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(AUDIT LETTER)                                 

February 26, 2018

In accordance with 47 C.F.R. § 73.2080(f)(4) of the Commission’s rules, the station employment 
unit (the “Unit”) that includes your above-referenced station (the “Station”) has been randomly 
selected for an audit of its Equal Employment Opportunity (“EEO”) program.  This is a link to 
Section 73.2080 of the Commission’s rules for your reference:  
https://www.gpo.gov/fdsys/pkg/CFR-2017-title47-vol4/pdf/CFR-2017-title47-vol4-sec73-
2080.pdf.   In addition, you may verify the authenticity of this letter by viewing the FCC website 
Public Notice concerning this audit linked here:  https://www.fcc.gov/general/equal-
employment-opportunity

2.  If the Unit is not required under our rules to have an EEO recruitment program due to the 
nature of its full-time workforce (having fewer than five full-time employees, defined as 
employees regularly assigned to work 30 hours a week or more), you must still respond to this 
audit letter.  However, in your response, you are required to provide only a list of the Unit’s full-
time employees, identified only by job title (no names should be provided), the number of hours 
each is regularly assigned to work per week, and a response to Question 3(e) below.  Also, in 
formulating your response, please see Questions 4(a)-(d) below regarding brokers and brokered 
stations for instructions for situations in which the applicable employment unit has fewer than 
five full-time employees.  

3.  Audit Data Requested.  If the Unit employs five or more full-time employees (and all units, 
for Question 3(e)), provide the following information, including an explanation regarding any 
requested information that you are unable to provide:

(a) Copies of the Unit’s two most recent EEO public file reports, described in Section 
73.2080(c)(6).  For any stations in the Unit that have websites, provide each web address.  If the 
Unit’s most recent EEO public file report is not included on or linked to on each of these 
websites, indicate each station involved and provide an explanation of why the report is not so 
posted or linked, as required by Section 73.2080(c)(6).  In accordance with Section 
73.2080(c)(5)(vi), provide the date of each full-time hire listed in each report provided.  If the 
unit does not have its own website, but its corporate site contains a link to a site pertaining to the 
unit, then the unit’s most recent EEO public file report must be linked to either the unit’s site or 
the general corporate site, pursuant to 47 C.F.R. § 2080(c)(6).  

(b)  For each Unit full-time position filled during the period covered by the above EEO 
public file reports, or since your acquisition of the Station, if after that period, dated copies of all 
advertisements, bulletins, letters, faxes, e-mails, or other communications announcing the 
position, as described in Section 73.2080(c)(5)(iii).  However, to reduce your burden of 
responding to this audit, if you have sent a job notice to multiple sources, you may send us only 
one copy of each such notice, along with a list of the sources to which you have sent the notice.  
In addition, indicate in your response whether you retain copies of all notices sent to all sources 

https://www.gpo.gov/fdsys/pkg/CFR-2017-title47-vol4/pdf/CFR-2017-title47-vol4-sec73-2080.pdf
https://www.gpo.gov/fdsys/pkg/CFR-2017-title47-vol4/pdf/CFR-2017-title47-vol4-sec73-2080.pdf
https://www.fcc.gov/general/equal-employment-opportunity
https://www.fcc.gov/general/equal-employment-opportunity
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used, as required by Section 73.2080(c)(5)(iii).  For on-air ads that aired multiple times, you may 
send us one log sheet indicating when the ad aired and tell us the other times it aired instead of 
providing multiple log sheets.  Also, tell us whether you have retained all the log sheets for each 
time the ad aired.  We may ask for them for verification, but you need not provide them at this 
time.  Include, however, copies of all job announcements sent to any organization (identified 
separately from other sources) that has notified the Unit that it wants to be notified of Unit job 
openings, as described in Section 73.2080(c)(1)(ii).  

(c)  In accordance with Section 73.2080(c)(5)(v), the total number of interviewees for 
each vacancy and the referral source for each interviewee for all full-time Unit vacancies filled 
during the period covered by the above-noted EEO public file reports. 

(d)  Documentation of Unit recruitment initiatives described in Section 73.2080(c)(2) 
during the periods covered by the above-noted EEO public file reports, such as participation at 
job fairs, mentoring programs, and training for staff.  Specify the Unit personnel involved in each 
such recruitment initiative.  Also, provide the total number of full-time employees of the Unit 
and state whether the population of the market in which any station included in the Unit operates 
is 250,000 or more.  Based upon these two factors, determine and state whether the Unit is 
required to perform two or four initiatives within a two-year period, pursuant to Sections 
73.2080(c)(2) and (e)(3).  If you have performed more than four initiatives, you may provide 
documentation for only four and summarize the rest instead of providing documentation for all 
of them.  If we believe any of the initiatives you have documented are inadequate, we may ask 
for more information, but documentation for four is all we need at this time.   

(e)  Disclose any pending or resolved complaints involving the Station filed during the 
Station’s current license term before anybody having competent jurisdiction under federal, state, 
territorial or local law, alleging unlawful discrimination in the employment practices of the Unit 
on the basis of race, color, religion, national origin, or sex.  For each such complaint, provide: (1) 
a brief description of the allegations and issues involved; (2) the names of the complainant and 
other persons involved; (3) the date the complaint was filed; (4) the court or agency before which 
it is pending or by which it was resolved; (5) the file or case number; and (6) the disposition and 
date thereof or current status.  Note that all complaints must be reported, regardless of their status 
or disposition.

(f)  In accordance with Section 73.2080(b), from the first day of the Station’s current 
license term (or the date the licensee became the owner, if after that date) until the date of this 
letter, describe the responsibilities of each level of Unit management responsible for 
implementing Unit EEO policies and describe how the Unit has informed employees and job 
applicants of its EEO policies and program.

(g)  In accordance with Section 73.2080(c)(3), from the first day of the Station’s current 
license term (or the date the licensee became the owner, if after that date) until the date of this 
letter, describe the Unit’s efforts to analyze its EEO recruitment program to ensure that it is 
effective and to address any problems found as a result of such analysis.

(h)  In accordance with Section 73.2080(c)(4), from the first day of the Station’s current 
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license term (or the date the licensee became the owner, if after that date) until the date of this 
letter, describe the Unit’s efforts to analyze periodically its measures taken to examine pay, 
benefits, seniority practices, promotions, and selection techniques and tests to ensure that they 
provide equal opportunity and do not have a discriminatory effect.  If the Unit has one or more 
union agreements, describe how the Unit cooperates with each union to ensure EEO policies are 
followed for the Unit’s union-member employees and job applicants.   

