Commercial Limits in Children’s Programs Certification

After due review of internal station records and documentation provided to us by program
suppliers, the licensee hereby certifies that the station fully complied with the FCC's commercial
limits in children's programs, as specified at 47 C.F.R. Section 73.670. The children’s programs
aired by WCTX are designed for ages 13-16.
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lanuary 7, 2015

RE: Jack Hanna's Into the Wild Program Content

To Whom It May Concern:

The purpose of this letter is to provide television stations with certified documentation
that the producers of the live-action, half-hour television series entitled, Jack Hanno's
Into the Wild have designed the program to educate and inform children 13 to 16 years
of age, although Jack strives to make the show educational and fun viewing for all
audiences.

lungle Jack Productions, LLC and Spectrum Field Productions, LLC are the producers of
the Jack Honna's into the Wild series.

The series is based on Jack Hanna traveling the world with his friends and family, taking
viewers to his favorite destinations and introducing them to new and amazing creatures
each week. Throughout Jack’s travels, he informs viewers with insights into different
cultures, world geography, natural history, and spectacular animal behaviors and facts,
while teaching children the importance of environmental stewardship. The episodic
content will certainly further the educational and informational needs of children aged
13to 16.

In order for parents, children, and listing services to clearly identify the program as one
that fulfills the FCC description of a core program that meets kids' educational television
needs, each episode will include an E/1 video bug for the duration of the program, in
addition to the recommended rating graphic of TV-G E/L.

Sincerely,

Executive Producer
Spectrum Field Productions, LLC

e

08 5. 12" Streed Tompa, FL 33602 / 872.229.1212
wearsspecium.ly



LITTON Entertainment
884 Allbritton Blvd

Suite 201

Mount Pleasant, SC 29464
843/883-5060

FAX 843/883-9957

RE : PROGRAM CONTENT

To Whom It May Concern:

The purpose of this letter is to provide television stations with certified documentation
that the producers of the Jack Hanna's Animal Adventures series design the program to
educate and inform children 13 to 16 years of age.

VideoTours, Inc. is the producer of the Jack Hanna's Animal Adventures series.

Jack Hanna's Animal Adventures is a half — hour live action television program designed
to meet the educational and informational needs of children.

In each episode the cameras follow Jack as he spends time with nature's creatures across
the continents. Jack talks with people that are knowledgeable about each animal and
habitat, teaching as he goes. Each episode is designed to reveal to children the world
around them in a way that presents positive role models and pro-social values within an
environmentally responsible universe.

In order for parents, children, and listing services to clearly identify the program as one
that fulfills the FCC description of a program that meets kids' educational television
needs, the beginning of each program includes a 15 second video billboard with the
recommended rating TV-G E/L.

+R. f'ehiison
Executive Producer




Information for Station’s Children’s Television Programming Report

MARTY STOUFFER’S WILD AMERICA

WILD AMERICA is targeted to children ages 13-16. The key educational objective of the
program is to familiarize children with the animals of the North American content, their
interaction with other animals and their environment. Throughout the series emphasis will
be placed upon protecting endangered species and the impact that humans have while
interacting in their environment.

Each episode of the series will be specific to a particular animal. Topics will range from basic
food gather, mating, natural enemies, relationships to other animals, and the interaction of
the specific ecology on the survival of the species.

We expect that children viewing the program will achieve a greater understanding of nature
and specific animal species because of the up-close and detailed photography of the series.
Through this understanding, it is hoped children will better relate to the natural environment
as it exist in North American and learn to protect its natural species.

Please note: The F.C.C. has stated that although stations may refer to information
provided by program suppliers in assessing the educational and formational value of the
programming, the station remains ultimately responsible for determining whether the
program is specifically designed to meet the educational and informational needs of
children. (F.C.C. Report and Order of August 8, 1996 paragraph 88, n 204).

118 East 28th Street - Suite 708 « New York, NY 10016 + T, 212-941-9750 « F. 212-253-4187
mgperin@mgperin.com
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Aqua Kids
FCC E/l Children’s Programming Production Statement
For the 2010-2011 Season
26 episodes x 30 minutes / 26 repeat broadcasts
Age group: K13-16 / TV-G
Barter Split : 3.5/3.5

Closed Captioning:
Programs will be delivered to stations fully Closed Captioned.

FCCE/l:

* Program Producers verify that they follow guidelines as outlined by the FCC in order for this program to be
classified as an FCC Children’s Television Educational/informational Program for kids primarily up to age 16. The
show is targeted to children ages 13-16 for the 2008-2009 season.

* Program Producers will deliver program to station with the FCC's required E/I logo on screen for the entire
duration of the program (not necessary during commercial time.)

Commercial Limits:
* Program Producers will keep total commercial time within the program to 7:00 or less.

* Program Producers will provide Aqua Kids to stations with no more than 3:30 of barter commercial
time.

