUGH DECEMBER 31, 2015)

This is to certify that the list set forth beflow identifies all programs and series aired by_ Azteca
America during the above-referenced calendar quarter that were originally produced and broadcast
primarily for an audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules
and regulations of the Federal Communication Commission (the “FCC”), (the “Regulations™).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail below. 1
further certify that [ have been designated hy Azteca America as the official responsible for oversight of
compliance with the FCC children’s programming commercial limits, and I am familiar with the
Regulations.

SUper LdoD

il -;,L/./ oty CUAACS

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this __ day of December, 2015,

~—¢ Signature
Megyzzziota., bz
" Name

VP # Z)f//ﬁ/?}/y?/%
Thtle k



CHILDREN’S PROGRAM MING CERTIFICATION
Fourth Quarter 2015 (October 1 - December 31, 2015)

This is to certify that it is OVATION’s standard practice to format and air children’s prograrmming
in compliance with the Children’s Television Act of 1990, codified at 47 U.8.C. § 303a (the “Act™),
and the Federal Communications Commission rules implementing the Act, including 47 C.F.R. §§
76.225 and 76.1700.

4
.

/ !z": / )

Jo kin/
Edeclitive Vice President of Distribution

Dated: December 18, 2015
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VIA FEDERAL EXPRESS & FACSIMILE (202.973.4481) Rovl Corporalion

2233 North Ontario Street

December 16. 2015 Burbank, CA 91504

Toll Fres 886.891.6876

Maln 618,295.6650

R . Fax B18,295.6797
Davis Wright Tremaine LLP

1919 Pennsylvania Avenue Northwest POIGeIpiogm

Suite #800

Washington, D.C. 20006-3401
Attn: Maria T. Browne

RE: Children’s Programming and Closed Captioning Certification for Fourth Quarter 2015
(October 1, 2015 — December 31, 2015)

Dear Maria:

This letter is intended to assist Time Warner Cable, Inc, in satisfying its
obligations under the Children’s Television Act of 1990 and the Federal Communications
Commission rules implementing the Act (Ref. 76.1703, 76.225) (the “Children’s
Regulations™) and Section 79.1(b) of Title 47 of the Code of Federal Regulations
regarding closed captioning.

Rovi Corporation, the parent company of Rovi Guides, Inc. (formerly known as Gemstar-
TV Guide International, Inc.) and Gemstar-TV Guide Interactive, LLC, hereby certifies
that our interactive program guide contains no children’s programming and is thus in
compliance with the Children’s Regulations.

Rovi Corporation also hereby certifies that Rovi is currently EXEMPT from the closed-
captioning requirements pursuant to the Federal Communications Commission’s closed
captioning rules applicable to it because it satisfies one or more of the FCC’s express
exemptions, Rovi agrees that it will notify Time Warner within thirty (30) days of a
change in its exempt status.

Sincerely yours,

Mg 7 e

SueAnn Patten-Hotchkin
Authorized Signatory

T
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December 15, 2015

Maria T. Browne

Davis Wright Tremaine LLP

1919 Pennsylvania Avenue N.W. Suite 800
Washington, DC 20006-34-1

Re: Certification of Compliance with Children’s Television
Laws & Closed Captioning

Dear Maria:

This letter is intended to assist Time Warner Cable and its
affiliates in satisfying its obligations under Section 79.1(b) of Title
47 of the Code of Federal Regulations regarding closed captioning.
The CW hereby certifies that the programming on The CW Plus
television service was in substantial and material compliance with
Section 79.1(b) of the FCC'’s closed captioning requirements for the
three month period ending December 31, 2015.

Further, The CW hereby certifies that the programming on The CW
Plus television service was in substantial and material compliance
with Sections 76.1703 and 76.225 of the FCC’s rules implementing
the Children’s Television Act of 1990 for the three month period
ending December 31, 2015.

Regards,

Iy Tyereo

Russell H. Myerson
Executive Vice President

RUSSELL H. MYERSON
EAEQUTIVE VICE PRESIDEMT
AFEILIATE RELATIONS AND VECHEGLDGY

T 818 977 8480 C 213 973 8480
F 818 977 7949
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To: All Partner Stations From: Maureen Milmore, VP Production

Re:  FCC Children’s Quarterly Report — 4" Quarter 2015

Date: December 15, 2015 Copies To:

ATTENTION PUBLIC FILE ADMINISTRATOR

We will be providing this information in the legal section of our Affiliate website. This information is
verification of the programs which ran and that commercial limitations were not exceeded within network

and syndicated programming.

Please feel free to contact Maureen Milmore at (818) 977-0469 with any questions (or e-mail your
request to maureen.milmore@cwtv.com).

The CW Television Network Teen/Young Viewer Programming

Below is a list of 4" Quarter 2015 CW Teen/Young Viewer Programming for your public files.

Statement

This statement is designed to furnish you with additional information concerning the commercial
matter contained in the network’s teen/young viewer programs, and to enable you to more easily
comply with the requirements of the Children’s Television Act of 1990.

The following is a list of all CW Television Network programs which were produced and broadcast
with the intention of primarily reaching an audience of young viewers between thirteen and sixteen
that were scheduled for broadcast during the fourth quarter of 2015.



4™ QUARTER 2015 — CW TEEN/YOUNG VIEWER PROGRAMMING

Program: Calling Dr. Pol
Rating: VG
Length: 30 min

Program: DogTown USA
Rating: VG
Length: 30 min

Program: Dog Whisperer with Cesar Millan: Family Edition
Rating: VG
Length: 30 min

Program: Dream Quest
Rating: VG
Length: 30 min

Program: Hatched
Rating: VG
Length: 30 min

Program: Save Our Shelter
Rating: VG
Length: 30 min

10/03/15 - #201
10/10/15 - #203
10/17/15 - #205
10/24/15 - #207
10/31/15 - #209
11/07/15 - #211
11/14/15 - #213
11/21/15 - #215
11/28/15 - #201
12/05/15 - #203
12/12/15 - #205
12/19/15 - #207
12/26/15 - #209

10/03/15 - #202
10/10/15 - #204
10/17/15 - #206
10/24/15 - #208
10/31/15 - #210
11/07/15 - #212
11114115 - #214
11/21/15 - #216
11/28/15 - #202
12/05/15 - #204
12/12/15 - #206
12/19/15 - #208
12/26/15 - #210

10/03/15 - #108
10/10/15 - #109
10/17156 - #110
10/24115 - #111
10/31/15 - #112
11/07/15 - #113
11/14/15 - #114
11/21115 - #115
11/28/15 - #107
12/05/15 - #108
12/12/15 - #109
12/19/15 - #110
12/26/15 - #111

10/03/15 - #201
10/10/15 - #205
10/1715 - #209
10/24/15 - #213
10/31/115 - #217
11/07/15 - #221
11/14/15 - #225
11/21/15 - #229
11/28/15 - #201
12/05/15 - #205
12/12/15 - #209
12/19M15 - #213
12/26/15 - #217

10/03/15 - #202
10/10/15 - #206
10/17/15 - #210
10/24/15 - #214
10/31/15 - #218
11/07/15 - #222
11/14/15 - #226
11/21/16 - #230
11/28/15 - #202
12/05/15 - #206
12/12/15 - #210
12/19/15 - #214
12/26/15 - #218




10/03/15 - #203
10/10/15 - #207
10/17/15 - #211
10/24/15 - #215
10/31/15 - #219
11/07/15 - #223
11/14/15 - #227
11/21/15 - #231
11/28/15 - #203
12/05/15 - #207
12/12/15 - #211
12/19/15 - #215
12/26/15 - #219

10/10/15 - #208
10/17/15 - #212
10/24/15 - #216
10/31/15 - #220
11/07/15 - #224
11/14/15 - #228
11/21/15 - #232
11/28/15 - #204
12/05/15 - #208
12/12/15 - #212
12/19/15 - #216
12/26/15 - #220

10/03/15 - #101
10/10/15 - #102
10/17/15 - #103
10/24/15 - #104
10/31/15 - #105
11/07/15 - #106
11/14/15 - #107
11/21/15 - #108
11/28/15 - #101
12/05/15 - #102
12/12/15 -#103
12/19/15 - #104
12/26/15 - #105

10/03/15 - #101
10/10/15 - #102
10/17/15 - #103
10/24/15 - #104
10/31/15 - #105
11/07/15 - #106
11/14/15 - #107
11/21/15 - #108
11/28/15 - #101
12/05/15 - #102
12/12/115 - #103
12/19/15 - #104
12/26/15 - #105

10/03/15 - #101
10/10/15 - #102
10/17/15 -#103
10/24/15 - #104
10/31/15 - #105
11/07/15 - #106
11/14/15 - #107
11/2115 - #108
11/28/15 - #104
12/05/15 - #103
12/12115 - #106
12/19/116 - #102
12/26/15 - #105




CHILDREN’S PROGRAMMING EXEMPTION CERTIFICATION
4™ QUARTER 2015

This is to certify that Saigon Broadcasting Television Network (“SBTN”), is exempt from all
children’s advertising limits, rules and regulations promulgated by the Federal Communications
Commission because of the following reasons:

The program is broadcasted in Vietnamese language solely. Unless we notify you otherwise in
writing, you may rely on this certification for compliance with the FCC’s closed captioning
requirements that apply in future calendar quarters.

Unless we notify you otherwise in writing, you may rely on this certification for future compliance with the
FCC’s closed captioning requirements that apply in future calendar quarters.

I declare under penally of perjury that the foregoing is truc and correct. Dated this Dec 17", 2015.

By PHU DO NGUYEN

Vice President
(Title)



: oG G ATION
4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or .after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

o f <A. as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and [ am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this_}§ dayof _Nocewmnbern 2045.
t ) [ [‘ U”\/\'

Signature
P N Ftbor n Jeidrds AN
Name (Print)
(a O - Cea Doy MNive Yoy
Title—

DWT 28506993v1 0085000-007719
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510 Smith Strest, SChGﬂ&Giady. Naw York 12305
(518) 344-5200

Capital

December 17, 2015

Ms. Maria Browne

Davis Wright Tremaine, LLP
Suite 800

1919 Pennsylvania Avenue N, W,
Washington, DC  20006-3401

Re:  Exemption from Compliance with Children's Television & Closed Captioning Progtamming
Laws — 4™ Quarter (October 1, 2015 — December 31, 2015)

Dear Ms. Browne:

We are wtiting in response to your previous request to certity compliance from Capital District
Regional Off-Track Betting Corporation (Capital OTB) with the Children’s Television Act of 1990
and the closed captioning requirements of the Telecommunications Act of 1996 and the Federal
Communications Commission rules implementing these Acts,

Background

Capital OTB Network can be seen in the Capital Region on Time Warner’s Cable Channel 8.2/1250.
The network displays live horseracing and race replays as well as horseracing related information
and programming. This programming can be seen virtually 24 hours a day, seven days per week.
The Capital OTB Network is exempt from the requirements of the Children’s Television Act of 1990
and the Closed-Captioning requirements of the Te¢lecommunications Act of 1996,

Exemption from requirements of the Children’s Television Act of 1990

On April 9, 2007 a representative of the Federal Communications Commission confirmed to a
Capital OTB representative that cable networks are not required to air children's programming.
Therefore Capital OTB is exempt from airing programming in response to the Children’s Television
Act of 1990.

Exemption from Closed-Captioning requirements of the Telecommuunications Act of 1996
Capital OTB also maintains that we are exempt ftom providing closed-captioning per

Section 79.1(d) (12) of the Federal Communications Commission’s rules of Exemptions fror Closed
Captioning, which states the following:

Channels producing revenues of under $3,000,000. No video programming provider shall be
required to expend any money to caption any channel of video programming producing annual gross
revenues of less than $3,000,000 during the previous calendar year other than the obligation to pass
through video programming already captioned when received pursuant to paragraph (¢) of this
section,
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December 17, 2015 Page 2

Capital OTB defines gross revenue as mionies generated from commercial advertisements
appearing on Capital OTB Network. Under this enclosed definition, Capital OTB Network
produces annual gross revenues well under $3,000,000. Based upon the above rule and criteria
the Capita]l OTB TV Network is exempt from providing Closed Captioning.

Please accept this letter as Capital OTB Network’s exemption from the Children’s Television
Act of 1990 and the closed captioning requirements of the Telecommunications Act of 1996 for
the 4™ Quarter (Qctober 1, 2015 ~ December 31, 2015). A similar letter of exemption will be
filed upon request for each quarter of the calendar year.

Sincerely,
/ﬁert J. Dantz é
OTBTV

Capital OTB



CHILDREN'S PROGRAMMING CERTIFICATION
3 Quarter: July 1, 2015 to September 30, 2105

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were referenced calendar quarter that were originally
produced and broadcast primarily for an audience of children 12 years old and under. As a
standard practice, we formatted and aired each of the children’s programs and series identified
below so that the total commercial time (including local ad avails, promos for non-educational
programs and adjacent ads running before or after the program within the same clock hour) did
not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in
compliance with the Children’s Television Act of 1990 and the rules and regulations of the
Federal Communications Commission (the “FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by
Uesew oo P e e\, as the official responsible for oversight of compliance with
the FCC children’s programming-commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

s 20l e A

I hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this Mﬁay of D{ 8 20 / é—
Signature/

Name (Print)
V. P

Title



HI IN'S PROG ERTIFICATI
4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running betore
or afier the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or afier the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that [ have been designated by

ARSETES Sebtacon &5 K01 R 4o the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and [ am fumiliar with the Regulations.

List children’s programs run during calendar quarter:

ANTENA RINT: IoEs T NV (il DecNS — Procoa wieis .

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this A1 day of D= CuBCQ. 20 15'.
/,Jﬁl(’ .

Signéhhle
KAQ NaeTiies- £AR )
Nanie (Print)

_Dipi et A INTER AL NAL  ATAEIG DA A R FiChes N
Title

DWT 28506993v] 0085000-007719
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CHILDREN'S PROGRAMMING CERTIFICATION
4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list st forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadeast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
arc _explained in detail below. [ further certify that T have been designated by

E@“M’J’A—@M& as the official responsible for oversight of compliance with
the FCC-children’s progfamming commercial limits, and I am famillar with the Regulations.

List children’s programs run during calendar quarter:

/[

A—.
/

I hereby declare under penalty of perjury that the foregoing is true and correct.

L)
Executed this }4/ day of 200

Signafure

&g_%)mﬂ
N

ame (Print)

PLBA | DBAST
Title

DWT 28506993v1 0085000-007719



CHILDREN’S PROGRAMMING CERTIFICATION
FOURTH QUARTER/4th (October 1, 2015 THROUGH December 31, 2015)

This is to certify that the list set forth below identifies all programs and series aired by
MBC America during the above-referenced calendar quarter that were originally produced and
broadcast primarily for an audience of children 12 years old and under. As a standard practice,
we formatted and aired each of the children’s programs and series identified below so that the
total commercial time (including local ad avails, promos for non- educational programs and
adjacent ads running before or after the program within the same clock hour) did not exceed 10.5
minutes per hour on weekends, and 12 minutes per hour on weekdays, in compliance with the
Children’s Television Act of 1990 and the rules and regulations of the Federal Communications

Commission (the “FCC”), (the Regulations™).

None of the following programs or series included any commercial spots (including local
ad avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by MBC America as
the official responsible for oversight of compliance with the FCC children’s programming

commercial limits, and I am familiar with the Regulations.

