
 

 

 

CHILDREN’S PROGRAMMING COMMERCIAL LIMITS 

ANNUAL REPORT 

2023 

 

 

January 25, 2024 

 

 

This is to certify that Television Station WKTC (“the Station”) has verified that: 

 

1. WKTC – 31.1, 31.2, 31.3 – WKTC, Telemundo, COZI 

The targeted age range for the Children’s Educational and Informational Programming 

broadcast per week by WKTC, Telemundo, & COZI is 13 to 16 years.  WKTC, Telemundo, 

and COZI do not offer any programs originally produced and broadcast primarily for an 

audience of 12 years old and under.  The programming presented is therefore not 

subject to the commercial limits set forth in Section 73.670 of the FCC’s rules. 

 

 

I certify that the above information is true and valid as of 1/25/2024. 

 

      Signed: _______________________________ 

      Name:  _______________________________ 

                 Title:  ________________________________ 

Stefanie D. Rein
General Manager



 

 

 

 

Go Time 

Commercial Load and Website Report 

1st Quarter 2023 

 

 

The following is a list of the Go Time programs provided to syndication partners from Hearst 

Media Production Group, LLC (HMPG) designed to meet the educational/informational 

requirement for children 13 to 16 years old during the first quarter of 2023. Because these 

programs are originally produced for and directed at children 13 to 16 years old, neither the 

commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that 

all of these programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) 

 

1. Program:  Hearts of Heroes 

 

 Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

2. Program:  Oh Baby! 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

3. Program:  Outback Adventures 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 
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4. Program:  Wildlife Nation with Jeff Corwin 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

5. Program: Rock the Park #1 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

6. Program:  Rock the Park #2 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

 

Children’s Weekend Specials 

 

None 

 

 

Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 

 

* * * * * 

 

 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 
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URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   

None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

March 15, 2023 



 

 

 

 

Go Time 

Commercial Load and Website Report 

2nd Quarter 2023 

 

 

The following is a list of the Go Time programs provided to syndication partners from Hearst 

Media Production Group, LLC (HMPG) designed to meet the educational/informational 

requirement for children 13 to 16 years old during the second quarter of 2023. Because these 

programs are originally produced for and directed at children 13 to 16 years old, neither the 

commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that 

all of these programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) 

 

1. Program:  Hearts of Heroes 

 

 Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

2. Program:  Oh Baby! 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

3. Program:  Outback Adventures 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 
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4. Program:  Wildlife Nation with Jeff Corwin 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

5. Program: Rock the Park #1 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

6. Program:  Rock the Park #2 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

 

Children’s Weekend Specials 

 

None 

 

 

Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 

 

* * * * * 

 

 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 
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URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   

None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

June 15, 2023 



 

 

 

 

Go Time 

Commercial Load and Website Report 

3rd Quarter 2023 

 

 

The following is a list of the Go Time programs provided to syndication partners from Hearst 

Media Production Group, LLC (HMPG) designed to meet the educational/informational 

requirement for children 13 to 16 years old during the third quarter of 2023. Because these 

programs are originally produced for and directed at children 13 to 16 years old, neither the 

commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that 

all of these programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) 

 

1. Program:  Hearts of Heroes 

 

 Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

2. Program:  Oh Baby! 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

3a. Program:  Outback Adventures (ending 9/3/23) 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 
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3b. Program:  Vets Saving Pets (beginning 9/4/23) 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

4a. Program:  Wildlife Nation with Jeff Corwin (ending 9/3/23) 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

4b. Program:  Ready, Set, Pet (beginning 9/4/23) 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

5a. Program: Rock the Park #1 (ending 9/3/23) 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

5b. Program:  Outback Adventures (beginning 9/4/23) 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

6a. Program:  Rock the Park #2 (ending 9/3/23) 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

6b. Program:  Did I Mention Invention? (beginning 9/4/23) 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

 

Children’s Weekend Specials 

 

None 
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Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 

 

* * * * * 

 

 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 

URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   

None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

September 15, 2023 



 

 

 

 