FCC E/l compliant website:
* Program Producers warrents that Aqua Kids is in full compliance with FCC regulations.

* Additionally, Program Producers will neither mention nor show onscreen any website inside the
program content of Aqua Kids with the exception of:

hitp://aquakids.tv/

hitp://adventureproductions.com

* Program Producers agree to maintain the website http://aquakids.tv/ in a manner in compliance with
the FCC Kids E/I guidelines. Program Producers agrees to give stations 5 days notice prior to adding any ads,
logos or potentially commercial material to the website in order for stations to review material.

No Host Selling:
* Program Producers will not use any program character, host, or the program's name to endorse any product
within the program nor during any commercial time during the program.

* Program Producers will not use any program character, host, or the program's name to endorse any website or
web product within the program itself nor during any commercial time within the program.

Produced by: ‘ Distributed by:

Adventure Productions Showplace

George Stover — Producer Hal Pontious - President

7718 Belair Road, Suite 2, Baltimore, MD 21236 3023 N. Clark St. #890, Chicago, IL. 60657
410-663-5093 Fax: 410-663-3930 773-935-1572 Fax: 206-984-4179
george@aquakids.tv halp@showplaceonline.com
www.aquakids.tv www.showplaceonline.com



Dear Station,

Pursuant to the Children’s Television Act of 1990, "Dog Tales"
will satisfy the FCC Children's programming requirement and
can be classified as either core or non-core programming. "Dog
Tales" serves the educational and informational needs of chil-
dren 13-16 years of age with its program content, including dog
safety and care tips, as well as lessons on the responsibility of
owning a dog. The show also provides informative segments on
various dog breeds and showcases various veterinary experts
explaining different issues affecting canines. The weekly series
also includes recommended reading lists about dogs, and pro-
motes children's writing and creative skills with essay and art
contests.

To facilitate your FCC filings, episode synopses are available
on line at our website, www.telcoproductions.com. Also avail-
able on-line are testimonials from our educational advisory
review board, consisting of educators and veterinary profes-
sionals who have reviewed the program (see opposite pages).

If you have any other questions, please don't hesitate to con-
tact us.

Sincerely,

Alex Paen
President, Telco Productions, Inc.

TELCO PRODUCTIONS, INC.
2730 Wilshire Boulevard, Suite 200, Santa Monica, CA 90403

Telephone 310-828-4003 Fax 310-828-3340
E-mail: info@telcoproductions.com



”100 FREBECTIONS, INE.

Dear Station,

Pursuant to the Children’s Television Act of 1990 and the rules and regulations of
the FCC, “ANIMAL RESCUE?” satisfies the FCC’s Children’s programming
requirements and may be classified as Core Programming as defined under Section
73.671 of the Commission’s Rules. “ANIMAL RESCUE” furthers the educational
and informational needs of children 13 to 16 years of age with its programming
content, including safety tips and informational about various animals and their
habitats. The programs also show real life in-the-field experiences of professional
and ordinary people taking care of, treating and helping various animals, as well as
exhibiting good social responsibility and promoting strong personal and
community values. “ANIMAL RESCUE” as delivered is formatted to allow for no
more than 14 minutes of total commercial time per broadcast hour (7 minutes per
half-hour). “ANIMAL RESCUE” does not display any Internet web site address
or host selling during or adjacent to the program, and is otherwise in compliance
with Sections 73.670(a) through (d) of the Commission’s Rules.

To facilitate your FCC filings, episode synopses are available on-line at our
website, www.telcoproductions.com. Also available online are testimonials from
our program advisory board, consisting of educators and veterinary professionals
who have reviewed the program (see following pages). If you have any other
questions or comments, please feel free to contact us.

Sincerely,

Alex Paen
President,
Telco Productions, Inc.

27306 Wilshire Blvd., Suite 200, Santa Monica, CA 90403-4747 USA
Telephone 310.828.4003 Fax 310.828.3340
E-mail info@telcoproductions.com Website: www.telconroductions.com




Litton Towers
884 Allbritton Boulevard
Suite 200

Mount Pleasant, SC 2946

RE: PROGRAM CONTENT

The purpose of this letter is to provide television stations with certified
documentation that the producers of the Amimal Exploration with Jarod
Miller series design the program to educate and inform children 13 to
16 years of age.

Litton Entertainment is the producer of Animal Exploration with Jarod
Miller.

Animal Exploration with Jarod Miller is a half — hour live action
television program designed to meet the educational and informational
needs of children.

Each week Jarod looks at exotic and domestic animals from his own
unique perspective. Every week Jarod travels to zoos and aquariums to
explore animals that fit a particular theme, whether it’s the need for
speed or animal heroes - there’s always something amazing happening.
Filled with energy, youth and humor, Jarod is a welcome visitor in
living rooms around America on a weekly basis.

