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KXLT-TV (FOX) 

                                  & NXLT (ME-TV)   

Political Advertising Disclosure Statement 

 
The following sets forth the policies and practices of Station KXLT Television in the Rochester-
Austin-Mason City market regarding the sale of time to political candidates.   It is intended for the 
sole purpose of complying with the rules of the Federal Communications Commission and is not a 
contract for the sale of advertising time. 
 

Applicability: 

These policies apply only to “uses”, that is, announcements or programming sponsored, 
controlled or approved by a legally qualified candidate for public office or the candidate’s 
authorized campaign committee in which the candidate appears personally (by voice or picture) 
and which promotes the candidate’s campaign for election.   During the 45 days before a primary, 
and 60 days before a general election, the Station is required by federal law to sell 
announcements for “uses” by legally qualified candidates at the “lowest unit rate” for the same 
amount and class of time at the time period ordered by the candidate.   During other than the 
prescribed “lowest unit rate” periods, and for all announcements, which are not “uses”, the Station 
may charge its prevailing commercial rates for all advertisements.   In general, time sold on the 
Station is subject to negotiation.   These policies are not applicable to material provided by 
independent political action committees, to schedules not sponsored, controlled or approved by a 
legally qualified candidate, or the non-candidate “issue” advertising.  These policies apply to 
KXLT and our digital subchannel, ME-TV (NXLT). 
 

Access: 

All legally qualified federal candidates are entitled to reasonable access to the Station’s facilities 
for the purchase of time during the 45 days before the caucus or primary elections as well as the 
60-day period before the general elections.   Outside of these political “windows”, reasonable 
access and lowest unit rates do not apply.   Access by state and local candidates will be limited at 
the Station discretion.   While the Station retains the ultimate discretion to determine the amount 
and location of time sold to meet the needs of federal candidates, the Station will consider any 
such requests for time and be available to make reasonable accommodations with the respect to 
such requests in light of all relevant circumstances applicable to the candidate and the Station. 
The Station will air political announcements and programs until 7:00 p.m. on the caucus, primary 
election and general election days. 

  
       
        Window   Election 

45-Day Window for 2014 Iowa State Primary Election: 04/19/14 – 6/03/14 (Jun. 3) 
45-Day Window for 2014 MN State Primary  6/28/14 – 8/12/14 (Aug. 12) 

60-Day Window for 2014 General Election:  09/05/14 – 11/04/14 (Nov. 4) 
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Sponsorship Identification: 

All ads and programming must comply with the sponsorship identification requirements of Section 
317 of the Communications Act.  The Commission has adopted very specific visual requirements 
for spots.   The required Sponsorship information must be visible for at least four (4) seconds at 
the beginning or the end of a commercial and appear with the smallest letters being equal to at 
least four (4) percent (20 scan lines) of the vertical screen height (5/16” on a 13” screen).   
Therefore, the spot must have, “Paid for (or sponsored by) By (candidates name) and must 
indicate the campaign treasurer, chair, or “Paid By the Candidate”.  Should the candidate ads not 
contain the proper identification, the station may give the client the option to provide a new 
commercial that complies with the law.   The spots then may be removed from the log until they 
are remedied.   The Station also reserves the right to add the appropriate material within the 
scheduled running time of the political ad at the candidate’s expense, which would be no greater 
than that which the Station's most favorable commercial advertiser would pay for like production 
costs. 

 

Availability: 

• Legally qualified candidates or their authorized buyers may purchase time on the 
basis of any class set forth under Classes of Time.   The base availability is a 30 
second ad (including sponsorship identification).   Ad time is available in other 
lengths of 10, 15, 60, 90, or 120 seconds.   All Station time sales are based on 30-
second units.  Station policy is that commercials of 10 or 15 seconds in length are 
pre-emptible for longer length commercial announcements. 