1. Kid’s School
2. Kiss Kiss
3. Cooking Class for Kids

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 14th of December, 2015 -

Signature

Dae Un Zhung

Name
Managing Director
Title




D ! CERTIL ATI
4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
_ weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC?).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I- further certify that I have been designated by

The Jewish Chaaqel as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Nene

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this /0 1“L‘day of December 20 (.

Loy E

Signature

Rebecea Hoaiy Frieldman
Name (Print) i

Sonior M masgf
Title v

DWT 28506993v1 0085000-007719
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December 17, 2015

Maria T. Browne, Esq.

Davis Wright Tremaine

Suite 800

1919 Pennsylvania Avenue NW

Washington, District of Columbia 20006-3401

re: Time Warner Cable
Dear Ms. Browne
| am responding to your letter of December 8, 2015 to TV5 USA, Inc. (“TV5"). Please
find enclosed a certificate with respect to closed captioning requirements. With respect
to the Children's Television Act of 1990, please be advised that there are no
commercials in any of the programming distributed by TV5.

Please let me know if you need additional information.

Very truly yours

Patrice Courtaban
Chief Operating Officer




CHILDREN'S PROGRAMMING CERTIFICATION
4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
ate explained in detail below. 1 further certify that I have heen designated by
TVR Cusy) INC. as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

M;Ja ﬂ!fn}(. R-_Z
G‘GI"T”B \‘-{LJ\!; "nr-wi?
\/ A“.I}JE/

iu‘ vLJml!nS
\

I hereby declare under penalty of perjury that the foregoing is true and correct.

~ Executed this 21 day of Pec 2015,
\-.} \‘J’; v 1, 'l < _ ]
Signature
Namue t E [ \"\I'[ \
Name (Print)

« D - F - - -’ )
NP b Upe AR
Title J

DWT 28506993v1 0085000-007719



CHI N'S PROGRAMMING CERTIFICATION
4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
arc explained in detail below. I further certify that I have been designated by
U-Q.w -e,lfq 'Té,le wa St as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Netwock (s exemmpt = TV Shoplse Netwock

I hereby declare under penalty of perjury that the foregoing is true and correct.

~Executed this _day of 20
A ) [
Signature | J Y
I,rv /ﬁ/_r ';’ dff /; ./'Jc-::._f P
Name (Print)
SUP Contid Dishibin

Title

DWT 28506993v1 0085000-007719



CHILDREN'S PROGRAMMING CERTIFICATION
4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained 'zfdetail low. 1 further certify that 1 have been designated by
M {ff Wil Lo as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

4_./5 AL

I hereby declare under penalty of perjury that the foregoing is true and correct.

cuted this (57 day of Qéee/%& 2075,

L

Signatur.e 5

Tz g (Aeengdas
ame (Print)

[Ompaiced f&fé/dﬂ;«f
Tite / k./ (/

DWT 28506993v| 0085000-007719



CHILDREN'S PROGRAMMING CERTIFICATION

4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weckdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC").

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or afier the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that [ have been designated by

LAY AET W RS as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations,

List children’s programs run during calendar quarter:

Animal Rescue Biz Kids Dragonfly TV The Real Winning Edge

Whaddayodo Eco Compan_y -

[ hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this_17 _ day of December 20 13

Signature
J Luis Cardenas

Name (Print)

Director of Programming

Title

DWT 28506993 v1 0085000-007719
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4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by

Wisconsia L yve as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

b s

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this /Lf day of_D_e__Ce_‘M_é‘” 20 /5

N /V" i

\Signature o o

e Jr;w {j{f e S

Name (Print)

)
Becidud [ceo
(

Title

DWT 28506993v1 0085000-007719



CHILDREN'S PROGRAMMING ¢ "ERTIFICATION
4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. Asa standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explaincd in detail below. I further certify that I have been designated by

FJLv Lee. as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

e mol W DANC Y

I hereby declare under penaity of perjury that the foregoing is true and correct.

-~ Executed this \'e day of “perew@El 20AT.

NS/
| S

Signature

PoAwA  Himzed -
Name (Print)

(o0
Title

DWT 28506993v1 0085000-007719



CHILDREN'S PROGRAMMING CERTIFICATION
4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
cach of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
arc cxplained in detail below. I further certify that T have heen designated by

Phoenix infe News Clhhawne\ as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

= /
e dow¥ have oy Chldrand peg goeavas
L ] O

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this \4Wday of p‘zc’iw“o&\r 2015, |

Signature

Crlevv Lo n
Name (Print)

chief Legal offfy
\J

Title

DWT 28506993v1 0085000-007719
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CHILDREN'S PB R ATION

4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted duriog
the above referenced calendar quarter that were originally produced and broadcast primatily for
on audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series «dentified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs Or series included any commercial spots including local ad
avails, promos for non-educational progtams and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or serjes. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that 1 have been deslgnated by
LSSIAN medis GROOFC  as the official responsible for oversight of compliance with
he ECC children’s programming commercial limits, and [ am familiar with the Regulations.

List children’s programs run during calendar quarter:
DEER Kimn G
pman2oR'S RiNAg
FRozey C-rad D@ﬂgh ter.
\

1 hereby declare under penalty of perjury that the foregoing is true and correct.

| (__WExecutcdthis _ A2 dayof Nec.. ' 2048
Signatuye

T W eSS B
Name (Print)

Exec. Aeet » FP%S')J"“T‘

Title

DWT 28506993v1 0085000007719



CHILDREN'S PROGRAMMING CERTIFICATI
4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hourthat contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by
fé’ LV l)f{,.;’}w avs "7 as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

AMVE B N1 Aipn S PeZIFzC CHIL e e~s
PM&MMM;«/%

I hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this / 8’ day of )) & 20/ S,
§ignature ~

osre My ey

Name (Print)

Cod

Title

DWT 28506993v1 0085000-007719



Cable Provider: Time Warner Cable
Network Name: BYU Broadcasting (a non-commercial, educational broadcasting station)

Address: BYU Broadcasting
Brigham Young University
Provo, Utah 84602

Email Address: heidi.chewning@bvyu.edu
Phone Number: (801) 422-8495
Fax Number: (801) 422-0298

CHILDREN’S PROGRAMMING CERTIFICATION - FOURTH QUARTER 2013
(OCTOBER 1, 2015, THROUGH DECEMBER 31, 2015)

This is to certify that, during the above-captioned calendar quarter, the BYU Television
programming service (the “Service”), to the extent that it aired children’s programming as
defined under 47 C.F.R. § 76.225 of the rules and regulations of the Federal Communications
Commission, aired during such children’s programming no more than 10.5 minutes of
commercial matter per hour on weekends and no more than 12 minutes of commercial matter per
hour on weekdays, and is otherwise in compliance with the Children’s Television Act of 1990.

[ hereby declare under penalty of perjury that, to the best of my knowledge and belief, the
foregoing is true and correct.

Signature: Mo (taaria

Name: Heidi N. Chewning
Title: Paralegal/Licensing Administrator

Date: January 4, 2016




CSPAN

CREATED EY CARLE
OFFERED AS A PUBLC SBRVICE

QUARTERLY CHILDREN’S TELEVISION PROGRAMMING CERTIFICATION
(Pursuant to § 76.225(c) of FCC Rules)

This is to certify that National Cable Satellite Corporation, d/b/a C-SPAN (hereafter, "C-SPAN")
formats and transmits programming on C-SPAN, C-SPAN2 and C-SPAN3 containing no
commercial matter. Accordingly, all programming produced by C-SPAN is in full compliance with
the Children's Television Act of 1990 and the commercial time limits of § 76.225(a) of the rules

and regulations of the Federal Communications Commission (the "Rules").

This certification is provided to affiliates of NCSC in order to permit them to comply with the
Rules. If, at any time in the future, C-SPAN, C-SPAN2 or C-SPANS3 carries programming that

contains commercial matter, NCSC will notify its affiliates in a timely manner.

This centification is valid for the period from Oct 1, 2015 through Dec 31, 2015.

NATIONAL CABLE SATELLITE CORPORATION, d/b/a C-SPAN

G m

Peter Knley
Vice President, A
National Cable Sa
400 North Capitol Street, NW
Washington, DC 20001

200 N CAPIOGL 5T NW STE o850
WASHINGTON OC Z000)

02,737 3220



Children’s Programming Certification
Fourth Quarter 2015
October 1st, 2015- December 31st, 2015

This is to certify that as a standard practice. Canal 52MX formats and airs the following

children’s programs and series so that the total commercial time (including local avails)

does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays.

in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During Fourth Quarter 2015

NONL

I hereby declare under penalty of perjury that the foregoing is true and correct.

Iixecuted this Tst day of January 2016.

/ %}alufc - o

Name: Ricardo De Leon Banuet

Title: Programming Director at

MVS Multivision Digital, S. de R.1.. de C.V. (F.k.a. MVS Television)
Licensor and Provider of Canal S2MX



v
| - €uroVu sa.
5, Rue du Pre-Fleuri, 1950 Sion (Valais) Switzerland

tel: 41.27.322.0613 fax: 41.22.906.8182 e-mail: eurovu@tvpolonia.com

CHILDREN’S PROGRAMMING CERTIFICATIONS FOR FOURTH QUARTER 2015

This is to certify that EuroVu, S:A,, distributor among others, of Polish language television
program known a§ “TVP Polonia” and Polskie Radio audio programs has aired NO Commercials
during any and all children’s-programming broadcast, therefore is in compliance with the
Children’s Television Act of 1990 and the rules and regulations of the Federal Communications
Commission (“FCC”),

I declare under penalty of perjury that the foregoing is true and correct.

Executed this 4™ day of January 2016.

EuroVu S.A.

il
JeanMarc Vigla

Director




Children’s Programming Certification

This is to certify that The Inspirational Network as a standard practice, formats
and airs the following children's programs and series so that the total
commercial time (including local ad avails) is less than 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the
Children's Television Act of 1990 and the rules and regulations of the Federal
Communications Commission during quarter ending 12/31/2015.

Program Name Time Program Length

All children’s programming was discontinued effective May 1, 2009.

I hereby declare under penaity of perjury that the forgoing is true and correct.

Phylljﬁ L. Costner
Director of Network Compliance

Date: /A-14-tS

30060 WorldReach Dr | Indian Land, $C 29707 | P: 803.5758.1000 | F: 803.578.1727 | INSP.COM



Certifications | NESN.com Page 1 of 1
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b NESN 1

NEW ENGLAND SPORTS NETWORK, LIMITED PARTNERSHIP ("NESN’
Compliance Certifications

The following certifications are posted so that viewers and affiliates may be aware of our compliance,
with Closed Captioning, CALM and Children’s Television Act regulations, to the best of our knowledge,
for NESN, NESNPIus and NESN National. This certification is effective commencing on September 15,
2015 and continuing until canceled or otherwise revised.

To report an issue or concern regarding any of these certifications, whether viewed on television or
online, please contact us at sports@nesn.com or 1-617-536-9233.

To assist in resolving any issue, please provide the following information when you contact us:

» Your name, address, telephone number and email address

» Your preferred method of contact (phone or email)

» The name of the program with the issue

» A brief description of the issue, including the date and time you experienced the problem

» If you are watching on television, please provide the name of your video provider

» If you are watching online, please identify the device and brand (e.g., computer, tablet, smartphone) and software (including version) you are using

If you wish to submit a written complaint, please send it to:

Gary Roy

Marketing and Communications Manager
NESN

480 Arsenal Street

Watertown, MA 02472

Closed Captioning Certification
This is to certify that all programming provided by NESN is in compliance with the Federal

Communications Commission rules concerning closed captioning set forth at 47 C.F.R. § 79.1,
including the caption quality standards set forth in Section 79.1(j)2).

CALM Act Certification
This is to certify on behalf of NESN that:

1. As required by the Commercial Advertisement Loudness Mitigation Act of 2010 (the “CALM Act”), codified at 47 U.S.C. § 621, and impiementing
regulations adopted by the Federal Communications Commission at 47 C.F.R. § 76.607, all commercial advertisements embedded in programs carried
on NESN are in compliance with the audio loudness practices contained in Advanced Television Systems Committee A/85, ATSC Recommended
Practice: Techniques for Establishing and Maintaining Audio Loudness for Digital Television (July 25, 2011) ("ATSC A/85 RP") at the point of
distribution by NESN to authorized reception equipment of downstream multichannel video programming distributors.

2. Compliance with ATSC A/85 RP is determined by NESN through the use of equipment and associated software that is installed, utilized and
maintained in a commercially reasonable manner.

Children’s Television Act of 1990 Certification

This is to certify that it is NESN’s standard practice to format and air children’s programming in
compliance with the Children’s Television Act of 1990, codified at 47 U.S.C. § 303a (the “Act"), and
the Federal Communications Commission rules implementing the Act, including 47 C.F.R. §§ 76.225
and 76.1703.

NEW ENGLAND SPORTS NETWORK,
LIMITED PARTNERSHIP

http://nesn.com/certifications/ 1/5/2016



January 4, 2016

Dear Affiliate:

In response to your recent request, this is to certify that QVC, Inc. (“QVC”), during the calendar
quarter ending December 31, 2015:

1) provided closed captioning services on its QVC Service and QVC Plus delivered to you
in compliance with the applicable closed captioning regulations of the Federal Communications
Commission (“FCC”); and

2) had no programs originally produced or broadcast primarily for an audience of children
12 years old and under. Accordingly, none of QVC’s programming during such quarters
constituted “children’s programming” as defined by Section 76.225 or 73.670, as applicable, of
the FCC’s rules, and, therefore, none was subject to the commercialization limits imposed on
children’s programming (see 47 C.F.R., Section 76.225 or 73.670, as applicable). To the extent
we should decide, in the future, to include any children’s programming on our schedule, we
would, of course, comply with all pertinent FCC requirements and would, at that time, notify you
of the programming change.

Please be advised that because the CALM Act certification and the certification for adherence to
the closed captioning quality “Best Practices” for Video Programmers (47 C.F.R. § 79.1(k)(1))
are required to be “widely available” in accordance with FCC rules, we have posted those
certifications on the website of our subsidiary, Affiliate Distribution & Mktg,, Inc. Accordingly,
you may find our CALM Act and closed captioning quality certifications at
http://www.adm.qve.com/forms.html.

Should you have any questions, please do not hesitate to contact me.

Sincerely,

I e

David R. Caputo
Senior Vice President -
Broadcast Production & Technology

cc: David Apostolico
Catherine Trunel] Young
Lori Forter Ridyard
170719

O Studin Fark West Chester, PA | 19380-4262 : 484.7011000 i qvc.com
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CHILDREN'S PROGRAMMING CERTIFICATION
4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”)'

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

SCOT.A as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with thc Regulations.

List children’s programs run during calendar quarter:

SCOLA is a 501 (c¢) 3 non-vrofit organization.

SCOLA Aoes not riin commercial advertisements.

S5COLA does not originate children's programming on
the SCOLA network.

I hereby declare under penalty of perjury that the foregoing is true and correct.

2016.

Kathryn Larscon

Name (Print)

Account Executive
Title

DWT 28506993v1 0085000-007719




January 4, 2016

Tlme Warner Cable Inc.
60 Columbus Circle
New York, NY 10023

Attention: Executive Vice President Programming
To Whom It May Concern:
The Tennis Channel, Inc. certifies that the video programming service known as Tennis Channel:

1. does not include any programs originally produced and broadcast primarily for an audience of
children 12 years old and younger,

2. complies with the closed captloning requirements imposed in Sectlon 79,1 of the Federal
Communications Commission’s rules, With respect to caption quality, The Tennis Channel, Inc.
further certifies that in the ordinary course of business, it has adopted and follows the Best
Practices set forth In 47 C.F.R. § 79.1(k)(1).

