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RECAP OF CAMPAIGN GOALS

During our last meeting, you stated these are the goals you want accomplished from your
campaign:

« Goal 1 Target African Americans eligible voters 18+ years old in the Richmond Metro in
the 74t District

« Goal 2 Re-introduce eligible voters to Delegate Bagby, and inform them of his platform
on issues and accomplishments while in office

« Goal 3 Call to Action Campaign to drive eligible voters to the polls for the June 8th
Democratic Primary Election




s . — The Radio One Story began simply with a dream and one radio station. 36 years, 16 markets, and
. — 50+ stations later, we are an urban media empire, spanning multiple media outlets.

The Radio One Richmond Family of Radio Stations

FUN
FRESH
INNOVATIVE
IN TOUCH WITH THE COMMUNITY & LISTENERS
As an advertiser, you may need more than one Radio station to sufficiently cover the Richmond market and beyond to help your business. We can

o The 804's Source For Hip-Hop and RaB. h el p!

EOER e SSSEKISS

rowornichmona.com CFdal, /al(0X=kal, - KissRichrmond.cormm

Format: Today’s R&B/Classic Soul
Educated, Affluent, Professional

Home to the Rickey Smiley Morning Show
Home to the D. L. Hughley Afternoon Show
Delivers Adults 35+ audience

Core Audience: Adults 25-54/35-64

Median Age: 53

Super serves the 45-64 age cell

27% Male  73% Female

50% selected WKJS as their preferred station
Highest Exclusive Audience in Richmond

pra (1se \ : :
- Radio One Richmond
e Format: Contemporary Inspirational
e Faith, Family, Community Minded
* Home to Get Up! Mornings with Erica Campbell
* High Time Spent Listening

* Delivers the Adult 35-64 Audience

* Core Audience: Adults 45-65+

* Median Age: 60

e 34% Male  66% Female

* 39% selected WPZZ as their preferred stafion!

Let RADIO ONE help grow YOUR business!

CArlir~as DON10 Nialearm EANll DONT1Q



RICHMOND METRO VOTER PROFILE

There Are Nearly 840,000 Adults in the Richmond Metro Who Vote!

Age Composition Ethnic Composition

49% Men 11% 1824 63% White
5% W 16% 25-34 28%  Black/African American
omen
0 16% 35-44 3%  Hispanic
17% 45-54 4% Other
18% 55-64
51% 22% 65+ . 1ing Art-e
49% Average Age: 48.3 African American!
Education Composition Occupation Composition Annual HH Income Composition
4% <HS Graduate 33% Bus/Mgr/Fin/Prof
28%  HS Grad 13% Sales/Office 14% <$25,000
° racuate 20%  Blue Collar 21%  $25,000-$49,999

) 0, -
31% Some College Nearly Half Are 15% $50,000-S74,999

37%  College Graduate+ White-Collar 17%  575,000-599,999

Average Annual HH Income: $89,298

Estimates based on % of target, target persons, and mean.
Nearly 840,000 = 839,680 Nearly half =46% Age Composition and Average Age based on A18+.

Based on Always or Sometimes Vote in Presidential, Statewide or Local Elections. Source: Nielsen Scarborough, Richmond MSA, R2 2019, M-Su 6a-12m, A18+
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Radio One Richmond Reaches and
Influences Over 100,000 Democrats!

( B 50% Democrat  105,769)

. 16% None of These
12% Republican
l 10% Independent/Feel Closer to Democrat
I 8% Independent
I 4% Independent/Feel Closer to Republican

63% more likely to be affiliated with the DEMOCRAT political party!
1% more likely to be INDEPENDENT, but feel closer to the DEMOCRAT party!

Estimates based on political party affiliation, % of target, target persons, and index.

Source: Nielsen Scarborough, Richmond MSA, R2 2019, M-Su 6a-12m, A25-64

ELECTION

Radio One = WCDX-FM, WKIJS-FM, WPZZ-FM, WXGI-AM




Radio One Richmond Reaches and Influences
Nearly 190,000 Adults Who Are Registered to Vote!

89% NEARLY 9 OUT OF 10 ARE REGISTERED TO VOTE!

