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TH 

Quarter 2009 Station Campaigns 
 

 

ABCs of Women’s Health: Prevention Matters Campaign 

Produced and aired Public Service Announcements with Denise Dador and Lori Corbin; 

produced and aired a half-hour special that aired on October 4
th

; and conducted a phone bank 

for viewers to call in and talk to doctors during our 4pm, 5pm and 6pm news, all in support of 

the month long campaign aimed at helping women learn to live healthier. 

 

Familia Unida Living With Multiple Sclerosis 

Produced and aired Public Service Announcements with Danny Romero, promoting the 

annual “Wheelchair Wash” celebration, which offers a day of pampering for the disabled and 

raises awareness that people with disabilities have many abilities. 

 

City of Los Angeles 
Produced and aired Public Service Announcements with Voice Over, promoting the City’s 

Latino Heritage Month Celebration.  We are the Media Sponsor. 

 

ABC7 Listens – Community Forum 

Representatives from ABC7 Station Management, including the President and General 

Manager, Eyewitness News, Programming, Diversity Programs and Public Affairs, attended 

an open Community Forum in October, hosted by the Downey Regional Medical Center.  

Members of the community were invited to come and voice their opinions and concerns 

about the media and their community, as well as learn how the Station can help them access 

ABC7.  Lisa Hernandez was the Moderator. 

 

Ready SoCal 

The purpose of the Ready SoCal campaign was to create a sense of urgency in Southern 

California, for the need to prepare in the event of a major disaster - natural or man-made and 

to provide one central web hub to attain emergency preparedness information and resources.  

ABC7 has made this a year round feature, instead of a one month campaign and offers free 

brochures via our website.  We produced and aired Public Service Announcements focusing 

on the H1N1 Virus; having an escape plan in case of brush fires; and preparing a Disaster Kit.  

The spots used Ellen Leyva, Dallas Raines and Garth Kemp. 

 

Native American Indian Commission 
Produced and aired a ten-second Public Service Announcements with Voice Over, promoting 

the Commission’s American Indian Heritage Month Celebration.  We are the Media Sponsor. 

 

Para Los Niños 

Sponsored their annual Thanksgiving Celebration.  In addition, many Station employees 

volunteered, including Talent and Management, to serve Thanksgiving Dinner to children 

and families. 
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Spark of Love Toy Drive 
Produced and aired Public Service Announcements promoting our 17

th
 Annual Toy Drive, 

which helps children in all five counties of Southern California.  In conjunction with the 

Southland Firefighters, over 600,000 toys are collected and distributed to those in need in the 

communities.  Garth Kemp was the Campaign Spokesman.  Garth emceed our Kick-off 

Metrolink event and signed photos along with Rob McMillan at our Booth.  Danny Romero 

was Master of Ceremonies at our Movie event in Norwalk and Alysha Del Valle was 

Mistress of Ceremonies at the Movie event at The Bridge. 

 

Adopt-A-Family 
In partnership with MEND (Meet Each Need With Dignity) and the Childrens Hospital of 

Los Angeles, the Station sponsors a holiday Adopt-a-Family Program.  ABC7 adopts entire 

families for the holidays from both organizations.  Station employees shop, wrap and deliver 

toys, clothing, household items and food to families and children to make their holidays 

bright.   
 


