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KIKU-TV 2016 Political Advertising Disclosure Statement 
 
Most rates for both commercial and political advertising on our station are arrived at on an individually 
negotiated basis.  However, during the 45 days before a primary (or primary runoff) and the 60 days 
before a general or special election, political candidates are entitled to the lowest amount we would 
charge our most preferred commercial advertiser for a similar ad.  To qualify for this “lowest unit 
charge,” a “legally qualified” candidate’s voice or image must appear in the commercial, and it must 
be purchased either by the candidate himself/herself, his/her campaign committee, or his/her 
authorized representative. Non-candidate or issue ads do not qualify for the “lowest unit charge”. 
 
(Note: A candidate for federal office must meet additional requirements if his or her opponents are 
referred to in an ad in order to receive the lowest unit charge.  See Sponsor Identification & Disclaimer 
requirements on Page 3.)  
 
In accordance with FCC rules, during these specific pre-election periods, candidates will receive all 
corresponding discount privileges available to commercial advertisers, and will promptly be given 
rebates or credits toward future advertisements for any overcharges. 
 
At times other than 45 day and 60 day pre-election periods, candidates will be charged no more than 
the cost of comparable commercial advertising, but will not necessarily receive the lowest unit charge. 
 
Rates for advertising time differ according to (1) the “class of time” purchased; (2) the amount of time 
purchased; and (3) the particular program, group of programs, or time periods selected during which 
the purchased advertisements will run.  Each of these variables is described below.  Because rates 
change frequently based upon supply and demand, candidates should request a range of applicable 
rates when placing a buy.  If applicable, the lowest unit charge information will also be provided on a 
current basis upon request. 
 
Available Classes of Time: 
The classes of time and rotations described below are made available to all commercial and political 
advertisers.   
 

1. Non-Pre-emptible/Fixed.  Fixed position advertisements air during specific time periods or 
programs on specific days, e.g. Monday, 7:00-8:00pm in Soko Ga Shiritai.  They are guaranteed 
to be non-pre-emptible except in the event of unforeseen program changes or technical 
difficulties, in which case timely make-goods will be provided when practicable (see below).  

 
2. Pre-emptible (P-1).  Pre-emptible (P-1) position advertisements are scheduled to be broadcast in 

specific programs, but may be preempted at any time if another advertiser desires to buy the 
time by paying a higher price.  These spots are preempted by spots that are bought at the fixed 
rate only, in which case advertisers will be notified of the preemption and efforts will be made to 
provide timely make-goods when practicable (see below).  This class of advertising affords the 
candidate some certainty of running, but is not guaranteed. The likelihood of preemption is 
determined by a number of factors, including supply, demand, and the time ordered.  At 
current selling levels, we estimate this class of announcements will be preempted approximately 
20% of the time.  
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3. Pre-emptible (P-2).  Pre-emptible (P-2) position advertisements are scheduled to be broadcast in 

specific programs, but may be preempted at any time if another advertiser desires to buy the 
time by paying a higher price.  These spots are preempted by spots that are bought at the Fixed 
or P-1 rates, in which case advertisers will be notified of the preemption and efforts will be made 
to provide timely make-goods when practicable (see below).  This class of advertising affords 
the candidate some certainty of running, but is not guaranteed. The likelihood of preemption is 
determined by a number of factors, including supply, demand, and the time ordered.  At 
current selling levels, we estimate this class of announcements will be preempted approximately 
25% of the time.  

 
4. Immediately Pre-emptible (P-3).  Immediately pre-emptible advertisements are scheduled to be 

broadcast in specific programs, but may be pre-empted by the station without advance notice 
for advertisers paying Fixed, P-1 or P-2 rates.  Efforts will be made to provide make-goods when 
practicable but are not guaranteed.  At current selling levels, we estimate this class of 
announcements will be preempted approximately 50% of the time. 

 
5. Daypart Rotators or ROS Spots (P-4).  Daypart rotators and ROS spots air in more broadly defined 

time periods and are not specific to a day or program, e.g. Monday-Friday, 2:30-5:30pm, 
Monday – Sunday, 7 pm to 10 pm, etc.  These spots run at the station’s discretion when time is 
available and may be pre-empted by the station without advance notice for advertisers paying 
fixed or higher rates.  Efforts will be made to provide make-goods when practicable but are not 
guaranteed.  At current selling levels, we estimate this class of announcements will be 
preempted approximately 75% of the time. 