3. complies with the closed captioning requirements delineated in Section 202(b) of the Twenty-
First Century Communications and Video Accessibility Act of 2010 (“CVAA”) and consistent with
47 C.F.R.§79.4.

Sincerely,

B Wieods
Patrick Wilson
Senlor Vice President, Distribution

cc: SVP Programming, Time Warner Cable, Inc.

General Counsel, Time Warner Cable, Inc.
Geo Coleman, Executive Assistant, Regulatory Affairs, Time Warner Cable, Inc,

2850 Ocean Park Boulevard, Suite 150, Santa Monica, CA 90405 T 310.314.9400 F 310.314.9433
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CHILDREN'S PROGRAMMING CERTIFICATION FOURTH QUARTER
(October 1, 2015 THROUGH December 30, 2015)

This is to certify that the list set forth below identifies all programs and series
aired by Three Angels Broadcasting Network, Inc. during the above-referenced
calendar quarter that were originally produced and broadcast primarily for an
audience of children 12 years old and under. As a standard practice, we
formatted and aired each of the children’s programs and series identified below
so that the total commercial time (including local ad avails, promos for non-
educational programs and adjacent ads running before or after the program
within the same clock hour) did not exceed 10.5 minutes per hour on weekends
and 12 minutes per hour on weekdays, in compliance with the Children’s
Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC"), the “Regulations”).

None of the following programs or series included any commercial spots
(including local ad avails, promos for non-educational programs and adjacent ads
running before or after the program within the same clock hour) that contained
references to, characters or actors from or that offered products related to, the
underlying program or series. Any instances in which the children's programming
commercial limits were exceeded during the referenced calendar quarter are
explained in detail below. | further certify that | have been designated by Three
Angels Broadcasting Network, Inc. as the official responsible for oversight of
compliance with the FCC children’s programming commercial limits and | am
familiar with the regulations.

See attached FCC form 398 of the fourth quarter filing with the list of children’s
programs run during the calendar year.

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 1st day of January, 2016.

Sincerely,

-
{an\gLIJ

President

DS/ce
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Network
20733 W. 10 Mile Road, Southfield, M| 48075 Phone: {248} 357-4566 fax: (248) 350-2531

CHILDREN'S PROGRAMMING CERTIFICATION
{FOURTH QUARTER October 1 — December 31, 2015}

This is to certify that The Word Network (“Network”) as a standard practice does
not air advertising. Time Warner Cable may rely upon this certification for future
calendar quarters unless notified in writing by the Network within five (5) days after
the close of any quarter that advertising has been included in the Network’s
programming and that the Network is in compliance with the Children’s Television
Act of 1990 and with the rules and regulations of the Federal Communications
Commission.

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 4*" day of January, 2016.

Signature: B,« . MM

Name: Ha) MATTIELLO

Title: DiEECTOR_ oF MALEETING
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Caption Quality Standards and Best Practices Certification

Pursuant to section 79.1(j)(1) of its rules, the Federal communications Commission (FCC) requires Video Programmers
to certify compliance with its closed captioning standards. This is to certify that programming distributed by The Word
Network is in compliance with applicable FCC requirements concerning the quality of closed captioning, as indicated
below:

/ s The video programming satisfies the caption quality standards of FCC Rule 79.1(j)(2), 47 C.F.R. § 79.1(j)(2)
One or more of The Word Network’s programs are exempt from the closed captioning rules, as set forth below:

For purposes of determining compliance with Section 79.1, any video programming provider that meets one or
more of the following criteria shall be exempt to the extent specified. (5)Programming distributed in the late
night hours. Programming that is being distributed to residential households between 2 a.m. and 6 a.m. local
time. Video programming distributors providing a channel that consists of a service that Is distributed and
exhibited for viewing in more than a single time zone shall be exempt from closed captioning that service for any
continuous 4 hour time perlod they may select, commencing not earfier than 12 a.m. local time and ending not
later than 7 a.m. local time in any location where that service is intended for viewing. This exemption is to be
determined based on the primary reception locations and remains applicable even if the transmission is accessible
and distributed or exhibited in other time zones on a secondary basis, Video programming distributors providing
service outside of the 48 contiguous states may treat as exempt programming that is exempt under this paragraph
when distributed in the contiguous states. Provider that meets one or more of the following criteria shall be

exempt to the extent specified.

Program: Michael Jones Ministry/Exemption: Shown between 2am — 6am
Program: Horace Sheffield Ministry/ Exemption: Shown between 2am — 6am
Program: Addison Adamu Ministry/Exemption: Shown between 2am —~ 6am
Program: Ellen Bryant Brown Ministry/Exemption: Shown between Zam — 6am
Program: Willie Robinson Ministry/Exemption: Shown between 2am — 6am
Program: R.D. Scott Ministry/Exemption: Shown between 2am — 6am
Program: Terry D. McClean Ministry/Exemption: Shown between 2am — 6am
Program: Glenn Arekion Ministry/Exemption: Shown between 2am — 6am
Program: Robbi Warren Ministry/Exemption: Shown between 2am — 6am
Program: Angelo Jones Ministry/Exemption: Shown between 2am — 6am

This certification is made in good faith and is true to the best of my knowledge.

Executed this day i of Muﬂ‘ﬂkf , 2015

The Word Network
By: 9‘ s Mﬂdt&i@(n

Y,
Name: JOHN MATTLELLO

Title: DAECToe o5 MaRKETI(
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LD g
4th Quarter: October 1, 2015 to December 31, §015

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadeast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or serics. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail helow. T further certify that I have been designated by

TVikeprpa  (TVes Tifkd)  as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations,

List children’s programs run during calendar quarter:

T heveby declare under penalty of perjury that the foregoing is true and correct.

Executed this ,f(‘g* day of _Dere gt RER 2037
Signafuré—"
2 yﬁ9¢;>
Name (Print)
¢-£.0.

Title

NWT 28506993v1 N85000-007719

TOTAL P.B4



-

NETWDORKS

January 5, 2016

VIA FACSIMILE -~ (202) 973-4481

Davis Wright Tremaine, LLP
Suite 800

1919 Pennsylvania Avenue, N.W.
Washington, D.C. 20006-3401
Attn: Maria T. Browne

Re: Certification of Compliance with Children’s Television &
Closed Captioned Programming — 4 arter, 2015

Dear Ms. Browne:

You have recently requested information from us to assist you In your record keeping obligations
respecting (i) the commercial limitations imposed on children’s programming by the Children’s
Television Act and (ii) the closed captioning requirements set forth in Section 79.1 of Title 47 of the Code
of Federal Regulations. We hereby advise you that for the period October 1, 2015 through December 31,
2015, (i) none of MSG or MSG Plus programming was originally produced and broadcast primarily for
an audience of children 12 years old and under, and therefore the FCC limits on commercial time as
contained in 47 C.F.R. Section 76.225 do not apply to any of MSG or MSG Plus programming for such
period and (ii) MSG and MSG Plus program services included a sufficient number of hours of closed-
captioned programming to satisfy the applicable requirements specified in such closed captioning
regulations.

We trust that this satisfies your request.

Sincerely,
-
“” Andrew Forbes

Manager, Affiliate Marketing & Ops

cc: William Wesselman, TWC
Time Warmner Cable
13820 Sunrise Valley Drive
Herndon, VA 20171

MSG NETWORKS INC 11 PENNSYLVANIA PLAZA, 3RD FL, NEW YORK, NY 10001

™
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January 5, 2016

Via Electronic Mail: MariaBrowne@dwt.com

Time Warner Cable

¢/0 Davis, Wright, Tremaine LLP
Attention: Maria T. Browne
1919 Pennsylvania Avenue N.W,
Washington, D.C. 20006-3401

Re: Children’s Programming Certification

Dear Maria:

This letter is in connection with the Children’s Television Act of 1990 and the
requirement under FCC regulations that cable television systems maintain records sufficient to
determine whether they are in compliance with the commercial content restrictions of the Act for
“children’s programming” which is defined as “programs originally produced and broadcast
primarily for an audience of children 12 years old and younger.”

As requested, this will confirm that for the fourth quarter of 2015, Game Show Network,
LLC certifies that the GSN Network is in compliance with the commercial content restrictions of
the Act.

GAME SHOW NETWORK, LLC




CHILDREN’S PROGRAMMING CERTIFICATION

The unaltered feed of HSNi, LLC’s television programming provided to Time Wamer Cable did
not include any children's programming (as defined by the Children's Television Act of 1990 (the
“Act”) and by the Rules and Regulations of the Federal Communications Commission (the
“Rules”)) at any time during the fourth calendar quarter of 2015, Accordingly, HSNi, LLC
hereby certifies that the unaltered feed of HSNi, LLC’s television programming provided to
Time Warner Cable fully complies with the requirements set forth in the Act and the Rules,
including those pertaining to limits on commercial time aired during or adjacent to children’s
programming.

Additionally, unless we notify you otherwise in writing, you may rely on this certification for
HSNi, LLC’s compliance with the FCC’s children’s programming rules and requirements for
future quarters, and HSNi, LLC will notify you if HSNi, LLC falls out of compliance with the
rules and requirements.

Executed this ﬂfl day ofuhg_qgﬂf 20&.

HSNi, LLC,

AN

Michelle Wilkins Tur
VP - Engineering and TV Technology

By:

T 727.872.10490

1 HSN DRIVE
ST. PETERSBURG, FL 30729
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AMERICA

January 6, 2016

Subject: WGN America Children's Television Act Compliance Certification

This will certify that no programs subject to the FCC’s commercial time limits for children’s
programs were broadcast over WGN America during the 4™ quarter of 2015. We will continue to
certify Children’s Television Act Compliance quarterly. If you have any questions or need any further
assistance, contact me at 773-883-3255.

Sincerely,
Carmen Finch
WGN America

ce: Chuck Sennet
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STARZ ENTERTAINMENT, LLC’S
CHILDREN’S PROGRAMMING CERTIFICATE

Starz Entertainment, LLC is the owner and operator of the following programming channels
distributed by cable television systems: Encore, Encore Action, Encore Black, Encore Classic,
Encore Family, Encore Su spense, Encore Westerns, Encore On Demand, Starz, Starz Cinema,
Starz Comedy, Starz Edge, Starz InBlack, Starz Kids & Family, Starz On Demand, MoviePlex,
MoviePlex On Demand, IndiePlex and RetroPlex. This is to cextify that, for the period from
October 1, 2015 through December 31, 2015, the foregoing channels, which are all commercial-
free premium channels, did not contain any “commercial matter” during any chiidren’s
programming that was aired on such channels. See 47 CFR §76.225.

Thereby declare that the foregoing is true and correct. Executed this 5% day of January, 2016.

STARZ ENTERTAINMENT, LLC

A e
By: ——, "
Todd Hoy {7
Vice President

Business & Legal Affairs — Distribution
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Children's Programming Certification

The Sportsman Channel certifies that:

1. It was in compliance with the Children’s Television Act of 1990 and the implementing
rules of the Federal Communications Commission during the 4th Quarter of 2015 and
remains in compliance with the foregoing.

2. It presently does not contain any programming within the definition of "children's
programming" under such rules.

Network: The Sportsman Channel

By:  Steve Smith
EVP Distfibution & Affiliate Marketing

Date: 12/31/2015

SPORTSHa Wike.

1000 Chopper Circle, Denver CO80204
www.TheSportsmanChannel.com




WORLD
FISHING
NETWORK

Children's Programming Certification
Q4, 2015
World Fishing Network certifies that:

1. It was in compliance with the Children’s Television Act of 1990 and the implementing
rules of the Federal Communications Commission during the fourth quarter of 2015 and
remains in compliance with the foregoing.

2. It presently does not contain any programming within the definition of "children's
programming" under such rules.

World Fishing Network LL.C

A
By: W

Title:; General Counsel
Date: January 4, 2016




Vg

Compliance Certifications
4th Quarter 2015

1) Closed Captioning Compliance Certification

This is to certify that for the period from October 1, 2015 through December 31, 2015:

Pop and Pop On Demand were in compliance with the applicable Federal Communications
Commission requirements (“FCC Rules™) concerning closed captioning of video programming set
forth in 47 §C.F.R. 79.1, et al., and that in the ordinary course of business, Pop has adopted and
follows the Best Practices set forth in Section 79.1(k)(1) of the FCC Rules.

2) Children’s Television Act Compliance Certification

This is to certify that for the period from October 1, 2015 through December 31, 2015:

Pop does not format or air any children’s programming (as defined by the FCC) and are, therefore,
in compliance with the commercial time limitations of the Children’s Television Act of 1990 and
FCC Rules 76.1703 and 76.225 related thereto.

3) Commercial Advertisement Loudness Mitigation (CALM) Certification

This is to certify that:

A. As required by Section 76.607 of Title 47 of the Code of Federal Regulations, all commercial
advertisements embedded in programs carried on Pop are in compliance with the loudness
control practices contained in Advanced Television Systems Committee (ATSC) A/85:
Recommended Practice: Techniques for Establishing and Maintaining Audio Loudness for
Digital Television (“ATSC A/85 Recommended Practice™) at the point of distribution by Pop to
authorized reception equipment of downstream multichannel video programming distributors.

B. Compliance with the ATSC A/85 Recommended Practice is determined by Pop through the use
of equipment and associated software that is installed, utilized and maintained in a commercially
reasonable manner.

Executed as of this 1st day of January 2016.

POP MEDIA METWORKS, LL.C

By:
Davi andell
COO / General Counsel

5510 Lincoln Boulevard, Suite 400 +  Playa Vista, California 80094



OUTDOOR
CHANNEL.

CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
"FOURTH QUARTER 2015 (October 1, 2015 THROUGH December 31, 2015)

This is to certify that Outdoor Channel (“Network”) is in compliance with the closed captioning
requirements set forth in Section 79.1, et seq., of Title 47 of the Code of Federal Regulatlons (the
“Regulations”), and that all programming provided by Network to each Affiliate during the 4" Quarter
of 2015 was, to the best of Network’s knowledge and belief, captioned to the extent required by such
Regulations. Further, pursuant to Section 79.1(j)(1) of the Regulations, Network hereby certifies that
in the ordinary course of business, it has adopted and follows Best Practices set forth in Section
79.1(k)(1) thereof.

This is to further certify that Network does not currently contain any children’s programming as
defined under 47 CFR 76.225 of the rules and regulation of the Federal Communications Commission
(the “Children’s Programming Rules”). In the event that the Network includes any children’s
programming on its schedule after the date hereof, Network will provide in writing, by the tenth day
following the end of the calendar quarter in which such children’s programming is added, a
description of such programming specifying the dates and time of transmission and the duration of
the “commercial matter’ included therein.

| certify that | have been designated by Network as the official responsible for the oversight of
compliance with the Regulations and the Children’s Programming Rules, and | am familiar with the
Regulations and the Children’s Programming Rules. | declare under penalty of perjury that the
foregoing is true and correct.