Types of Elections Always or Sometimes Vote in: o a
( PRESIDENTIAL/STATEWIDE/LOCAL 91% 90UTOF10 )

This is 4% more likely than the market average. ELECTION
Targeting 192,695 of these listeners each week. 2 02 0
N 59 frcsicenti i
89% Presidential

B 529 stotewide
B 79% Loca

Estimates based on % of target, target persons, and index.
Nearly 190,000 = 188,784

Radio One = WCDX-FM, WKJS-FM, WPZZ-FM, WXGI-AM Source: Nielsen Scarborough, Richmond MSA, R2 2019, M-Su 6a-12m, A25-64

ELECTION
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MARKETING PLAN

RDS - RADIO DATA SYSTEM

AS SEEN ON
RADIO

TS——

405.7 KISS M

WHAT IS RDS? (RADIO DATA SYSTEM)

RDS (Radio Data System) is the display unit in all vehicles where artist
name and song title appear. RDS messaging allows advertisers to

T EETASE . e voumcan display their company name, message and contact information on the
@ 5 Shov e same screen during our music programs as well as 'jock chatter'.

T
m‘ﬁm-ﬁ- The messaging will never run during an on-air commercial ad and

conflict with another advertiser.

RDS is a 'billboard on your dash' for cars built in the years from 2000-
2019. This product is available on WCDX, WKJS, WPZZ and WXGI

() e 804's Sourco For Hin-Hon and .

WKISS Pl’ aise CATEGORIES BENEFITS

KissRichmond.com }Oﬁ-ﬁpm . o
rameRImondaem - Medical « 64 Character Limit
- Government / Military - One message per advertiser
MDNTHLY - Attorney / Law « Equal SOV rotator (12 Ads)
« Food / Restaurant e 30 Sec Display
INVESTM ENT: 53 nn = Clothing / Apparel = (MOoN-Sun 12m-12m)
- Automotive = 20,000 Estimated plays
e Includes ONE (1) 64 character = Furniture monthly
message to run for 4 weeks/30 days « Home Services (HWVAC) = Radio One is the only radio
e Includes TWO (2) Facebook post per = Electronics / Appliances group in RWVA to offer this
month (Added wvalue) - Sports /f Hobbies feature.

e« $S300 PER station = Home Improvement



MARKETING PLAN

LAMONT BAGEBY FOR DELEGATE 4-23-21

Omm‘:s—:n For Hip-Hop and R&B.

ZukI8S L

From: Mathan Thomas KissRichmond.com PraiseRichmond.com

FPhone: (G04) 5010718
Email: nthomas@radio-ocmne com
AL23A02T 2404 PM

Flight Dates: 04/28/2021 - 08/08/2021 Radio Market: RICGHMOMND
Demo: P 18-64 Survey: FEB21 (DEC-FEE)
: Geography: Metro
ScheduleDescription
2021 PRIMARY ELECTIOMN

Daypart Spots Uniit Rate Length Motes Wisighs Aﬁrer_age 2% Reach Frequency Met Readh Total Coet

ating
Radio Total 300 $13.40 0.3% 34.1% 33 262,900 S4.,020.00
WCDRC-FM 75 $14.60 0.4% 13.1% 27 100, 800 $1,0095.00
Flight A - 3 wiks (0503, 0517, 05/31)
B9 $11.52 0.5% 10.3%% 31 79,500 S795.00
One Week Total 23 $11.52 0.5% 5.2% 20 A0, 300 $265.00
M-F BA-10w 3 $25.00| 30 1000 0.5% 1.3% 1.2 9,900 $75.00
M-F 3P-TF b S20000 | 30 100.02% 0.6% 2. 3% 1.4 17,200 S100.00
M-F 7P-1284 10 $200|30 1000 0.3% 2. 1% 1.6 16,000 $20.00
Sa 3P-TP 2 51500 30 10002 0.7 1.0% 1.3 7,800 $30.00
Sa FP-12Mm 1 $15.00| 30 100025 0.3% 0. 3% 1.0 2,600 F15.00
Su IP-TP 1 $15.00| 30 1000 0.4% 0426 1.0 2,800 $15.00
Su FP-1284 1 S10.00| 30 10002 0_3% 032 1.0 2 600 $10.00
Flight B - 6 wks (0503, 0510, 05717, 05024, 0531, 0607)
6 S50.00 012 2.8% 1.1 21,200 S300.00
One Week Taotal 1 S50.00 0. 1% 0.5% 1.0 4 000 £50.00
Ad-Sur GA- T2 r E50.00| 0 ROS T0.0% o 7% 0.5% e £ T SH0.00
SPONSORSHIE
WHLIS-FM B0 $1825 0.7 13.29% 33 101,300 $£1.,095.00
Flight A - 3 wks (04526, 0510, 0524)
o4 $14.72 0.7 11.326 35 86, 700 S7a5.00
One Week Total 18 $14.72 0.7 6. 1% 22 A6 700 S265.00
M-F 8A-10A 2 $25.00| 30 1000 0.9% 1.5% 1.1 11,700 5000
M-F 104387 3 $15.00] 30 1000 1.0% 2. 2% 1.3 16,700 F45.00
T - These adayparts contain ratngs esmares that have been weightead or manually adiusted by the user.
The first demo listed is fhe Pramary Demo.
This report was created in TAPSCAN using the following Radio mformaton: RICHMOND, FEEZ1 (DEC-FEB); Mebtro;, Multipde Dayparts Used; P 1864, See Detaded Sowcimg Page for Complete Detasls . ] _l i - I %_\ — ] _1
Copyrmght & 2021 The Nizlsen Company. All rights reserved.
c/ e L
- - - - - - - - -
Page 1 of 5 Schedule



