THIS ADVERTISING WAS PURCHASED THROUGH A NETWORK IN WHICH THIS STATION PARTICIPATES. FOR
INFORMATION ON SCHEDULES AND CHANGES CONTACT AFFILIATEOPS@WESTWOODONE.COM

ISSUE (Non-candidate) ADVERTISEMENT
AGREEMENT FORM

[, Michelie Sullivan , hereby request station time as follows: See Order for proposed

schedule and charges. See Invoice for actual schedule and charges.

Check one:

Ad "communicates a message relating to any political matter of national impoitance” by referring to

{1) a legally qualified candidate for federal office; (2) an election 1o federal office; (3) a national legistative
issue of public importance (e.g., health care legislation, IRS tax code, etc); or (4) a political 1gst& that is the ™
subject of confroversy or discussion at the national level,

Ad does NOT communicate a message relating to any political matter of national importance (e.g., relates
only to a state or local issue).

Station time requested by: Power to the Patients

Agency name; Swift River Productions

Address: 8950 Ellis Ave., Los Angeles, CA 90034

Contact: Kevin Morra Phone number: 310-587-0515 Email: kevin@swiftriverproductions.com

Name of advertiser/sponsor (list entity’s full legal name as disclosed to the Federal Election Commission [for federal
committees] with no acronyms; name must match the sponsorship 1D in ad):

Name: Power To The Patients
Address: 2 Jackman Ridge Read, Windham NH 03087
Contact: Michelle Sullivan Phone number: 817-5610-2436 Email: msullivan@sullivanmc.com

Station is authorized to announce the time as paid for by such person or entity.

List ALL of the chief executive officers or members of the executive committes or board of directors or other governing
groupis) of the advertiser/sponsor (Use separate page if necessary.):
Michelle Sullivan, President

Linda Bent, Treasurer
Marc Joubert, Secretary

By signing below, advertiser/sponsor represents that those listed above are the only exacutive officers, members of the
executive committee and board of directors or ather governing group(s}.

If ad refers to a federal candidate(s} or federal election, list ALL of the following: N/A

Name{s) of every candidate referred to:
Officefs) sought by such candidate(s) (no acronyms or abbreviations):

Date of election:

Clearly identify EVERY political matter of national importance referred to in the |:] N/A
ad (no acronyms); use separate page if necessary:

healthcare price transparency




THIS STATION DOES NOT DISCRIMINATE OR PERIVIT DISCRIMINATION ON THE BASIS OF RACE OR ETHNICITY
IN THE PLACEMENT OF ADVERTISING.

The advertiser/sponsor agreas to indemnify and hold harmless the station for any damages or liabliity, induding reasonable
attomney’s feas, which may arlse from the broadcast of the ahove-raguasted advertisement(s). For the above-raquestaec
sdls), the advertiser/sponisor also agrees to prepare a script, transcript or tape, which will be delivered to the station by the
log deadlines outlined In the station's disclosure statement.

Adveriizer/Sponser Station Reprasentative

Signature: Michelle Sullivan 8oy e e o | Slgnature: m ()

Narme: Mlchéﬂe Sulfivan Name; Courtney Kllne

Date of Raguest to Purchase Ad Time: 9/2/21 Date of Station Agreemaent to Sall Time: 9/3/21

Ad submitted to statkon?

Ej:] No Date ad received: % '

Note: Wust have saparate PB+19 forrns {or the souivalent, 9.9, addendims) for each version of the ad (., forevary ad with diffsring copy).

if only one officer, executive committee member of director is listed above, station should ask the advartiser/sponsor
in writing if thare are any other officers, executive committee members or diractors, malntain records of inquiry and
update this form if edditional offivers, members or directors are provided.

