Commercial Limits Certification

I, Robert DePascale, Regional Program Coordinator of television station WPNT, 22 The Point, in
Pittsburgh, PA, hereby certify, for the period of October 1 — December 31,2016, that

1) I understand the commercial limits rules imposed by the FCC rules (providing that
programs originally produced and broadcast primarily for an audience of children
aged 12 and under contain no more than 10 1/2 minutes of commercials per clock
hour on weekends and no more than 12 minutes of commercials per clock hour on
weekdays).

2) However, the following programs are NOT subject to the commercial limits because
they are targeted to teens 13-16:

Ocean Mysteries F/I

Expedition \Vild £/

Brain Games Family Edition E/I
Dogtown USA E/1

Recipe Rehab E/I

Hatched E/l

America’s Heartland E/1

3) There were no eommercial limits violations.

Date Robert DePascale
Regional Program Coordinator
WPNT My Pittsburgh TV




WEBSITE CERTIFICATION

| hereby certify that for the quarter ending December 31, 2016, television
broadcast station WPNT has complied with the FCC’s Website Rule relating to children’s

programming.

Signature

rmeer WA

Print Name

/!‘?!xf?

Date



AMERICAN SPORTS NETWORK COMMERCIAL LIMITS
AND WEB SITE RULE COMPLIANCE CERTIFICATION,
FOURTH QUARTER 2016

FOLLOWING IS A LIST OF ALL AMERICAN SPORTS NETWORK PROGRAMS DESIGNED
FOR CHILDREN TWELVE YEARS OLD AND YDUNGER THAT WERE BCHEDULED FOR
BROADCAST DURING THE PERIOD OF OCTOBER 1, 2016 THROUGH DECEMBER 31,
2016. THIS CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN THE
ORDER AND AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES
OF TOTAL COMMERGCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES OF
TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS, OR HALF THAT
ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF CHILDREN'S PROGRAMMING. THE
ACTUAL NUMBER OF NETWORK COMMERCIAL MINUTES WAS INCLUDED IN THE
NETWORK TRAFFIC REPORTS FOR THE FOURTH QUARTER OF 2018, WHICH EACH
AFFILIATED STATION HAS RECEIVED HERETOFORE.

Children's Weekday Programs (serias)

There were no programs designed for children twelve years old and younger scheduled
for broadeast duning this period.

There wera no programs designed for children twelve years old and younger scheduled
for broadcast during this period.

ALL AMERICAN SPORTS NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE
YEARS OLD AND YOUNGER, SCHEDULED FOR BROADCAST DURING THE FOURTH
QUARTER OF 2016, COMPLIED WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF
THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § T2.670(b), (c) AND (d)

NONE OF THESE FROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE
ANNOUNCEMENTS SCHEDULED BY AMERICAN 5PORTS NETWURK WITHIN OR
ADJACENT TO THOSE PROGRAMS, CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR
MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Preparad by

efﬂ/_uv.{ .nf..:m.. -

David Scott
Programming Coordinator
American Sports Metwork



ASN E/| PROGRAMMING INFORMATION 4th QUARTER 2016

American Sports Network airs the FCC required average of 3 hours of £/l programming each week.
Programming aired within a weekly strip, Monday — Friday from 10:00am ET to 10:30am ET and then on
Saturday mornings from 10:00am ET to 11:00am ET. The E/I programming on American Sports Network
is targeted to ages 13 — 16 and includes the following programs:

ET Monday Tuesdzy ‘Wednesday Thursday Friday Saturday
100 AbS Miixzing ER America’s Heartiand ENi Dog Takes EN Anmimal Rescus £ Thoe Real Winsning fdge L1 | The Real Winning Edge £
10-30 A Sports Staey of Tomorow 1

Monday 10:00 AM - MISSING - This program features actual cases of missing individuals across the
country. Assisted by local state and federal law enforcement agencies, as well as the National Center for
Missing and Exploited Children, the program interviews friends, family, and investigators involved with
the cases. The program emphasizes taking responsibility for personal safety and promotes situational
awareness. Each episode showcases safety tips, a safety quiz, and an instructional message from the
National Center for Missing and Exploited Children.

Tuesday 10:00 AM — AMERICA’S HEARTLAND - Much of the food Americans eat is produced by farmers
and ranchers in the country's heartland, but many children don't know how it's produced. "America's
Heartland" provides information zbout the people and processes responsible for the availability of food
and fuel across the country and around the world. The show's reporters and producers tell stories in
topics that include farm families, consumer issues, animal welfare and crop sustainability. Children will
learn about the production of the food and fuel they consume. Some episodes also take the show
abroad to countries such as Egypt and Taiwan, to show the impact American agriculture has on the
global economy.

Wednesday 10:00 AM — DOG TALES - Each episode of Dog Tales profiles a breed of dog; its history,
popularity and characteristics. Viewers will learn the differences in dogs and how those differences
affect their lives. Viewers are shown families who own particular breeds, how they interact with their
dogs, and how they are a valuable part of the family. Several dog experts explain the various dogs’
needs, health, nutrition requirements, safety, and care.

Thursday 10:00 AM - ANIMAL RESCUE - This program exerts a positive influence on its viewers by
illustrating the best of human instincts. In particular, the show highlights respect and compassion for all
living creatures, informative instruction on medical rehabilitation treatments and technigues, and the
teamwork of animal rescue personnel. The viewer learns valuable information about animal
development, behavior and habitats, and is also made aware of important environmental issues.

Friday 10:00 AM - REAL WINNING EDGE - This program features young people who have been chosen to
be profiled because of their adoption of pro-social values and principles. The particular youth featured
is interviewed by a celebrity in the same talent field. This program shows the viewer that honesty,
loyalty, hard work, self-discipline 2nd balancing school work with social activities and friends, and
developing a sense of purpose in his/her life, all combine to help the viewer stand against influences
which could hurt him/her or others.