• Candidates should be aware that, unless a contrary result is demanded by statutory 
requirements, orders for the purchase of time may not be filled due to lack of 
availabilities of a particular class time (for example, orders made after 11 AM on the 
Thursday preceding election day).   In such cases, candidates will be offered a 
different class of time (if available).   The earlier an order is placed, the greater the 
scheduling option will be. 

• The Station will place all orders as to day and time, subject to availability.   Due to 
potential “equal opportunities” obligations for opposing candidates, certain time 
periods may be unavailable in other political races. 

• Requests for program time, including lengths of 30 and 60 minutes, will be 
considered on an individual basis.   No promotional announcements (aside from a 
candidate’s separately purchased spot uses) will be scheduled to promote political 
programs. 

• Candidates and/or authorized committees etc. may not sponsor any newsbreak or 
any portion of a news program of syndicated pre-produced segments integrated into 
the News.   Candidates and/or authorized committees etc. can run commercial spot 
announcements within a newscast. 

 

Rates: 

• Rates fluctuate on a weekly basis according to the class of time ordered.  Quoted 
rates from availability requests are for 30-second ads.  Rates for other lengths of 
spots will be quoted by request. 

• Each separate class of time is offered to candidates at its lowest unit charge; the 
lowest clearing rate of the particular class of time ordered by the candidate for the 
time period when the ad is broadcast during the 45 and 60-day periods before a 
primary/general election.   The Station will provide its best good faith assessment of 
the lowest unit charge for each class upon request.   However the lowest unit charge 
cannot be determined to a certainty until all the spots have aired. 

• The Station will provide its best good faith assessment of the likelihood of preemption 
at specified rate levels upon request. 
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• If a candidate and/or authorized committees etc buys time directly from the Station 
without using an advertising agency, the candidate and/or committee etc. is entitled 
to a 15% deduction on the amount of commissionable rates that otherwise would 
have been paid to an agency as provided by law. 

• Special rates for packages of spot announcements, as well as frequency and other 
discounts, are separately negotiated with various advertisers.   Information regarding 
these availabilities and other factors that may be considered in negotiating 
advertising plans and rates will be provided by the Station upon request. 

• During the time period outside of the 45 and 60-day pre-election timeframe, legally 
qualified candidates may purchase advertising time at the then-current effective 
selling rate for the class of time desired subject to availability. 

• No candidate will be offered the Station’s “lowest rate unit charge” unless the 
candidate provides the Station with a certification that the candidate will not make 
any direct reference to another candidate for the same office in any broadcast unless 
the broadcast complies with Section 315 (b) (2) (C) of the Communications Act as 
amended by the Bipartisan Campaign Reform Act of 2002. 

 

Orders: 

Orders for political time will not be considered firm for broadcast clearance until the following 
have been provided: 

• Completed and signed Agreement Form for Political Candidates (Form PB-19).  A 
signed Agreement Form acknowledges that the station has provided a copy of the 
following to the candidate and/or the candidate’s authorized agent: 

o Station Political Time Sales Policies 
o Station Advertiser Pre-emption Levels 
o Station Classes of Time with the Lowest Unit Rate 

 
• Net cash-in-advance payment prior to ordered schedule.  For multi-week flights, the 

Station will require payment for only one week of the flight at a time.  However, it will 
not clear and confirm spots in later weeks of the flight until it receives payment for 
them.  Announcement for independent political action committees or issue 
advertising must be paid for at the time that an order is placed. 

• Where the purchase is made by a corporation, committee, association or other 
unincorporated group, a list of the entity’s chief executive officers or board of 
directors. 

• Where doubt exists, satisfactory proof that the candidate is “legally qualified” as that 
term is defined by the FCC. 

• Where doubt exists, satisfactory proof that the purchaser is authorized to buy time for 
the candidate. 

• Advance orders for schedules of political advertising will be subject to reconfirmation 
30 days preceding the start of the schedule. 