0 fon:

{i%ﬁ\ccepted

m Acceptad IN PART {e.g., ad not received to determine content}®
E:j Rejected ~ provide reason (optional):

“Wpload partially sccepted form, then promptly upload updatad final form wivan complete,

Date and nature of follow-ups, if any:

bhxoaTie

Contract #: Station Calt Letisrs: Pate Received/Raquested:
. VN0 P G2y
Est# 4/ [/ e Station Location: Run Start and End Dates: ? [ f
| i

Upload order, this disclosure form and invoice (or traffle system print-out) or other material reflecting this transaction
to the OFIF oF use this space 1 document schadule of timé purchased, Whah $pots actually aived, the rates charged
and the clagses of time purchased (inclucling date, time, class of time and reasons for any make-goods or rebates) or
altach separately. If station will not upload the actual Yimas spots alred until an invoica is generated, the name of a
contact person who can provide that information immediately should be placed in the *Terms and Disclosuras” folder
in the OPIF




w

Contract Revision Order # Verdl | Rev#] #Whs | Paged
197163 1 [} 9 1
Advertiser Produst frate Time Start End
Power lo the Patients 9421 | FARATPM |9M¥21 1IM4AA
"Power to the Patients 1 Salesperson Satesperson Cliane # Demas
) Adam Shifrin (312)899-4075 P12+, A25-54
Power to the Patients Sales Office Agenty Phone # Survey
2 Jackman Ridge Road Chicago See Summary
Iﬂndham, NH 03087 4]
Tine Jun Jul dt il Jul Adg  Aug Aug Aug  Aug Sep Sep Sep Tofal Avg Avg  Gross | %
# | Vehicle Days & Times 2% 5 2 19 28 2 9 B 23 X 6 13 2 Units | Len | Rlg GRP| Aud* impr | Dist
6 |21-WW CBS Sports | MF 6A-12M 2 21 30 4] 5068 10116 04
Plus Weekday
Total GRPs 0o 40 G0 00 00 08 00 09 00 00D 00 0O 04
52 [WP_NFL Monday In Broadcast i] 30 5.7[5330.8 1601947 61
Night
H3  |WP_NFL Monday In Broadeast 1 1] 16 1.9(5339.8 5339.8; 20
Night
Totals ) 4 213594 81
Total GRPs 00 60 00 00 OO 08 OO0 00 00 00 00 00 76
Hd  [WP_NFL Sunday In Broadcast 1 2 3| 30 53150026 15007.80 6.7
Night
h5  |WP_NFL Sunday In Broadcast 1 1 2| 60 3.5) 5002.6 1000528 18
Night .
Totals 2 3 5 m3q 85
Total GRPs 00 00 €0 90 60 00 0G 0% 08 00 00 36 52
57 |WP_NFL Thursday | In Broadcast 2 2] 60 3.6(5339.8 10679.6; 4.1
Night
Total GRPs oy 0 0b H0 o0 o0 00 O0F 08 00 04 38 40
07 {Podcast - Jusl Pre-Roll 1 1 2 30 100 200; 8.0
Gelling Started w
M4 {The Rich Eisen MF 5A-12M 18 181 2 4% 832 00
Show
51  [¥he Rich Eisen MF 6A-12M Z 2] 15 49 98 80
Show
56  |The Rich Eisen Lancat Before Start 15
Show
Totals 20 20 9.0 &0
Total GRPs 00 00O 00 60 0D OC 00 OO 0% 00 084 00 00
Tolal Unils 5 30 35 207 581814
Total GRP's 00 G0 00 00 00 06 06 00 00 00 06 74 133

