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KOAMTV.COM

AFFIDAVIT OF COMPLIANCE
FEDERAL COMMUNICATIONS COMMISSION
CHILDREN"S REPORT-COMMERCIAL LIMITS

\“Y  QUARTER, @ﬂ%

I, Cindy Davis, state the following:

I. I am knowledgeable of the programming and commercial
logs of Sapa Communications, Inc., licensee of
atation KOAM-TV, Pittsburg, Eansas (the “station™).

IT. 1 am familiar with the programming of the station and
regularly review logse showing material broadecast by
the station.

IIT. I am alzso familiar with the rules and regulations of the
Federal Communications Commission concerning commercial
limits for Children‘s Television Programming (the
"commercial 1imits™).

IV. During the_iifi___ﬂuartﬂr of ffyﬁti, the station

operated in full compliance with the commercial limits.

V. Commercial Programming Loge are available for review
at the station's main studio.

VI. These statements are true and correct to the best of
my knowledge and belief, and are made upon penalty of
peErjury.
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WEBSITE CERTIFICATION
04.10.2014

This certifies that in connection with the syndicated and network children’s programming
broadeast on KOAM-TV, the station inserted no promotional or public service
announcements that contained any URL s, Further, based upon the certification of the
CBS Network, the standard practices of DIC Entertainment. and review by the station, it
is hereby certified that all Internet websites for which addresses were displayed during
programming intended primarily for children ages 12 and under during the Fowrdl
Quarter of 20013 were i compliance with the requirements set forth in Section 73670 of
the rules of the FCC,

The website addresses displayed during programming largeted primarily towards children
ages 12 and under and subject 1o commercial limitations were as follows:
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Respectfully Submitied by:

Vance Lewis
Promotion Manager



CERTIFICATION OF COMPLIANCE
WITH CHILDREN'S TELEVISION COMMERCIAL LIMITS
January 1, 2004 through March 31, 2014

During the period Janvary 1, 20014 through March 31, 2014, the CBS Television Network
(“CBS7), a unit of CBS Corporation, disseminated to its owned and affiliated stations the
following weekly programs originally produced and broadeast primarily for an audience of
children 13 to 16 years old:

LUCKY DOG

DR. CHRIS PET VET

RECIPE REHAB

JAMIE OLIVER'S 15 MINUTE MEALS

ALL IN WITH LAILA ALI

GAME CHANGERS WITH KEVIN FRAZIER

All of these programs were disseminated for weekend broadeast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period Janvary
1, 2014 through March 31, 2014 was not reguired to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 ULS.C. §303a, and 47 C.F.R. §73.670(a)-
(d}) because the programming was all originally produced and broadeast primarily tor an
audience of children older than 12. See 4?7 C.F.R. §73.670, Note 2,

FTaniy ey
Matthew Margo

Senior Vice President

CBS Program Practices, New York

CRS Television Network

Date: Apnl 1, 2014
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CHILDREN'S TELEVISION COMMERCIAL LIMITS REPORT - FIRST QUARTER 2014

Re: CHILDREN'S TELEVISION COMMERCIAL LIMITS REPORT

Dear General Manager: April 2, 2014

Attached is the CBS Television Network Certification of Compliance with the Children's Television
Commercial Limits for the First Quarter of 20014, Please give the certificate to the individual at vour
station responsible for the public file.

As you know, the Children's Television Act of 1990 requires every television station o place in its
public file, no later than the tenth day after each quarter, documents certifving that all children's
programming broadeast by the station during the quarter was in compliance with the Act and Federal
Communications Commission regulations.

The attached document, which is suitable for placement in vour public file, certifies that all regularly
scheduled children's programming distributed by the CBS Television Network during the First
Quarter of 2014 was originally produced and broadeast primarily for an audience of children aged 13
to 16, and therefore was not required to comply with the commereial time limits required for
programming originally produced and broadeast primarily for an audience of children 12 years of age
and younger.

In addition to vour responsibilitics with respeet to network programming, you must place in your
public file certification of commercial compliance for any other children's programs subject to the
commercial limits (e, programs designed and broadeast primarily for an audience of children aged
|2 and under) broadeast by your statien within the quarter, You may wish o speak with your
broadeast counsel about such reports.

Information pertaining to network programming to assist in vour preparation of the First Quarter.
2004 FCC Children's Television Programming Report — K Vid Form 398 was emailed o von on
Aprl 1, 2004,

IF vou have any questions, please contact vour Affiliate Relations Group Director.

Best regards,

Diane Kuri

Director, Communications & Operations
CBES Affiliate Relations

http:/fwww.eyeonchs.com/main‘contentview Text jspTid=93576 4/3/2014