 
Available Amounts of Time: 
Political advertisers may purchase 15-second, 30-second, and 60-second spots in most time periods.  
The 15-second rate is 60% of the 30-second rate and 60-second spots are sold at double the equivalent 
30-second rate. Rates for bookended 15-second spots are 120% of the 30-second rate. We also make 
available 30-minute and 60-minute periods of time in certain dayparts for both commercial and political 
advertisements.  Contact your account executive for more information. 

 
Available Programs and Time Periods: 
Advertising time is normally sold on a program-specific basis.  Broader spot rotations covering two or 
more adjacent programs may be purchased, if desired.  Consult the station for available rotations.  
Although candidates may request advertising time on any program broadcast by the station, we 
reserve the right to determine the amount of time and the specific programs that will be made 
available to candidates. 

 
Payments 
Payments are due and expected two (2) business days prior to start.  Schedules will be held up if 
payment is not received by this deadline. 
 
Make-goods 
The types of spots for which we will provide make-goods if a spot is preempted are described above.  
Although the station’s policy is to offer make-goods to all candidates eligible for them before the 
election, we cannot guarantee to any advertiser that the make-goods can be provided in the time 
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period or rotation originally ordered.  If inventory constraints preclude such identical scheduling, we will 
offer make-goods of equivalent value.  If these are not acceptable to the advertiser, the station will 
provide credits or refunds for pre-empted spots. 

 
Sponsor Identification & Disclaimer Specifications 
All spots must comply with the sponsorship identification and disclaimer requirements of Section 317 of 
the Communications Act & Section 100.11 of the Federal Election Commission Rules.  We will delay or 
halt spots from airing which are not in compliance with federal elections advertising requirements.  
These requirements include: 

 
1. The sponsorship identification must state “sponsored by” or “paid for by” followed by the name 

of the person, group, or entity that purchased the air time. The letters identifying the sponsor 
must be at least four percent of the vertical picture height (i.e. no less than 20 scan lines) and 
must remain on the air at least four seconds.  There must also be a reasonable degree of color 
contrast between the background and the text. The sponsorship identification must be visual 
and need not also have an audio component. 
 

2. In addition, ads concerning candidates for political office must include an audio statement that 
identifies the candidate and states that he or she has approved the communication through an 
unobscured, full-screen view of himself or herself making the statement or through a voice-over 
by himself or herself, accompanied by a clearly identifiable photo or similar image of the 
candidate that is at least 80% of the vertical screen height.  A similar statement must also 
appear in writing at the end of the ad, following the visibility requirements indicated in section 1 
above. 

 
3. In the cases of broadcasts concerning political matter or controversial issues of public 

importance, if the advertisement is of five minutes duration or less, the identification must be 
made either at the beginning or end of the advertisement.  For programs longer than five 
minutes, the sponsorship identification must be made at both the beginning and end.  In neither 
case, however, is the candidate required to speak the words himself/herself. 

 
4. A candidate for federal office must meet additional requirements if his or her opponents are 

referred to in an ad.  In such case, the federal candidate must include a clearly identifiable 
photo or similar image of himself/herself for a duration of at least four seconds, and a 
simultaneously displayed statement identifying the candidate, that the candidate approved the 
broadcast, and that the candidate and or the candidate’s authorized committee paid for the 
broadcast.  
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CERTIFICATE CONFIRMING RECEIPT OF 2016 DISCLOSURE STATEMENT 
 
 
Candidate _____________________________________________________________________________________ 
 
 
Representative/Agency _________________________________________________________________________ 
 
 
Method of Disclosure (Check all that apply) 
 
____ By Telephone _______________________________________ on _____________________________ (date) 
 
____ Mailed to ___________________________________________ on _____________________________ (date) 
 
____ In person to _________________________________________on _____________________________ (date) 
 
____ By Fax to ____________________________________________on _____________________________ (date) 
 
____ By Email to __________________________________________on _____________________________ (date) 
 
 
 
Station Representative (print name) 
 
________________________________________ 
 
 
 