“Note: Avg Aud and Gross lmpressions are shown In thousands
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Contl‘act ReViSi on Ovder # Ver# | Rev#|  #YWhs | Paged
197163 1 [ 9 2
Adveriser Product Date Time Start End
Power to the Patients G421 | TABATPM {91321 11421
MBower to the Patients Tt Sulesperson Salesperson Phenc # Bemps
Adam Shiffin {312)899-4075 P12+ _A25-54
Power to the Patients Sales Office Agency Phione # Survey
2 Jackman Ridge Road Chicago See Summary
Il‘lndham. NH 03087 ___3
line Sep Ol Ol Ot Oct Nov  Nov  Nov Nov  Nov Dac Dac  Dec Toldl Fvg Bvg Gross | %
# | Vehicl Days & Times 27 4 11 18 25 1 8 15 2 2 6 13 20 Units 1 Len | Rig  GRP| Aud* Imp* 3 Dist
16 [21-WWCBS Spords | MF 8A-12M Z 1 1 1 1 1 G 30 1.6 5058 455221 17
Plus Weakday
Tolal GRPs o4 04 02 02 02 02 02 00 0G 00 0O 00 00
K  [WP_NFL Monday In Broadcasl 3 3 3 ? i 30 32.3| B330.8 Q0776.6] 346
Night
B3 [WP_NFL Monday In Broadcast 1 i H 1 1 i 1 7| 15 13.3} 5339.8 37378.6] 14.3
Night
Tolals 4 4 4 3 3 3 3 24 1261552 48.9
Tetal GRPs 786 76 76 &7 67 657 57 00 00 00D 00 40 00
b4 IWP_NFL Sunday in Broadcast 1 H 1 1 1 1 7 3D 1261 5002.6 36018.2| 134
Hight
B WP _NFL Sunday in Broadcast i 1 1 1 1 1 1 7| 60 12,6} 5002.6 35018.2) 134
Night
Tolals 2 3 2 2 2 2 2 14 700364 26.7
Tolai GRPs 36 36 38 36 36 36 35 00 00 GO 0O O0 00
47 {Podoasi - Just Pre-Roll 1 1 1 1 4] 30 g 4045 09
Getting Starled w
18 |Podeast - Just Mic-Roll 1 1 1 3| 80 W00 309 00
Gelling Started w
Totals 1 1 1 1 1 1 1 7 700 00
6  |Podcast- TheRich | Mid-Roll W0 10 ] [ § [ [3 531 60 80 4240 02
Eisen Show
#4  [The Rich Eisen MF BA-12M 19 19 18 18 18 18 18 128 30 62l 49 627 02
Show
51 {The Rich Eisen MF 5A-120 H 1 1 1 1 1 1 7| 15 49 343 00
Show
Tolals 20 2 © 1/ 19 19 19 135 6615 0.3
Total GRPs 00 00 00 00 OO 900 00 0O GO0 06 00 00 GO
Tolat Unils 39 39 BB 2 32 32 32 242 726 203899.3
Tolal GRPs 16 116 114 85 95 95 95 @0 0C 00 90 00 00

*Note: Avg Aud and Gross [mpresslens are shown fa thousands




@: Contract Revision Order # Verd | Rev#| #Whs | Paped

197163 1 6 9 k)
Advertiser Product Brate Time Start End
Power ko the Patients 914121 | TABATPM |92 141
Power to the Patients -1 Salesperson Salespersan Phone # Denmos
Adam Shifiin (312)885-4075 P12+ A25-54
Power lo the Palients Sales Office Agency Phane # Survey
2 Jackman Ridge Road Chicago See Summary
Iﬂndham, NH 03087 _l
Tine Sep  Oct  Oct  Ocl Cel Nov HNov Nov Nov MNov Dec Dec Dec Total Avg Mg Gross | %
# | Vehicls Days & Times 274 " 18 25 1 8 5 2 B 6 13 2 Units | Len | Rig  GRP| aug® Impr | Dist

iTota!Grg_sE;_“ ] [ Agency Commission: | Total Net: | I

Accepled for Agency (and Meadia Buying Service, if any) as Agent for the Advertiser.

Acceplad for Wastwood One, LLC:

Name Tilla Name Title

*Hote: Avg Avd and Gross Impreselons ara shown in thousands @’
L3
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Contract Revision Orider | Verd | RevH|  WWks | Paged
197163 1 3 9 1
Advertiser froduct Date Time Start End
Power ip the Palients SHAIN TABATPM [9N321 1A
" Paower o the Patisnts - Salespersen Salesperson Phane # DNemos
X Adarn Shifin {312)899-4075 P12+ A25-54
Power 1o the Patients Sales Ofice Agency Phone i Stirvey
2 Jackmen Ridge Road Chigago See Summary
Lﬂindham. NH 03087 4%
Line Sep Ocl Oct Ocl Oct MNov MNov Nov Nov Nov Dec Dec Dec Tolal g A Gross § %
B | Vehicl Days 8 Times 2 4 118 5 1 8 1% 22 2N 6 13 2 Units | Len | Rig  GRP| Aud® Impr i Dist

Effective Cetober 1, 2020, except where prohibited by law, we will impose a 1.5% administrative fee on all credit card payments. We do not apply an administrative foe o cash payments,
including Cash in Advance paymenis. In addition, we do not apply an adminisirative fee to credit card payments processed prior to the advertising start date.

