BOOMERANG
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel and Vice President — Kid Vid
Compliance for Boomerang, hereby certify to the best of my information, knowledge, and belief, that the
following information is accurate for the period of from October 1, 2019, to December 31, 2019:

1) Tam familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of commercial matter
may be telecast during children’s programming* on weekdays, and no more than 10 % minutes per
hour on weekends).

2) Boomerang has treated all of the programs telecast on Boomerang as “children’s programming” for
the purposes of complying with the commercial limits set forth in the Act.

3) Boomerang has, as a standard practice, formatted and telecast all of the programs carried on the
Cartoon Network during the period noted above within the commercial limits set forth in the Act, to
the extent applicable to the programming,

4) To the best of my information, knowledge and belief, there were no instances in which the
commercial limits were exceeded during the period noted above.

Certified by me this 8" day of January, 2020. YT
_ J WA ]/L’L‘—'Qw\-‘ p S

Toni Millner
Assistant General Counsel and
Vice President - Kid Vid Compliance

* “Children’s programming” for the purpose of the commercial limits means programs originally produced and telecast for an
audience of children 12 years and under.



CARTOON NETWORK
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel and Vice President — Kid Vid

Compliance for Cartoon Network, hereby certify to the best of my information, knowledge, and belief; that
the following information is accurate for the period from October 1, 2019, to December 31, 2019:

1)

2)

3)

4)

I 'am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the FCC
regulations implementing those limits (no more than 12 minutes per hour of commercial matter may be
telecast during children’s programming* on weekdays, and no more than 10 % minutes per hour on
weekends).

Cartoon Network treated all of the programs telecast on Cartoon Network, a leading ad-supported cable
television network, as “children’s programming” for the purposes of the commercial limits set forth in
the Act except for its telecast in the “Adult Swim” block of programming created for an adult audience
that airs late night seven days a week.** On a weekly basis, therefore, approximately 99 hours of
television programming were treated as “children’s programming” for the purposes of the commercial
limits set forth in the Act.

Cartoon Network has, as a standard practice, formatted and telecast all of the programs carried on the
Cartoon Network during the period noted above within the commercial limits set forth in the Act, to the
extent applicable to the programming.

To the best of my information, knowledge and belief, there were no instances in which the commercial
limits were exceeded during the period noted above.

Certified by me this 8 day of January, 2020.

,\757/_11/1, /)%L(ZQ/U’/\//

Toni Millner
Assistant General Counsel and
Vice President - Kid Vid Compliance

* “Children’s programming” for the purposes of the commercial limit means “programs originally produced and
broadcast primarily for an audience of children 12 years and under.”

**During this period, the “Adult Swim” block of programming aired from 9 p.m. to 6 a.m., 7 nights a week (September
30, 2019 — December 29, 2019). The Adult Swim block contains regular warnings to notify and remind viewers that
the content is intended for an adult audience, and is not considered “children’s programming” subject to the
commercial limits set forth in the Act



NBA TV
CERTIFICATE OF COMPLIANCE
WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Vice President and Assistant General Counsel for Warner Media, LLC
(“Warner Media”), I hereby certify that for the period from October 1, 2019 to December 31, 2019:

1) I am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and
the Federal Communications Commission’s regulations (“FCC Rules”) implementing those limits
for “children’s programming”' (no more than 12 minutes per hour of commercial on weekdays,
and no more than 10 %2 minutes per hour on weekends during “children’s programming”).

2) The FCC Rules require cable operators to maintain certain records regarding their compliance
with the advertising limits imposed on children’s television programming. These advertising
limits and compliance reporting obligations do not apply to cable networks that do not carry
“children’s programming” as defined under the Act.

4) To the best of my information, knowledge, and belief, no “children’s programming” has been
telecast on NBA TV in the past quarter, nor is scheduled to be shown in the foreseeable future.

5) If there are any material changes in the programming policies of the television network so that
children’s programming is telecast on NBA TV (or in the event that the reporting obligations
under the FCC Rules are changed), notice and updated certifications reflecting such changes will
be provided.

Certified this 8" day of January, 2020.

PUWL / %L/Q) Yl

Toni Millner

Assistant General Counsel and

Vice President—Kid Vid Compliance
Warner Media, LLC

! ”Children’s programming” is defined under the Act as a program “originally produced and broadcast
primarily for an audience of children 12 years old and younger.”



TBS
CERTIFICATE OF COMPLIANCE WITH
COMMERCIAL LIMITS FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel and Vice President — Kid Vid

Compliance for Warner Media, hereby certify that for the period from October 1, 2019 to December 31,

2019:

1)

2)

3)

4)

[ am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of commercial
matter may be broadcast during children’s programming* on weekdays, and no more than 10 %
minutes per hour on weekends).