(i)  If your entity is a religious broadcaster and any of its full-time employees are subject 
to a religious qualification as described in Section 73.2080(a) of the rules, so indicate in your 
response to this letter and provide data as applicable to the Unit’s EEO program.  For example, 
for full-time hires subject to a religious qualification, only a record of the hire listed by job title 
and date filled, the recruitment sources used for the opening, and the source of the hiree must be 
provided.  No other records are required for those hires.  If five or more full-time positions are 
not subject to a religious qualification, the licensee must maintain and provide all records for 
such hires and complete the initiatives required under Section 73.2080(c)(2).  Otherwise, a 
religious broadcaster is not required to perform these initiatives.   

(j)  Among items we do not need in your response to this letter are copies of applicants’ 
resumes, your company training manuals, posters, employee handbooks, or corporate 
guidebooks.  If you believe any of the information in various corporate manuals or posters are 
relevant to any part of this audit letter, you may summarize what is in them.  If you believe this 
letter requires you to provide an unusually burdensome volume of documentation, you may 
contact us prior to the response deadline to discuss possible ways of condensing your response.                   

4.  Time Brokerage.  

(a)  Licensee of brokered station(s).  If the Unit employs fewer than five full-time 
employees and any station included in it is subject to a time brokerage agreement, in addition to 
responding to this letter and providing us a list of the Unit’s full-time employees listed by job 
title (and the number of hours each employee is assigned to work) and a response to Question 
3(e) above, you must immediately forward a copy of this letter to the broker under each such 
agreement, which must respond to Question 4(b) below.  If the Unit employs five or more full-
time employees, the licensee must respond fully to paragraph 3 above, and also forward the letter 
to the broker so the broker may respond to Question 4(b) below.  

(b)  Broker receiving audit letter from brokered station licensee.  If you are the 
broker of a station, and the station you are brokering receives an audit letter, the licensee of the 
brokered station must forward the audit letter to you.  You should respond to the audit letter 
concerning EEO information relating only to your own full-time employees at the brokered 
station.  See Section 73.2080(f)(3).  

(c)  Broker receiving audit letter directly from Commission.  If you are a broker, but 
the target station in this audit letter is a station licensed to you, you must submit information 
requested herein for the EEO program at your station (or employment unit).  If you maintain 
EEO data for a station you are brokering with that for your own station that is the target of this 
audit letter, and lack the ability to separate the information, you must include in your response 
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the information requested herein pertaining to your full-time employees at the station(s) you 
broker.  See Section 73.2080(f)(3).  

(d)  Broker described under 4(b) or 4(c) above.  If your full-time employees at the 
station you are brokering, combined with your full-time employees at your owned station(s), 
total fewer than five, however, you need only respond to this letter by the deadline described 
below by submitting a list of your Unit’s full-time employees (listed by job title and number of 
hours regularly assigned to work per week) and the same type of list for the full-time employees 
you employ at the brokered station(s), and a response to Question 3(e) above. 

5.  Procedures. You must upload your response to this audit letter to your station's online 
public inspection file by April 12, 2018, and include in your response your station's Facility ID 
Number and an e-mail address where a station representative can be contacted about your 
response.  You should not direct your response to the office of the FCC Secretary.  The 
Secretary does not process responses to EEO audit letters.  The accuracy and completeness of the 
response must be certified by an officer, partner or other principal of the Station licensee or 
broker (as appropriate) or, in the case of a noncommercial educational station, by an officer, 
member or other principal of the licensee.  (See Section 1.16.)  

6.  To knowingly and willfully make any false statement or conceal any material fact in response 
to this audit is punishable by fine or imprisonment (see 18 U.S.C. § 1001; see also 47 C.F.R. § 
1.17), revocation of any station license or construction permit (47 U.S.C. § 312(a)(1)), and/or 
forfeiture (47 U.S.C. § 503).  Extensions of time must be requested by e-mail to 
lewis.pulley@fcc.gov and will be granted only upon a showing of extraordinary circumstances.  
Unless and until the EEO Staff grants such a request the original deadline remains in effect.  
Failure to respond to this audit letter by the deadline is punishable by sanctions in accordance 
with Section 73.2080(g).  

6.  In accordance with Sections 73.3526(e)(10) (for commercial stations ) and 73.3527(e)(11) 
(for noncommercial educational stations), you must place a copy of this letter and your response 
in the public inspection file, including the online public file, of each affected station.  
Consequently, your response should not include personal information about individuals, such as 
social security numbers, home addresses, or other personally identifiable information.  We do not 
require that employment units retain such information in their records, or that such information 
be provided in response to this letter.  

7.  If our EEO random audits sent in 2016 or 2017 included the Station, you may not have to 
respond to this letter.  If the Station completed an audit in that timeframe, before responding, 
please tell us the dates of public file reports included in the Station’s recent audit response, in an 
e-mail sent to lewis.pulley@fcc.gov.  We will then advise you if a response is necessary.  Also, 
if your most recent license renewal application was granted after February 1, 2016, you may not 
need to respond to this letter.  To find out if you are exempt from responding, send an e-mail to 
lewis.pulley@fcc.gov.  Should you have any questions, please contact the EEO Staff at (202) 
418-1450.  Thank you for your cooperation.

Sincerely,

mailto:lewis.pulley@fcc.gov
mailto:lewis.pulley@fcc.gov
mailto:lewis.pulley@fcc.gov
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Sadowsky, communications counsel for Radio Plus Bay Cities, LLC at 
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Response of Radio Plus Bay Cities, LLC 
to FCC’s EEO Audit 

 
Radio Plus Bay Cities, LLC (“RPBC”), licensee of Station WLST, Marinette, Wisconsin 
(Facility ID No. 47935), hereby responds to the February 26, 2018 letter from Lewis C. 
Pulley, Assistant Chief, Policy Division, Media Bureau, providing notice that the station 
employment unit that includes WLST (the “SEU”) was selected for an audit of its Equal 
Employment Opportunity (“EEO”) program (the “EEO Audit Letter”).   
 
In addition to WLST, the SEU includes the following radio stations licensed to RPBC: 

WAGN(AM), Menominee, WI (Fac. ID No. 24584) 
WHYB(FM), Menominee, WI (Fac. ID No. 11609) 
WMAM (AM), Marinette, WI (Fac ID No. 40149) and 
WSFQ (FM), Peshtigo, WI (Fac. ID No. 30467) 

 
The numbers that are used to categorize the responses below correspond to the 
numbers used in the EEO Audit Letter to categorize the requested information.   
 
