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WSBT-TV STATIONS
POLITICAL BROADCAST RATE DISCLOSURE    

The following sets forth the policies and practices of WSBT-TV, South Bend, regarding the sale of time to 
candidates for public office.

I. APPLICABILITY (Availability Limited to “Uses.”)

The Station sells political advertising time for “uses” by legally qualified candidates for public office.  

II. ACCESS

a) All legally qualified federal candidates are entitled to reasonable access to the Station’s 
facilities for the purchase of time during an election campaign.  While the Station retains the 
ultimate discretion to determine the amount and location of time sold to meet the needs of 
federal candidates, the Station will consider any such requests for time and will make 
reasonable accommodations with respect to such requests in light of all relevant 
circumstances applicable to the candidate and the Station.

 
III. CLASSES OF TIME

Bona fide political advertisers may design and purchase a package for any spot or group of spots under 
any class or multiples of classes. WSBT time sales are based on 30 second units.  Ad time may be 
available in other lengths of 10, 15, 60, 90 or 120 seconds, depending on the program format. 
Commercials of 10 or 15 seconds in length are pre-emptible for 30 second or longer length commercial 
announcements, regardless of class. 

Each spot within each class will be treated the same as the Station’s most favored commercial advertiser 
with regard to pre-emptibility and make-good opportunities. Candidates can request any Program 
Specific commercials, ROS packages and rotations.  Rates for Class 4 (Pre-emptable Without Advance 
Notice) and Class 5 (ROS/DR/PLP) are available upon request.    

Class 1) Fixed Non-Pre-emptible (P1).  This class of time is guaranteed to clear and run 
(barring technical difficulty or unanticipated program change) in or adjacent to the specific 
program ordered, scheduled at the discretion of the Station. This class of time may not be 
pre-empted and is the Station’s most expensive class of time. In the event of a technical 
error, make-goods are guaranteed in comparable programming.

 Class 2) Pre-emptible with Advance Notice (P2).  This class of time is very likely to clear and 
run (barring technical difficulty or unanticipated program change) in or adjacent to the 
specific program ordered, scheduled at the discretion of the Station. Class  2 is subject to 
pre-emption, with a two (2) day advance notice when possible, by an advertiser 
purchasing Class 1 time.  When this occurs, the Station will attempt to make good the spot 
within an advertiser’s flight, in the same time period; and in the event the program is not 
available, a similar value (rated) commercial announcement is offered if available. 

Class 3) Pre-emptible with Advance Notice (P3).  This class of time is likely to clear and run 
(barring technical difficulty or unanticipated program change) in or adjacent to the specific 
program ordered, scheduled at the discretion of the Station. Class 3 is subject to pre-
emption, with a one (1) day advance notice when possible, by an advertiser purchasing 
Class 1 or Class 2 time.  When this occurs, the Station will attempt to make good the spot 
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within an advertiser’s flight, in the same time period; and in the event the program is not 
available, a similar value (rated) commercial announcement is offered if available. 

 

Class 4) Pre-emptible Without Advance Notice (P4). Spots in this class of time include program 
specific commercials.  Such spots are immediately pre-emptible, without notice, by an 
advertiser purchasing Class 1, Class 2 or Class 3 time. Make-good spots are attempted in 
like programs or programs with similar rating values although frequently make-goods are 
carried over day-to-day, week-to-week, month-to-month, and quarter-to-quarter, at the 
Station’s discretion with advertiser approval.  Makegoods are not guaranteed, but the 
station will endeavor to find a suitable substitution in the event of a pre-emption.  Rates for 
Class 4 are available upon request. 

Class 5) ROS/DR/PLP (P5): This class of time is immediately pre-emptible without notice, and 
make-goods are seldom booked. This class of time is not likely to clear or run and are 
frequently scheduled only where Station inventory permits.  Rates for Class 5 are available 
upon request.   