Go Time 

Commercial Load and Website Report 

4th Quarter 2023 

 

 

The following is a list of the Go Time programs provided to syndication partners from Hearst 

Media Production Group, LLC (HMPG) designed to meet the educational/informational 

requirement for children 13 to 16 years old during the fourth quarter of 2023. Because these 

programs are originally produced for and directed at children 13 to 16 years old, neither the 

commercial limits nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that 

all of these programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) 

 

1. Program:  Hearts of Heroes 

 

 Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

2. Program:  Oh Baby! 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

3. Program:  Vets Saving Pets 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 
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4. Program:  Ready, Set, Pet 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

5. Program: Outback Adventures 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

6. Program:  Did I Mention Invention? 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

 

Children’s Weekend Specials 

 

None 

 

 

Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 

 

* * * * * 

 

 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 

URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   
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None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

December 15, 2023 







 
TELEMUNDO NETWORK 

ANNUAL CERTIFICATION OF COMPLIANCE 
WITH COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING 

January 1, 2023 – December 31, 2023 
 
 
This certification confirms that during the above‐referenced year, Telemundo Network (the “Network”) 
complied with the commercial limits in children’s programming imposed by the FCC as follows: 
 
Please check one: 
 
x       During 2023, the Network televised no programming originally produced and televised for an audience 

primarily of children 12 years old and younger.  The targeted age range for the three hours of 
Children’s Educational and Informational Programming broadcast per week by the Network was 13 to 
16 years of age.  Therefore, the programming presented on the Network was not subject to the 
commercial limits or website restrictions set forth in Section 73.670 of the FCC’s Rules.    

 
OR 
 
___ During 2023, the Network televised programming originally produced and televised for an audience 

primarily of children 12 years old and younger, and that programming complied with the FCC 
commercial limits of 10.5 minutes per hour on weekends and 12 minutes per hour on weekdays. 

 
Please note any exceptions here:   
 
 
 
*************************** 
 
 
Signed:  /Janet Diaz‐Pujol/ 
 
Name:  Janet Diaz‐Pujol 
 
Title:  VP, Business and Legal Affairs 
 
Date:   
 
 



 

 
 
  

          

 

 
TELEMUNDO NETWORK GROUP, LLC 

CERTIFICATION OF COMPLIANCE WITH 
CLOSED CAPTIONING REQUIREMENTS  

Q1 2023 
 
 

This is to certify, pursuant to 47 C.F.R. §79.1(j)(1)(i), that in the ordinary course of business, 
Telemundo Network Group, LLC (the “Network”) has adopted and follows the Best Practices set 
forth in Section 79.1(k)(1) of the rules of the Federal Communications Commission, 47 C.F.R. 
§79.1(k)(1). 
 
I hereby certify that the foregoing is true and correct to the best of my knowledge and belief, 
including information provided to me by others. 
 
Executed on this ____ day of April 2023. 
 
_____________________________ 
Name 
 
Title: 

DocuSign Envelope ID: 779CB09D-07CC-4AD0-8860-A964F01780BC
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3

VP Technical Operations



 

 
 
  

          
 
 

TELEMUNDO NETWORK GROUP, LLC 
CERTIFICATION OF COMPLIANCE WITH 
CLOSED CAPTIONING REQUIREMENTS  

Q4 2023 
 
 

This  is  to  certify, pursuant  to 47 C.F.R. §79.1(j)(1)(i),  that  in  the ordinary  course of business, 
Telemundo Network Group, LLC (the “Network”) has adopted and follows the Best Practices set 
forth  in Section 79.1(k)(1) of  the  rules of  the Federal Communications Commission, 47 C.F.R. 
§79.1(k)(1). 
 
I hereby certify that the foregoing  is true and correct to the best of my knowledge and belief, 
including information provided to me by others. 
 
Executed on this __5th__ day of _January 2024. 
 