It is the mission of this program to inspire viewers, children and adults
alike, to preserve the innate human instinct to explore.

The producers design each episode to reveal to children the world
around them in a way that identifies positive role models and pro-
social values within an environmentally responsible universe.

In order for parents, children, and listing services to clearly identify the
program as one that fulfills the FCC description of a program that
meets kids' educational television needs, each episode will display the
recommended rating TV-G E/l icon from beginning to end.

Sincerely,

Litton Entertainment



MADE INHOLLYWOOD TE

CO

ENTERATAINMENT CO

To:  Program Director / Satellite Coordinator
From: Connection III Entertainment Corp.
Date: August 21, 2015

Thank you for joining us for our 10" season of MADE IN HOLLYWOOD: TEEN EDITION in
HD. We are attaching our 2015-16 Air Schedule. MADE IN HOLLYWOOD: TEEN EDITION
will continue broadcasting in HD (and/or SD) on GDMX’s “PitchBlue” platform. We are
looking forward to another great season!

Cleveland O Neal IIT
Executive Producer

SHOW TITLE: MADE IN HOLLYWOOD: TEEN EDITION

DESCRIPTION: MADE IN HOLLYWOOD: TEEN EDITION is an Emmy-nominated, FCC
friendly, Educational/Informational, nationally syndicated weekly series. Its core programming
targets 13-16 year old teens with segments ranging from coverage of Animation, Producing &
Directing to Costume Design, Casting & 3D Technology. The content-rich series introduces its
audience to behind-the-scenes filmmaking, special effects techniques and career opportunities
focusing on the creative, technical and artistic skills of the motion picture and television
industries.

PREMIERE DATE: 10" Season 2015-16. Starts week of 9/14/15.
SERIES LENGTH: 30 minutes

COMMERCIAL TIME: Barter Split 3.5/3.5

DISTRIBUTED BY: Connection III Entertainment Corp.

DISTRIBUTION CONTACT INFO: Cleveland O’Neal I / Executive Producer
Connection I Entertainment Corp.
5900 Wilshire Blvd. — Suite 600
Los Angeles, CA 90036
p: 323-937-8700 x101  f: 323-375-0971
cleveland@connection3.com

SATELLITE CONTACT INFO: GDMX
Tina Salvador / Account Representative
5432 West 102™ St. Los Angeles, CA 90045
p: 818-526-3367
Tina.Salvador@gdmxinc.com



COMMERCIAL LIMITS AND WEBSITE RULE
COMPLIANCE CERTIFICATION
THIRD QUARTER 2016

During the third quarter of 2016 (July 1, 2016 — September 30, 2016) the following Educational/informational
programs tailored to meet the requirements for teens 13 — 16 years old appeared on the Grit Network. As a
result of these programs originally being created for and directed at teens 13 and above, the rules (47 C.FR. §
73.670) for commercial limits and websites do not apply.

E/l Programs (series)

Program: Future Phenoms (July 1, 2016 — August 14, 2016)
Time: Saturdays 10:00 AM - 10:30 AMET

Duration: 30 minutes

Rating: TV-G E/

Program: Jack Hanna's Wild Countdown (August 15, 2016 — September 30, 2016)
Time: Saturdays 10:00 AM - 10:30 AMET

Duration: 30 minutes

Rating: TV-PG EN

Program: On The Spot (July 1, 2016 — August 14, 2016)
Time: Saturdays 10:30 AM - 11:.00 AMET

Duration: 30 minutes

Rating: TV-G E/i

Program: Jack Hanna's Wild Countdown (August 15, 2016 — September 30, 2018)
Time: Saturdays 10:30 AM - 11:00 AMET

Duration: 30 minutes

Rating: TV-PG E/I

Program: Living Greener (July 1, 2016 — September 30, 2016)
Time: Saturdays 11:00 AM - 11:30 AM ET

Duration: 30 minutes

Rating: TV-G E/I

Prepared 09/23/16




COMMERCIAL LIMITS AND WEBSITE RULE
COMPLIANCE CERTIFICATION
THIRD QUARTER 2016

During the third quarter of 2016 (July 1, 2016 — September 30, 2016) the following Educational/informational
programs tailored to meet the requirements for teens 13 — 16 years old appeared on the Grit Network. As a
result of these programs originally being created for and directed at teens 13 and above, the rules (47 C.F.R. §
73.670) for commercial limits and websites do not apply.