• Completed and signed Candidate Authorization of Purchasing Rights. 
• The Station will endeavor to accommodate all changes in broadcast traffic as early as 

possible; however, we cannot guarantee that we will be able to accommodate all last 
minute changes. We can generally complete all changes up to 11:00 a.m. for the next 
day’s business (Thursday for Friday and Saturday; Friday for Sunday and Monday). 

 
Failure by a political advertiser to fulfill all requirements in advance of the deadlines may result in 
pre-emption of some or all announcements or programs previously cleared. 
Confirmation of broadcast or changes to schedules as ordered will be sent to the political 
advertiser and placed in the Station’s Public Inspection File as soon as commercially reasonable, 
but will be available upon request. 
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Traffic: 

The following deadlines are requested for broadcast quality commercial/traffic instructions and 
new orders: 
 
     Traffic/New Orders & Tapes 
  Monday:  2 pm  Friday 
  Tuesday:  2 pm  Monday 
  Wednesday:  2 pm  Tuesday 
  Thursday:  2 pm  Wednesday 
  Friday:   2 pm  Thursday 
  Saturday/Sunday: 2 pm   Friday 
 

• Holiday log deadlines may vary from the above schedule. 
 

• No traffic instructions will be received after normal business hours, however, 
commercial material may be received during non-business hours if prior 
arrangements for after-hours delivery is confirmed by Station during normal business 
hours, at least 24-hours prior to delivery date. 

 

• The Station requests commercial facilities (tape, film or copy), along with written 
instructions for their use, should be submitted to the Station by 11:00 a.m. according 
to the schedule outlined above to ensure proper airing.  All instructions for airing and 
facilities must be made in writing.  Changes to these instructions must be in writing to 
the Station (by letter, FAX: 507 252 5050 or email to traffic@myfox47.com) prior to 
the changes being made.  Film or tape should be received in sufficient time to permit 
confirmation of compliance with sponsorship identification requirements and with the 
broadcast technical standards.    

 
• Failure by a political advertiser to fulfill all requirements in advance of the deadlines 

may result in preemption of some or all announcements or programs previously 
cleared.   

 
• Candidate commercials are accepted in the following formats: 

 
o Beta 
o DVC Pro 
o DVD 
o Extreme Reach 
o Javalin/Pitchblue 
o Pathfire 
o FTP Site 

Production: 

Station facilities may be utilized for the production of political announcements or programs, 
subject to available production time (rates upon request).  Production charges are handled 
separately from time charges.  Agencies and/or candidates who schedule production time at the 
Station are required to provide payment of accrued charges following the production session.  No 
spots will air, nor will any dubs be produced, until payment is received for the correct amount.  
Dubs made for other stations will also be billed to the candidate or to the candidate’s agency.  No 
Station news talent is available for political advertising purposes be it voice-over or on camera. 

 

Rebates: 

In the event a particular class of advertising for a specified time-period is broadcast during the 45 
and 60-day periods before a primary/general election reflecting a rate lower than the rate paid by 
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the candidate for the same class of time and time period, the candidate will be afforded the 
benefit and choice of the lower rate either by way of a timely rebate or credit against 
future/additional purchases net of agency commission at the option of the candidate. 
 

Make-goods: 

Make-good spots for candidates “use” spots that are pre-empted due to technical problems or 
because of the nature of the time purchased will be offered as described under Classes of Time.  
Although the Station’s policy is to offer all candidates make-goods before the election, it cannot 
guarantee to any advertiser that the make-goods can be provided in the time period or rotation 
originally ordered.  Different classes of time provide different priorities for make-goods (i.e.  – 
“pre-emptible with notice” ads have a higher priority than “immediately pre-emptible ads).  If 
inventory constraints preclude such identical scheduling, the Station will offer make-goods of 
similar value.  If these are not acceptable to the advertiser, the Station will provide credits or 
refunds for preempted spots. 
 

Packages: 

Combination of classes and time-periods are available.  Each ad ordered will reflect the 
appropriate class of time for the lowest unit charge calculation purposes.  Rates for each ad in the 
package will be allocated to each class by the Station and subject the same preemption chances 
as the most favored commercial advertiser in the same class. 
 