3.  Response to Audit Data Requests.  The SEU employs more than five full-time 
employees.  Accordingly, the SEU submits the following responses to requests 
contained in the EEO Audit Letter: 

3(a) Copies of EEO Public File Reports:   See Attachment 3(a) for copies of 
the SEU’s EEO public file reports for the 2016 Reporting Period (June 1, 2015 
thru May 31, 2016), the 2017 Reporting Period (from June 1, 2016 thru May 31, 
2017) and the 2018 Reporting Period (from June 1, 2017 thru May 31, 2018) (the 
“Reporting Periods”)1.   
 
A copy of the SEU’s most recent EEO Public File Report for the 2018 Reporting 
Period is posted on the SEU’s website: www.baycitiesonline.com.  (All 5 stations 
in the SEU share the www.baycitiesonline.com website.) 
 

Dates of full-time hires made during each of the Reporting Periods are as follows: 
 

2016 Reporting Period (5 Fulltime Hires) 

  Sales/Marketing – August 25, 2015 
    Sales/Marketing – December 7, 2015 

  Sales/Marketing – April 4, 2016 
  Sales/Marketing – May 6, 2016 
  Sales/Marketing – May 6, 2016 

  

                                                 
1 At the request of the staff of the Media Bureau’s Policy Division, RPBC is including its 2018 

EEO Public File Report since this response is submitted after the 2018 EEO Public File Report 
was placed in the SEU’s stations’ online public inspection files. 

http://www.baycitiesonline.com/
http://www.baycitiesonline.com/
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2017 Reporting Period (2 Fulltime Hires)2  

  News Coordinator – June 16, 2016 
  Sales/Marketing Consultant – January 16, 2017 

 
   2018 Reporting Period (7 Fulltime Hires) 

  News Director – June 16, 2017 
  Digital Manager – July 24, 2017 

    News Director – September 18, 2017 
  Traffic Assistant – October 23, 2017 

    Marketing Assistant – December 11, 2017 
  News Director – December 18, 2017 

    Marketing Assistant – April 30, 2018 
 

3(b) Advertisements and other Communications Announcing full-time 
positions during Reporting Periods:   

 
--2016 Reporting Period:  See Attachment 3(b)(1) for the following:   (i) air 
dates and texts of recruitment ads for Sales/Marketing position that were 
broadcast by the stations in the SEU, (ii) copy of Sales/Marketing position job 
description handed out to interested potential applicants at the June 17-18, 2015, 
Wisconsin Broadcasters Association (“WBA”) Job Fair; and (iii) copy of graphic 
announcing Sales/Marketing position that was posted on all stations’ Facebook 
pages. 
 

 
--2017 Reporting Period:  See Attachment 3(b)(2) for air dates and text of 
recruitment ad that was broadcast by the stations in the SEU. Also, the News 
Coordinator position was posted on the WBA job board and the Michigan 
Association of Broadcasters job board.  
 
 
--2018 Reporting Period, see Attachment 3(b)(3) for air dates and texts of 
recruitment ads for Marketing positions that were broadcast by the stations in the 
SEU.  Announcements of the News Director position, for which a hire was made 
in June 2017, were posted on the WBA Job Bank and the Michigan Assoc. of 
Broadcasters Job Bank.  An announcement of the News Director position, for 
which a hire was made in September 2017, was posted on the WBA Job Bank. 
Texts of the announcements for the News Director position that were posted to 
the Associations’ Job Banks are included in Attachment 3(b)(3).  

 
  

                                                 
2 The 2017 EEO Public File Report identifies both full-time and part-time positions that were filled during 

that Reporting Period. To avoid confusion, this is to confirm that only two fulltime positions – News 
Coordinator and Sales/Marketing Consultant – were filled during the 2017 Reporting Period.  
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3(c) Total number of interviewees for each full-time job vacancy and the 
referral source for each interviewee during the Reporting Periods:  Please 
see responsive information provided in the EEO Public File Reports for the 
Reporting Periods at Attachment 3(a). 
 
3(d) Recruitment initiatives: 

2016 Reporting Period: 
-- SEU management employees represented the SEU at the WBA Job Fair, June 
17-18, 2015, and provided potential candidates with information about the SEU’s 
stations and a written description of the available sales/marketing position. See 
Attachment 3(b)(1).   

-- A student from Northeast Wisconsin Technical College Marinette (“NWTC 
Marinette”) interned at the SEU under the stations’ internship program.  

-- Management level personnel were trained in methods for ensuring equal 
employment opportunities and preventing discrimination at WBA Summer 
Conference, P-1 Selling, RAB Seminars, Engineering Day with WBA and Walker 
Broadcast Management Institute. 

2017 Reporting Period: 
-- SEU management personnel represented the SEU at the WBA Job Fair, June 
22, 2016, and provided information about the SEU’s stations to attendees.   

-- Three students from NWTC Marinette participated in the SEU’s internship 
program, working in the areas of human resources, social media and web 
development.  

-- Management level personnel were trained in methods for ensuring equal 
employment opportunities and preventing discrimination at WBA Summer 
Conference, P-1 Selling, RAB Seminars, Engineering Day with WBA and Walker 
Broadcast Management Institute. 

2018 Reporting Period:   

---- SEU management personnel represented the SEU at the WBA Job Fair, 
June 17, 2017, and provided information about the SEU’s stations to attendees.   

-- The SEU hired a student participating in the SEU’s internship program for a 
part-time position. 

-- The SEU provided training and mentoring for entry-level employees to assist in 
their professional development. 
 
The SEU is required to participate in at least two recruitment initiatives within a 
two-year period.  The SEU has had at least 10 full-time employees during each 
Reporting Period.  The population of the market in which all stations in the SEU 
are located is less than 250,000.    
 
3(e) No Discrimination Complaints.  No complaints against the SEU (or 
against any station in the SEU) alleging discrimination on the basis of race, color, 
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religion, national origin or sex are pending or have been resolved during the 
current license term of any station in the SEU.  
 
3(f) EEO Responsibilities.  The SEU’s General Manager is responsible for 
ensuring that SEU department managers are informed of EEO policies and 
implement them.  Department managers are then responsible for disseminating 
EEO-related information to employees who work in their respective departments.  
The SEU employee handbook contains EEO-related information, as do all job 
postings.  
 
3(g) Analysis of Recruitment Program.  The SEU’s recruitment program is 
analyzed for effectiveness on an ongoing basis.  Specifically, each year, with the 
preparation of the EEO public file report, the recruitment program is reviewed for 
this purpose.  This review assists in determining whether, for the purpose of 
improving recruitment results, changes should be made in the messaging and/or 
the recruitment sources that are used. 
 
