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The current licensee HSH Birmingham (WJSU) Licensee, LLC (“HSH”), acquired the station, WSES(TV),

from TV Alabama Inc. on February 27, 2015. See BALCDT-20140100CIL.

As the Commission is aware, and in connection with the Allbritton transaction, the WSES station license

was slated to be surrendered October 1, 2014. See DA-14-1055 (rel July 25, 2014).  On September 1,

2014, 30 days prior to the October 1 surrender deadline, the above referenced assignment application

was filed and accepted for filing. As a result, the station license was not surrendered on October 1, 2014.

However, due to the complex nature of the then proposed transaction; the station’s normal

programming was interrupted.  HSH is in the process of implementing procedures which would allow the

station to broadcast and highlight the important issues relevant to Tuscaloosa and the surrounding DMA.

One step the Licensee has taken is to secure a new affiliation for its station. Beginning October, 2015, the

stations new affiliation will be Heroes & Icons. This agreement allows the Licensee more opportunity for

local preemptions to cover issues which affect the Birmingham area.

It should be noted that the station’s original call sign, WCFT (TV) was changed to WSES on March 11,

2015.

We have continued to provide quality information to our viewers on a variety of topics via “The

Armstrong Williams Show.”

During the first quarter, we hosted a diverse selection of guests on this weekly talk show to discuss

critical topics, including Havana Syndrome, fluctuating suicide rates and how they differ across

demographics, and the Russian invasion of Ukraine.   We’ve also featured prominent attorneys this

quarter, including Benjamin Crump, Bill Barr, and Boyden Gray.  We kept a watchful eye on Covid-19 and

discussed the current state of things, including research concerning post-covid heart afflictions.

Panelists on our show represent a vast array of backgrounds and areas of expertise, ranging from media

personalities and business professionals, attorneys and politicians  to everyday individuals and activists,

which grants us the opportunity to showcase the Voices of America.

Locally, we connected with the community through social media engagement and by featuring local

individuals, organizations, and charities on our channels.


