
Western Slope Communications, LLC - Issues & Programs 1st Qt 2021 

April 1, 2021 

Pursuant to FCC Rules and Regulations 73.3256(A)(9), the following programs and 
announcements were broadcast by KZKS/KAYW/KWGL/KRVG/KRGS and KAVP radio to 
deal with local and/or regional community problems.  They are described herein as to program or 
announcement type, along with a brief narrative defining the problem and program 
announcement synopsis. All stations announced events throughout the area with our Community 
Voice spots.  This one minute segment offers federally recognized non-profits a forum to 
announce their events, free of charge. 

 

Caregiver Assistance 
There are 48 million unpaid family caregivers in the United States. Most caregivers are family 
members or friends who are working, managing their own families and caring for their loved 
ones at the same time. For many, the caregiving role doesn’t start all at once—it starts with 
simple things like scheduling a doctor’s visit or helping with daily errands, then gradually 
expands until it becomes a major commitment. On average, caregivers provide 23 hours of care a 
week, the equivalent of an unpaid, part-time job. Since 2011, we have encouraged caregivers to 
care not only for their loved ones, but also for themselves. To date, the campaign has targeted 
several audiences: general market women age 40 to 60, male caregivers age 35 to 60, and 
Hispanic/Latino and African American/Black caregivers with an emphasis on women ages 35 to 
60. The campaign directs viewers to AARP’s Family Caregiving site, where caregivers can find 
free Care Guides, self-care tips, planning resources, legal and financial guidance, and more. 
 
These 60 second PSAs were aired 3 times on KWGL, 6 times on KRVG, 74 times on KRGS, 
118 times on KAVP, and 25 times on KZKS/KAYW. 
 
 
Diabetes 
More than one in three American adults have prediabetes and are at high risk of developing type 
2 diabetes —a serious health condition that can lead to a heart attack or stroke. Of these 
individuals, more than 80% of people with prediabetes don't know they have it. Thankfully, the 
vast majority of people with prediabetes can take steps to reduce their risk. Through weight loss, 
diet changes, and increased physical activity, prediabetes can often be reversed. 
These PSAs encourage viewers to visit the campaign website where they can take a one-minute 
risk test to know where they stand. The campaign highlights the importance of early diagnosis, 
speaking with your doctor and visiting DoIHavePrediabetes.org to learn more about prediabetes. 
 
These 60 second PSAs were aired 2 times on KWGL, 5 times on KRVG, 36 times on KRGS, 58 
times on KAVP, and 13 times on KZKS/KAYW. 
 
 
 



Emergency Preparedness 
In recent years, devastating earthquakes, tornadoes, floods and wildfires have highlighted the 
need for Americans to prepare for natural disaster. However, according to the Federal  
Emergency Management Agency (FEMA), half of Americans have not discussed or developed a 
family emergency plan. Since 2003, our campaign has empowered individuals, families, small 
businesses and communities to prepare for both natural and man-made disasters. “Ready” 
recommends taking four steps towards preparedness: 1) Be informed about the different types of 
emergencies that could occur and their appropriate protective actions; 2) Make a family 
emergency plan including information on how to reconnect and reunite; 3) Build emergency 
supply kits to ensure you’re prepared whether you’re at home, at work, or in the car; 4) Get 
involved by finding opportunities to support community preparedness. The bilingual campaign 
encourages, educates, and empowers parents and caregivers to talk with their kids about 
emergency preparedness and take action together by visiting Ready.gov/kids. 
 
These 60 second PSAs were aired 4 times on KWGL, 7 times on KRVG, 76 times on KRGS, 
115 times on KAVP, and 29 times on KZKS/KAYW. 
 
Retirement 
America is facing a looming retirement savings crisis, and future generations will have a lower 
standard of living due to financial insecurity. People 50 and older are the fastest growing age 
segment in America, and they can expect to pay for a longer retirement. Yet nearly seven in 10 
Americans approaching retirement having less than a year’s income saved. Since 2017, we have 
empowered adults 45 to 60 to prepare for their retirement. The campaign directs viewers to a 
three-minute online chat with Avo, a friendly digital retirement coach. After completing the chat, 
viewers receive a personalized retirement savings action plan with free tips to help them take 
charge of their financial futures today. 
 
These 60 second and 30 second PSAs were aired 4 times on KWGL, 4 times on KRVG, 70 times 
on KRGS, 53 times on KAVP, and 20 times on KZKS/KAYW. 
 
Texting & Driving 
Texting and driving is dangerous – that is a fact. Americans are highly aware of and concerned 
about the issue. More than nine in ten Americans believe sending (94%) and reading (91%) texts 
while driving is dangerous or very dangerous. There have been many efforts to educate and 
convey the potential consequences of texting and driving using scare tactics or preachy 
messaging. And, while research shows that people are convinced that the behavior is dangerous, 
they are still doing it. In order to address the disconnect between awareness and behavior, the 
Texting and Driving Prevention campaign aims to go beyond showing people the potential 
crashes and gruesome end results. Instead, PSAs address the fact that individuals are personally 
engaging in a behavior that they know is dangerous and remind young adults 16-34 that no one is 
special enough to text and drive.  
 
These 60 second PSA's ran 2 times on KWGL-FM, 3 times on KRVG, 45 times on KRGS, 66 
times on KAVP, and 12 times on KZKS/KAYW. 
 
 



 
 
 


