
 

 

 

CHILDREN’S PROGRAMMING COMMERCIAL LIMITS 

ANNUAL REPORT 

2022 

 

 

February 26, 2023 

 

 

This is to certify that Television Station WKTC (“the Station”) has verified that: 

 

1. WKTC – 31.1, 31.2, 31.3 – WKTC, Telemundo, COZI 

The targeted age range for the Children’s Educational and Informational Programming 

broadcast per week by WKTC, Telemundo, & COZI is 13 to 16 years.  WKTC, Telemundo, 

and COZI do not offer any programs originally produced and broadcast primarily for an 

audience of 12 years old and under.  The programming presented is therefore not 

subject to the commercial limits set forth in Section 73.670 of the FCC’s rules. 

 

 

I certify that the above information is true and valid as of 2/26/2023. 

 

      Signed: _______________________________ 

      Name:  _______________________________ 

                 Title:  ________________________________ 

Stefanie D Rein

General Manager



 

 

 

 

Go Time 

Commercial Load and Website Report 

1st Quarter 2022 

 

 

The following is a list of the Go Time programs provided to ABC affiliates from Hearst Media 

Production Group, LLC (HMPG) designed to meet the educational/informational requirement for 

children 13 to 16 years old during the first quarter of 2022. Because these programs are 

originally produced for and directed at children 13 to 16 years old, neither the commercial limits 

nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that all of these 

programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) 

 

1. Program:  Hearts of Heroes 

 

 Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

2. Program:  Rock the Park1 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

3. Program:  Rock the Park2 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 
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4. Program:  Did I Mention? 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

5. Program: Outback Adventures 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

6. Program:  Jewels of the Natural World 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

 

Children’s Weekend Specials 

 

None 

 

 

Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 

 

* * * * * 

 

 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 

URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   
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None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

March 15, 2022 



 
 

 

 

Go Time 

Commercial Load and Website Report 

2nd Quarter 2022 

 
 
The following is a list of the Go Time programs provided to ABC affiliates from Hearst Media 

Production Group, LLC (HMPG) designed to meet the educational/informational requirement for 

children 13 to 16 years old during the second quarter of 2022. Because these programs are 

originally produced for and directed at children 13 to 16 years old, neither the commercial limits 

nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that all of these 

programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) 
 
1. Program:  Hearts of Heroes 
 
 Duration:  Half-hour  
 
 Number of Network Commercial Minutes: 8:00 
 
2. Program:  Rock the Park1 
 

Duration:  Half-hour  
 
Number of Network Commercial Minutes: 8:00 
 

3. Program:  Rock the Park2 
 

Duration:  Half-hour  
 
 Number of Network Commercial Minutes: 8:00 
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4. Program:  Did I Mention? 
 
 Duration:  Half-hour  

 
Number of Network Commercial Minutes: 8:00 

 
 
5. Program: Outback Adventures 
 

Duration:  Half-hour  
 
Number of Network Commercial Minutes: 8:00 

 
 
6. Program:  Rescue Me with Dr. Lisa 
  

Duration:  Half-hour  
 
 Number of Network Commercial Minutes: 8:00 
 
 
Children’s Weekend Specials 
 
None 
 
 
Children’s Weekday Programs  
 
None 
 
 
Children’s Weekday Specials 
 
None 
 

* * * * * 
 
 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 

URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   
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None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 
 
Hearst Media Production Group, LLC 
June 15, 2022 



Go Time 

Commercial Load and Website Report 

3rd Quarter 2022 

The following is a list of the Go Time programs provided to affiliates from Hearst Media 

Production Group, LLC (HMPG) designed to meet the educational/informational requirement for 

children 13 to 16 years old during the third quarter of 2022. Because these programs are 

originally produced for and directed at children 13 to 16 years old, neither the commercial limits 

nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that all of these 

programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) Third Quarter 
 through September 4, 2022 

1. Program:  Hearts of Heroes

Duration:  Half-hour

Number of Network Commercial Minutes: 8:00

2. Program:  Rock the Park1

Duration:  Half-hour

Number of Network Commercial Minutes: 8:00

3. Program:  Rock the Park2

Duration:  Half-hour

Number of Network Commercial Minutes: 8:00
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4. Program:  Did I Mention? 
 
 Duration:  Half-hour  

 
Number of Network Commercial Minutes: 8:00 

 
 
5. Program: Outback Adventures 
 

Duration:  Half-hour  
 
Number of Network Commercial Minutes: 8:00 

 
 
6. Program:  Rescue Me with Dr. Lisa 
  

Duration:  Half-hour  
 
 Number of Network Commercial Minutes: 8:00 
 
 
Children’s Weekend Specials 
 
None 
 
 
Children’s Weekday Programs  
 
None 
 
 
Children’s Weekday Specials 
 
None 
 
 

Children’s Weekend Programs (series) September 5, 2022  
through the end of Third Quarter 

 
1. Program:  Hearts of Heroes 
 
 Duration:  Half-hour  
 
 Number of Network Commercial Minutes: 8:00 
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2. Program:  Oh Baby! 
 

