Contract Agreement Between: Print Date 11/07/14 Page 1 of 3
KOMO Contract / Revision Alt Order #
‘ 140 4th Ave N 331872 4
Seattle, WA 98109 Product
(206) 404-4000 CD 8, General
T Contract Dates Estimate #
www komonews.com 10/16/14 - 11/03/14
Advertiser Original Date / Revision
Dave Reichert for Congress (Rep) 10/14/14 | 10/22/14
And: Billing Cycle [Billing Calendar Cash/Trade
Media Plus EOM/EOC |Broadcast Cash
Attention: Kim Patton Station Account Executive [Sales Office
160 Roy St KOMO House House-Seattle|Local-Seattle-Bl
Seattle, WA 98109 Special Handling
Demographic
Adults 25-54
IDB# Advertiser Code Product Code
1304
Agency Ref Advertiser Ref
cC
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Length Week Rate Type Spots Amount
N 1 KOMO 10/16/14 11/03/14 M-F KOMO 4 NEWS 5-6A :30 NM 11 $1,100.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/13/14 10/19/14 ---11-- 2 $100.00
Week: 10/20/14 10/26/14  11111-- 5 $100.00
Spot Ch Date Range Description Start/End Time  Weekdays Length Rate Typel
6 KOMO 10/20/14-10/26/14 M-F KOMO 4 NEWS 5-6A MTUWThF---- :30 $100-00 NM
Credited
7 KOMO 10/20/14-10/26/14 M-F KOMO 4 NEWS 5-6A MTUWThF---- ;30 $100.06 NM
Credited
Week: 10/27/14 11/02/14 11111-- 5 $100.00
Week: 11/03/14 11/09/14  1------ 1 $100.00
N 2 KOMO 10/16/14 10/30/14 M-F KOMO 4 NEWS 6-7A :30 NM 5 $3,500.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/13/14 10/19/14 —==1-== 1 $700.00
Week: 10/20/14 10/26/14 1l-==== 2 $700.00
Week: 10/27/14 11/02/14 -=11--- 2 $700.00
N 3 KOMO10/16/14 11/03/14 M-F 5-530P News 5-530P :30 NM il $6,300.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/13/14 10/19/14  ---1--- 1 $900.00
Week: 10/20/14 10/26/14  -1-1--- 2 $900.00
Week: 10/27/14 11/02/14  1-1-1-- 3 $900.00
Week: 11/03/14 11/09/14  1-----—- 1 $900.00
N 4 KOMO 10/16/14 10/16/14 M-F 6-7P News 6-7P :30 NM 1 $500.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/13/14 10/19/14  -~-1--- 1 $500.00
N 5 KOMO10/20/14 11/03/14 M-F 6-7P News 6-7P :30 NM 5 $2,250.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/20/14 10/26/14  1-1---- 2 $450.00
Week: 10/27/14 11/02/14 -1-1--- 2 $450.00
Week: 11/03/14 11/09/14  1------ 1 $450.00
N 6 KOMO10/19/14 10/19/14 SUN 7-8A GMA 7-8A :30 NM 1 $275.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/13/14 10/19/14  ——==-= 1 1 $275.00
N 7 KOMO 10/26/14 11/02/14 SUN 7-8A GMA 7-8A .30 NM 2 $500.00

(* Line Transactions: N = New, E = Edited, D = Deleted)

Net 30-Payment is due wilhin 30 days from invoice date  Stalion owned or provided services by lhe Sinclair Broadcasl Group.

Warranty-We warrant the above broadcasts were made according to the official station log Please nole that we do not notarize invoices since the purpose of placing a notary seal on a document is to guaranty the
authenticity of an individual's signature and not to cerlify the accuracy of commercial aired



Contract Agreement Between:

