CHILDREN’S TV PROGRAMMING COMMERCIAL
CERTIFICATION

KMYU certifies that all children’s television programs carried during the 4™ Quarter
2014 were formatted so that, as a matter of standard policy and practice, the programs
would not exceed the commercial time limits in Section 73.670 of the FCC’s rules.

SCHEDULE - 10/1 — 10/30/14 MINUTES
Animal Atlas Monday — Tuesday, 7:00A 30
Zoo Clues Wednesday — Thursday, 7:00A 30
On the Spot Friday, 7:00A 30
On the Spot Saturday, 7:30A 30
On the Spot Sunday, 7:30A 30
SCHEDULE AS OF 11/1/14: MINUTES
Career Day Monday, 7:00A 30
Jack Hannah'’s Into. WId  Tuesday, 7:00A 30
Real Life 101 Wednesday, 7:00A 30
Awesome Adventures Thursday, 7:00A 30
Dragonfly TV Friday, 7:00A 30
Wild America Saturday, 7:30A 30
On the Spot Sunday, 7:30A 30

There were no time periods in this quarter during which the commercial time limits
stated above were exceeded:
X True False

If false, provide details of each such instance on Attachment A or B.

| hereby state, under penalty of perjury, that the, foregoing is #ffue, correct and complete
to the besy/of my knowledge, information angtelie

Si natur Autho zed Sthtién’ m ee




THIS TV NETWORK COMMERCIAL LIMITS

AND WEB SITE RULE COMPLIANCE CERTIFICATION,

FOURTH QUARTER 2014

FOLLOWING IS A LIST OF ALL THIS TV NETWORK PROGRAMS DESIGNED FOR CHILDREN
TWELVE YEARS OLD AND YOUNGER THAT WERE SCHEDULED FOR BROADCAST DURING THE
PERIOD OF OCTOBER 1, 2014 THROUGH DECEMBER 31, 2014. THIS CERTIFIES THAT ALL OF
THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES INDICATED) TO
ALLOW FOR NO MORE THAN 10.5 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON
WEEKENDS AND 12 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS,
OR HALF THAT ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF CHILDREN’S
PROGRAMMING. THE ACTUAL NUMBER OF NETWORK COMMERCIAL MINUTES WAS INCLUDED
IN THE NETWORK TRAFFIC REPORTS FOR THE FOURTH QUARTER OF 2014, WHICH EACH

AFFILIATED STATION HAS RECEIVED HERETOFORE.

Children’s Weekday Programs (series)

There were no programs designed for children twelve years old and younger scheduled for broadcast
during this period.

Children’s Weekend Programs (series)

There were no programs designed for children twelve years old and younger scheduled for broadcast
during this period.

ok ok ok

ALL THIS TV NETWORK PROGRAMS DESIGNED FOR CHILDREN TWELVE YEARS OLD AND
YOUNGER, SCHEDULED FOR BROADCAST DURING THE FOURTH QUARTER OF 2014, COMPLIED
WITH SECTIONS 73.670(b), (c) AND (d) OF THE RULES OF THE FEDERAL COMMUNICATIONS

COMMISSION, 47 C.F.R. § 73.670(b), (c) AND (d).

NONE OF THESE PROGRAMS, AND NO PROMOTIONAL OR PUBLIC SERVICE ANNOUNCEMENTS

SCHEDULED BY THIS TV NETWORK WITHIN OR ADJACENT TO THOSE PROGRAMS, CONTAINED



ANY URLs, WITH THE POSSIBLE EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs
OF COMMERCIAL-FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER
THE CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES, WITHIN PUBLIC
SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR MEDIA COMPANIES IN

PARTNERSHIP WITH THOSE ENTITIES.

Prepared by:

TOM BOYD/ PROGRAMMING MANAGER - THIS TV NETWORK
1/2/15



STEVE ROTFELD PRODUCTIONS

MEMORANDUM
TO: PROGRAM DIRECTORS
FROM: CAROL HUBMASTER-BROOKS
DATE: JANUARY 2013
RE: STATEMENT OF COMPLIANCE WITH FCC COMMERCIAL TIME LIMITS

“AWESOME ADVENTURES” - E/l SERIES TARGET AGE 13-16

“AWESOME ADVENTURES?” is a half-hour weekly educational series. This series is
produced for children 16 and under (specific target audience is 13-16)

“AWESOME ADVENTURES?” as delivered is formatted to allow for no more than 14 minutes
of total commercial time per broadcast hour (7 minutes total per half-hour). This series does not
display any Internet web sites addresses or host selling, and is in compliance with the FCC
Commissions’ Rules.

All stations airing this series are provided with a written synopsis of each episode for their
quarterly FCC report filings. These written episode descriptions are e-mailed to all stations prior
to the start of each quarter. Also provided is written documentation by various Educators in the
appropriate field who have reviewed a number of episodes and substantiate the educational value
of the program.

If you need additional information, please feel free to contact us.
Sincerely,

Carol Hubmaster-Brooks
Vice President, Syndication Sales
carol@rotfeldproductions.com

740 Haverford Road, Bryn Mawr, PA 199010 Phone: 610-520-0671 Fax: 610~520-0681

www.rotfeldproductions.com



CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
October 1, 2014 through December 31, 2014

During the period October 1, 2014 through December 31, 2014 MG/PERIN, INC, {"MGP¥),
disseminated to its cleared statjons the following weekly program originally produced and
broadcast primarily for an audience of children 13 to 16 years old:

WILD AMERICA

This program was disseminated for the weekend broadcast by all contracted stations.

[ hereby certify that the children’s programming disseminated by MGP during the period
October 1, 2014 through December 31, 2014 was not required to conform to the
commercial time limits prescribed in the Communications Act, as amended, 47 U.S.C.

303 (a) and 47 C.F.R. 73.670(a) — (d} because the programming was all originally produced
and broadcast primarily for an audience of children older than 12, See 47 C.F.R. 73.670.
Note 2.

/

Richard Perin
President & CEQ
MG/Perin, Inc.

January 6, 2015




CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
October 1, 2014 through December 31, 2014

During the period October 1, 2014 through December 31, 2014, The Television Syndication
Company, Inc. disseminated to KMYU/KUTYV the following weekly program(s) originally
produced and broadcast primarily for an audience of children 13 to 16 years old:

REAL LIFE 101

All of these programs were disseminated for broadcast by KMYU/KUTV.

I hereby certify that the children’s programming disseminated by The Television Syndication
Company, Inc. during the period October 1, 2014 through December 31, 2014 was not required
to conform to the commercial time limits prescribed in the Communications Act, as amended, 47
U.S.C. §303a, and 47 C.F.R. §73.670(a)-(d) because the programming was all originally
produced and broadcast primarily for an audience of children older than 12. See 47 C.F.R.
§73.670, Note 2.

Cassie M. Yde
President

The Television Syndication Company, Inc.

Date: January 7, 2015



