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REVISED/REVIEWED: July 1, 2014 

 

 

1.  APPLICABILITY 
 

During the 45 days before a primary election, or 60 days before a general election, this station is required 
by federal law to sell announcements for qualified “uses” by legally qualified candidates at the ‘lowest unit 
rate” for each class of time. “Uses” are announcements or programming sponsored, controlled, or 
approved by a legally qualified candidate for public office, or the candidate’s authorized campaign 
committee, in which the candidate appears personally (by voice or picture), promoting the candidate’s 
campaign for election.  These policies are not applicable to purchases by candidates or others for non-
“uses” (e. g. where the candidate’s voice or picture does not appear), or to purchases by political action 
committees, or to purchases for issue advertising or advertising directed at ballot propositions. 

 

2. TIME CLASSES AND PERIODS 
 

A. The station sells several classes of time.  They are: 
 

Fixed Position.  Spots designated to air at specific times on specific days. Cannot be pre-empted. Will air as 
cleared, subject only to technical failure, human error, late run programming, breaking news events, and similar 
occurrences. 

 
P2.  Spots designated to air in a particular time period or program.  May be pre-empted for Fixed Position spots 
with forty-eight (48) hour notice. Once the notice deadline has pasted, spots of this class will air as cleared, 
subject to technical failure, etc. Make-goods will be offered for preempted spots of this class (See Section 4, 
below). Spots of this class must be purchased more than 48 hours before they are to air.   

 
P1.  Spots designated to air in a particular time period or program.  May be preempted for Fixed Position and/or 
P2 spots with twenty-four (24) hour notice.  Once the notice deadline has passed, spots of this class will air as 
cleared, subject to technical failure, etc.  Make-goods will be offered for preempted spots of this class (See 
Section 4, below).  Spots of this class must be purchased more than 24 hours before they are to air. 

 
IP.  Spots designated to air in any time period or on any day. May be pre-empted for Fixed Position, P2 and/or P1 
spots with notice.  Make-goods may or may not be available. 
 
OC. Spots designated to air in any time period or on any day. May be pre-empted for Fixed Position, P2, P1, IP 
and/or AC spots without notice. Spots will be placed on the logs only if time is available. These spots are placed if 
available only at order entry Make-goods may or may not be available. 
 
Direct Response.  WDBJ-TV offers for sale a distinct class of time known as Direct Response.  Normally, Direct 
Response ads must offer an actual product(toaster, magazine subscription, Mastercard, insurance policy, siding, 
etc...) for sale at a legitimate price via mail, telephone or internet.  The sale of such product must be the central 
focus of the commercial. However, candidates for political office may purchase direct response ads, even though 
they do not offer an actual product. Direct Response commercials are accepted in :60, :90 and :120 second 
lengths.  Direct Response commercials are inserted on a day-to-day basis to utilize left-over station availabilities 
in specific, restricted dayparts. These announcements are placed on the station’s schedule after all other classes 
of commercial announcements, Public Service Announcements and Promotional Announcements have been 
scheduled. Direct Response ads are immediately pre-emptible without notice, without make-goods and there is no 
guarantee of clearance. 



B. The basic periods (programs and rotations) for which the station sells time is shown on the attached rate card, 
together with the station’s currently projected :30 second rates for those periods. The projected :30 second 
rates listed on the rate card reflect all volume and other discount privileges available to commercial 
advertisers on the station. Please contact the station for information and other classes of time. 

 
C. Rotations other than those shown on the attached rate card are available on request.  Please contact the 

station for information. 
 

D. The station will make program-length time available to candidates for federal office (but not to state and local 
candidates).  Requests   for such time will be considered on a case-by-case basis. Contact the station for 
information and rates. 

 
 

3. Availabilities     
 

A. The station will provide written availabilities on request. At the time it provides availabilities, it will also 
provide its good-faith estimates , based on facts known at that time of: 

 the likelihood that time of each requested class will clear in an advertiser’s requested time period; 
the lowest unit charge for time of each requested class in the requested time period; and  
the station’s then-current “street rate” for time in the requested time period. 
 

B. All orders are subject to availability of the requested time.  Requests for time in particular periods will 
not be confirmed until all availabilities have been cleared and spots have been scheduled. 

 
C. Orders for the purchase of time made during the last seven days of the campaign may not be filled due 

to the lack of availabilities.  The earlier an order is placed, the greater the scheduling options.  
 

D. Political advertising time will be accepted to air on Election Day. 
 

E. The station will endeavor-but not guarantee-to separate the spots of candidates running for the same 
office.  Candidates running for different offices (either for the same or a different party) will not be 
considered competitive. 