Saturday 10:00 AM - REAL WINNING EDGE (a different episode from Friday) - This program features
young people who have been chosen to be profiled because of their adoption of pro-social values and
principles. The particular youth fezatured is interviewed by a celebrity in the same talent field. This
program shows the viewer that honesty, loyalty, hard work, self-discipline and balancing school work
with social activities and friends, and developing a sense of purpose in his/her life, all combine to help
the viewer stand against influences which could hurt him/her or others.

Saturday 10:30 AM - SPORTS 5TARS OF TOMORROW - This program showcases the hard work and
dedication required to be a true sports star. Chronicled are the trials and tribulations of young athletes
as they strive to become top leve! performers in the sports arena. This program helps viewers realize
that with hard work and determinztion, their goals in life and on the playing field are attainable. Key
values such as dedication, discipline, commitment and community involvement are reinforced in each
episode. The program also provides in-depth stories that reveal the important challenges and lessons
that mold young athletes. Through these stories, viewers learn that while many desire greatness on the
grand stage of competition, much can be learned through the journey that can make a significant
difference throughout their lives.



Sinclair Networks, LLC
Children’s Programming Certification

Fourth Quarter 2016

This is to certify that during the period above, American Sports Network was in
compliance with the Children’s Television Act of 1990 and the rules and
regulations of the Federal Communications Commission. All programming an the
network that was originally produced primarily for an audience of 12 years old
and younger was formatted such that the total commercial time (including local
avails) did not excead 10.5 minutes per hour on weekends and 12 minutes per

hour on weekdays.

| hereby declare under penalty for perjury that the foregoing is true and correct,

Executed this 4" day of lanuary 2017.

| f// .1V ./p Y ,.,.._ M.Wnl\

=

Signature

f/..*h._.__L _.._C ,..u.__ nﬁh_u

Name

i

B "
f - D0 Al aatlal: % b...:“_?.h_.:rwu_\q.__...

}
h_ Title



COMET TV NETWORK COMMERCIAL LIMITS
AND WEB SITE RULE COMPLIANCE CERTIFICATION,
FOURTH QUARTER 2016

FOLLOWING IS A LIST OF ALL COMET TV NETWORK PROGRAMS DESIGNED FOR
CHILDREN TWELVE YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR
BROADCAST DURING THE PERIOD OF OCTOBER 1, 2016 THROUGH DECEMBER 3,
2018. THIS CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (IN THE
ORDER AND AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES
OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES OF
TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS, OR HALF THAT
ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF CHILDREN'S PROGRAMMING. THE
ACTUAL NUMBER OF NETWORK COMMERCIAL MINUTES WAS INCLUDED IN THE
NETWORK TRAFFIC REPORTS FOR THE FOURTH QUARTER OF 2016, WHICH EACH
AFFILIATED STATION HAS RECEIVED HERETOFORE.

Children's Weekday Programs (series)

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period.

Children's Weekend Programs (series)

There were no programs designed for children twelve years old and younger scheduled
for broadcast during this period.

LR

ALL COMET TV NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD
AND YOUNGER, SCHEDULED FOR BROADCAST DURING THE FOURTH QUARTER OF
2016, COMPLIED WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE
FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE
ANNOUNCEMENTS SCHEDULED BY COMET TV NETWORK WITHIN OR ADJACENTTO
THOSE PROGRAMS, CONTAINED ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a)
FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-FREE WEBSITES THAT
SATISFY 47 C.F.R. § 73.670(b). OR (c) URLs, NOT UNDER THE CONTROL OF THE
LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC

SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA
COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Prepared by:
ol Duy——

Julie Dyer
Controller



CLOSED CAPTIONING CERTIFICATION

e ———— e e,

Dear video programmer:

Federal Communications Commission (FCC) rules implementing the closed
captioning quality standards take effect March16, 2015. The rules require video
programming distributors to exercise best efforts to obtain compliance certifications from
video programmers.

Therefore, please certify to one of the following by checking the applicable box,
signing, and returning a copy of this certification to the station noted below.

The undersigned hereby certifies that:

[J The video programming that the undersigned video programmer provides
satisfies the caption quality standards of FCC Rule 79.1(j)(2);

L] Inthe ordinary course of business, the undersigned video programmer has
adopted and follows the Best Practices set forth in FCC Rule 79.1(k)(1); or

m The undersigned video programmer is exempt from the closed captioning

rules under the following gxemption: DCLQ Dd‘l.ogr ke
Lounehe 10/31 ]201t

.__.-'-'-
Name of Video Programmer: C,Dmffr l \/

Signature and Title: il Controller
Address: 1100 fairFielel Dr West Talm Beach
FL 324077

Telephone, fax or email address: Sli1.292.204%

Station:
Aftn:
Address:

Fax:




Children’s Programming Certification
2016 Fourth Quarter

This is to certify that getTV, operated by CPE US Networks Il Inc., during the above referenced calendar
guarter, did not air any programs that were originally produced and broadcast primarily for an audience of
children 12 years old and under. All e/l programming aired by getTV targets the 13-16 year old age range.

These programs include:
Curiosity Quest
Real Life 101

Awesome Adventures
Agua Kids Adventures

The certification pertains to the immediately preceding calendar quarter (October 1, 2016 — December 31,
2016).

Executed this _3rd day of _ January , 2017.

TROI T. MOORE
Notary Public - California
Los Angales Counly

CPE US Networks Il Inc. Commission # 2171361 =
s e Comm. Expires Dac 6, 2020

Andrew J. Kaplan
President

—
)

January 3, 2017 get