MARKETING PLAN

LAMOMNT BAGEY FOR DELEGATE 4-23-21

Omm‘:s—:n For Hip-Hop and R&B.

ZukI8S L

From: Mathan Thomss KissRichmond.com PraiseRichmond.com
FPhone: (G04) 50107186
Email: nthomas@radio-ocmne com

23021 2404 PM

Daypart Spots Uniit Rate Length Motes Wi=ighs Aérer_age % Re=ach Frequency Met Feadch Total Cost
ating
WWELIS-FM (continued])
M-F 3P-TF 3 320000 30 10006 1% 2 7% 1.3 20,600 $60.00
M-F TP-1204 5 $5.00| 30 100.0r3% O d2s 129 1.5 9,200 $25.00
Sa 3P-TP 2 $20000 | 30 100,02 1004 1.4%% 1.4 10,700 $40.00
Sa TP-12M 1 $15.00| 30 100.0r3% 0_32% 0. 3% 1.0 2,600 $15.00
Su 3P-TP 1 S20000 | 30 100, 02s 0604 062 1.0 4 500 $20.00
Su TP-12M 1 $10000| 30 100,03 042 D43 1.0 2,900 $10.00
Flight B - 6 wik= (0503, 0510, 0517, 0524, 0531, 0607}
[} $30.00 0. 1% 3.8% 1.2 29, 000 $300.00
Oine Wesk Total 1 $50.00 0. 19 0.8%% 1.0 5,800 $50.00
M-S 5A-T2045 T E50.00| F0 RS TOL.09% o 7% 0.8% o 5. S0 S50.00
SPONSORSHIF
WIPZZ-FM $17.38 0.4% 9.5% 2.9 73,100 $1,095.00
Flight A - 3 wks (0503, 0517, 05v31)
o $13.95 0 4% 7.9% 3.2 B0, 00 $795.00
Oine Wesk Total 19 $13.95 0. 4% 4 1% 21 31,400 $265 .00
M-F 6A-10A 3 $20.00| 30 100,038 0_5°& 1.29% 1.3 9,600 $o0.00
M-F 10837 3 $20000 | 30 100,02 0_50& 1. 1% 1.3 8,400 $60.00
M-F 3P-TF 3 $20.00 | 30 100,03 O 42 0.5% 1.3 6,700 $60.00
M-F TP-1284 5 $5.00 | 30 100,06 0 29 0. 7% 1.4 5,100 $25.00
Sa 10A-3F 1 $15.00| 30 10003 0492 D.4% 1.0 3,200 $15.00
Sa 3P-TP 1 $15.00| 30 100, 02s 0_32% 0.3%% 1.0 2,500 $15.00
Su 10A-3F 2 $10000 | 30 10003 1. 1% 1.72% 1.3 12,800 $20.00
Su 3P-TP 1 $100.00 | 30 100,026 0 49s 04926 1.0 3,400 $10.00
Flight B - 6 wik= (0503, 0510, 0517, 0524, 0531, 0607)
6 $50.00 0.00s 2. 2% 1.2 16,00 $300.00
One Week Total 1 $30.00 0.02e D.4%% 1.0 3,200 5000
M-Ser 5A-T2047 T S50.00| 30 RS To.09% 0 0f% o 3 N S50.00
SPONSORSHIF
WG-AM 102 Ty | 0 1% 21% 2.7 16,500 S735.00
7 - These dayparts contam ratings sstimates that have beernr weighted or manually adiusted by the wser:
The first demo Ested is Swe Pramary Demeo.
This report was created in TAPSCAM using the following Radic imformation: RICHMOND; FEEZ21 (DEC-FER); Matro; Multiple Dayparts Used; P 1864; See Detaled Sowrcing Fage for Complebe Details. ] ‘l i - ‘I g - 1 1
Copyrnght © 2021 The Nilsen Company. All rights reserved. ‘ ‘
L.
- = = ® @ @ ® = w»