3(h) Periodic Examination of Compensation, Etc. As part of its effort to 
periodically examine pay, benefits, seniority practices and promotions to ensure 
they provide equal opportunity and do not have a discriminatory effect, the SEU’s 
management staff attends educational and informative EEO sessions sponsored 
by the WBA during the Association’s annual winter and summer conferences 
every year.  In addition, a review of employment policies and their 
implementation is undertaken annually in connection with the preparation of the 
EEO public file report to ensure non-discrimination in regard to compensation, 
seniority, promotions, and selection techniques and tests.   The SEU has no 
union contracts. 
 
3(i) The SEU is not a religious broadcaster. 
 

4.  Time Brokerage.  Items (a) through (d) are not applicable to the SEU.  
 

5.  A certificate of Christopher Bernier, Manager of Radio Plus Bay Cities, LLC is 
included as Attachment 5. 

 



ATTACHMENT 3(a) 

EEO PUBLIC INSPECTION FILE REPORTS 

RADIO PLUS BAY CITIES, LLC 

For 2016, 2017 and 2018 Reporting Periods: 

June 1, 2015 – May 31, 2016 

June 1, 2016 – May 31, 2017 

June 1, 2017 – May 31, 2018 



2016 ANNUAL EEO PUBLIC FILE REPORT

Armada Media
Bay Cities Radio

Station(s):
Commlrnities of License

Reporting Period:

No. of Full-time Employees
Small Market Exemption:

ws FQ, wLST, WAGN, WHY B, WIVIAM
Menominee, Mi, Marinette, WI, Peshtigo,
WI

06t01n5-st3vr6

15

Yes

During the Reporting Period, a total of 5 full time positions were hlled. The information
required by FCC Rule 73.2080(c)(6) is provided in rhe charrs that follow.

INITIATIVES

The employment unit engaged
in the following broad outreach
initiatives in accordance with
various elements of FCC Rule
73.2080(c)(2):

Participated in job fairs by
station personnel who have
sub s tantial r e spons ibi lity in
making hiring decisions.

Established an internship
program designed to assist
members of the community to
acquire skills needed for
broadcast employment.

E s t ab I i s he d training pr o gr am s
designed to enable station
personnel to acquire skills that
could qualify themfor higher
level positions.

Attended Career Opportunity
Expo atNWTC onllT116

One intern from NWTC
Marinette worked in our business
office pursuant to the stations
internship program.

In a small market, we often hire
people with no or minimal
experience for our entry-level
openings. Thus, training is a
given from our managers and
more experienced employees.

2OO ANNUAL EEO PUBLIC FILE REPORT - PACE 1



Listed eac h upper-level
category opening in a job bank
or newsletter of media trade
groups w hos e member ship
includes substantial
participation of women and
minorittes.

Provided training ro
mandgement level personnel
on methods of ensuring equal
employment opportunity and
pr eve nt dis cr i m inatio n.

A position for Sales was
advertised at WBA Job Fair as

well as social media outlets and
air time.

r Summer Conference
Training WBA

o P-l Selling
o RAB Seminars
. Engineering Day with

WBA
o Walker Broadcast

Management Institute

LIST OF POSITIONS FILLED

ReeRurtDd,ENl Sq.rnce REpeRINc Hlgpe
Sales On Air Announcements8t2slt5
Sales On air announcement1 217 lt5

4l4lt6 Sales WBA Job Fair/ On Air
Announcements/Social Media

5l6l16 Sales On Air Announcements
On Air Announcementssl6lt6 Sales

2OO ANNUAL EEO PUBLIC FILE REPORT - PAGE 2



I\ TERVIE\\,'EF, I{ETIERRAL SOURCE SL,MMARY

fotal NLrmber ol Persons Interl'iew.eci in preceding year:7

RECRUITING SOURCES USED

Job Title of Position: Sales Date of Hire: 8125/15

* Indicate "Y" (yes) or "N" (no) if the
vacancies.

organization requested that the station provide it with notice of alljob

RECRUITING SOURCES USED

Job Title of Position Sales Date of Hire: l2/7115

* Indicate "Y" (yes) or "N" (no) if the organization requested that the station provide it with notice of all job
vacancles

Recruitment Sources Used in preceding year
Number of Persons
Interviewed that the

Source Referred

WBA Job Bank

RereRnnr Sounce {< Aoo,ness oF SoURCE

Cities Radio Y 844 Pierce Avenue Barb VanDeHei ll5-135-022s

*r

Bay Cities Radio 844 Pierce Avenue Barb VanDeHei tt5-735-0225

2OO ANNunI EEO PUBLIC FILE REPORT - PAGE 3



RECRUITING SOURCES USED

Job Title of Position _Salesperson Date of Hire: 4llllo

* Indicate
vacancies

(yes) or "N" (no) if the organization requested that the station provide it with notice of all job

RECRUITING SOURCES USED

Job Title of Position:_Salesperson Date of Hire: 5116116

* Indicate "Y" (yes) or "N" (no) if the organization requested that the station provide it with notice of all job
vacancles.

CourecrPsnsox
AT SOU,R.CE

TpI-. NO. AND E-MAIL
Aoonrss oF SouRcE

* Aounrss oF SonRcE

Barb VanDehi 715-735-0225Bay Cities Radio Y 844 Pierce Avenue

tl. Aoonpss oF SoURCERenennal- Sounce

7t5-735-0225Y 844 Pierce Avenue Barb VanDeHeiBay Cities Radio

2OO AxuueI EEO PUBLIC FILE REPORT-PACE 4



Job Title of Position: Sales

* Indicate "Y" (yes) or "N" (no) if the
vacancies.

RECRUITING SOURCES USED

Date of F{ire: 5/ l6i I 6

organization requested that the station provide it with notice of alljob

RereRnnl Souncr * AnpRess oF SoURCE CoNrecr PpRsoni
AT SOURCE

Tel. No. AND E-MAIL
AooRsss oF SoURCE

Bay Cities Radio Y 844 Pierce Avenue Barb VanDeHei 715-735-0225

2OO ANNUAL EEO PUBLIC FILE REPORT _ pecp 5



2017 ANNUAL EEO PUBLIC FILE REPORT

Radio Plus Bay Cities
Bay Cities Multi Media Center

Station(s):
Communities of License

Reporting Period:

No. of Full-time Employees
Small Market Exemption:

wSFQ,wLST,WAGN" WHYB,WMAM
Menominee. Mi, Marinette, WI. Peshtigo.
WI

0610vI6-5t3vt7

19

Yes

During the Reporting Period, a total of 6 full time positions were filled. The information
required by FCC Rule 73.20s0(c)(6) is provided in the charts that follow.