 

IV. RATES

a) Candidates should note that the Station’s pre-emptible rates fluctuate on a daily 
basis and that the Station’s lowest unit rate charge for pre-emptible classes in 
various time periods is determined on a weekly basis in light of spots actually 
cleared that week.  Quoted rates from availability requests are for 30-second ads.  Rates 
for other lengths of spots will be quoted upon request.

b) Each separate class of time or program is offered to candidates at its lowest unit charge, 
that is, the lowest rate of the particular class of time ordered by the candidate for the time-
period when the spot is broadcast.  As to each class of pre-emptible time, the Station will 
provide its best, good faith estimate of the prevailing rate and the likelihood of clearance at 
the time a specific request is made. 

c) The Station’s :30 second rates are listed on our rate card. The  :30 second rates listed 
on the rate card reflect all volume and other discount privileges available to 
commercial advertisers on the Station and provide a discount to political 
candidates in lieu of making ratings under delivery weight and value added 
opportunites available.

V. AVAILABILITIES

a) The Station will provide written availabilities to candidates in response to time requests.  At 
the time it provides availabilities, it will also provide its good-faith estimates, based on facts 
known at that time, of:

1. The likelihood that the time of each requested class will clear in an advertiser’s requested 
time period;

2. The lowest unit charge for the time of each requested class in the requested time period.
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b) All orders are subject to availability of the requested time.  Requests for time in particular periods 
will not be confirmed until availabilities have been cleared and spots have been scheduled. Thus, 
where scheduling so dictates, candidates’ spots may be aired “back-to-back” with their opponents’ 
spots.

c) Candidates purchasing commercials at the rates shown on the rate card will receive as much pre-
emption protection as any commercial advertiser purchasing time of the same class.

d) Candidates should be aware that unless a contrary result is required by law and subject to 
reasonable access requirements, orders for the purchase of time made after 12:00 Noon on the 
Thursday preceding Election Day may not be filled, due to lack of availability.  The earlier an 
order is placed, the greater the scheduling options will be.

e) The Station will place all orders as to day and time, subject to availability.  Due to potential 
“equal opportunities” obligations for opposing candidates, certain time periods may be 
unavailable.

f) Requests for program time will be considered on an individual basis. No promotional 
announcements (aside from a candidate’s separately purchased spot uses) will be scheduled 
to promote political programs.

g) All rates quoted are good for a period of seven (7) days from submission.

h) Political advertising time will be accepted to air on Election Day until polling locations close.

VI. REBATES

In the event that the Station sells advertising time during the prescribed “Pre-Election Period” prior 
to the primary or general election for a class of time in a particular time period at a rate which is 
lower than the rate charged a candidate for a qualified “use” (as defined above) of the same class 
of time in the same time period, the Station will afford the candidate the benefit of the lower rate 
by means of a rebate or a credit against future purchases, as determined by the candidate.  No 
adjustments will be made for purchases not subject to “lowest unit rate” requirements. 

VII. MAKE-GOODS

Make-good rights in each class of time are described herein. If a candidate spot of any class other 
than ROS/DR/PLP is pre-empted or fails to run as scheduled for technical or similar reasons, the 
Station will use its best efforts to offer the candidate a make-good to be broadcast before the election.  
Make-goods will consist of one or more spots with an aggregate rating value comparable to that of the 
pre-empted spot.  In many cases, the offered make-goods will consist of a combination of spots in time 
periods other than that originally ordered.  If a candidate rejects the offered make-goods, the Station 
will provide credits or refunds for the pre-empted spots.

Pre-empted ROS/DR/PLP spots will be rescheduled if requested time is available within the flight dates 
specified by the advertiser.  If all ordered spots are not broadcast within the specified flight dates, the 
advertiser will receive a credit against future purchases or a cash rebate, at their option.
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VIII. PACKAGES

Combinations of classes are available.  Each ad order will reflect the appropriate class of time for 
lowest unit charge calculation purposes.  Rates for each ad in the package will be allocated to 
each class by the Station and subject to the same pre-emption chances as the most favored 
commercial advertiser in the same class.