Print Date 11/07/14 Page 2 of 3

KOMO Cor;:':l:;/zRewsmn Alt Order #
4 .140 4th Ave N /
Seattle, WA 98109 Contract Dates Product Estimate #
(206) 404-4000 10/16/14 - 11/03/14 CD 8, General
Advertiser Original Date / Revision
www.komonews.com
Dave Reichert for Congre 10/14/14  10/22/14
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Length Week Rate Type Spots Amount
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/20/14 10/26/14  ------ 1 1 $250.00
Week: 10/27/14 11/02/14  ------ i 1 $250.00
N 8 KOMO10/19/14 11/02/14 SUN KOMO 4 NEWS 8-9A :30 NM 2 $600.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/13/14 10/19/14  ====== 1 1 $300.00
Week: 10/20/14 10/26/14  ==-—=--- 0 $0.00
Week: 10/27/14 11/02/14  -=---- 1 1 $300.00
N 9 KOMO 10/26/14 10/26/14 SUN KOMO 4 NEWS 8-9A :30 NM 1 $225.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/20/14 10/26/14  ====-- 1 1 $225.00
N 10 KOMO 10/19/14 11/02/14 This Week with George SteplVarious :30 NM 6 $4,800.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/13/14 10/19/14  ------ 2 2 $800.00
Week: 10/20/14 10/26/14  ------ 2 2 $800.00
Week: 10/27/14 11/02/14  ------ 2 2 $800.00
N 11 KOMO 10/19/14 11/02/14 SUN 6-7P NEWS 6-7P :30 NM 3 $2,400.00
Start Date End Date = Weekdays Spots/Week Rate
Week: 10/13/14 10/19/14  ------ 1 1 $800.00
Week: 10/20/14 10/26/14  ------ 1 1 $800.00
Week: 10/27/14 11/02/14  ------ 1 1 $800.00
N 12 KOMO 10/18/14 10/18/14 College Football Game 1 College Football Gi :30 NM 1 $1,000.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/13/14 10/19/14  ----- 1- 1 $1,000.00
N 13 KOMO 10/18/14 10/18/14 Prime Time College Football 5-830p 130 NM 1 $2,500.00
Start Date End Date = Weekdays Spots/\Week Rate
Week: 10/13/14 10/19/14  ----- 1- 1 $2,500.00
Totals 46 $25,950.00
Time Period # of Spots  Gross Amount  Agency Comm. Net Amount
09/29/14 -10/26/14 26 $16,050.00 ($2,407.50) $13,642.50
10/27/14 -11/03/14 20 $9,900.00 ($1,485.00) $8,415.00
Totals 46 $25,950.00 ($3,892.50) $22,057.50
Signature: Date:

(* Line Transactions: N = New, E = Edited, D = Deleted)

Net 30-Payment is due within 30 days from invoice date. Station owned or provided services by lhe Sinclair Broadcasl Group

Warranty-We warranl lhe above broadcasts were made according lo the official slalion log Please note that we do not notarize invoices since the purpose of placing a nolary seal on a document is to guaranty the
aulhenticity of an individual's signature and not to certify the accuracy of commercial aired



CONDITIONS

The person, firm or corporalion (hereinafler called lhe “Agency"} contracting for time on behalf of lhe adveriiser named on the face of this contract (hereinafier called the ‘Adverliser”) and the stalion
accepting this conlract (hereinafter called the “Station") hereby agree that this conlract shall be governed by the following conditions. In those cases where an adverliser has conlracted for time on its own behalf,
the parties agree Ihat ihe contract shall be governed by the following condilions, which will be deemed to be modified to substitute "Advertiser” for "Agency”.

1. PAYMENT AND BILLING

(a) The Station will determine, in ils sole discretion, whether to extend credit to Agency. If Ihe Stalion decides not to extend credit, all payments must be cash-in-advance. If the Stalion decides to extend credit, the following
subsections of this Seclion 1 shall apply.

(b) The Station will bill the Agency monthly using (he slandard broadcast month unless olherwise sel forth on the face of lhis conlract.

(c) Invoices shall conlain advertiser/product, date, time and lenglh of commercial announcement, cost and, if commercial code identifying each commercial announcement is supplied by the Agency, such code for each
commercial announcement.

(d) The Station warrants that all information shown on lhis invoice is true and correct and was taken from the commercial record produced and maintained at the Stalion, and will be made available, as will other records
adequate to verify performance, on request, for inspection by the Agency or Advertiser for a minimum of twelve (12) months from the month of broadcast.