As a standard practice, Warner Media formats any children’s programming (as defined under the
Act) within the commercial limits set forth in the Act to the extent the FCC regulations are
applicable to the programming.

To the best of my information, knowledge, and belief, no children’s programming aired in the
period noted above on TBS with the exception of two programs, Dr. Seuss’ How the Grinch Stole
Christmas, and An EIf’s Story: The Elf on the Shelf .

To the best of my information, knowledge, and belief, TBS formatted the programs within the
commercial limits set forth with the Act when they were telecast on the network on November 237,
December 14" and December 21¢.

Certified by me this 8" day of January, 2020.

o

/ on h/b’b / e
Toni Millner

Assistant General Counsel and

Vice President—Kid Vid Compliance

*”Children’s programming” for the purpose of the commercial limits means programs originally produced
and telecast for an audience of children 12 years old and under.

2910408.1



TNT
CERTIFICATE OF COMPLIANCE WITH
COMMERCIAL LIMITS FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel and Vice President — Kid Vid

Compliance for Warner Media, hereby certify that for the period from October 1, 2019 to December 31,

2019:

1)

2)

3)

4)

I am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of commercial
matter may be broadcast during children’s programming* on weekdays, and no more than 10 %
minutes per hour on weekends).

As a standard practice, Warner Media formats any children’s programming (as defined under the
Act) within the commercial limits set forth in the Act to the extent the FCC regulations are
applicable to the programming.

To the best of my information, knowledge, and belief, no children’s programming aired in the
period noted above on TNT with the exception of Dr. Seuss’ How the Grinch Stole Christmas.

To the best of my information, knowledge, and belief, TNT formatted the programs within the
commercial limits set forth with the Act when it was telecast on the network on December 7™,
December 13t and December 17,

Certified by me this 8™ day of January, 2020.

N
)v’ﬂl/{,{k //}/L:{, Q,@)fuw —~

Toni Millner
Assistant General Counsel and
Vice President—Kid Vid Compliance

*”Children’s programming” for the purpose of the commercial limits means programs originally produced
and telecast for an audience of children 12 years old and under.

2910405.1



Trurner

January 8, 2020

Re: Certificates of Compliance for the Children’s Television Act of 1990
Dear Affiliate:

As of January 1, 1992, the Federal Communications Commission’s rules (“FCC Rules”)
implementing the Children’s Television Act of 1990 (“Act”) require cable operators to maintain
certain records regarding their compliance with advertising limits imposed on children’s
television programming. Accordingly, Turner Network Sales, Inc. provides the attached Turner
Entertainment Networks’ certificates of compliance for 4th Quarter 2019. Please note that the
Act’s advertising limits are inapplicable to CNN, Headline News, Turner Classic Movies, TruTV,
CNNIL, and CNNE as these networks do not carry children’s programming. If there are any
changes in the programming policies of these networks, we will provide you with updated
certifications reflecting such changes.

To comply with the FCC Rules, please place the attached certificates of compliance in your
system’s public file(s) no later than the tenth day of the current quarter following the quarter in
which the programming aired.

For your convenience, the certificates of compliance are also available online for your
review. Please follow these steps in order to download the certificates:

1. Go to the Turner Resources web site at www.TurnerResources.com. [Note — if
you do not have a user ID and password, you will need to register online with
the web site.]

2. From the homepage go to “Technical” and scroll down to “Compliance
Notices.” You can download the Q4 — 2019 certificates by clicking on Kid Vid
Certificates and following the prompts.

If you have any questions, please contact me at (404) 575-9724 or e-mail
barbara.debuys@turner.com. Thank you for your continued carriage of the Turner networks.

Kindgst regards,

Barbara DeBuys
" Contracts Administrator

TURNER CONTENT DISTRIBUTION
1050 TECHWOOD DRIVE NW + ATLANTA, GA 30318-5604



CHILDREN’S PROGRAMMING CERTIFICATION
Fourth Quarter 2019 (October 1 — December 31, 2019)

This is to certify that it is OVATION’s standard practice to format and air children’s programming
in compliance with the Children’s Television Act of 1990, codified at 47 U.S.C. § 303a (the “Act™),

and the Federal Communications Commission rules implementing the Act, including 47 C.F.R. §§
76.225 and 76.1700.

rio<7/r 1 through December 30, 2019, Ovation did not air any children’s
£,

JonnMAlKin 7V
Exeguti¥e Vice President of Distribution

Dated: December 31, 2019

During the




E NETWORKS"

January 3, 2020

Re: AETN Networks — Certification of Compliance with Children’s Television Act of 1990 and
Closed-Captioning Programming Laws
4" Quarter — October 1, 2019 — December 31", 2019

To Whom It May Concern:

This letter shall serve as certification under the Children’s Television Act of 1990 (the “Act”) that for the
respective quarter ended December 31%, 2019, A&E Television Networks, LLC (“AETN”) has been in
compliance with the Act with respect to all of its networks (including in high definition).