Executed this 31% day of December, 2015.
Network: Outdoor Channel

ol

Steve Smith
EVP Distribution & Affiliate Marketing

1000 Chopper Circle, Denver CO 80204
www.OutdoorChannel.com
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CHILDREN'S PROGRAMMING CERTIFICATION

FOR PERIOD: Fourth Quarter (October 1, 2015 — December 31, 2015)

This is to certify that the list set forth below identifies all programs and series aired by
NGN (NIPPON GOLDEN NETWORK) during the above-referenced calendar quarter that were
originally produced and broadcast primarily for an audience of children 12.years old and under.
As a standard practice, we formatted and aired each of the children's programs and series
identified below so that the total commercial time (including local ad avails, promos for non-
educational programs and adjacent ads running before or after the program within the same
clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on
weekdays, in compliance with the Children's Television Act of 1990 and the rules and
regulations of the Federal Communications Commission (the “FCC"), (the “Regulations”).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running hefore or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
quarter are explained in detail below. | further certify that | have been desighated by NGN
(NIPPON GOLDEN NETWORK) as the official responsible for oversight of compliance with the
FCC children's programming commercial limits, and | am familiar with the Regulations.

“Cat Chat”

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this __3/s# day of FRgewbee , 2015,

(A L

Signature

Dawn Webb
Name

Office Manager
Title

NIPPON GOLDEN NETWORK, INC.
2454 $. BERETANIA STREET, SUITE 301, HONOLULU, H) 96826 TEL: (208)538-1966 FAX: (808)537-2024
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CHILDREN'S PROGRAMMING CERTIFICATION

FOR PERIOD: Fourth Quarter (October 1, 2016 — December 31, 2015)

This is to certify that the attached list set forth identifies all programs and series aired by
NGN? (NIPPON GOLDEN NETWORK? [TV Japan]) during the above-referenced calendar
quarter that were originally produced and broadcast primarily for an audience of children 12
years old and under. As a standard practice, we formatted and aired each of the children's
programs and series identified below so that the total commercial time (including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program
within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the Children's Television Act of 1990 and the rules
and regulations-of the Federal Communications Commission {the "FCC"), (the “Regulations”).

None of the attached programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same c¢lock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
guarter are explained in detail below. | further certify that | have been designated by NGN?
(NIPPON GOLDEN NETWORK? [TV Japan]) as the official responsible for oversight of
compliance with the FCC children's programming commercial limits, and | am familiar with the
Regulations.

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this _ 3/3% day of _ Letewber 5015,

A

Signature

Dawn Webb
Name

Office Manager
Title

NIPPON GOLDEN NETWORK, INC.
2454 $. BERETANIA STREET, SUITE 301, HONOLULU, H1 96826 TEL: {308)538-1966 FAX: (808)537-2024
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CHILDREN'S PROGRAMMING CERTIFICATION

FOR PERIOD: Fourth Quarter (October 1, 2015 — Dacember 31, 2015)

This is to certify that the list set forth below identifies all programs and series aired by
NGNS (NIPPON GOLDEN NETWORK 3) during the above-referenced calendar quarter that
were originally produced and broadcast primarily for an audience of children 12 years old and
under. As a standard practice, we formatted and aired each of the children's pragrams and
series identified below go that the total commercial time (including local ad avails, promos for
non-educational programs and adjacent ads running before or after the program within the
same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour
on weekdays, in compliance with the Children's Television Act of 1990 and the rules and
regulations of the Federal Communications Commigsion (the "FCC"}, (the “Regulations”).

None of the following programs of series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
quarter are explained in detail below. | further certify that | have been designated by NGN3
(NIPPON GOLDEN NETWORK 3) as the official responsible for oversight of compliance with
the FCC children's programming commaercial limits, and | am familiar with the Regulations.

There were no children’s programs airing on NGN3 during the 1st quarter period, 2015.

| hereby dectare under penalty of perjury that the foregoing is true and correct.

Executed this _3/s* dayof _Pecewder 2015,

O\f\/(’\

Signature

Dawn Webb
Name

Office Manager
Title

NIPPON GOLDEN NETWORK, INC.
2454 5, BERETANIA STREET, SUITE 301, HONOLULU, HI 96826 TEL: (808)538-1966 FAX: (808)537-2024
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CHILDREN'S PROGRAMMING CERTIFICATION

FOR PERIOD: Fourth Quarter (October 1, 2015 — December 31, 2015)

This is to certify that the list set forth below identifies all programs and series aired by
PACIFIC SUN TELEVISION (NIPPON GOLDEN NETWORK) during the above-referenced
calendar quarter that were originally produced and broadcast primarily for an audience of
children 12 years old and under. As a standard practice, we formatted and aired each of the
children's programs and series identified below 80 that the total commercial time (including local
ad avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and
12 minutes per hour on weekdays, in compliance with the Children's Television Act of 1890 and
the rules and regulations of the Federal Communications Commission (the “FCC"), (the
“Regulations™).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children's programming commercial limits were exceeded during the referenced calendar
quarter are explained in detail below. | further certify that | have been designated by PACIFIC
SUN TELEVISION (NIPPON GOLDEN NETWORK) as the official responsible for oversight of
compliance with the FCC children’s programming commaercial limits, and | am familiar with the
Regulations.

There were no children’s programs airing on Pagific Sun Television during the 1st quarter
period, 2016.

| hereby declare under penalty of parjury that the foregoing is true and correct.

Executed this __ 3% _day of _Lkeswber 2015,

Pl U7, S—

Signature

Dawn Webb
Name

Office Manager
Title

NIPPON GOLDEN NETWORK, INC,
2454 5, BERETANIA STREET, SUITE 301, HONOLULU, HI 96826 TEL: (808)538-1966 FAX: (808)537-2024



qubo

Certification Regarding Commercial Limits in Children’s Programming
Period Covered by this Certification: 4" Quarter 2015

I, Michael S. Hubner, in my capacity as Secretary of ION Media Networks, Inc.,
majority owner of QUBO Venture LLC, hereby certify that, during the above-
referenced time period:

1. The regularly scheduled weekly three-hour qubo programming block,
including any commercial spots and promotional content contained therein, as
broadcast on the ION Television Network (the “Network Programming”)
complied with the commercial limits of the rules and policies of the Federal
Communications Commission's commercial limits during children’s
programming (the “Rules”).

2. No internet website addresses were displayed during the Network
Programming in a manner that would constitute commercial content within the
meaning of the Rules.

3. The regularly scheduled 24/7 qubo programming channel, including any
commercial spots and promotional content contained therein, as broadcast on
a digital multicast channel of the ION Television Network (the “Digital
Programming”) complied with the Rules and no internet website addresses
were displayed during the Digital Programming in a manner that would
constitute commercial time within the meaning of the Rules.

Certified by me on the 4™ day of January, 2016.

Lo

Michael S. Hubner, Secretary
ION Media Networks, Inc.




ION TELEVISION:

1. Sundays October 1st —
December 31st: The Choo Choo Bob Show (E/l) 9:00

a.m. and 9:30 am ET/PT or 8:00 a.m. and
8:30 am CT/MT

2. Sundays October 1st —

December 31st: Dive Olly Dive (E/l), 10:00 am and 10:30
am ET/PT or 9:00 a.m. and 9:30 a.m.
CT/MT
3. Sundays October 1st —
December 31st: Doki (E/l), 11:00 a.m. and 11:30 a.m.

ET/PT or 10:00 a.m. and 10:30 a.m.

Mondays — Fridays from October 15t — December 31t
Timothy Goes to School (E/I)
Eastern: 7:00 am and 7:30 am

Central: N/A
Mountain: N/A
Pacific: N/A

Mondays ~ Fridays from October 15t — December 313t
Todd World (E/I)
Eastern: 9:00 am and 9:30 am

Central: 8:00 am and 8:30 am
Mountain: 7:00 am and 7:30 am
Pacific: N/A

Mondays — Fridays from October 15t — December 315t
Dive Olly Dive (E/)
Eastern: 10:00 am and 10:30 am

Central: 9:00 am and 9:30 am

Mountain:  8:00 am and 8:30 am

Pacific: 7:00 am and 7:30 am
Mondays — Fridays from October 15t — December 315t
Doki (E/)

Eastern: 11:00 am and 11:30 am

Central: 10:00 am and 10:30 am

Mountain:  9:00 am and 9:30 am

Pacific: 8:00 am and 8:30 am



10.

1.

Mondays — Fridays from October 1%t — December 31t

Raggs (E/l)
Eastern: 12:00 pm and 12:30 pm
"Central: 11:00 am and 11:30 am
Mountain: 10:00 am and 10:30 am
Pacific: 9:00 am and 9:30 am

Mondays — Fridays from October 15t — December 315t
Mickey’s Farm (E/I)
Eastern: 1:00 pm and 1:30 pm

Central: 12:00 pm and 12:30 pm
Mountain: 11:00 am and 11:30 am
Pacific: 10:00 am and 10:30 am

Mondays — Fridays from October 15t — December 31t
Guess with Jess (E/l)
Eastern: 2:00 pm and 2:30 pm

Central: 1:00 pm and 1:30 pm
Mountain:  12:00 pm and 12:30 pm
Pacilic: 11:00 am and 11:30 am

Mondays - Fridays from October 1%t — December 315
Harry and His Bucket Full of Dinosaurs (E/l)
Eastern: 3:00 pm and 3:30 pm

Central: 2:00 pm and 2:30 pm
Mountain:  1:00 pm and 1:30 pm
Pacific: 12:00 pm and 12:30 pm

Mondays — Fridays from October 15t — December 315t
This is Daniel Cook (E/l)
Eastern: 4:00 pm and 4:30 pm

Central: 3:00 pm and 3:30 pm
Mountain:  2:00 pm and 2:30 pm
Pacific: 1:00 pm and 1:30 pm

Mondays — Fridays from October 15t — December 318t
The Choo Choo Bob Show (E/l)
Eastern: 5:00 pm and 5:30 pm

Central: 4:00 pm and 4:30 pm
Mountain:  3:00 pm and 3:30 pm
Pacific: 2:00 pm and 2:30 pm

Mondays — Fridays from October 15t — December 315t
Meteor and the Mighty Monster Trucks (E/l)
Eastern: 6:00 pm and 6:30 pm

Central: 5:00 pm and 5:30 pm
Mountain:  4:00 pm and 4:30 pm
Pacific: 3:00 pm and 3:30 pm



12.

13.

14.

18.

16.

17.

18.

Mondays - Fridays from October 1%t — December 315t
Anne of Green Gables (E/I)
Eastern: N/A

Central: N/A

Mountain: N/A

Pacific: 9:00 pm and 9:30 pm
Mondays — Sundays from October 15t — December 315t
Fishtronaut (E/I)

Eastern: 8:00 am and 8:30 am

Central: 7:00 am and 7:30 am

Mountain: N/A

Pacific: N/A

Mondays — Fridays from October 13t — December 318t
Jakers (E/I)
Eastern: 7:00 pm and 7:30 pm

Central: 6:00 pm and 6:30 pm

Mountain:  5:00 pm and 5:30 pm

Pacific: 4:00 pm and 4:30 pm
Saturdays and Sundays from October 15t — December 318t
Babar (E/l)

Eastern: 9:00 am and 9:30 am

Central: 8:00 am and 8:30 am

Mountain:  7:00 am and 7:30 am

Pacific: N/A

Saturdays and Sundays from October 1%t — December 31st
Busy World of Richard Scarry (E/l)
Eastern: 10:00 am and 10:30 am

Central: 9:00 am and 9:30 am
Mountain: 8:00 am and 8:30 am
Pacific: 7:00 am and 7:30 am

Saturdays and Sundays from October 15t — December 315t
Marvin the Tap Dancing Horse (E/l)
Eastern: 11:00 am and 11:30 am

Central: 10:00 am and 10:30 am
Mountain: 9:00 am and 9:30 am
Pacific: 8:00 am and 8:30 am

Saturdays and Sundays from October 15t — December 315t
Jane and the Dragon (E/l)
Eastern: 12:00 pm and 12:30 pm

Central: 11:00 am and 11:30 am
Mountain: 10:00 am and 10:30 am
Pacific: 9:00 am and 9:30 am



19.

20.

21.

22.

23.

24.

Saturdays and Sundays from October 1t — December 31¢t

My Friend Rabbit (E/I)
Eastern: 2:00 pm and 2:30 pm
Central: 1:00 pm and 1:30 pm
Mountain:  12:00 pm and 12:30 pm
Pacific: 11:00 am and 11:30 am

Saturdays and Sundays from October 18t — December 31st
Jacob Two-Two (E/l)
Eastern: 3:00 pm and 3:30 pm

Central: 2:00 pm and 2:30 pm
Mountain:  1:00 pm and 1:30 pm
Pacific: 12:00 pm and 12:30 pm

Saturdays and Sundays from October 1%t — December 31st
Pearlie (E/l)
Eastern: 5:00 pm and 5:30 pm

Central: 4:00 pm and 4:30 pm
Mountain:  3:00 pm and 3:30 pm
Pacific: 2:00 pm and 2:30 p,

Saturdays and Sundays from October 15t — December 318t
Willla’s Wild Li  (E/)
Eastern: 6:00 pm and 6:30 pm

Central: 5:00 pm and 5:30 pm
Mountain:  4:00 pm and 4:30 pm
Pacific: 3:00 pm and 3:30 pm

Saturdays and Sundays from October 18t — December 31t
Animal Atlas (E/1)
Eastern: 8:00 pm and 8:30 pm

Central: 7:00 pm and 7:30 pm
Mountain:  6:00 pm and 6:30 pm
Pacific: 5:00 pm and 5:30 pm

Saturday and Sundays from October 1t — December 315t
Culture Click E/I
Eastern: N/A

Central: N/A
Mountain;  9:00 pm and 9:30 pm
Pacific: 8:00 pm and 8:30 pm



CARTOON NETWORK
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN'S PROGRAMMING

~ I, Toni Millner, in my capacity as Assistant General Counsel and Vice President— Kid Vid
CompHlance for Turner Broadcasting System, Inc. (“Turner”). hereby certify to the best of my information,
knowledge, and belief, that the following information is accurate for the period from October 1, 2015, to

December 31, 2015:

1) 1am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the FCC
regulations implementing those limils (no more than 12 minutes per hour of commercial matter may be
telecast during children’s programming® on weekdays, and no more than 10 2 minutes per hour on

weekends).

2) Turner treated all of the programs telecast on the Cartoon Network, a 24-hour program service, as
“children’s programming” for the purposes of the commercial limits set forth in the Act, except for its
telecast in the “Adult Swim” block of programming created for an adult audience that airs late night
seven days a week.** The Adult Swim block contains hourly warnings to notify and remind viewers
that the content is intended for an adult audience, and is not considered “children’s programming”
subject to the commercial limits set forth in the Act. On a weekly basis, therefore, approximately 98
hours of television programming were treated as “children’s programming” for the purposes of the
commercial limits set forth in the Act,

3) ‘Tumner has, as a standard practice, formatted and telecast all of the programs carried on the Cartoon
Network during the period noted above within the commercial limits set forth in the Act, to the extent

applicable to the programming.

4) To the best of my information, knowledge and belief, there were no instances in which the commercial
limits were exceeded during the period noted above.

Certified by me this 8th day of January, 2016.

- : 1

; oML W
Toni Millner
Assistant General Counsel and

Vice President - Kid Vid Compliance
Turner Broadcasting System, Inc.

" “Children’s programiming’ for the purposes of the commercial limit means *‘programs originally produced and
broadcast primarily for an audience of children 12 years and under.”