IX. VALUE-ADDED FEATURES

During the course of the year and 45 days prior to the primary and 60 days prior to the general 
election, the Station has made available certain “value-added” elements in conjunction with air 
time, including but not limited to Billboards (5 second audio and/or video identified) and 
ad-supported public service sponsorships, as well as shared specific program promotion, 
combination print ads, non-broadcast event sponsorships or non-cash promotional incentives.  
Upon request the Station will offer certain features of more than minimal value to any political 
advertiser on the same basis as the Station would offer such features to a most favored 
commercial advertiser, provided they do not suggest or imply a relationship or endorsement 
between the Station and the candidate or would require a sponsor identification that cannot be 
accomadated. Moreover, billboards and program sponsorships are not offered to candidates. As 
required, the Station does take value-added features into account for lowest unit charge 
purposes.

X. SALES PRACTICES THAT AFFECT RATES

In some instances the Station has entered into guaranteed rating point and guaranteed cost per 
thousand contracts with some advertisers.  In the event of under-delivery by the Station to an 
agreed upon gross rating point delivery, the Station would “make good” weight in the quarter 
following that in which the under-delivery occurred.  As a general rule, WSBT guarantees its most 
favored commercial advertiser’s 90% Actual Ratings delivery against pre-agreed-to ratings 
estimates, but in some cases has guaranteed 100%.  Accordingly, the Station has factored a 
discount into the rates quoted on the Political Rate Card to compensate Political 
Advertisers for their risk of under-delivery weight and added value opportunities.

XI. IDENTIFICATION

All ads and programming must comply with the sponsorship identification requirements of Section 
317 of the Communications Act and Section 73.1212 of the FCC’s Rules.  The required 
sponsorship information must be visible for at least four (4) seconds and appear in letters at least 
four (4) percent of the vertical screen height, with sufficient contrast to be readable. Should 
candidate ads not contain the proper identification, the Station reserves the right to add the 
appropriate material within the scheduled running time of the political ad at the candidate’s 
expense, which will be no greater than that which the Station's most favored commercial 
advertiser would pay for like-production services.

Ads and political programming which are authorized by a federal candidate or the candidate’s 
authorized committee and which advocate the election or defeat of a federal candidate, or that 
solicit political contributions, must also comply with the identification requirements of the 
Bipartisan Campaign Reform Act of 2002 (“BCRA”).  Such broadcasts must identify the candidate 
on whose behalf time was purchased; state that the candidate approved the broadcast and state 
that the broadcast has been paid for by the candidate’s authorized committee.  Such 
identifications should be made at the end of the broadcast by the candidate making the statement 
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in an un-obscured, full-screen (at least 80%) view or by a candidate voice-over accompanied by a 
clearly identifiable photo or similar image of the candidate, plus a written presentation of the same 
statement at the end of the broadcast, in a clearly readable manner with a reasonable degree of 
color contrast between the background and the printed statement at least 4% of the vertical 
height, for a period of at least four seconds.  To avail itself of the Station’s lowest unit charges, 
federal candidates or their authorized committees must provide the Station, at the time 
programming is purchased, with a written certification that states whether or not the programming 
refers to another candidate for the same office, and if so, whether the programming will contain 
the foregoing identification requirements.

XII. ORDER PROCEDURES

Orders for political time will not be considered firm until the following has been provided:

a) Completed and signed Agreement Form for Political Candidates, Form PB-18. It is 
mandatory that the PB-18 form be signed.

b) When doubt exists, as determined by the Station, satisfactory proof that the candidate is 
“legally qualified,” as that term is defined by the FCC.

c) When doubt exists, as determined by the Station, satisfactory proof that the purchaser is 
authorized to buy time for the candidate.

d) Advance payment for ordered time, as set forth in Section XIV. 

e) Failure by a political advertiser to fulfill all requirements in advance of the deadlines 
may result in the failure to air some or all announcements or programs previously 
cleared.  WSBT / ESBT Sales Department is open 8:00 a.m. to 5:00 p.m., Monday 
through Friday.  WSBT / ESBT has not conducted commercial time sales or changed copy 
during weekend hours during the preceding year, and therefore does not provide weekend 
access to candidates.  

f) Deadlines for all payments, orders and copy changes are as follows:

Monday closes at 11 a.m. on Friday. 
Tuesday – Friday logs close at 11 a.m. the previous day.
Saturday and Sunday logs close at 6 p.m. on Thursday. 
Commercial material must be to the station by 12 noon the day before broadcast 
for Tuesday-Friday and by 12 noon Friday for Saturday, Sunday and/or Monday.