(e) Payment to the Stalion is due by he Agency within [hirty (30) days of (he invoice date unless otherwise set forth on (he face of this contract. Late paymenls shall be subjecl to a service charge of one percent {1%) for each
month or fraclion (hereof (or the maximum rale permitted by applicable law, if less) during which such amounts remain unpaid. In any action lo recover any past-due balances, the Stalion shall be enlilled lo recover ils costs
and expenses, including reasonable attorneys' fees.

(f) Agency is acling as an agent for (he Advertiser, and shall be responsible for making payment on all billings hereunder. However, if the Agency does not provide payment to Station as required, regardless of whether or not
Advertiser has paid Agency, the Advertiser shall be responsible to pay Stalion all outstanding amounls within thirty (30) days of written notice from Stalion.

2, CANCELLATION ON NOTICE
Unless stated on the face of the conlract, (a) contracls of two (2) consecutive weeks or less are not cancelable, and (b) longer contracts are subjecl to cancellation upon two (2) weeks prior notice, but no such
cancellation shall be effective unlil two (2) telecast weeks have run,

3. CANCELLATION AS A RESULT OF BREACH
The Station reserves the right to cancel this conlract upon default by the Agency or Adverliser in the payment of invoices or olher material breach of the terms hereof at any lime upon writlen nolice. Upon such cancellation, all
charges for telecasts completed hereunder and nol paid shall become immediately due and payable, and the Station expressly reserves ils right lo recover any and all damages resulling from the breach of contract.

4, FAILURE TO TELECAST

If, due to public emergency or necessily, force majeure, restrictions imposed by taw, acts of God, labor disputes, or for any other cause, including mechanical or electronic breakdowns, beyond lhe Station's control, there is an
interruption or omission of any commercial announcement or program contracled lo be telecast hereunder, lhe Station may suggest a substitute time period for the broadcast of the interrupted or omitted commercial
announcemenl or program. If no such subslilute ime period or makegood is acceptable lo the Agency, (he Station shall allow the Agency (a) with respect to a program, a pro rata reduction in time and/or program charges
equal to the amount of money assigned (o the time and/or program charges at lime of purchase and (b) with respect to a commercial announcemenl, a reduction in time charges equal to the amount of money assigned lo he
commercial announcemenl at time of purchase. The Agency shall have the benefit of the same rates that would have been earned if there had been no inlerruption or omission in the telecasl

5. PREEMPTION RIGHTS
Except as otherwise specified on the face of the conlract, and notwithslanding any commercial schedule provided to Agency or Advertiser, all commercial announcements are immediately presmptible withoul notice. In
addition, and regardless of what is slated on the face of the conlracl, the Station has the right to preempt any commercial announcement covered by this conlract in order (o telecast any malerial which, in its sole and absolute
discretion, il deems to be of public significance. In the event of preemption, the Station will offer a substitule day(s) and lime(s) for airing and if the Agency and lhe Slation cannot agree upon a satisfaclory substitute day(s) and
time(s), the commercial announcement(s) so preempted shall be deemed canceled wilhoul affecting the rates or rights provided under this contracl, except hat lhe Agency shall not have (o pay the charge for the canceled
commercial announcemenl(s).

6. RATES AND CHARGES
The Statlon reserves the right o increase rales, bul no such increase shall be applied to telecasts under this contracl unfess the Agency is advised of such increase and its cffeclive dale and such increase is accepted by lhe
Agency.

7. PROGRAM AND COMMERCIAL MATERIAL

(a) Unless otherwise noted on the face of this contract, all program material, excluding commercial announcements, shall be furnished by the Station, and commercial announcemenl material shall be furnished by the
Agency. All expenses connecled with the delivery of commercial announcements to the Station, and with return therefrom if return is directed, shall be paid by the Agancy. The Stalion shall retain commercial material for
sixty (60) days after Iast telecast and may destroy such material thereafter, unless otherwise instructed by the Agency in wriling.

(b} The Agency fumished commercial malerial and scheduling instructions must arrive at the Stalion al least two (2) business days In advance of the lelecast date. If such material and instructions do not arrive at least two
(2) business days in advance of the telecast date, the Station may bill the Agency for the ime reserved. The Station will exert reasonable effert o telecast material received from Ihe Agency despile lale receipt.