+*During this period. the “Adult Swim™ block of programming aired from 8 p.m. to 6 a.m.. 7 nights a week.



BOOMERANG
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

1, Toni Millner, in my capacity as Assistant General Counsel and Vice President — Kid Vid
Compliance for Turner Broadcasting System, Inc. (“Turner”), hereby certify to the best of my information,
knowledge, and belief, that the following information is accurate for the period of October 1, 2015, to

December 31, 2015:

1} Uam familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of commercial matter
may be telecast during children’s programming* on weekdays, and no more than 10 % minutes per

hour on weekends).

2) Turner has treated all of the programs telecast on Boomerang as “children’s programming” for the
purposes of complying with the commercial limits set forth in the Act.

3) Turner has, as a standard practice, formatted and telecast all of the programs carried on the Cartoon
Network during the period noted above within the commercial limits set forth in the Act, to the extent

applicablo to the programming.

4) To the best of my information, knowledge and belief, there were no instances in which the
cammercial limits were exceeded during the period noted above.

Certified by me this 8th day of January, 2016.
C)Mm A M&LM
Toni Mijllner
Assistant General Counsel and

Vice President - Kid Vid Compliance
Turner Broadcasting System, Inc.

*“*Children’s programming” for the purpose of the commercial limits means programs originally produced and telecast for an
audience of children 12 years and under



TNT
CERTIFICATE OF COMPLIANCE WITH
COMMERCIAL LIMITS FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel for Turner Broadcasting System, Inc.

(*Turner”), hereby certify that for the period from October 1, to December 31, 2015:

[)

2)

3)

4)

I am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of cormmercial
matter may be broadcast during children’s programming* on weekdays, and no more than 10 %

minutes per hour on weekends).

As a standard practice, Turner formats any children’s programming (as defined under the Act)
within the commercial limits set forth in the Act to the extent the FCC regulations are applicable to

the programming.
To the best of my information, knowledge, and belief, no children’s programming aired in the

period noted above on TNT with the exception of one pragram, Dr. Seuss’ How the Grinch Stole
Christmas.

To the best of my information, knowledge, and belief, TNT aired this holiday program two times
this quarter and formatted the program within the commercial limits set forth with the Act.

_ﬁdﬂ( W
Toni Millner o
Assistant General Counsel and
Vice President—Kid Vid Compliance
Tumer Broadcasting System, Inc.

*”Children’s programming™ for the purpose of the commercial limits means programs originally produced
and telecast for an audience of children 12 years old and under.

2493924



TBS
CERTIFICATE OF COMPLIANCE WITH
COMMERCIAL LIMITS FOR CHILDREN’S PROGRAMMING

1, Toni Millner, in my capacity as Assistant General Counsel for Turner Broadcasting System, Inc.

(“Turner™), hereby certify that for the period from October 1, to December 31, 2015:

)

2)

3)

4)

I am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act™) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of commercial
matter may be broadcast during children’s programming* on weekdays; and no more than 10 %
minutes per hour on weekends).

As a standard practice. Turner formats any children’s programming (as defined under the Act)
within the commercial limits set forth in the Act to the extent the FCC regulations are applicable to

the programming.

To the best of my information, knowledge, and belief, no children’s programming aired in the
period noted above on TBS with the exception of two programs, Dr. Seuss' How the Grinch Stole

Christmas, and An Elf*s Story: The Elf on the Shelf.

To the best of my information, knowledge, and belief, TBS aired both of these holiday programs
each three times this quarter and formatted the programs within the commercial limits set forth

with the Act.

Certified by me this _ 8% day of January, 2016.

Toni Millner

Assistant General Counsel and

Vice President—Kid Vid Compliance
Turner Broadcasting System, Inc.

*#*Children’s programiming™ for the purpose of the commercial limits means programs originally produced
and telecast for an audience of children 12 years old and under.

186749



I, Toni

NBA TV
CERTIFICATE OF COMPLIANCE
WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

Millner, in my capacity as Assistant General Counsel for Turner Broadcasting System, Inc.

(*Turner”), certify that:

D

2)

4)

5)

1 am familiar with the statutory limits of the Children's Television Act of 1990 (the “Act”) and the
Federal Communications Commission’s regulations (“FCC Rules”™) implementing those limits for

“children’s prograraming™! (no more than 12 minutes per hour of commetcial on weekdays, and no
more than 10 4 minutes per hour on weekends during “children’s programming™).

The FCC Rules require cable aperators to maintain certain records regarding their compliance with
the advertising limits imposed on children’s television programming. These advertising limits and
compliance reporting obligations do not apply to cable networks that do not carry “children’s
programming” as defined under the Act.

To the best of my information, knowledge, and belief, no “children’s programming’ has been
telecast on NBA TV in the past year, nor is scheduled to be shown in the foresecable future.

[f there are any material changes in the programming policies of the television network so that
children’s programming is telecast on NBA TV (or in the event that the reporting obligations under
the FCC Rules are changed), notice and updated certifications reflecting such changes will be
provided.

Certified this __ 8™ day of January, 2016.

Vot Milbnr

Toni Millner

Assistant General Counsel and

Vice President—Kid Vid Compliance
Turner Broadcasting System, Inc.

1869219.2 .

' "Children’s programming” is defined under the Act as a program “originally produced and broadcast
primarily for an audience of children 12 years old and younger.”

1869219
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JJiscovery

COMMBUNITATIONS

January 1, 2016
Chiidren’s Television Act Certification
Dear Affiliate:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 (the “CTA™) and the FCC regulations relating thereto in connection
with your carriage of our video programming services (the “Discovery Networks™).

The attached schedule lists the Discovery Networks that aired children®s programs (as
defined in the CTA) last quarter and identifies the children’s programs aired on each such
network. The schedule excludes all networks distributed by Discovery that did not air
children’s programs last quarter (Discovery Channel, TLC, Animal Planet, Investigation
Discovery. Destination America, Science. American Heroes Channel (formerly Military
Channel), Discovery En Espafiol, Discovery Life Channel (formerly Discovery Fit and
Health) and Velocity).

Discovery Communications, LLC certifies that, as standard practice, the children’s programs
identified on the attached schedule are formatted so that the total commercial time (including
local ad avails) is no more than 10.5 minutes per hour on weekends and 12 minutes per hour
on weekdays. This is in compliance with the CTA and the rules and regulations of the FCC.

We trust that this enables you to satisfy your obligations under the CTA and its regulations in
connection with your carriage of the Discovery Networks. Please forward this letter (or
copies) to any other appropriate individual(s) in your organization. As always, we appreciate
your support.

Sincerely,

DISCOVERY COMMUNICATIONS, LLC

By: %/L»' -~

Elisa Freeman,
SVP, Global Djstribution Operations and

International' Education Development

Date: {r/ 7 //é’




amily Channel

"4Q2015

Discovery F

G.1. Joe: A Real American Hero Weekday 8 Minutes
G.1. Joe: A Real American Hero Weekend 7.5 Minutes
Jem and the Holograms Weekday 7 minutes
Jem and the Holograms Weekend 7.5 Minutes
Littlest Pet Shop Weekday 7 Minutes
Littiest Pet Shop Weekend 7.5 Minutes
My Littie Pony Equestria Girls Weekday 7 Minutes
My Linle Pony Equestria Girls Weekday 8 Minutes
My Liitle Pony Equestria Girls Weekend 7.5 Minutes
My Little Pony Equestria Girls: Rainbow Rocks Weekday 7 Minutes
My Little Pony Equestria Girls: Rainbow Rocks Weekend 7.5 Minutes
My Little Pony: Friendship is Magic Weekday 7 Minutes
My Little Pony: Friendship is Magic Weskend 7.5 Minutes
My Little Pony: Friendship is Magic Weekday 8§ Minutes
My Litle Pony: The Princess Promenade Weekday 7 Minutes

_My Litle Pony: The Runaway Rainbow Weekday | 7 Minutes
My Little Pony: The Runaway Rainbow Weekend 7.5 Minutes
My Little Pony: A Very Minty Christmas Weekday 9 Minutes
My Littie Pony: A Very Minty Christmas | Weekday 8 Minutes
My Little Pony: A Very Minty Christmas Weckday 7 Minutes
My Little Pony: A Very Minty Christmas Weekend 7:30 Minutes
My Little Pony: Twinkle Wish Adventure Weekday 7 Minutes
My Liitle Pony: T'winkle Wish Adventure Weekday 8 Minutes
My Little Pony: Twinkle Wish Adventure Weekend 7.5 Minutes
Pound Puppies Weekend 7.5 minutes
Sabrina: Secrets of a Teenage Witch Weekend 7.5 Minutes
Strawbeiry Shorfeaks’s Berry Bitty Adventures Weekend 7.5 Minutes
My Little Pony Equestria Girls: Rainbow Rocks Shorts Weekend 7.5 Minutes
My Little Pony Equestria Girls: Friendship Games Weekend 7.5 Minutes
My Little Pony Equestria Girls: Friendship Games Weekday 7 Minutes
My Ligtle Pony Equestria Girls: Friendship Games Weekday 8 Minutes
Transformers Generation 1 Weekday 7 Minutes
Transformers Generation | Weekend 7.5 Minutes
Transformers Rescue Bots Weekday 7 Minutes
Transformers Rescue Bots Weekend 7.5 Minutes
Family Game Night | Weekday 7 Minutes
Family Game Night | Weekend 7.5 Minutes
The Jungle Book Weekend 7.5 Minutes
Eloise at Christmastime N Weekday _| 9 Minutes
Eloise at Christmastime Weekday 8 Minutes
Eloise at Christmastime Weekend 7.5 Minutes
Alvin and the Chipmunks Meet Frankenstein Weekend 7.5 Minutes
Alvin and the Chipmunks Meet Frankenstein Weekday 8 Minutes

| Alvin and the Chipmunks Meet Frankenstein Weekday 9 Minutes
Alvin and the Chipmunks Meet the Wolfman Weekend 7.5 Minutes
Alvin and the Chipmunks Meet the Wolifman Weekday 9 Minutes
Scooby Doo Weekend 7.5 Minutes
Spooky Buddies Weekend 7.5 Minutes
Treasure Buddies Weekend 7.5 Minutes
James and the Giant Peach Weekend | 7.5 Minutes
James and the Giant Peach Weekday | 8§ Minutes




2015 Q4 DISCOVERY FAMILIA CHILDRENS PROGRAMMING CHART

The following is a list of the children’s programs aired on the Discovery Networks during the 4th Quarter
2015:

Discovery Familia | Sea Princesses S2 Weekday | 10Minutes |
Sea Princesses S2 Weekend 10 Minutes
. Hi-5(Australia) & S11-12, Weekday 10 Minutes
| 13,14
| W-S(Austraiéa) & S11-12 Weekend _ 10 Minutes
My Big Big Friend S2 Week_dé_y ! 10 Minutes
My Big Big Friend 52 Weekend 10 Minutes
Bananas in Pyjamas Weekday | 10 minutes
Bananas in Pyjamas Weekend | 10 minutes ™
Justin Time Weekday |' 10 minutes
Justin Time Weekend | 10 minutes
Mister Maker Comes to Weekend II 10 minutes
Town
Word World Weekday 10 minutes
Word World Weekend !r 10 minutes
Monster Math Squad Weekday ] 10 minutes
Monster Math Squad R Weekend 10 minutes
| Doki Weekday 10 minutes .
Doki Weekend 10 minutes J;
Luna Weekday 10 minutes
Luna Weekend 10 minutes
Strawberry Shortcake Weekday 10 minutes
Strawberry Shoricake Weekend 10 minutes




Plim Plim

Weekday

10 minutes

Plim Plim

Weekend

10 minutes
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CHANNEL

January 4, 2016

Maria T. Browne

Davis Wright Tremaine LLP for TWC
1819 Pennsylvania Avenue NW
Wachington DC, 20006-3401

Dear Maria,

The purpose of this letter is to certify that REELZCHANNEL, LLC is in compliance
with the Children's Television Act of 1990 and the FCC rules implementing the Act.
In addition, REELZCHANNEL is in compliance with the obligations for closed
captioning as required by the FCC Rules and Regulation.

If you have any questions regarding these documents, please feel free to contact me
at 505.212.8750,

Thank you,

ANA

John deGarmo
SVP Distribution

REELZ Channel | 505-212-8800 main
5650 University Bivd SE | 505-212-8801 fax
Albuquerque NM 87106 | www.reelz.com



em Memorable Entertainment Television.

CHILDREN’S PROGRAMMING CERTIFICATION

4th Quarter: October 1, 2015 to December 31, 2015

This is to certify that the list set forth below identifies all programs and series transmitted during the
above referenced calendar quarter that were originally produced and broadcast primarily for an audience
of children 12 years old and under. As a standard practice, we formatted and aired each of the children’s
programs and series identified below so that the total commercial time. (including local ad avails, promos
for non-educational programs and adjacent ads running before or after the program within the same clock
hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in
compliance with the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC™).

None of the following programs or series included any commercial spots including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program within the
same clock hour that contained references to, characters or actors from, or that offered products related to,
the underlying program or series. Any instances in which the children’s programming commercial limits
were exceeded during the referenced calendar quarter are explained in detail below. I further certify that I
have been designated by Weigel Broadcasting Co. on behalf of MeTV Network as the official responsible
for oversight of compliance with the FCC children’s programming commercial limits, and I am familiar
with the regulations.

List of children’s programs run during calendar quarter:

1. H.R. Pufnstuf
2. Land of the Lost
3. Green Screen Adventures

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 30™ day of December, 2015,

%?,4’/

Signature

Kyle P. Hart
Name (Print)

Manager of Digital Networks
Title

CJ

Me-TV NATIONAL LIMITED PARTNERSHIP
26 M. Halsted - Chicago - lllinois - 80561
312.7065.26800 - www.metvnelwork.com



Children's Programming Certification
Fourth Quarter 2015
October 1Ist, 2015- December 31st, 2015

This is to certify that as a standard practice, Canal SUR formats and airs the following
children's programs and series so that the total commercial time (including local avails) does not
exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays.

in compliance with the Children's Television Act of 1990 and the rules and regulations of the

Federal Communications Commission:
Children’s Programs Aired During Fourth Quarter 2015

NONE

[ herehy declare under penalty of perjury that the foregoing is true and correct.

Executed this 4™ day of January 2016.

/S
2

T e s

- ALl
/ ' Signature

Jorge Fiterre
Name

Affiliate Sales
Title




Children’s Programming Certification
Fourth Quarter 2015
QOctober 1st, 2015 — December 31st, 2015

This is to certify that as a standard practice, Estudio 3 formats and airs the following
Children’s programs and serics so that the total commercial time (including local avails)
does not exceed 1.5 minutes per hour on weekends and 12 minutes per hour weekdays,
in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During Fourth Quarter 2015

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.

Execiited this 4™ day (lf,»d‘muar\ 2016.

:/:/ v

Signature

rd

’\Jdmu

Affiliate Sales
Title



Children’s Programming Certification
Fourth Quarter 2015
October 1st, 2015 — December 31st, 2015

This is to certifyv that as a standard practice. Nuestra Tele formats and airs the following
children’s programs and series so that the total commercial time (including local

avails) does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays. in compliance with the Children’s Television Act of 1990 and the rules and
regulations of the Federal Communications Commission:

Children’s Programs Aired During Fourth Quarter 2015

e

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.

Exeguted this 4™ day aof January 2016.