INITIATIVES

The employment unit engaged
in the following broad outreach
initiatives in accordance with
various elements of FCC Rule
73.2080(c)(2):

Established an internship
program designed to assist
members of the community to
acquire skills needed for
broadcast employment.

Es tab lis he d truining pr o gr ams
designed to enable station
personnel to acquire skills that
could qualifi themfor higher
level positions.

Two interns from NWTC
Marinette worked in our business
office pursuant to the stations
internship program. One from
Human Resources which was
hired on to part-time position and
one for social media that was
dismissed after his intemship was
complete. We also hired a
Website Development Intem
from NWTC

In a small market, we often hire
people with no or minimal
experience for our entry-level
openings. Thus, training is a
given from our managers and
more experienced employees.

2OO ANNUAL EEO PUBLIC FILE REPORT - PAGE 1



E s' tu h I i v h-e cl n rnento ring
prlgrftin fbr rtnlion pers'onnel

Listed each upper-level
category opening in a job bcmk

or newsletter of mediu trade
groups whose membership
includes substantial
participation of women and
minorities.

Provided training to
management level personnel
on methods of ensuring equal
employment opportunity and
pr ev ent dis crimination.

We currently have hired a high
school age part-time emploi,.ee

who is pursr:ing a career in
marketing and advertising. She

obtaineC workers permit and will
continue to work summers until
she is able to be hired on full
time. She is being trained by all
staff for office support positions
within the company as well as

off-site events,

Opening for News Director was
posted on the Wisconsin
Broadcaster Association j ob
board and Michigan Association
of Broadcasters job board, as well
as advertised at the WBA Job
Fair.
A position for Digital Manager
was advertised at WBA Job Fair
as well as social media outlets
and air time.
Other positions that were
advertised via Social Media and
Air Time were: Office Support,
News Correspondent, Social
Media Assistant, Sports Director

e Business Manager training
Fred Pryor from Staff to
Supervisor

o Business Manager
training- Human
Resources Fred Pryor

o WBA Social Media Kyle
Gessner

o Human Resource training
-Fred Pryor

o Summer Conference
Training WBA

o P-l Selling
o RAB Seminars
o Engineering Day with

WBA
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W'alker Broadcast
Managemeni Institute

LIST OF POSITIONS FILLED

INTERVIEWEE REFERRAL SOURCE SUMMARY

Total Number of Persons Interviewed in Preceding Year: _9_

DerpoF HrRE Joe TlrIrp RscRu.rrNreN'r Souncr Rnnennqc Hlnep
6lr6t16 News Coordinator Internal
7l16l16 Digital Manager WBA Job Fair/ On Air

Announcements/S ocial Media
4l17l16 HR Intern/Reception PT On Air Announcements/S ocial

Media/NWTC
llrStrT Social Media Intern PT On Air Announcements/S ocial

Media/NWTC
U16l17 Sales On Air Announcements

4l17lt7 Web Development Intern On Air Announcements/ WBA Job Fair

trnterviewed that the

Bay Cities Radio 8

WBA Job Bank 1

MAB 0
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REC RUITII{G SOURCES USED

Job Title of Position: News Coordinator Date of Hire: 6116l16

* Indicate "Y" (yes) or "N" (no) if the organization requested that the station provide it with notice of all job
vacancles.

RECRUITING SOURCES USED

Job Title of Position: Digital Manager Date of Hire: 7l16l16

Indicate "Y" (yes) or 'N" (no) if the organization requested that the station provide it with notice of all job
vacancres.

RepeRRA.r. Sounce Aoonpss oF SoURCE CoNrncrPBnsoN
AT SOTIRCE

TBI-. No. AND E-MArL
Appnsss oF SoURCE

YWBA Job Bank 44 E. Mifflin St.

WI
M. Vetterkind 608-255-260A

Y 844 Pierce Avenue J. CallowBay Cities Radio 715-735-4225

RBrEruai Sounce Anonessol Sor.RCE

Y 844 Pierce Avenue Barb VanDeHei 71,5-735-0225Bay Cities Radio on
ar
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RECRUITING SOURCES USED

Job Title of Position: HR Intern/Reception Date of Hire: 4117l16

RsnrnRAr. Souncp Aponess oF SoURCE CourecrPpRsorq
er Sounce

Tpr-. No. eNp E-Mnrr,
AnuRrss op SouRcp

Bay Cities Radio Y 844 Pierce Avenue Stephanie Edee 601-273-1303

Indicate "Y" (yes) or "N" (no) if the organization requested that the station provide it with notice of all job
vacancles

RECRUITING SOURCES USED

Job Title of Position: Social Media Intern Date of Hire: ll18ll7

* Indicate "Y" (yes) or "N" (no) if the organization requested that the station provide it with notice of all job
vacancles.

Bay Cities Radio Y 844 Pierce Avenue Stephanie Edge 601-273-1303
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RE,CRUITING SOURCES USED

Job Title of Position: Sales Date of Hire: 1116117

* Indicate "Y" (yes) or "N" (no) if the organization requested that the station provide it with notice of all job
vacancres.

RECRUITTNG SOURCES USED

Job Title of Position: Web Development Intern Date of H\re: 4lI7lI7

* Indicate o'Y" (yes) or'oN" (no) if the organization requestedthatthe station provide it with notice of all job
vacancles.

ReppRRAL SouRce * AonRpss oF SoURCE CoNrecrPBnsoN
AT SOUR.CE

TeL. No. AND E-MArL
AopRess oF SoURCE

Y 844 Pierce Avenue Barb VanDeHei 715-73s-0225Bay Cities Radio

Tnl.No. ANDE-IVIArL
AopnEsson Sounce

Repennel S,ouaee * Aooness oF S.ouRCE

715-735-0225Bay Cities Radio Y 844 Pierce Avenue Barb VanDeHei
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2018 ANNUAL EEO PUBLIC FILE REPORT 

 

Radio Plus Bay Cities 

Bay Cities Multi Media Center 
 

Station(s):  WSFQ,WLST,WAGN,WHYB,WMAM 

Communities of License: Menominee, Mi, Marinette, WI, Peshtigo, 

WI 

  

Reporting Period:  06/01/17-5/31/18 

  

No. of Full-time Employees:  10 

Small Market Exemption: Yes 

 

 

During the Reporting Period, a total of 8 full time positions were filled.  The information 

required by FCC Rule 73.2080(c)(6) is provided in the charts that follow. 