Duration:  Half-hour  
 
Number of Network Commercial Minutes: 8:00 
 

3. Program:  Outback Adventures with Tim Faulkner 
 

Duration:  Half-hour  
 
 Number of Network Commercial Minutes: 8:00 
 
 
4. Program:  Wildlife Nation with Jeff Corwin 
 
 Duration:  Half-hour  

 
Number of Network Commercial Minutes: 8:00 

 
 
5. Program: Rock the Park #1 
 

Duration:  Half-hour  
 
Number of Network Commercial Minutes: 8:00 

 
 
6. Program:  Rock the Park #2 
  

Duration:  Half-hour  
 
 Number of Network Commercial Minutes: 8:00 
 
 
Children’s Weekend Specials 
 
None 
 
 
Children’s Weekday Programs  
 
None 
 
 
Children’s Weekday Specials 
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None 
 
 

* * * * * 
 
 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 

URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   

None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 
 
Hearst Media Production Group, LLC 
October 5, 2022 



 

 

 

 

Go Time 

Commercial Load and Website Report 

4th Quarter 2022 

 

 

The following is a list of the Go Time programs provided to affiliates from Hearst Media 

Production Group, LLC (HMPG) designed to meet the educational/informational requirement for 

children 13 to 16 years old during the second quarter of 2022. Because these programs are 

originally produced for and directed at children 13 to 16 years old, neither the commercial limits 

nor the website rule apply (see 47 C.F.R. § 73.670 (note 2)). This certifies that all of these 

programs were formatted in the order indicated with the following commercial loads. 

Children’s Weekend Programs (series) 

 

1. Program:  Hearts of Heroes 

 

 Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

2. Program:  Oh Baby! 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

3. Program:  Outback Adventures 

 

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 
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4. Program:  Wildlife Nation with Jeff Corwin 

 

 Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

5. Program: Rock the Park #1 

 

Duration:  Half-hour  

 

Number of Network Commercial Minutes: 8:00 

 

 

6. Program:  Rock the Park #2 

  

Duration:  Half-hour  

 

 Number of Network Commercial Minutes: 8:00 

 

 

Children’s Weekend Specials 

 

None 

 

 

Children’s Weekday Programs  

 

None 

 

 

Children’s Weekday Specials 

 

None 

 

* * * * * 

 

 

Although these programs are not subject to the website rule because they are produced for and 

aimed at children 13-16, nonetheless HMPG has endeavored to comply with the restriction on 

URLs displayed within shows (see sections 73.670(b), (c) and (d) of the rules of the Federal 

Communications Commission, 47 C.F.R. § 73.670(b), (c) and (d)).   
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None of these programs contained any URLs, with the possible exception of (a) fictional URLs 

in programming, (b) URLs of commercial-free websites that satisfy 47 C.F.R. § 73.670(b), or (c) 

URLs, not under the control of the licensee of non-profit or government entities within public 

service announcements aired on behalf of those entities or media companies in partnership with 

those entities. 

 

 

Hearst Media Production Group, LLC 

December 15, 2022 



 

 
 
  

          

 

 
TELEMUNDO NETWORK GROUP, LLC 

CERTIFICATION OF COMPLIANCE WITH 
CLOSED CAPTIONING REQUIREMENTS FROM 

JANUARY 1 THROUGH MARCH 31, 2022 
 
 
 

 I, Carlos F. Hernandez, Vice President, Operations & Technology of Telemundo Network, 
LLC (the “Network”), hereby certify that during this calendar quarter, all nonexempt 
programming transmitted by the Network has been captioned in a manner consistent with the 
captioning requirements and policies of the Federal Communications Commission (47 C.F.R. 
§79.1, et seq.). 
 
 
___________________________ 
Carlos F. Hernandez 
Vice President, Technical Operations 
Telemundo Network Group 
 
Date:   

DocuSign Envelope ID: 7CB31DFA-A063-45EA-AECB-D991D03E7413

Mar 29, 2022





 

 
 
  

          

 

 
TELEMUNDO NETWORK GROUP, LLC 

CERTIFICATION OF COMPLIANCE WITH 
CLOSED CAPTIONING REQUIREMENTS  

Q3 2022 
 
 

 I, Carlos F. Hernandez, Vice President, Operations & Technology of Telemundo Network, 
LLC (the “Network”), hereby certify that during this calendar quarter, all nonexempt 
programming transmitted by the Network has been captioned in a manner consistent with the 
captioning requirements and policies of the Federal Communications Commission (47 C.F.R. 
§79.1, et seq.). 
 
 
___________________________ 
Carlos F. Hernandez 
Vice President, Technical Operations 
Telemundo Network Group 
 
Date:   

DocuSign Envelope ID: 8C9EC6A0-C9D7-4FDC-B35E-C964EBC6EA06

Sep 29, 2022
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