: _."’/.;,'(1_- /_':_Z‘L‘?"‘,_‘
< b — -

Signature

Jorge Fiterre
Name

Affiliate Sales
Title



Children's Programming Certification
Fourth Quarter 2015
October 1st, 2015 — December 31st, 2015

This is to certify that as a standard practice, SUR Peru formats and airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays.
in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During Fourth Quarter 2015

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 4™ dav of January 2016.

e ' .
WA _//;Z__J‘!"

Signature

Name

Affiliate Sales
Title



Children’s Programming Certification
Fourth Quarter 2015
October 1st, 2015 — December 31st, 2015

This is to certify that as a standard practice. TeleFérmula formats and airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays.
in compliance with the Children’s Television Act of 1990 and the rules and regulations of’

the Federal Communications Commission:

Children's Programs Aired During Fourth Quarter 2015

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 4™ day of January 2016

S /4\
L= rd .
lvd"".",.:._ /:..-r _‘J”’?""L-

4 [ 2 Signature o

Jorge Fiterre
Name

Afliliate Sales
Title



Children’s Programming Certification
Fourth Quarter 2015
October Ist, 2015 — December 31st, 2015

This is to certify that as a standard practice. TV Venezuela formats and airs the following
children’s programs and series $o that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays.
in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission;

Children’s Programs Aired During Fourth Quarter 2015

NONE

I hereby deelare under penalty of perjury that the foregoing is true and correct.

Executed this 4" day of January 2016.

% ”‘-‘/ /*’ 2

J Signature

Jarge E. Titerre
Name

Affiliate Sales
Title



Children’s Programming Certification
Fourth Quarter 2015
October 1st, 2015 — December 31st, 2015

This is to certify that as a standard practice, Video Rola formats and airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weckends and 12 minutes per hour weekdays.
in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During Fourth Quarter 2015

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 4" day of January 2016

/"/j_
v i, J Al 7L

3 = L

/ / 5 Signature

Jorve Fiternre
Name

Affiliate Sales
Title



COOKING CHANNEL
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Cooking Channel, LLC, 1 hereby certify that Cooking Channel, LLC has

fully complied with the provisions of the Children’s Television Act of 1990 (the “Act”) and the

rules and regulations of the Federal Communications Commission (the “FCC”) promulgated

thereunder for the Fourth Quarter of 2015.

Specifically, Cooking Channel, LLC did not broadcast any children’s programming

during the Fourth Quarter of 2015.

This certification was executed this 8th day of January, 2016.

Signature:

Name: Cynthia L. Gibson
Title: EVP, CLO



DIY NETWORK
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of DIY Network, I hereby certify that DIY Network has fully complied with

the provisions of the Children’s Television Act of 1990 (the “Act™) and the rules and regulations
of the Federal Communications Commission (the “FCC”) promulgated thereunder for the Fourth
Quarter of 2015.

Specifically, DIY Network did not broadcast any children’s programming during the
Fourth Quarter of 2015.

This certification was executed this 8th day of January, 2016.

/
Signature: / (A

P -

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary



FOOD NETWORK

CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Food Network, I hereby certify that Food Network has fully complied with
the provisions of the Children’s Television Act of 1990 (the “Act”) and the rules and regulations
of the Federal Communications Commission (the “FCC”) promulgated thereunder for the Fourth
Quarter of 2015.

Specifically, Food Network did not broadcast any children’s programming during the
Fourth Quarter of 2015,

This certification was executed this 8th day of January, 2016.

Signature: / O%

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary



GREAT AMERICAN COUNTRY
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Great American Country, I hereby certify that Great American Country has

fully complied with the provisions of the Children’s Television Act of 1990 (the “Act”) and the
rules and regulations of the Federal Communications Commission (the “FCC”) promulgated
thereunder for the Fourth Quarter of 2015.

Specifically, Great American Country did not broadcast any children’s programming

during the Fourth Quarter of 2015.

This certification was executed this 8th day of January, 2016.

Signature:

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary



HOME & GARDEN TELEVISION
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Home & Garden Television, I hereby certify that Home & Garden

Television has fully complied with the provisions of the Children’s Television Act of 1990 (the
“Act”) and the rules and regulations of the Federal Communications Commission (the “FCC”)
promulgated thereunder for the Fourth Quarter of 2015.

Specifically, Home & Garden Television did not broadcast any children’s programming

during the Fourth Quarter of 2015.

This certification was executed this 8th day of January, 2016.

Signature:

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary



TRAVEL CHANNEL
CHIL.DREN’S PROGRAMMING CERTIFICATION

On behalf of Travel Channel, I hereby certify that Travel Channel has fully complied
with the provisions of the Children’s Television Act of 1990 (the “Act™) and the rules and
regulations of the Federal Communications Commission (the “FCC”) promulgated thereunder
for the Fourth Quarter of 2015.

Specifically, Travel Channel did not broadcast any c;hildren’s programming during the
Fourth Quarter of 2015.

This certification was executed this 8th day of January, 2016.

Signature: %%

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary
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Eternal Word Television Network. Inc,

e 3817 Old Leeds Road

l"‘r l\ Irondale. AL 35210-2164 USA

\!I

GLOBAL CTATHOLIC NETWORK R\»- el 205 271 2900

Mother M, Angelica, Foundress

Geo Coleman
Time Warner Cable

Fax 205 271 2920
WIVW Swin com

January 8, 2016

13820 Sunrise Valley Drive

Herndon, VA 20171

Via email geo.coleman@twceable.com

4th Quarter 2015 FCC Closed Captioning and Children’s Television Compliance for

Dear Geo:

EWTN Domestic Services: EWTN and EWTN espariol

This letter serves to certify Eternal Word Television Network’s ongoing compliance with the FCC
Closed Captioning Rules and the commercial limitations set forth in the Children’s Television Act of
1990 as explained below:

Closed Captioning of Video Programming - 47 C.F.R. § 79.1. Under sub-parts (11)
(expense greater than 2% of gross revenue from that channel) and (12) (gross revenue from
that channel less than three million) of subsection 79.1(d), EWTN remains exempt.

Children’s Television Act of 1990 — 47 USC § 303a. EWTN remains compliant with the
commercial limitations set forth in 47 USC § 303a(b) of less than 10.5 minutes per hour on
weekends and less than 12 minutes per hour otherwise.

Please feel free to contact me with questions or concerns regarding this certification.

p.s.

Best regards,
ETERNAL WORD TELEVISION NETWORK, INC.

l." o ¥ E/ L/!,-\_, LA :_':_‘_.:’____*

y ’(
’d ) " D,
/
L

John B. Manos, Esq.
Vice President and General Counsel

CALM Act and Caption Quality certifications are now available online at hitp://ewtn.com/technical.asp
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NETWORK’S NAME: Children’s Network, LLC d/b/a/ Sprout

Address: 30 Rockefeller Plaza, 16® Floor
New York, NY 10112
Telephone Number: 212.664.3315
Fax Number: 212.703.8579
CHILDREN’S PROGRAMMING CERTIFICATION

This is to cettify that the linear, VOD, and Spanish VOD programming service currently known
as Sprout (the “Service”) was in compliance with the commercial time provisions of the
Children’s Television Act of 1990 (the “Act”) as set forth in 47 U.S.C. Section 303a and the
rules and regulation of the Federal Communications Commission promulgated thereunder during
the period of October 1, 2015 to December 31, 2015 (the “Applicable Quarter™). A list of all
programs that the Service considered children’s programming under the Act that aired on the
Service during the Applicable Quarter has been attached as Schedule A hereto and is fully
incorporated herein.

I hereby declare that the foregoing is true and correct to the best of my knowledge.

Dated as of; December 31, 2015
Signature: %
Laura Kelly
Senior Director, Program and Mecdia

Children's Programming Certification(4thQ 201 5)




This is a copy.
The original is on file at Children’s Network, LLC
Offices located at 30 Rockefeller Plaza, 16™ Floor, New York, NY 10112
Exhibit A

To
CHILDREN’S PROGRAMMING CERTIFICATION
For
CHILDREN’S NETWORK, LLC
D/B/A/ Sprout

(October 1, 2015 through December 31, 2015)

64 Zoo Lane Pajanimals™
Advetitures of Paddington the Bear Play with Me Sesame ™
Animal Mechanicals Plaza Sesamo ™
Astroblast Poppy Cat™

Barney & Friends ™ Ruff-Ruff, Tweet & Dave™
Bob the Builder ™ Sarah & Duck

Bob: Project Build It ™ Sesame Street ®

Boj Stella & Sam

Busytown Mysteries Super Why ™

Busy World of Richard Scary Super Wings

Caillou ® Sydney Sailboat
Chloe’s Closet ™ The Berenstain Bears ™
Clangers ™ The Chica Show ™
Dirt Girl World The Mighty Jungle
Earth to Luna The Wiggles ®

George Shrinks ™ Thomas & Friends ™
Lazytown ™ Tree Fu Tom

Lily’s Driftwood Bay Zerby Derby

Madeline ™ Zou

Maya the Bee

Nina’s World ™

Noodle & Doodle ™

Children's Programming Certification(4thQ 201 5)



AMC

NETWORKS.

Jessica Stukonls

Manager

Distribution & Legal Affairs

(646) 564-7749
jessica.stukonis@amcnetworks.com

January 8, 2016

Ms. Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

Re: Children’s Television Programming
Certification of Compliance, 4" Quarter 2015

AMC Network Entertainment LLC (AMC)

IFC TV LLC (IFC)

WE tv LLC (WEtv)

Sundance TV LLC (Sundance TV)

New Video Channel America LLC (BBC America and BBC World News)

Dear Ms. Browne:

You have recently requested information from us on behalf of Time Wamer Cable to assist it in its
record keeping obligations respecting the commercial limitations imposed on children's programming by
the Children’s Television Act of 1990. We hereby advise you that, for the above referenced calendar
quarter, none of the above referenced Networks' programming was originally produced and broadcast
primarily for an audience of children 12 years old and under.

We trust that this satisfies your request.

Sincerely,
~ e
P ;’Zi;
.
" Jessica Stukonis

Manager, Distribution & Legal Affairs

oEE 3 : o amcNETWORks. | T1Penn Plaza, 15th Floor T 212.324,8500
m GOEIS SUNDANCETV. WE  §FCFilms INTERNATIONAL New York, NY 10001 www.amcnetworks.com



AMC

NETWORKS.

Jesslica Stukonis

Manager

Distribution & Legal Affairs

(646) 564-7749
jessica.stukonis@amcnetworks.com

January 8, 2016

Ms. Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

Re: Children’s Television Programming
Certification of Compliance, 4" Quarter 2015

e« AMC Networks Latin America LLC (El Garage, El Gourmet, Mas Chic)
Dear Ms. Browne:

You have recently requested information from us on behalf of Time Warner Cable to assist it in its
record keeping obligations respecting the commercial limitations imposed on children’s programming by
the Children’s Television Act of 1990. We hereby advise you that, for the above referenced calendar
quarter, none of the above referenced Networks’ programming was originally produced and broadcast
primarily for an audience of children 12 years old and under.

We trust that this satisfies your request.

Sincerely.
/;{L‘am ‘?”" i}

“—Jessica Stukonis
Manager, Distribution & Legal Affairs

Em‘ B IC| [[3(3 g - . L 11 Penn Plaza, 15th Floor T 212.324.8500
Egﬂ SUNDANCETV. ﬂ‘E’ ¥FCFilms MA'E"E‘“E‘I‘\‘Zg‘BKS New York, NY 10001 www.amcnetworks.com



CrownMedia

FAMILY NETWORKS

‘H' CHANNEL MOVIES@MYSTERIES

CHILDREN’S PROGRAMMING CERTIFICATION

FOURTH QUARTER 2015

This is to certify that Hallmark Channel and Hallmark Movies & Mysteries were
in compliance with the rules and regulations as described in the Children’s Television
Act of 1990 during the fourth quarter of 2015.

Executed this 1st day of January, 2016.

C. Sjanford]

Charles Stanford

Executive Vice President
Legal and Business Affairs and
General Counsel

Crown Media Holdings, Inc.

CrownMedia
UNITED STATE Suc
A Crown Media Holdings, Inc. Company
Leslie Park
lesliepark@crownmedia.com

12700 Ventura Boulevard, Studio City, CA 91604
Ph: 818.755.1217 Fx: 818.755.2461
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bf: Networks Group

CHILDREN'S PROGRAMMING CERTIFICATION

The undersigned hereby certifies to Affiliate that the television programming service
currently known as Disney Junior was in compliance in all material respects with
the commercial time provisions of the Children’s Television Act of 1990 (the “Act”),
as set forth in 47 U.S.C. Section 303a and the rules and regulations of the Federal
Communications Commission promulgated thereunder, during the period October 1,
2015 through December 31, 2015 (the “Applicable Quarter”). A list of all programs
that Disncy Junior considered children’s programming under the Act that aired on
Disney Junior during the Applicable Quarter has been attached as Schedule A
hereto and is fully incorporated herein.

I hereby declare that the foregoing is true and correct to the best of my knowledge.

Executed this/ﬂ[{ day of January, 2016.

ABC Cable Networks Group
d/bfa Disney Junior

Signature: ?cow@ %/QV%ZZ(

Name: Paul A. DeBenedittis

Title: Senior Vice President,
World Wide Programming Strategy
Scheduling, MultiPlatform and Acquisitions
Disney Channel, Disney Junior and Disney XD

This is a copy. The original is on file at ABC Cable Networks Group d / b / a / Disney Junior offices located at
3800 W. Alameda Avenue, Burbank, California 91505.



SCHEDULE A
TO
CHILDREN'S PROGRAMMING CERTIFICATION
FOR
ABC CABLE NETWORKS GROUP
d/b/a DISNEY JUNIOR THE CHANNEL
(October 1- December 31, 2015)

APoemls...

