
WNUV (TV) 54 
BALTIMORE, MARYLAND 

 
QUARTERLY ISSUES/PUBLIC SERVICE REPORT 

 
PREPARED BY:  Belinda Johnson 
DATE PREPARED:  July 12, 2004 
To Whom It May Concern: 
 
Attached is a compiled list of program descriptions of public affairs shows which WNUV, 
Baltimore, Maryland, aired to serve the community’s interest during the second quarter period, 
April 1, 2004–June 30, 2004, of the broadcast calendar year.  Also attached is other public 
service information, such as public service campaigns and announcements. 
 
Community Calendar and Family Adventures 
 
In addition to the attached information, local non-profit organizations utilize the “Community 
Calendar and Family Adventures” community service project to promote local community 
events and activities.  Announcements may range from 0:15 to 0:30 seconds in length, and air at 
random several times a day over the full 24 hour period, seven days a week. 
 
Throughout the month of June, WNUV(TV) will replace the Family Adventures calendar 
announcements, specifically geared towards kids, with Readers Rule calendar announcements.  
The Readers Rule calendar announcement promotes the activities of the Maryland Libraries 
Summer Reading Program. 
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BALTIMORE, MARYLAND 
 

QUARTERLY ISSUES/PUBLIC SERVICE REPORT 
 

PREPARED BY:  Belinda Johnson 
SUBJECT:   PUBLIC SERVICE ANNOUNCEMENTS/ 

SPONSORED CAMPAIGNS/EVENTS 
DATE PREPARED:  July 12, 2004 
 
The following is a listing of community service campaigns and events sponsored by station 
WNUV, Baltimore, Maryland, during the second quarter period April 1, 2004–June 30, 2004, of 
the broadcast calendar year. 
 

Public Service Announcements/Campaigns 
APRIL/MAY/JUNE 

 
Balto-Wash Jazzfest:  WNUV (TV) partnered with the African Art Museum of Maryland to 
promote a weekend of exciting traditional and contemporary jazz featuring international, 
national and regional jazz artists.  The stage showcases a variety of jazzy venues:  Jazz in the 
Shadows, Jazz in the Afternoon, Jazz in Concert, Jazz in the Mall, Jazz at the Lakefront, and the 
House of Jazz in Historic Oakland Manor.  This event attracts thousands from the Baltimore and 
Washington markets.   
 
Baltimore Latino Fest: WNUV(TV) partners with Education Based Latino Outreach (EBLO), a 
community based organization dedicated to improving the lives of Maryland’s Hispanic youth 
and families through educational and cultural programs and projects, to promote their annual 
Latino Festival.  It’s a lively weekend of Hispanic Arts and Culture.   
 
American Cancer Society/Relay For Life:  WNUV (TV) partnered with the American Cancer 
Society to promote individuals working together to fight cancer by raising money to find a cure 
and develop treatments that give hope and life.  Relay For Life is a high-profile community 
based event.   
 
Maryland Libraries Summer Reading Program: WNUV (TV) partners with the 24  MD 
Public Library Systems to promote their Summer Reading Program through PSA's and calendar 
announcements. This is an important educational initiative as it has been shown that children 
who continue to read during the summer time do better when they return to school. A series of 
PSA's was developed to promote the importance of reading amongst infants, toddlers, and deaf 
children under the campaign "When You Raise A Reader, You Raise An Achiever". A PSA was 
also developed to promote responsibility of reading to the parents. 
 
Coalition for Skin Cancer Prevention: Throughout the summer, skin cancer prevention 
becomes a prevalent issue for children due to outdoor activities such as swimming, sports, and 
vacations. WNUV(TV) is a partner with the Coalition for Skin Cancer Prevention in their annual 
poster contest. The poster contest is an effort aimed at Maryland's Youth to promote awareness 
of skin protection. Children are encouraged to create posters that identify how to have safe fun in 



the sun. WNUV (TV) airs public service announcements promoting the contest through May. 
Winners are featured in additional PSA's with a local sports celebrity. The PSA's airs throughout 
the summer. 
 
Chesapeake Center for Youth Development: WNUV(TV) served as media sponsor for the 
Chesapeake Center for Youth Development's Annual Bowl-A-thon. CCYD is a charitable 
organization empowering youth through remedial education and literacy skill training, social 
development, job skill training, and interships. WNUV(TV) produced PSA's featuring 
WNUV(TV) Sports Anchor, Brent Harris.  A team of employees also bowled and supported the 
fundraiser. 
 
 
PROGRAMMING:   
America’s Black Forum:  This ongoing program is a nationally syndicated news/interview 
program that addresses international and domestic issues from the African American perspective.  
The program is a weekly half hour series that has built its reputation presenting insightful and 
balanced views of critical issues for over twenty years.  The show features guests from all sides 
of the political and social spectrum, and is designed to keep black viewers informed about 
national, and international issues that directly, or indirectly, affect the black community.   
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PREPARED BY:  Belinda Johnson 
 
SUBJECT:   PUBLIC SERVICE ANNOUNCEMENTS 
 
DATE PREPARED:  July 12, 2004 
 
 
The attached is a listing of the public service announcements that aired during the second quarter 
period, April 1, 2004–June 30, 2004, of the broadcast calendar year. 
 
Station WNUV (TV), Baltimore, Maryland, has aired over 1,200 public service announcements 
during this quarter, covering a number of topics that range from education to healthcare, and 
public safety.  These public service announcements air at various times and may run anywhere 
from 0:05 seconds to 0:60 seconds in length. 