Page 2 of 5 Schedulbse



MARKETING PLAN

LAMONT BAGEBY FOR DELEGATE 4-23-21

Omm‘:s—:n For Hip-Hop and R&B.

TAPSCAN

mulss 104.Trm
From: Mathan Thomas KissRichmond.com PraiseRichmond.com
FPhone: (G04) 5010718
Email: nthomas@radio-ocmne com

AL2Z2A027 2404 PM

Daypart Spots Uniit Rate Length MNotes Wisighs Aérerage 2% Reach Frequency Met Readch Total Cost
ating
WWEIGE-AM (contimued)
Flight A - 3 wks (04726, 0510, 05724)
102 21 0. 1% 2 1% 27 16,500 S735.00
One Week Total 34 Yy | 0. 1% 1.0 1.9 7,800 S245.00
M-F 64 10m b $8.00|30 100.02% 0. 1% 022 1.5 1,70 FA0.00
M-F 10439 5 $8.00| 30 1000 0.1% 0.3% 1.4 2,200 $A0.00
M-F 3P-TP 5 $£800|30 10002 0. 1% 0226 5 1,700 $A0.00
M-F TP-1281 b $5.00| 30 100025 002 0. 2% 1.3 1,200 F25.00
Sa 10A-37 2 $8.00| 30 1000 0.1% 0226 1.3 1,200 $16.00
Sa 3P-TP 3 $£800|30 10002 0. 1% 0226 1.5 1,800 $24 .00
Sa TP-12M 2 $5.00| 30 10005 002 0.0 0.0 100 F10.00
Suw 104387 2 $8.00| 30 1000 012 0. 1% 1.5 S0 $16.00
Su IP-TP 3 $8.00 | 30 100025 002 0.0 1.0 300 24 .00
Su FP-12M 2 $5.00| 30 1000 002 0.0 0.0 0 F10.00
The first demo listed is fhe Pramary Demo.
This report was created in TAPSCAN using the following Radio mformaton: RICHMOND, FEEZ1 (DEC-FEB); Mebtro;, Multipde Dayparts Used; P 1864, See Detaded Sowcimg Page for Complete Detasls . - - ] — —
Copyrght © 2021 The Nizlsen Company. All rights reserved. ] _l l ‘ 5 ‘ ] 1
- - - - - - - - -

Page 3 of 5 Schedule
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MARKETING PLAN

LAMONT BAGEBY FOR DELEGATE 4-23-21

Omm‘:s—:n For Hip-Hop and R&B.

TAPSCAN

ZukI8S L

From: Mathan Thomsas: K‘SSR'Chmond com PraiseRichmond.com
Phorne:  (S04) 5010718
Email: nthomas@radio-ome_com
23021 2404 PM
Schedule Grand Totals: 7 Weeks
Statons Spois Uit Rate Poverage Ratng P Reach Frequency Met Reach Total Cost

Radio Total 300 $13.40 0.3% 34 1% 33 262 900 $4 020 .00
WWCDH-FM T™n $14.60 O4% 13.1% 2.7 100,800 $1,095.00
WHLIS-FM e0 $18.25 0L % 13.2% 33 101,300 $1.095.00
WPZZFM 63 $17.38 049 9.5% 2.9 73,100 $1,095.00
WG E-AM 102 E Ty | 0.1% 2 1% 2.7 16,500 $735.00
Accepted by Station Diate
Accepted by Client Date

This station does not disciminate in the sale of adwertising time and will accept o adwvertising which is placed with an intent o discriminate on the basis of race, gender or ethnicity. Advertiser hereby certifies that it is not buying broadcasting air
time under thi=s adwertisimg sales contract for a discriminatory pumpose, ncluding but ot limiged to decisions not to place advertizing on particular stations on the basis of race, gendsr, national orfgin or ancestry.