Babar and the Adventures of Badou
Big Block SingSong

Bunnytown <shoris>

Can You Teach My Alligator Manners?
Capture Your Story

Capture Your Story: Tips

Choo Choo Soul

Chuggington

Chuggington Badge Quest <shorts>
Dads

Dance-A-Lot Robot

Dishes Inspired by Disney

Disney Junior Special

Disney's Little Einsteins: Our Blg Huge Advenlure
DJ Melodles

DJ Tales

Doc MeStuffins

Doc McStuffins <segments>

Ella the Elephant

Family Scrapbook Stories

Frozen Fever

Fuzzy Tales

Goldie & Bear

Goldie & Bear <Segments>

Handy Manny

Handy Manny School for Tools
Henry Hugglemonster

Henry Hugglemonster <segments>
Jake and {he Never Land Pirates
Jake and the Never Land Pirates <segments>
Jake's Birthday Parly Tips

Jake's Buccaneer Blast

Jake's Never Land Plretes Schoal Shorts
Jungle Jungtion

Kate & Mim-Mim

Kate & Mim-Mim Music Video

Lilo & Stitch

Little Elnstelns

Lou and Lou: Safety Patrol

Lucky Duck

Mater's Tall Tales

Mickey Mouse Clubhouse

Mickey's Adventures in Wonderfand
Mickey's Mousekercize Shorts
Mickey's Once Upen a Christmas

Mickey's Twice Upon & Christmas

Miles from Tomorrowland

Mini Adventures of Winnie the Pech
Minnie's Bow-Toons

Mulan

Never Land Pirate Band

Nina Needs to Go

Octonauts

Qctonauts Shorts

Plcture This

Pd Masks

PJ Masks <Segments>

Playing With Skufly

Pocahontas

Quiel Is

Rescuers, The

Rhythm & Rhymes

Secret of the Wings starring Tinker Bsll
Sheriff Calile's Wild West

Sheriff Callie's Wild West <segments>
SLEEPING BEAUTY (1959}

Small Potatoes

S0 Much You Can Do to Take Care of You
Sofia The First

Sofla The First; Once Upon A Princess
8pecial Agent Oso

Special Agent Oso: Thres Healthy Steps
Spookley the Square Pumpkin

Super Silly Sports

Tales from Radiator Springs

Tales of Friendship With Winnig The Pooh
Tarzan

Tasty Time With ZeFronk

That's Fresh

The Bite Size Adventures of Sam Sandwich
The Doc Files

The Lion Guard

The Plrate Fairy starring Tinker Bel
Tinkar Bell and the Great Fairy Rescus
Toy Story of Terror

Toy Story That Time Forgot

Toy Story Toons

Tsum Tsum shorts

Two Best Friends

Whisker Haven Tales with the Palace Pets <Shoris>
Winnie the Pooh <2011>



%fsﬂep |

Gb/é Networks Group

CHILDREN’S PROGRAMMING CERTIFICATION

The undersigned hereby certifies to Affiliate that the television programming service
currently known as Dishey XD was in compliance in all material respects with the
commercial time provisions of the Children’s Television Act of 1990 (the "Act"), as
set forth in 47 U.5.C. Section 303a and the rules and regulations of the Federal
Communications Commission promulgated thereunder, during the period October 1,
2015 through December 31, 2015 (the “Applicable Quarter”). A list of all programs
that Disney XD considered children’s programming under the Act that aired on
Disney XD during the Applicable Quarter has been attached as Schedule A hereto
and is fully incorporated herein.

| hereby declare that the foregoing is true and correct to the best of my knowledge.

Executed thi@_%day of January, 2016.

ABC Cable Networks Group
d/b/a Disney XD

Signature: 7@0"& OQUW %

Name: Paul A. DeBenedittis

Title: Senior Vice President,
World Wide Programming Strategy
Scheduling, MultiPlatform and Acquisitions
Disney Channel, Disney Junior and Digney XD

This is a copy. The original is on file at ABC Cable Networks Group d /b / a / Disney XD offices located at 3800
W, Alameda Avenue, Burbank, California 91505.



SCHEDULE A

TO

CHILDREN'S PROGRAMMING CERTIFICATION

FOR

ABC CABLE NETWORKS GROUP
d/b/a DISNEY XD
(October 1 - December 31, 2015)

Adventures of Sharkboy and Lavagir), The

Brave

Cats & Dogs: The Revenge of Kitty Gaiore

Diary of a Wimpy Kid

Disney Mickey Mouse

Disney XD ESPN Sport Sclence

Disney XD Presents Clash of Karts Mario Kart 8
Disney XD's Yule Log 2015

Disney's A Christmas Carcl

Doraemon

ESPN Films and Disney XD Present Becoming

Fish Hooks

Future-Worm!

Game Plan, The

Gamer's Guide to Pretty Much Everything

Gaming Show {(In My Parents' Garage)

Gravity Falls

Hulk and the Agents of S.M.A.S.H.

Kickin' It

Kirby Buckets

Lab Rats

Lab Rais vs. Mighty Med

LEGO Marvel Super Heroes: Avengers Reassembled!
LEGO Marvel Super Heroes: Avengers Reassembled! (shorts)
LEGO Star Wars: Droid Tales - Flight of the Falcon
.EGQ Star Wars: Drold Tales - Gambit on Geonosis
LEGO Star Wars: Droid Tales - Mission to Mos Elsley
Mark & Russell's Wild Ride

Marvel Maximum QOverload

Marvel's Avengers Assemble

Marval's Guardians of the Gataxy

Mighty Med

Monsters Universiy

Mostly Ghostly - Have You Met My Ghoulfrlend?
Mostly Ghostly - Who Let The Ghosts Qut?
Nigthmare Before Christmas, The

Nintende Warld Championship 2015 Special

Pants on Fire

ParaNorman

Penn Zero: Part-Time Hero

Phineas and Ferb

Phineas and Ferb the Movie: Acress the 2nd Dimension
Pickle and Peanut

Planes

R.L. Stine's The Haunting Hour: Dortt Think About It
Randy Cunningham: 8th Grade Ninja

Spy Kids

Spy Kids 2: The Island of Lost Dreams

Spy Kids: All the Time in the World

Star vs, the Forces of Evil

Star Wars Rebels

Star Wars Rebels: The Uitimate Guide

Star Wars The New Yoda Chronlcles - Clash of the Skywalkers
Star Wars The New Yoda Chronicles - Escape from the Jedi Temple
Star Wars The New Yoda Chronicles - Race for the Holocrons
Star Wars The New Yoda Chronicles - Raid on Coruscant
Star Wars: Droid Tales - Crisis on Coruscant

Star Wars: Droid Tales - Exit from Endor

Tangled

The 7D

Toy Story 3

Toy Story of Terror

Toy Story Fhat Time Forgot

Twas the Night

Two More Eggs

Twao More Eggs: Cluth 1

Two More Eggs: Cluth 2

Two More Eggs: Cluth 3

Two More Eggs: Cluth 4

Two More Eggs: Cluth §

Ultimate Spider-Man

Wall-E

Wander Over Yonder

Willy Wonka & the Chocolate Factery (1971)

YO-KAI WATCH



®f§NEP | 5@3 Networks Group

CHILDREN’S PROGRAMMING CERTIFICATION

The undersigned hereby certifies to Affiliate that the television programming service
currently known as Disney Channel was in compliance in all material respects with
the commercial time provisions of the Children’s Television Act of 1990 (the “Act”),
as set forth in 47 U.S.C. Section 303a and the rules and reguiations of the Federal
Communications Commission promulgated thereunder, during the period October 1.
2015 through December 31, 2015 (the “Applicable Quarter”). A list of all programs
that Disney Channel considered children’s programming under the Act that aired on
Disney Channel during the Applicable Quarter has been attached as Schedule A
hereto and is fully incorporated herein.

I hereby declare that the foregoing is true and correct to the best of my knowledge.

Executed this/a It day of January, 2016.

ABC Cable Networks Group
d/b/a Disney Channel

Signature: Faunl 6@/ﬁ:féd)

Name: Paul A. DeBenedittis

Title: Senior Vice President,
World Wide Programming Strategy
Scheduling, MultiPlatform and Acquisitions

Disney Channel, Disney Junior and Disney XD

This is a copy. The original is on file at ABC Cable Networks Group d / b /a/ Disney Channel offices located at
3800 W. Alameda Avenue, Burbank, California 91505,



SCHEDULE A

CHILDREN'S PROGRAMMING CERTIFICATION

ABC CABLE NETWORKS GROUP
dfb/a DISNEY CHANNEL
(October 1 « December 31, 2015)

A PoemIs.,,

AN.T. Farm

Adventures of Sharkboy and Lavagir, The
Another Cinderella Story

Austin & Ally

Bad Hair Day

Best Friends Whenever

Big Block SingSong

Bite Size Adventures of Sam Sandwich, The
Bob's Broken Sleigh

Brave

Brink!

BUNK'D

Can of Woms

Choo Choo Soul

Cloud 9

Descendants

Descandants: Set It Off!
Descendants: Wicked World
Despleable Me

Diary of a Wimpy Kid

Dlary of a Wimpy Kid: Rodrick Rules
Disney Channel Falafalidays Celgbrates a Radio Disney 'Family Holiday
Disney's A Chrisimas Carol

DJ Melodies

Doc Files, The

Doc McStuffing

Dog with a Blog

Don't Look Under the Bed
Enchanted

ESPN Films and Disney Channel Present Becoming
Even Stevens

Family Scrapbook Stories

Frisnds of Heartfake City

Frosty's Winter Wondertand

Frazen Fever

Fuil-Court Miracle.

Game Plan, The

Gamer's Guide to Pretty Much Everything
Genlus

Girl Meets World

Ghl vs. Monster

Goldie & Bear

Good Luck Charlle

Good Luck Charlle, W's Christmas!
Gravity Falls

Hafloween Panic!

Hallowaentown

Hallowsentown High

Hatloweentown |I: Kalabars Revenge
Hannah Montana

Happy Fest Two

Henry Hugglemonster

Home Alone: The Holiday Heist

| Didn't Do It

lee Age: Dawn of the Dinosaurs

Mickey Mouse Clubhouse

Mickey's Adventures in Wonderland
Mickey's Mousekerclze shorls

Mighty Med

Miles from Tomorrowland

Mini Adventures of Winnie the Pooh
Minnie's Bow-Toons

Mom’s Got a Date with a Vampire
Monsters University

Mostly Ghostly - Who Let (he Ghosts Qut?
Mostly Ghostly: Have You Met My Ghoulfriend?
My Babysitter's a Vampire

Muppets, The

Never Land Pirate Band music videos
Nightmare Before Christmas, The
Nina Needs to Go

Now You See It

Octonauts

Penn Zero; Part-Time Hero

Phantom of the Magaplex

Phil of the Future

Pickle and Peanut

PJ Masks

Playing with Skully shorts

Planes

Princess and the Frog, The

Princess Protection Program

Proud Family, The

R. L. Sling's The Haunting Hour; Dor't Think About i
Radio Rebel

Ramona and Beezus

Return to Ralloweentown

Rhylhm & Rhymes

Rudolph's Shiny New Year

Scream Team, The

Secret of the Wings

Shake It Up

Sheriff Callie's Wild Yest

Smali Potatoas

Smurts, The

80 Much You Can Do to Take Care of You
Sofig the Firat

Sofia the First: Gnee Upon a Princess
Sorny With A Chance

Spookley the Square Pumpkin

Spy Kids

Spy Kids 2: The Island of Lost Dreams
Spy Kids: All the Time in the Wortd
Star vs. the Forces of Evit

Star Warg: Droid Tales

Star Wars Rebels

Stepsister From Planat Welrd

Suite Life Movle, The

Suite Life of Zack & Cody, The

Suite Life On Deck, The

Tales from Radiator Sprngs



Invisible Sister

Jake and the Never Land Pirates

Jake's Buccaneer Blast

Jake and the Never Land Pirates School Shoris
JESSIE

dingle All the Way

Johnny Kapahala: Back on Board

Johnny Teunami

JONAS

Judy Moody and the Not Bummer Summer
K.C. Undercover

Kim Pogsible

Kirby Buckets

Lab Rats: Bionic Island

Lion Guard, The

Little Einsteina

Liv and Maddie

Lizzle McGuire

Luck of the Irish, The

Marvel Super Heroas: Avengers Reassembled!
Mater's Tall Tales

Mickey Mousa

Tangled

Tesn Beach 2

That's Fresh: For Kids

That's So Raven

Thirtesnth Yaar, The

Toy Story 3

Toy Story of Tarror

Toy Story That Time Forgot

Toy Story Toons

Tsum Tsum shorts

Twitches

Twilches Too

Under Wraps

Up, Up and Away

WALL-E

Wander Over Yonder

Whisker Haven Tales with the Palace Pats
Wizards of Waverly Place
Wizards of Waverly Place the Movie
Yaar Without a Santa Claus, The
Yo-Kai Watch

Yau Lucky Dog

Zenon the Zequel

Zenon, Glrl of the 21st Century
Zenon: 23
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Dear Affiliate:

January 10, 2016

On behalf of ESPN, Inc., ESPN Classic, Inc. and ESPN Enterprises, Inc. the following is notification regarding the
Children’s TV Act and closed-captioned programming for the fourth quarter of 2015.

Children’s TV Act
The Children’s Television Act of 1990 (the “Act”) and the FCC’s regulations pursuant thereto require that cable and
certain other television systems maintain records sufficient to determine whether they are in compliance with the
commercial content restrictions of the Act with respect to “children’s programming.”

Neither ESPN, Inc. (i.e., ESPN, ESPN2, ESPNEWS, ESPN Deportes, ESPNU, ESPN Buzzer Beater, ESPN Goal
Line, ESPN Bases Loaded, ESPN SEC, ESPN College Extra, or Longhorn), ESPN Classic, Inc. (i.c., ESPN Classic),
nor ESPN Enterprises, Inc. (i.e., ESPN VOD) aired any programming deemed children’s programming under the
Act. Therefore, no further disclosure is currently needed with respect to those networks.

Closed-Captioned Programming
For the fourth quarter of 2015, please refer to the table below for the hours of new programming telecast on our

networks and the portion thereof that was closed-captioned. In addition to the information on the table below, 100%
of the required programming on ESPN3 was closed captioned, and SEC+ is not yet subject to minimum closed
captioning rules. Please note, neither ESPN, ESPN2, ESPNEWS, ESPN Deportes, ESPNU, ESPN College Extra,
ESPN VOD, Longhorn Network, nor ESPN Buzzer Beater/Goal Line/Bases Loaded telecast any pre-rule
programming in the quarter.

New programming | New Closed Captioned New Percent

Network (Hours) (Hours) Caption (%)
ESPN (including HD version) 2209:00:00 2209:00:00 100%
ESPN2 (including HD version) 2209:00:00 2209:00:00 100
ESPNEWS (including HD version) 2209:00:00 2208:30:00 99.98
ESPN Classic 2138:30:00 2136:30:00 99.91
ESPN Classic: Pre-rule Programming 70:30:00 70:30:00 100%
ESPN Deportes (including HD version) 2209:00:00 2209:00:00 100
ESPNU (including HD version) 2209:00:00 2208:30:00 99.98%
ESPN College Extra 589:00:00 589:00:00 100%
ESPN VOD 1182:00:00 1182:00:00 100%
ESPN Goal Line/Buzzer Beater/Bases L oaded 112:30:00 112:30:00 100%
Longhorn Network 2208:00:00 2208:00:00 100%
ESPN SEC (including HD version) ESPN SEC Network not yet subject to minimum closed-captioning rules

We will issue our next notification at the end of the first quarter of 2016. Should you need any further information at
this time, please contact your ESPN account executive.

Sincerely yours,

ESPN, INC.

ESPN CLASSIC, INC.

ESPN ENTERPRISES, INC.
A R N 4.
p / 7 P /,51

7/

Justin Connolly

Executive Vice President
Disney and ESPN Networks
Affiliate Sales and Marketing




8551 NW 30TH TERR.
DORAL, FL. 33122

www.FUSION.net
fFusIoN

December 31, 2015

Dear Affiliate:

On behalf of Fusion Media Network, LLC the following is notification regarding the Children’s
Television Act and closed-captioned programming for the fourth quarter of 2015,

Children's Television Act

The Children’s Television Act of 1990 (the “Act”) and the FCC’s regulations pursuant thereto
require that cable television systems maintain records sufficient to determine whether they are in
compliance with the commercial content restrictions of the Act with respect to “children’s
programming.”

Fusion Media Network, LLC did not air any programming deemed children’s programming
under the Act. Therefore, no further disclosure is currently needed.

Closed-Captioned Programming

Fusion is exempt from the FCC’s closed-captioning requirements under 47 C.F.R. Section
79.1(d)(9).