This letter shall also serve as certification that AETN has been in compliance with the closed-captioning
requirements set forth in Section 79.1 of Title 47 of the Code of Federal Regulations, including Section
79.1(j)(2) with respect to its programming services for the quarter ended December 31%, 2019.

A&E Television Networks, LLC is dedicated to providing the best programming and customer service possible.

I can be reached at (212) 210-9110 or via email: pamala.steward@aenetworks.com with any questions or
concerns. We thank you for your business and wish you continued success.

Regards,

Ph (}’W«zﬁfw

Pamala Steward
Director
Distribution Operations

cc: S. Plasse

Document Number: 213270



CINE@ CINE@

ESTELAR NOSTALGIA

Cine Estelar, Inc. / Cine Nostalgia, Inc.
2600 SW 3 Ave., PH-A
Miami, FL 33129

RE: CERTIFICATION OF COMPLIANCE WITH COMMERCIAL LIMITS IN
CHILDREN'S PROGRAMS FROM OCTOBER 15T, 2019 THROUGH
DECEMBER 31°T, 2019.

I, Carlos Vasallo, President and CEO of both Cine Estelar, Inc. and Cine Nostalgia,
Inc. (the “Networks”) hereby certify that during the 4™ calendar quarter of 2019, all
programming of the Networks has complied with the commercial limits in children's
programs requirements of the Federal Communications Commission regulation 47
CFR §76.225, et al., and specifically Note 2 of that regulation.

12/20/19
Carlos Vasallo Date
President and CEO
Cine Estelar/Cine Nostalgia
www.cinenostalgia.tv www.cinestelar.tv

2600 SW 3rd Ave. PH-A, Miami FL 33129. Ph: (305) 856.7322 Fax: (305) 856.7337
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NHK
Cosmo d V|

aMmer ica

2019 FOURTH QUARTER CERTIFICATE OF COMPLIANCE
WITH CHILDREN'S ADVERTISING LIMITATIONS
I, Rieko Ishiwa, Director of Broadcasting of NHK Cosmomedia America,
Inc. (the "Network") hereby certify the following regarding programming
aired on the Network during the fourth quarter of 2019.

All children's programming, as that term is defined by the Children's
Television Act of 1990 (the "ACT") and the Rules and Regulations of
the Federal Communications Commission ("FCC") promulgated thereunder,
has been aired on the Network in compliance with the provisions of the
ACTandthe FCC'srules. Asastandardpractice, theNetworkhas formatted
and aired the following children's programs in such a manner that the
total commercial time, including local avails, has not exceeded 10.5
minutes per hour on weekends and 12 minutes per hour on weekdays.

Children's Programs Aired During Quarter

Fun with Japanese

Fun with English

Kid's Discovery
Kid'sDiscovery on Sundays

Wan Wan Wonderland

Go! Go! CookR'n

Chatty Jay's Sundry Shop

Chatty Jay's Sundry Shop on Sundays
Mimicries--Natural Science for Kids
Pythagoraswitch-mini
Pythagoraswitch

Peek-a-boo

With Mother

Nyan-chu World Broadcaster Mini
Nyan-chu! Space! Broadcasting!
Edutainment "Sciencer" Show
Grand Whiz-Kids TV

Nosy'’s Inspiring Atelier
Asobeaver ETV Playground

E Dance Academy

Cartoon:K-ON!

Cartoon: ANPANMAN

Cartoon:CASE CLOSED
Cartoon:CHIBI MARUKO CHAN
Cartoon:Ninja Hattori Returns
Cartoon:ONE PIECE

KAMEN RIDER GHOST

(10 minutes)
(10 minutes)
(15 minutes)
(30minutes)
(30 minutes)
(10 minutes)
(10 minutes)
(10 minutes)
(10 minutes)
(5 minutes)
(15 minutes)
(15 minutes)
(25 minutes)

(5minutes)
(25 minutes)
(25 minutes
(34 minutes
(15 minutes

(5 minutes
(29 minutes
(24 minutes
(24 minutes)
(25 minutes)
(25 minutes)
(25 minutes)
(24 minutes)
(23 minutes)

)
)
)
)
)
)