The first demo lisisd is the Pamary Desmo.

This report was created in TAPSCAN using the following Radio mformaton: RICHMOND,; FEE21 (DEC-FEB); Metro; Multiple Dayparts Ussd; P 1864, See Detaded Sowvcing Pages for Complete Detais.

-
: : niclsen
Copyright © 2021 The Mislsen Company. All rights reserved.
ke
- - - - - - - - -

Page 4 of 5 Scheduls
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MARKETING PLAN

Detailed Sourcing Summary
Radio Market: RICHMOMD
Survey: Miglsen Radio Februarny 2021 {December - Februanry)
Seocgrapihy: Melro
Drawpart- Multiple Daywparts Lised

Dremoddntab/Populaticn:
| AgefGender I Population I Tntab
[ Adulis 16-64 (Primanyy | T r0_ 200 | 1512 |

Estimates reported for dayparts which start and end between 12m and 5a are based on the Sa-5a broadcast day. Estimates for all other dayparts are based on the 12m-12m calendar day.

Flease note: The intab reported is for the full twebre weeks of the survey. Users should note that reports mnun on fewer than twelve weeks are based on smaller sample sizes.

Stations qualify to be reported if they hawve received credit for five or more minutes of listening amnd meset a mMinirmam reporting standard of 0.1 A0H unrounded rating in the Mefro surnvey area, Monday—
Sunday SAM-NMidnight, during the survey pernod._ If a cument Nielsen client does not meet this minimum reporting standard, MNielsen will report the station as long as credited listening is received from at
l=ast one diarykeeper.

Estimates are derwved from the diarnes that prowvided the audience data for the Mielsen Radio Market Report and arse subject to the gualifications and limitations stated in that Report. The TAPSCARN Wel
soiftware product is accredibted by the Media Ratinhg Council and reports both accredited and non-accredited data. For a list of the accredited and non-accredited Ni=elsen radio markets and data available
through TAPSCAR, click here: atpfawaeeee. arbitron. comidownlosds/MEC _ Accredited Services Barkets. pdf

The Reach and Freguency Model utilized by Mielsen is formulated on the bases of the Harms Model, a Linear Freguency reach-and-freguency model. and the Shide Rule audience (curme) growith model.

ascripticm. miclse n.conn

Ascription Website: -
Rating Reliability Estinmator: https:/frre. niselsen. conm

Report Copyright 2008 Nielsen. Software: Copyright 2008-2020 Nielsen. Nisisen Radic Data: Copyright 2021 Nislsen. Al nghts reserved. For use pursuant to a license from The Nielsen Company. Swultject o the limitations and qualifications
disclosed in the data and reports.

TAESCAN is o mark of TAPSTAN Inc. wsed under license. Micisen and the Niclsen loge are tredemarks or registered frademarks of CZTIACH Trademarks, L C. -
Copyright © 2021 The Nielsen Company. All rights resered. ] l % ‘ ] I
' C, .
- - - - - - - - -

Page S of 5 Detailed Sourcing Swummmary
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MARKETING PLAN SUMMARY

LAMONT BAGBY FOR DELEGATE PRIMARY CAMPAIGN
WCDX/WKJIS/WPZZ/WXGI-FM:

TOTAL NUMBER OF ON-AIR COMMERICALS: 282
RDS SPONSORSHIP & SOCIAL MEDIA POSTS: 230,000 IMPRESSIONS

TOTAL CAMPAIGN INVESTMENT: $4,020

RADIO ONE IS THE ONLY RICHMOND COMPANY WITH IDEAS TO ENGAGE THE URBAN
CONSUMER - ON-AIR, ONLINE AND ON-SITE! THANK YOU FOR CONSIDERING RADIO ONE
RICHMOND!

13



AGREEMENT PAGE

Yes, sigh me up! Radio One Richmond and Lamont Bagby for Delegate agree to the terms of this proposal
in it's entirety.

Client Signature

Radio One Signature

Date




DN

Thank you !

NATHAN THOMAS
RADIO ONE, RICHMOND

Office: (804) 501-0718
Cell: (804) 908-9292


mailto:nthomas@radio-one.com