 
F. Candidates purchasing time at the rates shown on the rate card will receive as much preemption 

protection as any advertiser purchasing time of the same class.  
 

 

4.          Make-Goods 
 
If a candidate’s spot of any class other than ROS is preempted or fails to run as scheduled for technical 
or similar reasons, the station will offer the candidate a make-good to be broadcast before the election.  
Make-goods will consist of one or more spots with an aggregate value comparable to that of the 
preempted spot. In many cases, the offered make-goods will consist of a combination of spots in time 
periods other than that originally ordered.  If a candidate rejects the offered make-goods, the station will 
provide a credit or refund, at the candidate’s option. 

 
Preempted ROS spots will be rescheduled and cleared when and if further time is available within the 
flight dates specified by the advertiser.  If all ordered spots are not broadcast within the specified flight 
dates, the advertiser will receive a credit against future purchases or a cash rebate, at its option 

 
 
 
 
 
 

 



5. Order Procedures 
 

Orders for political time will not be considered “firm” until the station has received advance payment for 
the ordered time.  
Commercials of political advertisements should ordinarily be submitted to the station not less than 48 
hours before the advertisement’s first scheduled air date.  Written instructions for airing should 
accompany the commercial.  The station will accept changes in airing instructions only if they are in 
writing and are received by the station not less than 12 hours before the affected spots are scheduled to 
air. 

 
Deadline for all time orders and contract changes are one business day before the affected spots are 
scheduled to air. 
 

  

6. Advance Payment Requirements 
 

Payment for political advertising must be received by the station not less than 48 hours before the first 
spot in a flight is scheduled to run.  For multi-week flights, the station will require payment for only one 
week of the flight at a time.  However, it will not clear and confirm spots in latter weeks of the flight until it 
receives payment for them.  Payment must be made in cash, by (certified) check, by money order, or by 
credit card. 

 
No political advertisement will, under any circumstances, be aired before payment has been received by 
the station. 

 
 

7. Pre-Broadcast Review 
 

The station reserves the right to review all political advertisements to determine whether they are “uses”, 
whether they carry proper sponsorship identification, and whether they conform to the agreed-upon length 
and to the station’s and FCC’s technical standards.  Advertisements that are not “uses” or that do not 
conform to length specifications or technical standards will be rejected. 

 
 

8. Sponsorship Identification 
 

All political advertisements must contain sponsorship identification that complies with Section 73.1212 of 
the FCC’s rules and regulations and with applicable federal and state election laws. 

 
Section 73.1212 requires political spots to contain visual sponsorship identification in letters not less than 
4% total picture height for not less than four seconds.  The station will add the required sponsorship 
identification to any spots not containing it and will charge candidates for production costs in doing so on 
the same basis as would be applicable to commercial advertisers. 

 
THE STATION WILL NOT ADD TIME TO THE LENGTH OF A SPOT TO ACCOMMODATE 
SPONSORSHIP IDENTIFICATION REQUIREMENTS. 

 
 

9. Production 
 

The station will make production facilities available for political advertisements and programs.  Production 
charges are handled separately from time charges.  Contact the station for information and rates.  No 
station news talent is available for political advertising purposes. 

 
 



10. Weekend Access 
 

The station will permit candidates to place time orders and change or edit copy outside of regular 
business hours on the weekend before the election. Contact the station for more specifics. 

 
 

11. Cancellation Policy 
 
An advertiser who has paid in advance for a flight of advertisements may cancel that flight, or part 
thereof, 24 hours before the first spot is scheduled to run for a full refund or credit.  Any advertiser who 
cancels less than 24 hours before the first spot or next spot is scheduled to run will receive no refund or 
credit for that spot(s). 

 
 

12. Political File 
 
For political orders prior to July 1, 2014, WDBJ-TV, INC maintains a public inspection file at its studio and 
offices located at 2807 Hershberger Road, Roanoke, Virginia, which includes certain required information 
concerning political advertising.  The file is available for public inspection between 8:30 A. M. and 5:30 P. 
M., Monday through Friday. 

  
WDBJ is required to upload their Political files for any orders placed after July 1st 2014 to the FCC 
website. They are available for inspection at https://stations.fcc.gov/station-profile/wdbj  

 
 

13. Additional Information 
 

Any additional questions or concerns regarding political policy and procedures at WDBJ-TV, INC should 
be addressed to the General Manager, the Director of Sales, or the National Sales Manager at 540-344-
7000. 
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