The Network will continue to comply with the ACT and FCC rules, as they
apply to the Network's programming during the next quarter. The Network
keeps complete records of advertising & ildren'g\programs, and these
will be made available promptl

December 31, 2019
Date Name :Rieko Ishiwa, Director of Broadcasting

N#H K Cosmomedia America, Inc. 100 Broadway, 15th Floor, New York, NY 10005 Tel 212.262.3377 Fax 212.262.5577



NETWORK’S NAME: GMA Network, Inc.
CHANNEL: GMA Pinoy TV
Address: GMA Network Center

EDSA corner Timog Avenue
Diliman, Quezon City 1103

Philippines
Phone Number: (63 2) 8928-7777 loc. 2156
Fax Number: (63 2) 8333-7911

Children’s Programming Certification
1 October 2019 through 31 December 2019

This is to certify that to the extent that it airs Children’s Programming as defined in 47 C.F.R.
§73.670, GMA Network, Inc. (“Network”) formats and airs all such Children’s Programming so that the
total commercial time (including local ad avails) does not exceed 10.5 minutes per hour on weekends,
and 12 minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the
rules and regulations of the Federal Communications Commission.

| hereby certify that the foregoing is true and correct. Executed this 6™ day of January, 2020.

WLAAL f

T

Ma. Luz P. Delfin
Vice President for Legal Affairs
GMA Network, Inc.

it \\(

GMA NETWORK, INC.
GMA Network Center, EDSA cor. Timog Ave., Diiman, Quezon City, 1103, Philippines
Telephone No.: {632) 8982-7777



WORD

Network
20733 W. 10 Mile Road, Southfield, MI 48075 Phone: (248) 357-4566 fax: (248) 350-2531

CHILDREN’S PROGRAMMING CERTIFICATION
{FOURTH QUARTER Oct. 1 - Dec. 31, 2019}

This is to certify that The Word Network (“Network”) as a standard practice does
not air advertising. Verizon FiOS TV may rely upon this certification for future
calendar quarters unless notified in writing by the Network within five (5) days after
the close of any quarter that advertising has been included in the Network’s
programming and that the Network is in compliance with the Children’s Television
Act of 1990 and with the rules and regulations of the Federal Communications
Commission.

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 6 day of January, 2020.

Signature: OL . M#(M

Name: T¥HV MATTIECCo

Title: DirFctol 0 MARCETIOR
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ABS-CBN

MNTERMATIOMAL

CHILDREN’S PROGRAMMING CERTIFICATION
(Fourth Quarter 2019)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL’s television
programming services known as ABS-CBN News Channel (“ANC”), ABS-CBN Sports+Action, Lifestyle
Network (“LN”), Cinema One Global (“COG”), MyxTV, “MOR” (formerly, DWRR) and “DZMM” Teleradyo
for the period beginning October 1, 2019 to December 31, 2019. As a standard practice, we formatted
and aired the children’s program/s so that the total commercial time (including local avails, promos for
non-educational programs and adjacent ads running before or after the program within the same clock
hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in

compliance with the Act and the rules and regulations of the Federal Communications Commission (FCC).
None of the following programs or series included any commercial spots that contained references to,
characters or actors from, or that offered products related to, the underlying program or series.

Children’s program/s aired ABS-CBN News Channel (“ANC”), ABS-CBN Sports+Action, Lifestyle Network
(“LN”), Cinema One Global (“COG”), MyxTV, “MOR” and “DZMM” during the fourth quarter of 2019:

-None-

DocuSigned by: DS
(— Yo— /g
Name: ‘ROLANDG:BEEROSARIO, JR

Position: %a)wlagg}%%rector

Date:

ABS-CBN International

2001 Junipero Serra Blvd. Suite 200

Daly City, CA 94014

Tel. No. 650-508-6000 | Fax 650-508-6152
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ABS-CBN

MNTERMATIOMAL

CHILDREN’S PROGRAMMING CERTIFICATION
(Fourth Quarter 2019)

This is to certify that the list below identifies all programs and series considered as children’s programming
under the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL’s television
programming service known as The Filipino Channel for the period beginning October 1, 2019 to
December 31, 2019. As a standard practice, we formatted and aired each of the children’s programs and
series so that the total commercial time (including local avails, promos for non-educational programs and
adjacent ads running before or after the program within the same clock hour) did not exceed 10.5 minutes
per hour on weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules
and regulations of the Federal Communications Commission (FCC). None of the following programs or
series included any commercial spots that contained references to, characters or actors from, or that

offered products related to, the underlying program or series.

Children’s programs aired on The Filipino Channel during the fourth quarter of 2019:

MATHDALI
MATANGLAWIN
SUPERBOOK, REIMAGINED
TEAM YEY!