(c) Commercial material provided by the Agency is subject to the Stalion's sole and absolule approval, and the Station may exercise a conlinuing right to reject such material, including a right to reject for poor technical
quality or if the Stalion deems that the material is unsuilable or contrary lo the public interes. In the event that commercial malerial is deemed unsalisfactory, the Stalion shall notify the Agency, and unless the Agency
furnishes satisfactory material by two (2) business days prior to scheduled broadcasl dale, the Stalion shall have Ihe right to subslitute its own malerial al no panally.

(d) The Station has the right to reject any commercial material (whether provided as a commercial announcemenl o within a program furnished by the Agency) upon notice lo Agency. In the event the commercial malerial
contains advertisements from cerlain advertisers, the Station shall notify the Agency, and unless the Agency furnishes satisfactory material by two (2) business days prior lo scheduled broadcast date, (he Stalion shall have
the righl to subslitute its own material at no penalty.

() The Stalion has the right to display news crawls during program and commercial malerial for importan! public matters such as school closings and weather updates.

(f) The Agency represents that all commercial material furnished (o Slation is closed caplioned, if required by FCC regulations and in accordance with FCC requirements, and complies with all applicable federal, slale and
local regulations and policies.

BROADCAST LIABILITIES

The Station agrees to hold and save the Agency and the Advertiser harmless against all liability resulting from the broadcast of () program material except program malerial furnished by lhe Agency or Adverliser and (b} lhe
performance of musical compositions licensed for broadcasting by a music licensing organization of which the Station is a licensee. The Agency and Advertiser, jointly and severally, agree lo hold and save (he Station
harmless agains all liability resulting from the broadcast of {y) commercial material or program malerial furnished by (he Agency or Advettiser, including commercial limits within FCC guidelines, and (z) the performance of
musical compositions for which Agency or Advertiser did not have the appropriate music licenses, including synchronization and masler licenses.

GENERAL

() The Station's obligalions hereunder are subject to the licenses held by il and to applicable federal, state and local laws and regulations.

(b) The Station does not discriminate in lhe acceptance or placemenl of advertising on (he basis of race, gender or ethnicity. Any order for advertising or advertising conlract which includes any restriction in lhe placement of
the advertising based on race, gender or ethnicily will not be accepled.

{c) The Station shall exercise normal precautions in handling of property and mail, but assumes no liability for loss of or damage (o program or commercial material and other property furnished by the Agency in connection
wilh broadcasts hereunder.

{d) This contract, including the rights under it, may nol be assigned or transferred withoul first oblaining the consent of the Slation in writing, nor may the Station be required to broadcast hereunder for (he benefit of any olher
adverliser than the one named on the face of this contract.

(e} Failure of the Station or lhe Agency lo enforce any of the provisions herein shall not be construed as a general relinquishment or waiver as to that or any other provision,

(f) This contract conlains the enlire agreement between the parties relating lo the subject matter herein contained and cancels and supersedes all previous or contemporaneous conlracts, agreemenls, arrangemens,
represenlations, warranlies and underslandings (whether oral or written, express or implied) by, between or among the parties with respect to the subject malter hereof. No change in its terms and provisions shall be
effective unless made in writing.

() The Slation has the right lo change these conditions by sending writlen nolice to Agency; if Agency does not agree wilh said changes il must send Stalion written notice rejecting said changes within thirty (30) days of
Stalion's notice or the changes will be deemed accepled; upon receipl of Agency's notice {if any), Stalion shall have the oplion of (i) terminating the agreemen, or (ii) continuing under the agreement with the conditions
unchanged.

(h) The Agency must notify the Stalion in writing of any claims or disputes regarding advertising time within six (6} months of the date of broadcast; any claims or dispules not raised during said time period will be deemed
waived.

(i) This contract shall be governed by the laws of the state where the Station is localed (regardless of lhe laws that might be applicable under principles of conflicts of law) and the parties hereby submit to personal
jurisdiction of any court located in the county/city where the Station is located, and hereby waive any objection 1o the venue of such courl.