Agency represents and warranis it has the authority to make this purchase on behalf of the Advertiser listed on this order ("Advertiser’) and accordingly, is responsible for prompt payment of all
amounts due under this (O 1o WWO upon receipt of such payments from Advertiser. If Adverfiser is more than 30 days overdue in paying Agency, Agency shal! promplly inform Westwood One
("WWO") who shall have the right to contact Advertiser directly for payment. If payment in full has not been received from elfher Agency or Advertiser within 120 days of the due dale, WWO
reserves the right to impose interest equal to ten percent (10%) per annum cn any overdue amount from the originat due dale until fult payment is received by WWO. Agency andfor Advertiser,
as applicable, shall be liable for aki costs and expenses incurred by WWO in iis collection efforts for amounts overdue by 120 days or more, including without limitation, attorney's fees and filing
foes. If Agency fails 1o remit to WWO amounts Agency receives from the Advertiser, the principal owners of the Agency shall be personally liabte for such unpaid amounts.

This Agreement shall, imespective of the place of execution, be deerned fo be a confract entered into and to be pedormed in the State of New York and shall be governed by and construed in
accordance with the [aws of the State of New York without regard to any choice of law or conflicts of faw principles. With respect to any dispute arising hereunder or any action, suit, or
proseeding relating 1o this Agreement, Agency andfor Advertiser, as applicable, shail be subject to the exclusive jurisdiction of the Federal District Cour for the Southern District of New York
and the Courts of the State of New York in New Yerk County and the Agency, on behalf of itse!f and Advestiser, waives any objeclion of venue in any of the aforesaid courls or any right to claim
ihat any sueh court constitutes an inconvenient forum.

Ordering the inventory listad herein is your consent (o these terms and condilions which shall supersede any cther writing, understanding er document related to the subject matter hereof,

WESTWOODONE IS AN AFFIRMATVE ACTION EMPLOYER. NONDISCRIMINATION PGLICY: Westwood One goes not discriminate in adverdising confracls on the basis of race or ethnicity,
and will not accept any advertising which is intended to discriminate on the basis of race of ethnicity. Advertiser represents and warrants that Advestiser's purchase of advedtising time from
Westwood One is not intended to and will not discriminate on the basis of race or ethnicity.

Notwithstanding any other agreement fo the contrary, Advertiser will indemnify, defend and hold Westwood One, its parent companies, subsidiaries, corporate affiliates and the directors,
officers, employees, representatives, licensees and agents of the foregaing entities, harmless from and against any and all losses, liabiliies, claims, damages and olher expenses, including
reasonable attorney's fees, arsing out of third party claims relating fo the commercials provided to Westwood Cne by Advertiser.

*Note: Avg Aud and Gross Impressions are shown In thousznds cﬁ’
e




Power 10 the People
Flight Date: Ends 9/17/21
60

Football’s rules are well defined. Eleven players on both sides of the ball. No holding. No blocking in
the back. No pass interference, On the field, everyone has to play by the rulebook. Shouldn’t it be that
way off the field too?

Following a law enacted at the start of 2021, hospitals have a new set of rules they need to play by: to
provide clear and upfront pricing to patients. And unlike a wide receiver dragging their feet to stay in
bounds, hospitals are dragging their feet to stay cut of bounds, not complying with new federal rules for
price transparency. The days of patients receiving surprise hills they could never anticipate need to be
sacked.

To fix this, please go to Power To The Patients dot org and submit a comment, which will be sent directly
to the current administration and policy makers in D.C. The effort is on to put pressure on hospitals to
finally reveal their prices upfront so everyone can shop and save.

It's your health. It's your money to save. It's your right to know hospital prices. Have your voice be
heard. Sponsored by Power to the Patients.

30

On the football field, everyone has to play by the rulebook. Shouldn’t it be that way off the field too?
Following a law enacted at the start of 2021, hospitals have a new set of rules they need to play by: to
provide clear and upfront pricing to patients. And unlike a wide recelver dragging their feet to stay in

bounds, hospitals are dragging their feet 10 stay out of bounds, not complying with new federal rules for
price transparency.

To fix this, please go to Power To The Patients dot org and submit a comment, which will be sent directly
to the current administration and policy makers in D.C. Sponsored hy Power to the Patients.