We will issue our next notification at the end of the first quarter of 2016. Should you need any
further information at this time, please contact your Fusion account executive.
Very truly yours,

FUSION MEDIA NETWORK, LLC

Eric N. Lieberman
" Vice President & General Counsel



Certification of Compliance with Children‘s Television Act of 1990
(WAPA America)

During the guarter ended December 31, 2015, WAPA America aired the following program(s), which
was/were originally produced and broadcast for an audience of children 12 years old and under:

Dav/Time Program Title
10/3 - 6:00 am ET- 6:30 am ET Family K
10/4 - 6:00 am ET- 6:30 am ET Family K
10/10 - 6:00 am ET- 6:30 am ET Famlly K
10/11 = 6:00 am ET- 6:30 am ET Famlly K
10/17 — 6:00 am ET- ;30 am ET Family K
10/18 - 6:00 am ET- 6:30 am ET Family K
10/24 - 6:00 am ET- 6:30 am ET Family K
10/25 - 6:00 am ET- 6:30 am ET Family K
10/31 - 6:00 am ET- 6:30 am ET Family K
11/1-6:00 am ET-6:30 am ET Family K
11/7 =6:00 am ET- 6:30 am ET Family K
11/8 —6:00 am ET- 6:30 am ET Family K
11/14 - 6:00 am ET- 6;30 am ET Family K
11/15 - 6:00 am ET- 6:30 am ET Family K
11/21-6:00 am ET- 6:30 am ET Famlly K
11/22 ~ 6:00 am ET- 6:30 am ET Family K
11/28 — 6:00 am ET- 6:30 am ET Family K
11/29 - 6:00 am ET- 6:30 am ET Family K
12/5-6:00 am ET- 6:30 am ET Family K

12/6 —6:00 am ET-6:30 am ET Family K



12/12 - 6:00 am ET- 6:30 am ET
12/13 - 6:00 am ET- 6:30 am ET
12/19-6:00 am ET- 6:30 am ET
12/20 = 6:00 am ET- 6:30 am ET
12/26 — 6:00 am ET- 6:30 am ET

12/27 —6:00 am ET- 6:30 am ET

This is to certify that the commercial matter broadcast during the time perlods within which said
programs were broadcast did not exceed 10.5 minutes per hour for weekends and 12 minutes per hour
for weekdays. In addition, no advertisements for products related to these programs aired in or
adjacent to the related programs and did not display any website addresses within or adjacent to the
program, unless such display was in accordance with the FCC's requirements regarding such display.

_———_(Attached are the officlal logs for those deys)

. ()

Family K
Famlly K
Family K
Family K
Family K

Family K

Name: Jose E\\Ramos i

Title: Vice President
Date; 1/7/2016



Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

karry.brockhage@nbeuni.com

NBCUnfversal
January 6, 2016

RE: Certification of Compliance with Children’s Television Act 1990
4-2015 — FCC Rules 76,225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as
BRAVO, CHILLER, CLOO, CNBC, CNBC World, El, GOLF, MSNBC, NBC
UNIVERSO, NBCSN, OXYGEN, SYFY, THE ESQUIRE NETWORK, UNIVERSAL
HD, & USA NETWORK (and any high definition simulcast of such networks), as a
standard practice, do not format or air any programs and/ot seties specifically designed for
children 12 and undet, and, therefore, are in compliance with the commercial time
limitations of the Children’s Television Act of 1990 for the Thitd Quatter of 2015.

We will notify you if and when this practice changes, as required. I hereby certify
th

that the foregoing is true and correct. Executed on this 6" day of January 2016.

/I{'Ecrry Bfockhage / /J

NBCUniversal:1804217v|



TELEMUNDO NETWORK GROUP, LLC
CERTIFICATION OF COMPLIANCE
WITH CHILDREN'’S TELEVISION COMMERCIAL LIMITS
IN PROGRAMMING FURNISHED BY TELEMUNDO NETWORK
FOR THE PERIOD OCTOBER 1 THROUGH DECEMBER 31, 2015

Telemundo Network Group, LLC (“Telemundo”) broadcast the following programs primarily for children 12
years old and under during this calendar quarter on the dates and times indicated below:

PROGRAM | DATE(S) OF BROADCAST |  TIMES OF TIMES OF AMOUNT OF COMMERCIAL
NAME BROADCAST | BROADCAST MATTER IN PROGRAMS
(ET/PT) (MT) FURNISHED BY TELEMUNDO
NETWORK
_ . | (minutes per half hour)
‘Roggs | Saturdays 10/1-12/31/15 | 8:00-8:30am | 7:00-7:30am |  2:15
Noodle and Saturdays 10/1-12/31/15 | 8:30-9:00am | 7:30-8:00am 215
Doodle ) - —
El Show de Saturdays 10/1-12/31/15 | 9:00-9:30 am 8:00-8:30am 2:00
Chica -
LazyTown Saturdays 10/1-12/31/15 | 9:30-10:00 am 8:30-9:00am 2:00
Raggs | Sundays 10/1-12/31/15 | 8:00-8:30am | 7:00-7:30am 2:15 )
Noodle and Sundays 10/1-12/31/15 8:30-9:00 am 7:30-8:00am 2:15
Doodle |
El Show de Sundays 10/1-12/31/15 9:00-9:30 am 8:00-8:30am 2:00
Chica -
LazyTown Sundays 10/1-12/31/15 9:30-10:00 am 8:30-9:00am 2:00

I certify that the regularly-scheduled children’s programming and promotional content furnished to you by the
Telemundo Network during the 4™ quarter of 2015 contained the amount of commercial matter set forth
above and complled with the commercial limits of the Children’s Television Act and 47 C.F.R. § §73.670 (a)-
(d). The commerclal minutes set forth above do not include any local advertising or promotional matter that
you may have added to the children’s programming. Each station must determine its compliance with the
commercial limits by combining the commercial minutes set forth above with any commercial matter added
by the station.

- —
P seacrwiy

‘iﬂ;me: Robert Chomat

Title: Senior Director, Accounting

Telemundo Network Group, LLC

Date: 1/7/16




WCSN

January 4, 2016

Re: Comeast SportsNet Bay Area - Children's Television Act of 1990 04-2015

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comeast SportsNet (which service is
owned and operated by Sports Channel Pacific Associates) (‘“SportsNet”) for Quarter 4 of
2015.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming, In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming with not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best regards,

Ted Griggs
President &




W%CSN

January 4, 2016

Re: Comeast SportsNet California- Children's Television Act of 1990 04-2015

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comeast SportsNet California, LLC) (“SportsNet™) for Quarter 4
of 2015.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming with not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

¢d Griggs =
Pl'esideqmeral Managkr




C%g(\)cost g!._,r._)

350 NORTH ORLEANS ~ SUITE S1-100
CHICAGO, IL60654

Decembetr 31, 2015

RE: Children’s Television Act of 1990
4th Quarter 2015

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the FCC regulations relating thereto in connection with your carriage of Comcast
SportsNet (which service is owned and operated by Comcast SportsNet Chicago, LLC)
(“SportsNet™).

The SportsNet service does not currently contain any “children’s programming” (as defined by
the FCC), and we have no current intention of adding such programming. In the event, however,
that the service does contain any “children’s programming” after the date hereof, such
programming will not contain “commercial matter” (as defined by the FCC) that, when added to
the “commercial matter” you may insert under our affiliation agreement, exceeds applicable
limits.

Best regmdw
Philip J. Bedella

Vice President General Manager
Comcast SportsNet Chicago

CSC/FCC/Children’s TV Act Certification #1 1-06.doc



/

December 31, 2015

Re: Comecast SportsNet Mid-Atlantic - Children’s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Mid-Atlantic, L.P.) (“SportsNet”) for Quarter
Four of 2015.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming, In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming will not contain “commercial matter” (as defined hy the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best regards,

Rebecca Schulte
President and General Manager

cc: Kathy McMahon
Denise Garcia




P i T 4
Comesterd

42 THIRD AVENUE
BURLINGTON, MA 01803

January 4, 2016

Comecast SportsNet New England
Certification of Compliance with Children’s Programming
Quarter Ending December 31, 2015

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the Federal Communications Commission’s (“FCC”) regulations relaling
thereto in connection with your carriage of Comcast SportsNet (which service is owned and
operated by Sports Channel New England Limited Partnership) (“SportsNet”).

The SportsNet service does not currently contain any “children’s pro gramming” (as defined by
the FCC), and we have no current intention of adding such programming. In the event, however,
that the service does contain any “children’s programming” after the date hereof, such
programming will not contain “commercial matter” (as defined by the FCC) that, when added to
the “commercial matter” you may insert under our affiliation agreement, exceeds applicable
limits.

Best regards,

Bill Br
President




(comcast )
SPORTSNET.

December 16, 2015

Re:  Comcast SportsNet Northwest - Children’s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Northwest) (“SportsNet”) for Quarter 4 of
2015.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming will not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits,

Best regards,

O —

Larry Eldridge
Vice President and General Manager

cc! Denise Garcia



(CQmeast 1y

January 4™ 2016

Comcast SportsNet Philadelphia

Re: Comeast SportsNet Philadelphia - Children's Television Act of 1990

To Whom it May Concern:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Philadelphia L.P.) (“SportsNet™) for Quarter
4 of 2015.

The Comcast SportsNet Philadelphia service does not currently contain any “children’s
programming” (as defined by the FCC), and we have no current intention of adding such
programming. In the event, however, that the sérvice does contain any “children’s
programming” after the date hereof, such programming with not contain “commercial
matter” (as defined by the FCC) that, when added to the “commercial matter” you may
insert under our affiliation agreement, exceeds applicable limits.

Best regards,

éa\n-;/lonihan

President/General Manager
Comcast SportsNet Philadelphia

cc: Kathy McMahon
Denise Garcia



December 30, 2015

RE: New England Cable News Network- Children's Television Act of 1990 Q42013

This letter is intended to assist you in satisfying your obligations under the Children’s Television Act of 1990
and the Federal Communications Commission’s (FCC) regulations relating thereto in connection with your
carriage of Comcast New England Cable News (“NECN”) for Quarter 4 of 2015.

NECN seivice does not currently contain any "children's programming” (as defined by the FCC).and we
have no current intention of adding such programming. In the event, however, that the service does contain
any "children's programming" after the date hereof, such programming will not contain "commercial
matter” (as defined by the FCC) that, when added to the "commercial matter" you may insert under our
affiliafion agreement, exceeds applicable limits.

160 WELLS AVENUE  NEWTON. MA 02489 B17.630.8000



SNYD

January 5, 2016

Re: Children’s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the Federal Communications Commission’s regulations relating thereto in
connection with your carriage of SN'Y (which service is owned and opcrated by Sterling
Entertainment Enterprises, LLC) (“SportsNet”).

This is to certify that, for the quarter ended December 31, 2015, SNY was in compliance with the
Children’s Television Act of 1990 and did not televise more than 10.5 minutes of commercial
material per hour on the weekends nor more than 12 minutes per hour on weekdays during
children’s programming (including local ad avails that you may insert under our Affiliation
Agreement).

Best regards,

President



December 31, 2015

I |

Re:  The Comcast Network Mid- jic - Children's Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of The Comcast Network (which service
is owned and operated by The Comcast Network, LLC (“Network”) for Quarter Four of
2015.

The Network service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming will not contain *commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best regards,

Rebecca Schulte
President and General Manager

_Knaw
C: athy McMahon
Denise Garcia



comcast )
NETWORK

January 4™ 2016

The Comcast Network Philadelphia

Re: The Comcast Network Philadelphia - Children's Television Aet of 1990

To Whom it May Concern:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating (hereto in connection with your carriage of The Comeast Network Philadelphia
(which service is owned and operated by Comcast SportsNet Philadelphia L.P.)
(“SportsNet”) for Quarter 4 of 2015.

The Comcast Network Philadelphia service does not currently contain any “children’s
programming” (as defined by the FCC), and we have no current intention of adding such
programming. In the event, however, that the service does contain any “children’s
programming” after the date hereof, such programming with not contain “commercial
matter” (as defined by the FCC) that, when added to the “commercial matter” you may
insert under our affiliation agreement, exceeds applicable limits.

Best regards, .

A;v () Tea——

Brian Monihan
President/General Manager
Comecast SportsNet Philadelphia

cc: Kathy McMahon
Denise Garcia
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January 6th, 2016

RE: Children’s Television Act of 1990
Compliance Information . October 1st - December 31st, 2015

This letter will serve as formal notice to you that ITV GOLD does telecast one children's
program without any advestising messages that are regulated and defined by the FCC.
The program and times are noted below. The program is visually identified 2s ‘E/1.” In
the event that ITV GOLD telecast’s any further children’s progranuming in the future, we
will immedistely notify you and provide you with any information necessary for
cempliance with your requirements undes the Act.

Title: Subah Ke Raag

Source: Locally Produced by ITV
Tunes: Weekly Sunday 4:00 pm.
Total Leagthe 30 mins.

Target ages: 6-16

Prgram Description: A weekly program, leam about music history, culture, and theory
from professconal classical singers. The show opeas doors to musical explosation for
young people, providing kids with the tools lo express themselves creatively and build



CHILDREN'S PROGRANMMING, CERITEICATION
4th QUARTER : October 1st - Decembar 31st , 2015

This is to certify that the list set forth below identifies. all programs and series transraited cluring
the above referenced calendar quarter that were refersnced calendar quarer that were originally
produced and broadcast primarily for an audience of children 12 vears old and under. As a
standard practice, we formatted and aired each of the children’s programs and series. idertfied
below so that the total commercial time (including local ac avails, promos for nor-edvcational
programs and adjacent ads running before ar afizr the program within the same clock hour! did
not exceed 10.5 minutes per hour on weekends, and |2 minites per hour on weekdays, in
compliance with the Children’s Television Act of 954 and the rules and regulations of the
Federal Communications Commission (the “FC{™).

None of the following programs or series included any commercial spots including local ad
avails, premos for non-educational programs and adjacent ads running before or after the
program within tae same clock hour that contained references to, characters ar actors from, or
that offered prod.cts related to, the underlying prograra or serivs, Agny instances in which the
children’s programming commercial limits were sxcesded during the referenced calenda- quarter
are explained in detail below. 1 further certily that [ have been designated by
SiWAGAT EOLL‘/MJOD as the official responsible for oversight of compliance with
the FCC children’s programming commercial timis, zncl | am familiar with the Regslations.

List children's programs run during calendar quartsr:

S‘uFQABH-M_' - Mo -Sun_ - CAM Ty _Tam f:t’-Er’c“p'r)
QUCRPRHAT = Mo ol - Aam_To 10 A
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o’i\. })Ir"\“l.)&'wﬂ | ‘<|‘( tawn g‘rr\o pn\j a‘,\o( ing "'-\J ““’v\"c:«h‘oﬁ

I hereby declare under penalty of perjury that the fornegaing is tnie and correcl,

v .
Executed this _ 7 day of JANU AR nk,
AL.W
Signature
ABHISHEK  TATEL
Name (Print)

S9STEMC  ANANER
Title




pIvot

Children’s Television Act of 1990 Certification

This is to certify that during the fourth quarter of the 2015 calendar year, Pivot contained no
children’s programming and was thus in compliance with the Children’s Television Act of 1990
(the “Act”) and the Federal Communications Commission rules implementing the Act (Sections
76.1703 and 76.225 of Title 47 of the Code of Federal Regulations).

Executed this 4® day of January 2016.
PARTICIPANT CHANNEL, INC.

By: O-\‘/\ |

Name: Bob Murphy \/

Title: CFO & Treasurer
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