___Carlos Hernandez______________________ 
 
Name: Carlos Hernandez 
 
Title: VP, Technical Operations 
 
 



 
 
 

 

COZI NETWORK 
ANNUAL CERTIFICATION OF COMPLIANCE 

WITH COMMERCIAL LIMITS IN CHILDREN’S PROGRAMMING 
January 1, 2023– December 31, 2023 

 
 
This certification confirms that during the above-referenced year, Cozi Network (the “Network”) complied 
with the commercial limits in children’s programming imposed by the FCC as follows: 
 
 
Please check only one: 
 
  X        During 2023, the Network televised no programming originally produced and broadcast primarily for an 

audience of children 12 years old and younger, and therefore, the commercial limits requirement set 
forth in Section 73.670 of the FCC’s Rules did not apply.   

 
OR 
 
___      During 2023, the Network televised programming originally produced and broadcast primarily for an 

audience of children 12 years old and younger, and that programming complied with the FCC 
commercial limits of 10.5 minutes per hour on weekends and 12 minutes per hour on weekdays. 

 

 
 
 
*************************** 
 
 
Signed:  __//Diane Hernandez-Feliciano//__  
 
Name:  Diane Hernandez-Feliciano 
 
Title:  VP, Traffic and Program Operations 
 
Date:   12/29/23 
 
 
 
 

 



 
_____________________________________________________________________________________ 

30 Rockefeller Plaza, New York, NY 10112              
  
                                            
  

COZI TV NETWORK  
CERTIFICATION OF COMPLIANCE WITH  

CLOSED CAPTIONING REQUIREMENTS FOR  
Q1 2023  

  
 
This is to certify, pursuant to 47 C.F.R. §79.1(j)(1)(i), that in the ordinary course of 
business, Cozi TV Network, a division of NBCUniversal Media LLC (the “Network”),  
has adopted and follows the Best Practices set forth in Section 79.1(k)(1) of the 
rules of the Federal Communications Commission, 47 C.F.R. §79.1(k)(1). 
 
I hereby certify that the foregoing is true and correct to the best of my knowledge 
and belief, including information provided to me by others. 
 
Executed on this 3rd day of April 2023. 
 
 
_____________________________ 
Name: Mark Monroy 
 
Title: Director, Operations 

 
 
 

 
 



 
_____________________________________________________________________________________ 

30 Rockefeller Plaza, New York, NY 10112              
  
                                            
  

COZI TV NETWORK  
CERTIFICATION OF COMPLIANCE WITH  

CLOSED CAPTIONING REQUIREMENTS FOR  
Q3 2023  

  
 
This is to certify, pursuant to 47 C.F.R. §79.1(j)(1)(i), that in the ordinary course of 
business, Cozi TV Network, a division of NBCUniversal Media LLC (the “Network”),  
has adopted and follows the Best Practices set forth in Section 79.1(k)(1) of the 
rules of the Federal Communications Commission, 47 C.F.R. §79.1(k)(1). 
 
I hereby certify that the foregoing is true and correct to the best of my knowledge 
and belief, including information provided to me by others. 
 
Executed on this 1st day of October 2023. 
 
 
_____________________________ 
Name: Mark Monroy 
 
Title: Director, Operations 

 
 
 

 
 



 
_____________________________________________________________________________________ 

30 Rockefeller Plaza, New York, NY 10112              
  
                                            
  

COZI TV NETWORK  
CERTIFICATION OF COMPLIANCE WITH  

CLOSED CAPTIONING REQUIREMENTS FOR  
Q4 2023  

  
 
This is to certify, pursuant to 47 C.F.R. §79.1(j)(1)(i), that in the ordinary course of 
business, Cozi TV Network, a division of NBCUniversal Media LLC (the “Network”),  
has adopted and follows the Best Practices set forth in Section 79.1(k)(1) of the 
rules of the Federal Communications Commission, 47 C.F.R. §79.1(k)(1). 
 
I hereby certify that the foregoing is true and correct to the best of my knowledge 
and belief, including information provided to me by others. 
 
Executed on this 2nd day of January, 2024 
 
 
_____________________________ 
 
Name: Mark Monroy 
 
Title: Sr. Director of Operations 
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