 

INITIATIVES 

 

The employment unit engaged 

in the following broad outreach 

initiatives in accordance with 

various elements of FCC Rule 

73.2080(c)(2): 

 

  

Established an internship 

program designed to assist 

members of the community to 

acquire skills needed for 

broadcast employment. 

We had one intern in our digital 

division which was hired on to a 

part-time salary position  

 

Established training programs 

designed to enable station 

personnel to acquire skills that 

could qualify them for higher 

level positions. 

In a small market, we often hire 

people with no or minimal 

experience for our entry-level 

openings.  Thus, training is a 

given from our managers and 

more experienced employees.      

Established a mentoring 

program for station personnel. 

We currently have hired a high 

school age part-time employee 

who is pursuing a career in 

marketing and advertising. She 

obtained workers permit and will 

continue to work summers until 

she is able to be hired on full 
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time. She is being trained by all 

staff for office support positions 

within the company as well as 

off-site events. 

  

Listed each upper-level 

category opening in a job bank 

or newsletter of media trade 

groups whose membership 

includes substantial 

participation of women and 

minorities. 

Opening for News Director was 

posted on the Wisconsin 

Broadcaster Association job 

board and Michigan Association 

of Broadcasters job board, as well 

as advertised at the WBA Job 

Fair. 

A position for Digital Manager 

was advertised on WBA Job fair 

as well as Social Media and Air 

Time. 

A position for Traffic Assistant 

was advertised on Social Media 

and Air Time. 

Other positions that were 

advertised via Social Media and 

Air Time were: Office Support, 

Sports Marketing Assistant 

 

Provided training to 

management level personnel 
on methods of ensuring equal 

employment opportunity and 

prevent discrimination. 

• Business Manager training 

Fred Pryor – How 

Managers Become Great 

Leaders 

• WBA Social Media Kyle 

Gessner 

• Summer Conference 

Training WBA 

• P-1 Selling 

• RAB Seminars 

• Engineering Day with 

WBA 

• Walker Broadcast 

Management Institute 

__ 

 

 

 

 

___________________________ 
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LIST OF POSITIONS FILLED 

 

DATE OF HIRE JOB TITLE RECRUITMENT SOURCE REFERING HIREE 

6/16/17 News Director Internal Posting 

7/24/17 Digital Manager On Air/ Announcements/Social Media 

9/8/17 News Director Walk In 

10/23/17 Traffic Assistant Internal Posting 

12/11/17 Marketing Assistant On Air/ Announcements/Social Media 

12/18/17 News Director Internal Posting 

4/30/18 Marketing Assistant On Air/ Announcements/Social Media 

______________________________ 

 

 

INTERVIEWEE REFERRAL SOURCE SUMMARY 
 

Total Number of Persons Interviewed in Preceding Year: __9 

 

 

Recruitment Sources Used in Preceding Year 

Number of Persons 

Interviewed that the 

Source Referred 

Bay Cities Radio 4 

WBA Job Bank 1 

MAB  0 

Internal Posting 4 

  

  

 

 

______________________________ 

 

 

RECRUITING SOURCES USED 
 

 

Job Title of Position: News Director   Date of Hire 6/16/17 

 

REFERRAL SOURCE * ADDRESS OF SOURCE CONTACT PERSON 

AT SOURCE 

TEL. NO. AND E-MAIL 

ADDRESS OF SOURCE 

Internal Posting Y 844 Pierce Avenue Jim Callow 715-735-0225 

WBA Job Bank Y 44 E. Mifflin Street 

Madison, WI   

M.Vetterkind 608-225-2600 

     
* Indicate “Y” (yes) or “N” (no) if the organization requested that the station provide it with notice of all job 

vacancies.  

 

RECRUITING SOURCES USED 
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Job Title of Position: Digital Manager   Date of Hire: 7/24/17 

 

REFERRAL SOURCE * ADDRESS OF SOURCE CONTACT PERSON 

AT SOURCE 

TEL. NO. AND E-MAIL 

ADDRESS OF SOURCE 

Bay Cities Radio On 

Air-  

Y 844 Pierce Avenue B. VanDeHei 715-735-0225 

     

     
* Indicate “Y” (yes) or “N” (no) if the organization requested that the station provide it with notice of all job 

vacancies.  

 

 

 

 

RECRUITING SOURCES USED 
 

 

Job Title of Position: New Director    Date of Hire: 9/817    

 

REFERRAL SOURCE * ADDRESS OF SOURCE CONTACT PERSON 

AT SOURCE 

TEL. NO. AND E-MAIL 

ADDRESS OF SOURCE 

WBA Job Bank  Y 44 E. Mifflin Street M. Vetterkind 608-22-2600 

Walk In Y Bay Cities Radio 

844 Pierce Ave 

Marinette WI  54143 

Jim Callow 715-735-0225 

     
* Indicate “Y” (yes) or “N” (no) if the organization requested that the station provide it with notice of all job 

vacancies.  

RECRUITING SOURCES USED 
 

 

Job Title of Position: Traffic Assistant   Date of Hire: 10/23/17 

 

REFERRAL SOURCE * ADDRESS OF SOURCE CONTACT PERSON 

AT SOURCE 

TEL. NO. AND E-MAIL 

ADDRESS OF SOURCE 

Bay Cities Radio 

Internal 

Y 844 Pierce Avenue B. VanDeHei 715-735-0225 

     

     
* Indicate “Y” (yes) or “N” (no) if the organization requested that the station provide it with notice of all job 

vacancies.  

 

 

 

 



2018 ANNUAL EEO PUBLIC FILE REPORT – PAGE 5 

RECRUITING SOURCES USED 
 

 

Job Title of Position: Marketing Assistant   Date of Hire: 12/11/17 

 

REFERRAL SOURCE * ADDRESS OF SOURCE CONTACT PERSON 

AT SOURCE 

TEL. NO. AND E-MAIL 

ADDRESS OF SOURCE 

Bay Cities Radio On 

Air-  

Y 844 Pierce Avenue B. VanDeHei 715-735-0225 

     

     
* Indicate “Y” (yes) or “N” (no) if the organization requested that the station provide it with notice of all job 

vacancies.  