Delores Albo

From: Troy Hill

Sent: Tuesday, November 04, 2014 11:26 AM
To: Jana Jack

Cc: Delores Albo

Subject: FW: Dave Reichert billing adjustment
Jana

Contract 331572

Please put through a HelpTrac for HSE Seattle for $300. For the reason:
“New LUR for political. $150 credit x two spots in 6p News week of 10/27.”
Thank you

Troy

From: Kathy Neukirchen [mailto:Kathy @mediaplussea.com]
Sent: Tuesday, November 04, 2014 11:14 AM

To: Troy Hill; Rachel Swinkey

Subject: RE: Reichert new LUR

You guys ARE so buttoned up. Got it, thanks.

From: Troy Hill [mailto: THill@komotv.com]
Sent: Tuesday, November 04, 2014 10:50 AM
To: Kathy Neukirchen; Rachel Swinkey
Subject: Reichert new LUR

Last week on 10/28 and 10/30 you had a 6p News at $450, which was the LUR. A make good into 6p last week went into
a last minute avail at $300, which then effectively lowers the LUR.

Because we're a very buttoned up station around here, we will be processing paperwork to credit $300 against the
schedule.

$25,950 will be adjusted to $25,650.
Please confirm receipt of this e-mail.
Regards,

Troy

Troy W. Hill / Local Sales Manager / (206) 404-4800 / thill@komotv.com

1
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KOMO 4, KOMO 4.2, THIS-TV, and Univision Seattle ,does not discriminate in the sale of advertising time, and will accept no
advertising which is placed with an intent to discriminate on the basis of race or ethnicity. Advertiser hereby represents and
warrants that it is not purchasing broadcast air time under this advertising sales contract for a discriminatory purpose, including but
not limited to decisions not to place advertising on particular stations on the basis of race or ethnicity.



Delores Albo

From: Troy Hill

Sent: Monday, October 27, 2014 2:44 PM

To: Delores Albo

Subject: FW: Reichert preemptions and LUR adjustment
Attachments: KOMO.pdf

From: Kathy Neukirchen [mailto:Kathy@mediaplussea.com]
Sent: Tuesday, October 21, 2014 1:00 PM

To: Troy Hill; Rachel Swinkey

Subject: RE: Reichert preemptions and LUR adjustment

Made changes and will go with option 3. Keep $250 in case something else goes up. thanks

From: Troy Hill [mailto: THill@komotv.com]

Sent: Tuesday, October 21, 2014 12:08 PM

To: Kathy Neukirchen; Rachel Swinkey

Subject: RE: Reichert preemptions and LUR adjustment

Here you go

From: Kathy Neukirchen [mailto:Kathy@mediaplussea.com]
Sent: Tuesday, October 21, 2014 11:52 AM

To: Troy Hill; Rachel Swinkey

Subject: RE: Reichert preemptions and LUR adjustment

Please mark our order and fax back. Thanks. Easier for us to work with that.

From: Troy Hill [mailto: THill@komotv.com]

Sent: Tuesday, October 21, 2014 11:47 AM

To: Kathy Neukirchen; Rachel Swinkey

Subject: Reichert preemptions and LUR adjustment

2x 5a last week booked at $100 LUR. $75 became the new LUR before week’s end, so a $50 rebate there. ($25 x 2)

This week the 5a is much tighter. You bought 1x per day, M-F. $100 5a aired yesterday, today, and will air
tomorrow. Thurs/Fri we’re sold out. Preemptions have occurred. 5a was preempted at $100 Thurs and Fri. Total: 2x
and $200

Overall: $250 to work with.

Options
1) P-3isneeded to clear in 5a. That would be $400. If you have more money and want me to do that, it would add
$150 to the overall contract. 5a News could run Thurs or Fri, you tell me.
2) P-3in4:30a News will clear and that rate is $100. So you could go in there Thurs and Fri. That would leave $50
still and we can hang onto that for a bit or put in America This Morning from 4-4:30am.
3) Keep the $250 “in limbo” for now and see if any other preemption occur over the next week or so.



Troy W. Hill / Local Sales Manager / (206) 404-4800 / thill@komotv.com
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KOMO 4, KOMO 4.2, THIS-TV, and Univision Seattle ,does not discriminate in the sale of advertising time, and will accept no
advertising which is placed with an intent to discriminate on the basis of race or ethnicity. Advertiser hereby represents and
warrants that it is not purchasing broadcast air time under this advertising sales contract for a discriminatory purpose, including but
not limited ta decisions not to place advertising on particular stations on the basis of race or ethnicity.




