CERTIFICATION OF COMMERCIAL MATERIAL
IN CHILDREN’S PROGRAMS
F OR/YY,C/Cﬁ %\I?INGFIELD, ILLINOIS

This Certification of q;w@'q%ial Material intghildren’s Television Programs applies to programs broadcast July 1 -

September 30, 2010 W

complied with the FCC’s Children Act of 1990. This act requires television licensees

to comply with commercial limits of 10 % minutes per hour on the weekend and 12 minutes per hour during the
week. The FCC has applied the new commercial limits to programs “originally produced and broadcast primarily
for the audience of children 12 years old and under.”

[ hereby certify as follows:

ki

Network Children’s Program

Attached is a list of FOX Network Children’s Programs broadcast by this station during the period
covered by this Certification. This Station has received certification from the FOX Network that it, as a
standard practice, formats these Children’s Programs to comply with the Act’s statutory commercial
limits for Children’s Programs. I hereby certify that this station did not add any commercial matter to
these network Children programs which, when taken together with the network commercial matter
contained in these programs, cause the total amount of commercial matter in the “clock hour” during
which any of these network Children’s Programs were broadcast to exceed the Act’s statutory
commercial limits for Children’s programs.

Syndicated Children’s Programs

Attached is a list of syndicated Children’s Programs broadcast by this station during the period covered
by this Certification. I hereby certify that this station did not add any commercial matter to these
network Children programs which, when taken together with the syndicated commercial matter
contained in these programs, cause the total amount of commercial matter in the “clock hour” during
which any of these syndicated Children’s Programs were broadcast to exceed the Act’s statutory
commercial limits for Children’s programs.
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Peter O’Brien Date i3
General Manager

Children’s Programming

NETWORK
No programming for the audience of children 12 years old and under aired this quarter.

SYNDICATED

No programming for the audience of children 12 years old and under aired this quarter.