 

 

 

 

 

 

 

 

 

 

RECRUITING SOURCES USED 
 

 

Job Title of Position: News Director   Date of Hire: 12/18/17  

 

REFERRAL SOURCE * ADDRESS OF SOURCE CONTACT PERSON 

AT SOURCE 

TEL. NO. AND E-MAIL 

ADDRESS OF SOURCE 

Bay Cities Radio 

Internal  

Y 844 Pierce Avenue B. VanDeHei 715-735-0225 

     

     
* Indicate “Y” (yes) or “N” (no) if the organization requested that the station provide it with notice of all job 

vacancies.  

RECRUITING SOURCES USED 
 

 

Job Title of Position: Marketing Assistant   Date of Hire: 4/30/18 

 

REFERRAL SOURCE * ADDRESS OF SOURCE CONTACT PERSON 

AT SOURCE 

TEL. NO. AND E-MAIL 

ADDRESS OF SOURCE 

Bay Cities Radio On 

Air-  

Y 844 Pierce Avenue B. VanDeHei 715-735-0225 

     

     
* Indicate “Y” (yes) or “N” (no) if the organization requested that the station provide it with notice of all job 

vacancies.  



ATTACHMENTS 3(b) to EEO AUDIT RESPONSE 

RADIO PLUS BAY CITIES, LLC 

 

Advertisements and other Communications Announcing 

Full-time Positions during 2016, 2017, 2018 Reporting Periods  

Attachment 3(b)(1) – For 2016 Reporting Period 

Attachment 3(b)(2) – For 2017 Reporting Period 

Attachment 3(b)(3) – For 2018 Reporting Period 

 



ATTACHMENT 3(b)(1) 
 

TEXT OF RECRUITING AD FOR SALES/MARKETING POSITION BROADCAST FROM 7/28/15 thru 
8/18/15: 

 
If you've been looking for a dream job, look no further than Bay Cities Multi-Media 

Center.  If you are fun to be around, have a lot of energy, and enjoy working with people, look 
no further than Bay Cities Multi-Media Center. If you are an overachiever and would like to 
work for a company with an impressive benefit and compensation package, look no further 
than Bay Cities Multimedia Center.  Hi, this is Barb Van De Hei, General Manager with Bay Cities 
Multimedia Center, and I’m looking for one dynamic marketing consultant to work with our 
clients to create original and innovative marketing plans utilizing a combination of our five radio 
stations, social media, and website development or maintenance.  Please email your resume to 
barb@baycitiesonline.com or drop off at our business offices at 844 Pierce Avenue in Marinette 
We are an Equal Opportunity Employer. 

 
Dates/Times aired: 
7/28/15 -- 4:36a, 2:52p,7:46p, 9:49p, 10:36p, 11:43p 

7/29/15 -- 5:21a, 6:21a,10:36a, 11:35a, 12:53p, 1:39p, 8:21p 

7/30/15 -- 6:52a, 8:39a, 8:49a, 9:21a, 4:57p, 5:41p 

7/31/15 -- 6:18a, 1:36p, 2:48p,3:41p, 8:32p, 9:49p 

8/7/15 -- 12:03a, 3:4Oa, 4:47a, 6:52a, 9:48p, 11:34p 

8/8/15 – 1:32a, 2:19a, 8:57a, 10:36a, 6:48p, 7:23p 

8/9/15 -- 12:51a, 9:35a, 12:19p, 1:53p, 2:55p, 3:21p, 4:48p, 5:38p 

8/10/15 – 2:37a, 4:33a, 7:52a, 11:38a, 9:23p, 10:35p  

8/11/15 -- 12:51a, 1:21a, 3:51a, 2:47p, 7:38p, 11,:49p 

8/12/15 -- 5:22a, 6:52a, 8:55a, 9:41a, 1:49p, 5:21p, 8:36p 

8/13/15 – 12:48a, 3:22a, 5:37a, 6:51a, 8:23a,3:40p 
8/14/15 -- 12: 49a, 1: 50a, 2:50a, 5:22a, 6:42a, 9:22a, 8:54a 
8/15/15 – 1:2Ia, 4:22a, 1:48p, 3:38p, 6:23p, 10:19 p, 10:48p, 11:37p 
8/16/15 -- 3:18a, 5:19a, 7:39a, 12:23p, 2:50p, 4:38p, 7:47p, 9:52p 

8/1715 – 1:22a, 2:32a, 6:21a, 7:53a, 8:37a, 3:38p 

8/18/15 -- 3:19a,5:21a, 7:52a 

 
 

TEXTS OF TWO RECRUITING ADS FOR SALES/MARKETING POSITION BROADCAST ON A 
ROTATING BASIS FROM 11/6/15 thru 11/12/15: 

 
MEGAN: How is it to work at Bay Cities Mulitmedia Center. I’m in love with my job, 

because it isn't just a job. L work with talented men and women. L get to help local businesses 
be a success with radio and digital advertising. And I always said if I get to help someone 
achieve something awesome, that is a great day, and now I get to do that every day. I’m going 

mailto:barb@baycitiesonline.com
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to say it: "Best Job Ever!" I am Megan, and I’m a marketing consultant with Bay Cities 
Multimedia Center. 

ANNCR: Interested in joining our team? Email barb@baycitiesonline.com . Equal 
Opportunity Employer. 

*  *  *  

SAVANNAH: Hi, this is Savannah, a marketing consultant with Bay Cities Multimedia 
Center. Almost two years ago, I was in the market for a new profession. Not knowing what I 
wanted to do, l applied, and was hired as a marketing consultant. You'll never work a day in 
your life if you do something you love. I do something different every day, have fun, and get to 
help my clients who become my friends on a daily basis.  If you're looking to never work a day 
in your life, email barb@baycitiesonline.com and apply today. 

ANNCR: Equal Opportunity Employer. 
 
Dates/Times aired: 

11/6/15 – 2:24a, 3:52a, 8:34a, 8:46p, 9:33p, 10:53p 
11/7/15 – 12:21a, 1:37a, 4:34a, 6:29a 
11/8/15 – 1:21a, 2:19a,4:54p, 11:35p 
11/9/15 – 3:31a, 9:55a, 1:20p, 1:39p 
11/10/15 – 4:51a, 8:55a, 11:23a, 4:23p 
11/12/15 – 12:18a, 1:20a, 4:24a 

 



Attachment 3(b)(2) 
 

TEXT OF ON-AIR RECRUITING AD FOR SALES/MARKETING POSITION THAT WAS BROADCAST 
FROM 11/4/16 thru 11/30/16 
 
lf you've been looking for a dream job, look no further than Bay Cities Multi-Media Center. lf 
you are fun to be around, have a lot of energy, and enjoy working with people, if you are an 
over-achiever, and would like to work for a company the sky is the limit earning potential, look 
no further than Bay Cities Multimedia Center, Hi, this is Barb Van de hei, General Manager with 
Bay Cities Multimedia Center, and we are always looking for dynamic marketing consultants to 
work with our clients to create original and innovative marketing plan utilizing a combination of 
our five radio stations, social media, and website development. Please email your resume to 
reception @ bavcitesonline.com. Promotio n to sa les ma nagement is available. That's or stop 
by our offices at 844 Pierce Avenue in Marinette. Baycities Multimedia Center is an Equal 
Opportunity Employer. 
 