In some cases WSBT / ESBT has accepted last minute emergency orders and copy 
changes during regular business hours.

XIII. ADVANCE PAYMENT REQUIREMENTS

Payment for political advertising must be received by the Station prior to deadlines as outlined 
above in XII part F. For multi-week flights, the Station will require payment for only one week of the 
flight at a time.  Payment must be made in cash, by certified check, or by money order and received 
by deadlines above.
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The advance payment requirement will not apply to orders placed on or after the Tuesday before the 
election. However, no political advertisement will, under any circumstances, be aired before payment 
has been received, for all applicable time charges.

XIV. PRODUCTION

Station facilities may be utilized for the production of political announcements or programs, 
subject to available production time (rates upon request).

Production charges are handled separately from time charges.  Agencies and/or candidates who 
schedule production time at the Station are required to provide a check for payment of accrued 
charges following the production session.  No spots will air, nor will any dubs be ordered, until a 
check is received for the correct amount.  No Station news talent is available for political 
advertising purposes, on-camera or voice-over.

XV. POLITICAL PUBLIC FILE

The WSBT / ESBT Political Public File is maintained year-round and open for in-person inspection 
during WSBT Inc.’s Main Office business hours of 9:00 a.m. - 5:00 p.m. Monday through Friday at 
1301 East Douglas Road, Mishawaka, Indiana. The political portion of this file is updated daily 
and arranged in a manner to make it simple for any candidate to ascertain the opposing 
candidates’ request for time. This includes time period purchases, rates, number of units, start 
and end date, of advertising schedules.  WSBT will provide a representative to assist with any 
questions pertaining to Political File inspections. Copies of any public file material are available at 
a rate of ten cents ($0.10)  per page.  The Political public file is also available online at 
www.fcc.gov.

http://www.fcc.gov


8

DISCLOSURE SUMMARY

It is WSBT Station policy to fully comply with all rules and regulations regarding political advertising and 
programming.

As detailed in this disclosure statement, WSBT intends and will make every effort to treat political 
advertisers as favorably as the Station’s most favored commercial advertiser.

I invite you to inspect the WSBT Political File in person, anytime you should have questions.  Our political 
files are updated daily and are open for inspection during normal business hours Monday through Friday, 
9:00 a.m. - 5:00 p.m.  Files are also available online at www.fcc.gov.

WSBT urges any political advertiser, agency, or designated representative with questions concerning our 
policies or procedures to contact me directly at (574) 247-4520, Ted Smucker at (574) 247-4523 or Bill 
Legg at (574) 247-4531. 

Respectfully,

Jim Suski
General Sales Manager
WSBT-TV 
South Bend/Elkhart IN

http://www.fcc.gov
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I have received the WSBT-TV Political Disclosure and Rate Card, which contains the following:

1. A description and definition of each class of time.

2. A complete description of the lowest unit charge or “comparable rate” charges and related privileges, 
including priorities against pre-emption and the Station’s make-good policies for each class of time 
offered to commercial advertisers.

3. A description of the Station’s method of selling pre-emptible time.

4. An approximation of the likelihood of pre-emption for each kind of pre-emptible time.

5. An explanation of the Station’s sales practices that are based on audience delivery.

6. Discount and value-added pricing.

7. Rotations.

I have read and understand the WSBT Political Disclosure.  I understand that I may elect to purchase any 
class or classes of time.

____________________________________ _____________________________
    Signed                                                                                   Dated
 

        
  

on behalf of __________________________________________________________________