E/l Programs (series)

Program: Uncaged (July 1, 2016 — September 30, 2016)
Time: Saturdays 11:30 AM - 12:00 PM ET

Duration: 30 minutes

Rating: TV-G E/I

Program: Ocean Mysteries (July 1, 2016 — August 14, 2016)
Time: Saturdays 12:00 PM - 12230 PM ET

Duration: 30 minutes

Rating: TV-G E/I

Program: Sea Rescue (August 15, 2016 — September 30, 2016)
Time: Saturdays 12:00 PM - 12:30 PM ET

Duration: 30 minutes

Rating: TV-PG E/

Program: Future Phenoms (July 1, 2016 — August 14, 2016)
Time: Saturdays 12:30 PM - 1:00 PM ET

Duration: 30 minutes

Rating: TV-G E/!

Program: Rock The Park (August 15, 2016 — September 30, 2016)
Time: Saturdays 12:30 PM - 1:00 PM ET

Duration: 30 minutes

Rating: TV-PG E/I

Prepared 09/23/16




Mickmac, Judi

From: Brian Weiss <brian@justnettv.com>
Sent: Thursday, September 15, 2016 12:22 PM
Subject: Justice EI Notice and Fall/Winter Schedule
Attachments: Justice Fall-Winter 2016 Schedule.xisx

Program Managers:

Attached please find the IN schedule for Fall 2016/Winter 2017. Note that you can find each time zone in different tabs
at the bottom.

A few exceptions:

s The 1lpand 7p slots will alternate shows to offer our viewers variety:

o 10/17-11/27 Crime Stories

o 11/28-12/18 North Mission Road
o 12/18-1/1/17 Missing Persons Unit
o 1/2/17-1/22/17 Murder by the Book

¢ Three new shows on the attached schedule will be added in waves; attached schedule represents final grid after

all begin.
o 10/3 Drugs Inc added to schedule
o 10/31 Investigative Reports added to schedule
o 11/7 Panic 9-1-1, Manhunters added to schedule
For El Clarity:

# In Q3 JN continued the same El schedule as the previous quarter with no pre-emptions nationally.

Food for Thought: Sundays 10a-11am ET
Wild About Animals: 1lam-1om ET

e In 04 we will maintain the exact same El schedule.

Please let me know if you have any guestions, and thanks for your continued partnership with the Justice Network.

PS: If you haven't seen our very cool and fotally re-designed website, check it out!

Thanks,

Brian Weiss

Director of Distribution and Business Development
Justice Network

150 Interstate North Parkway | Atlanta, GA 30339

©: 678 213 5445 | €: 440 655 0869

Linkedin o



Series: Fﬂod‘ For Thought wi{h kCiaire Thonias

8/25/1.1
RE: PROGRAM CONTENT
To Whom [t May Concern:

The purpose of this letter is to provide television stations with certified documentation that the producers
of the Food for Thought with Claire Thomas series design the program to educate and inform children 13-
16 years of age:

Litton Entertainment is the producer of the Food for Thought with Claire Thomas series.

This is a live action, half-hour television program designed to meet the educational and informational
needs of children.

Young, enthusiastic and passionate about food, Claire Thomas is the 22 year old host who opens viewers’
eyes to how everyday life can inspire culinary creations. Each weekly-half hour, produced for ages 13-
16, informs and educates teens about the power of food as a tool for exploring new places, meeting new
people and learning about different cultures.

In order for parents, children, and listing services to clearly identify the programs as ones that fulfill the
FCC programming requirements that meet children’s educational television needs, each episode is
closed-captioned and contains an E/I icon for the duration of the program with the recommended parental
rating icon — typically, if not always, TV-G.

Litton Entertainment

ENTERTAINMENT



STEVE ROTFELD PRODUCTIONS

FCC OBJECTIVE LETTER

TO: PROGRAM DIRECTORS
FROM: CAROL HUBMASTER-BROOKS / FERN ROTFELD
RE: “WILD ABOUT ANIMALS” - FCC OBJECTIVE LETTER

“WILD ABOUT ANIMALS?” is a half-hour weekly animal magazine series. The show
is hosted by the Emmy-award winning actress Mariette Hartley. Mariette has committed
herself to fighting for the rights of animals for over 20 years.

This series is produced for children 16 and under (specific target audience is 13-16).
As the producers of “WILD ABOUT ANIMALS,” it is the objective of Steve Rotfeld
Productions, Inc., to educate and inform children, specifically in the target age group,
by bringing them entertaining and interesting stories about the world’s most fascinating
animals. Each episode will consist of four (4) different stories designed to teach children
about both exotic and unique animals, as well as to educate them further about animals
they see everyday.

We provide a written synopsis of each episode for your FCC Children’s Television
Report. These write-ups will be e-mailed to your station on a quarterly basis. Also,
each episode is close-captioned and E/T inscribed throughout.

If you need additional information, please feel free to contact us.

Sincerely,

Carol Hubmaster-Brooks
Vice President, Syndication Sales
carol@rotfeldproductions.com or fern@rotfeldproductions.com

740 Haverford Read, Bryn Mawr, PA 19010 Phone: 610-520-0671 Fax: 610-520-0681

www.rotfeldproductions.com