Dates/Times Aired: 

11/14/16 -- 1:47a ,3:49a, 4:36a, 4:38p, 9:35p, 11:21p 
11/15/16 -- 4:53a, 9:4Ia, 1:54p, 3:19p, 7:53p 
11/16/16 -- 12:48a, 2:52a, 3:34a, 5:40a, 1:39p, 9:47p, 11:47p 
11/17/16 -- 3:37a, 8:22a,9:56a, 11:41a, 4:23p, 8:46p  
11/18/16 -- 7:58a, 10:22a, 1:24p, 5:37p, 11:22p 
11/19/16 -- 12:22a, 3:20a, 8:55a, 3:52p, 8:50p 
11/20/16 -- 12:21a, 5:20a, 9:23a, 12:49p, 4:52p 
11/21/16 -- 12:39a, 4:48a, 10:57a, 5:51p, 9:36p  
11/22/16 -- 2:50a, 5:41a, 11:23a, 4:27p, 9:51p  
11/23/16 – 12:19a, 4:22a, 1O:23a, 2:26p, 7:52p  
11/24/16 -- 1:32a, 8:55a, 12:55p, 4:42p, 9:48p  
11/25/16 -- I2:19a, 4:37a, 9:42a, 2:56p, 9:49p 
11/26/16 – 1;37a, 6:28a, 10:55a, 5:22p, 6:37p 
11/27/16 -- 1:35a, 3:19a, 8:43a, 1:37p, 5:21p, 8:51p 
11/28/16 -- 12:19a, 3:38a, 3:52a, 2:56p, 5:25p 
11/29/16 -- 12:28a, 1:19a, 2:19a, 5:36a, 9:58a, 4:22p, 8:48p 
11/30/16 -- 12:33a, 3:38a, 7:56a, 3:24p, 9:47p 
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TEXT OF RECRUITMENT AD FOR MARKETING POSITION BROADCAST FROM 11/9/17 to 11/22/17 

Do you love sports? Do you dream stats for football, baseball, NASCAR? Bay Cities Radio has a unique 

opening for a sports marketing consultant. This position allows a sports fanatic to have their dream job 

of talking about sports all day long! That’s right, you can meet with business owners who love sports just 

as much as you do and want to reach the Sports fanatic consumers. The right candidate will market 

Packer sponsorships, Brewer sponsorships, NASCAR, High School sports, NASCAR, Hockey and even Babe 

Ruth Legion games this summer. Just imagine...marketing sports all day long and then spending your 

above average paycheck doing whatever you please with your weekends off and paid vacations! If this 

sounds like your dream job, send your resume to reception@baycitiesonline.com. We are looking 

forward to hearing from you. 

 

 

Dates/Times Aired: 

11/9/17 -- 819a 1050a 639p 837p 1020p 

11/10/17 -- 521a 654a 934a 254p 536p 

11/11/17 -- 1123a 521p 635p 733p 931p 

11/12/17 -- 622p 752p 852p 932p 1049p 

11/13/17 -- 654a 745a 839a 1139a 139p 

11/14/17 -- 433a 520a 742a 121p 1018p 

11/15/17 -- 522a 841a 1020a 135p 254p 

11/16/17 -- 418a 741a 921a 721p 838p 

11/17/17 -- 417a 557p 638p 742p 936p 

11/18/17 -- 418a 741a 921a 721p 838p 

11/19 /17 -- 521a 654p 822p 945p 1035p 

11/20/17 -- 418a 841a 122p 721p 820p 

11/21/17 -- 937a 618p 638p 750p 

11/22/17 433a 755a 753p 1051p 
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TEXT OF RECRUITMENT AD FOR SALES/MARKETING POSITION BROADCAST FROM 3/21/18 to 4/4/18 

If you’ve been looking for a Dream Job, look no further than Bay Cities Multi Media Center! If you are 
fun to be around, have a lot of energy and enjoy working with people, look no further than Bay Cities 
Multi Media Center! If you are an over achiever and would like to work for a company with ‘the sky is 
the limit’ earning potential, look no further than Bay Cities Multi Media Center! Hi, this is Barb Van De 
Hei, General Manger with Bay Cities Multi Media Center and we are always looking for dynamic 
marketing consultants to work with our clients to create original and innovative marketing plans utilizing 
a combination of our five radio stations, social media and website development or maintenance.  Please 
email your resume to reception@baycitiesonline.com. Promotion to Sales Management available. 
 

Dates/Times Aired: 

3/21/18 -- 149a 219a 618a 953a 1240p 254p 439p 320p 

3/22/18 -- 1235a, 641a 938a 1227p 340p 525p 725p 

3/23/18 -- 239a 349a 540a 1024a 1245p 723p 937p 

3/24/18 -- 1249a 320a 803a 1021a 1142a 336p 438p 844p 

3/25/18 -- 147a 246a 641a 920a 1153a 220p 435p 747p 

3/26/18 -- 120a 445a 614a 1025a 1254p 458p 840p 

3/27/18 -- 1234a 335a 744a 753a 1024a 1140a 251p 539p 822p 

3/28/18 -- 132a 342a 744a 941a 1141a 521p 723p 

3/29/18 -- 219a 756a 923a 238p 439p 825p 

3/30/18 -- 119a 344a 645a 922a 1141a 243p 520p 941p 

3/31/18 -- 1234a 247a 631a 1022a 1142a 322p 520p 741p 

4/1/18 -- 234a 759a 1021a 1252p 321p 438p 819p 

4/2/18 -- 150a 336a 753a 937a 1243p 247p 444p 741p 

4/3/18 -- 1237p 320p 642p 1041a 443p 822p 

4/4/18 -- 151a 250a 730a 1022a 1137a 849p 













ATTACHMENT 5 to EEO AUDIT RESPONSE 

RADIO PLUS BAY CITIES, LLC 

CERTIFICATE OF CHRISTOPHER BERNIER, MANAGER 