Value Added: 

If scheduled during the pre-election time-period, candidates may purchase value-added elements 
in conjunction with air-time, including but not limited to; “Non-broadcast event sponsorship”; or 
“Non-cash promotional incentives” (bonus to the advertiser if certain prospective advertising 
levels are reached).  “Billboard” or program sponsorship arrangements are not available to 
candidate advertisers. 
 

Rotations: 

Ads may be purchased individually or in designated rotations among several designated days or 
time periods, as described in ROS Classes of Time.  Spots are not guaranteed to run in any 
specific program. 
 

Underdelivery: 

It is not the Station’s policy to guarantee rating point or demographic target delivery on any 
particular program or combination of programs for any advertiser.  Should cumulative actual 
delivery for an entire schedule of advertising for a particular advertiser reflect a level below 90% 
of a pre-negotiated gross household rating point or demographic target level for that schedule, 
the Station normally will air additional spots at no additional charge to adjust actual delivery to the 
90% level.  To determine “actual delivery,” advertisers must furnish a copy of a post-broadcast 
quantitative rating analysis on the entire advertising schedule using the Donovan, Broadcast 
Media Plus or TV Scan methodology and based upon the Nielsen rating analysis for the calendar 
quarter in which the advertising schedule ran.  Make-good spots, if necessary, normally will be 
aired on a Run of Schedule basis at the Station’s discretion as immediately pre-emptible spots 
and will air within the two (2) subsequent quarters which follow the quarter in which the original 
schedule ran.  No other adjustments are available, including cash rebates.  Given election 
timetables, it is normally not feasible for candidates to obtain this type of adjustment. 
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Classes of time: 

The Station offers the following classes of time.  The rates within each class varies with supply 
and demand but Sections 2 and lower may only be preempted by a higher class of time.  The 
political rate for each class of time is determined by the lowest existing commercial rate within 
that time class. 
 

• Section 1- Non Pre-emptible - This class of time is guaranteed to clear and run 
(barring any technical difficulty or unanticipated program change), in or adjacent to 
the specific time period ordered, scheduled at the discretion of the Station.  This 
class of commercial time may not be preempted by any other advertiser and is the 
Station’s most expensive class of time.  Less than 10% of all the units sold by the 
Station annually fall within the Section 1 class.  In the event of a technical error, make 
goods are guaranteed in comparable programming.    

• Section 2.  – Pre-emptible with 48 hours notice - This class of time is likely to clear 
and run (barring any technical difficulty or unanticipated program change), in or 
adjacent to the specific time period ordered, scheduled at the Station’s discretion.  
Section 3 time is subject to preemption by an advertiser purchasing a higher priority 
class of time (Sections 1 and 2) with more than 48 hours notice.  When this occurs, 
the Station will always attempt to make good the spot within the advertiser’s flight, in 
the same time period; and in the event that the program is not available, a similar 
value (rated) commercial announcement is offered if available.  Approximately 40-
50% of all the units sold by the Station annually fall within Section 3 and 
approximately 10% of these units are preempted and approximately 70% are made 
good within the advertiser’s flight.   

• Section 3 – Immediately Pre-emptible with no notice – During political windows, 
this class of time is highly pre-emptable.  Section 4 time is subject to preemption by 
an advertiser purchasing a higher priority class of time (Sections 1, 2 and 3).  When 
this occurs the Station will attempt to make good the spot within the advertiser’s 
flight, in the same time period; and in the event the program is not available, a similar 
value (rated) commercial announcement is offered, if available.  In heavy demand 
times the clearance and make good percentage diminishes.  Likelihood of pre-
emption during political windows is 70-100%.  