DocuSigned by:
DS
(_%% /g
Name : “-ROGIANBEDEL ROSARIO, JR.

Position: Managing Director

ABS-CBN International

2001 Junipero Serra Blvd. Suite 200

Daly City, CA 94014

Tel. No. 650-508-6000 | Fax 650-508-6152
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ABS-CBN

MNTERMATIOMAL

CHILDREN’S PROGRAMMING CERTIFICATION
(Fourth Quarter 2019)

This is to certify that the list below identifies all program/s considered as children’s programming under
the Children’s Television Act of 1990 (the “Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as Filipino On Demand for the period beginning October 1, 2019 to
December 31, 2019. As a standard practice, we formatted and aired the children’s program/s so that the
total commercial time (including local avails, promos for non-educational programs and adjacent ads

running before or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission (FCC). None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or series.

Children’s program/s aired on Filipino On Demand during the fourth quarter of 2019:

WANSAPANATAYM

DocuSigned by: DS
. g3
Name : hG-L%NBQB‘lE)ZEAI?FROSARIO, JR.

Posit:ion: l\ﬁl}i%i/nﬂﬂgector

Date

ABS-CBN International

2001 Junipero Serra Blvd. Suite 200

Daly City, CA 94014

Tel. No. 650-508-6000 | Fax 650-508-6152





















A
-

January 9, 2020

Perkins Patrick W.
Verizon FiOS TV

140 West Street, Floor 22
New York, NY 10007

Via email videocompliance@verizon.com

4t Quarter 2019 FCC Closed Captioning and Children’s Television Compliance for
EWTN Domestic Services: EWTN and EWTN espanol

Dear Patrick:

This letter serves to certify Eternal Word Television Network’s ongoing compliance with the
FCC Closed Captioning Rules and the commercial limitations set forth in the Children’s
Television Act of 1990 as explained below:

Closed Captioning of Video Programming - 47 C.F.R. § 79.1. Under sub-parts (11)
(expense greater than 2% of gross revenue from that channel) and (12) (gross revenue from
that channel less than three million) of subsection 79.1(d), EWTN remains exempt.

Children’s Television Act of 1990 — 47 USC § 303a. EWTN remains compliant with the
commercial limitations set forth in 47 USC § 303a(b) of less than 10.5 minutes per hour on
weekends and less than 12 minutes per hour otherwise.

Please feel free to contact me with questions or concerns regarding this certification.

Best regards,
ETERNAL WORD TELEVISION NETWORK, INC.

John B. Manos, Esq.
Vice President and General Counsel

p.s. CALM Act and Caption Quality certifications are now available online at http://ewtn.com/technical.asp



http://ewtn.com/technical.asp�

COMMERCIAL TIME - CHILDREN’S PROGRAMMING
VIACOM MEDIA NETWORKS CERTIFICATION: 4th Quarter 2019

The following certification is provided regarding compliance during the period of
October 1, 2019 to December 31, 2019 (the “Current Quarter”) with the commercial
time limitations set forth in the FCC’'s April 12, 1991 Report and Order
Implementing the Children’s Television Act of 1990 (the “Act”) and the rules
adopted therein.

NICKELODEON aired children’s programming during the Current Quarter to the
extent indicated by the attached program schedules. The children’s programming
NICKELODEON aired during the Current Quarter contained commercial matter in
an amount that was not more than 12 minutes per hour on weekdays and 10.5
minutes per hour on weekends. NICKELODEON accordingly certifies that it is in
compliance for the Current Quarter with the limitations set forth in the Act and FCC
rules.

NICK JR., TEENNICK, NICKTOONS and NICK AT NITE aired children’s
programming during the Current Quarter as indicated by the attached program
schedules for those services, but to the extent these services carried commercials,
the amount of commercial matter was within the time limitations set forth in the Act.

Program services MTV, MTVU, MTV2, MTV LIVE, MTV CLASSIC, VH1, LOGO,
CMT, CMT MUSIC, COMEDY CENTRAL, TR3S, PARAMOUNT NETWORK
(previously known as SPIKE TV), TV LAND, BET SOUL, BET JAMS, BET, BET
HIP HOP, BET GOSPEL, BET HER, and NICK MUSIC did not air any children’s
programming subject to the requirements of the Act during the Current Quarter.

VIACOM MEDIA NETWORKS,
a division of Viacom International Inc.,

on its own behalf and on behalf of
BLACK ENTERTAINMENT TELEVISION LLC

By: [/ ~SO
Nur-ul-Haq
Vice President, Counsel
Corporate Law Department

CDM #12091