• Run of Station – A form of immediately pre-emptible time in which the Station has 
wide discretion to schedule announcements when and as time is available. The 
Station will air as many ordered ROS spots as possible within the flight dates 
specified by the advertiser. If any ordered spots are not aired within the flight dates, 
the advertiser will receive a credit; no make-goods are guaranteed for preempted 
spots in this class of time. Candidates who are interested in ROS scheduling should 
contact the Station for an explanation of available time periods and rates. 

 
Immediately pre-emptible announcements purchased to air at or near our “Current Selling Level”, 
which is the immediately pre-emptible rate generally being quoted to advertisers and which is 
always available on request, are likely to run as ordered.  However, an advertiser may choose to 
purchase at a higher rate to lower the risk of preemption. 
 

Program Length-Commercial Length: 

• Ten second commercials (:10) are available but are immediately pre-emptible by a 
longer length commercial; the rate for a 10 second commercial is 50% of the 30 
second rate. 

• Fifteen second commercials (:15) are available but are immediately pre-emptible by a 
longer length commercial; the rate for a 15 second commercial is 65% of the 30 
second rate. 

• Sixty second commercials (:60) are available and are twice (2X) the 30 second rate. 
• Commercials of less than 10 seconds are not available. 
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• Program length periods are sold on an as available basis in 30 minute and 60 
minute.   

• All “half hour” time periods are sold as 28:30, that is that all messages must be no 
longer than 28 minutes and 30 seconds in length. 

• All calculations for announcements other than :30’s will be rounded to the next $5 
increment. 

 

Disclosure Summary: 

 
This Disclosure Statement does not constitute an offer to sell advertising time, nor is it a contract.  
Rather, it is a statement that it is Station's policy to fully comply with all rules and regulations 
regarding political advertising.  As detailed in this disclosure statement, the Station intends and 
will make every effort to treat political time sales in the same manner as the Stations most 
favored commercial advertiser. 
 
KXLT Television, Owned by SagamoreHill Broadcasting, does not discriminate in the sale of 
advertising time, and will accept no advertising which is placed with an intent to discriminate on 
the basis of race or ethnicity. 
 
The terms of any actual sales are contained in the sales contract and none of the matters in this 
Disclosure Statement are incorporated by reference in the sales contract. 
 
We invite you to inspect the Station public file in person any time you should have any questions.  
Our political files are updated frequently and are open for inspection during normal business 
hours Monday Through Friday 8 am to 5 pm. 
 
The Station urges any political advertiser, agency or designated representative with questions 
concerning our policies or procedures to contact  
 
General Sales Manager, Ben Van Ness: (507) 280-5117         
 
 



April 1, 2014, 2014   Page 8 

 

 
A C K N O W L E D G E M E N T 

 

 I hereby acknowledge that I have been provided with KXLT’s POLITICAL ADVERTISING 
DISCLOSURE STATEMENT dated April 1, 2014 and am therefore advised that a variety of 
classes of time (pre-emptible and non-pre-emptible) and package options are available to 
advertisers at a variety of rates.  I further acknowledge that I have been furnished with all 
requested information concerning rates, discounts, pre-emptibilty, clearance package plans, and 
opportunities for negotiation. 
 

 

 

 

_______________________________________  ______________________ 

Signature       Date 
 

_____________________________________ 
Printed Name & Title 
 
_____________________________________ 
Printed Name of Firm or Agency (if any) 
 
 
_____________________________________ 
Printed Name of Candidate 
 

________________________________________ 

Printed Title of Office Candidate is seeking 
 

________________________________________ 

Phone Number of Candidate or Representative 
 

________________________________________ 

Fax Number of Candidate or Representative 
 
________________________________________ 

How disclosure was made available 
(fax, mail, in person, e-mail, etc.)  
 
 

 

 

KXLT adheres to all political rules and regulations 
as dictated by the Federal Communications Commission. 

 

KXLT Television, is owned by Sagamorehill Broadcasting., does not discriminate in the sale of 
advertising time, and will accept no advertising which is placed with an intent to discriminate on 
the basis of race or ethnicity. 

 


