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UPFRONT

Upfront is a half hour public affairs program that airs on WCTK/WNBH every Sunday 
morning.  The program features interviews with representatives of various social service 
organizations, state/town and city agencies and other experts in a variety of fields within 
the communities served.  It is both topical and informative.  
Although the Upfront program is broadcast on all stations, it is individually tailored for 
the communities served and is broadcast on the respective stations serving that 
community.  WCTK/WNBH are also available on line.  WCTK host is Phil Lopiccolo 
and WNBH host is Ed Pereira.

YOUTH & RELATED ISSUES

Program:  Upfront Locally produced (PA)

Date:  10/11/2020 Time:  7:30a-8:00a WCTK

The Izzy Foundation

Public Interest:  We discussed a program that raises money for children with cancer

My guest was Erin Scott, Executive Director of the Izzy Foundation.  We talked about 
the Foundation and their mission to assist families with children who have cancer.  We 
talked about the surgical wing at Hasbro (sponsored by the Foundation) and what they are 
doing in a COVID-world, to continue to raise money and awareness for childhood 
cancers. 

Program:  Upfront Locally produced (PA)

Date:  11/8/2020 & 11/15/2020 Time:  7:30a-8:00a WNBH/WCTK

Boys & Girls Club

Public Interest:  We discussed the annual fundraiser for the clubs

My guest was Rob Mendes, the executive director of the Boys and Girls Club of New 
Bedford and Wareham. Their biggest fund raiser of the year is the annual Steak and 
Burger dinner in which people purchase tickets to a steak and burger dinner. The catch is 
that the person who bought the ticket gets the burger while the kids from the Boys and 
Girls Club get the steak. This year due to the Covid-19 pandemic this year’s event will be 
a virtual event. The keynote speaker will be Matt Light, former New England Patriot who 
will also announce the Boys and Girls academic winners along with the Youth of the 
Year Award and the Robert Chadwick Community Service award. Instead of an auction 



and dinner this year there will be a concert with the Southcoast Brass Band, Craig 
DeMello, Rebbeca Correia and Mike Couto.

Program:  Upfront Locally produced (PA)

Date:  11/29/2020 Time:  7:30a-8:00a WNBH/WCTK

Toys for Tots

Public Interest:  We discussed the Toys for Tots and their drop off opportunities

My guest was the Toys for Tots coordinator for Bristol and Plymouth counties, Kim 
Johnson. Toys for Tots has their bins at many locations throughout Bristol and Plymouth 
counties. This year they have two big toy drop-off opportunities over the next two 
weekends. Toys for Tots started many years ago as a way for the Unites States Marine 
league to give back to families in their communities. It has since grown into what is now 
known as Toys for Tots. Kim got involved after she needed their services when she was a 
single mom with two young children. As she mentioned there is nothing more gut-
wrenching than to have to tell children that Santa will not be coming to bring a gift. 
Through their efforts many children will have a smile on their face with a gift from the 
efforts of Toys for Tots.

HIGH ENERGY/COST OF LIVING

Program:  Upfront Locally produced (PA)

Date:  12/06/2020 & 12/20/2020 Time:  7:30a-8:00a WNBH/WCTK

Care Free Homes

Public Interest:  We discussed how they are partnering with United Way to give away a 
new roof

My guests were Stephanie Pickup from Care Free Homes and Meg Rogers from the 
United Way of greater Fall River Care Free Homes is partnering with the United Way of 
greater New Bedford and Fall River to provide a home owner with a new roof. A 
homeowner is nominated by someone who tells the nominee’s personal story, challenges 
and whey they deserve to win a free roof. Care Free Homes reviews the nominations and 
select three to five finalists. The community votes online to choose the winner. This year 
voting will take place from January 10-15,2021 with the surprise reveal on January 
18,2021.



Program:  Upfront Locally produced (PA)

Date:  12/13/2020 & 12/27/2020 Time:  7:30a-8:00a WNBH/WCTK

RI Good Neighbor Energy Fund

Public Interest:  We discussed how they are partnering with United Way to give away a 
new roof

My guest was Mike Kirkwood, the chairman of this year’s Rhode Island Good Neighbor 
Energy Fund. The fund helps Rhode Island households that are having financial 
difficulties and cannot pay their energy bills. Mike explained that the fund has been 
operating for 35 years and was established in 1986. Donations to the fund come from the 
general public and corporations. The program is administered by the United Way of 
Rhode Island. The fund has raised over 15 million dollars over the 35 years and this 
year’s goal is $350,000. With that amount the fund will be able to assist up to 750 
households in Rhode Island.

CRIME PREVENTION

HEALTH ISSUES

Program:  Upfront Locally produced (PA)

Date:  10/04/2020 & 11/22/2020 Time:  7:30a-8:00a WNBH/WCTK

Pandemic 1918/2020

Public Interest:  We discussed the similarities between the pandemic of 1918 and 2020

My guest was Arthur Motta form the New Bedford Public School system. Arthur is a 
historian who loves to research local history. We talked about what was done in 1918 and 
compared it to our recent situation in 2020. There were some similarities between the 
two. They included wearing masks, keeping a distance from someone outside our home 
and the closing of schools. It was very surprising that in over 100 years that we had not 
really made a large advancement in how to slow the pandemic.

Program:  Upfront Locally produced (PA)

Date:  10/18/2020 & 10/25/2020 Time:  7:30a-8:00a WNBH



Breast Cancer Awareness Month

Public Interest:  We discussed how listeners need to be reminded that it is Breast Cancer 
Awareness Month.

My guest was Dr. Maureen Chang from the Southcoast Hospital group. Even during a 
pandemic, listeners need to be reminded that it is breast cancer awareness month. Dr. 
Chang talked about how hospitals are now dealing with more than just Covid-19 patients. 
People can now see doctors for other ailments and tests. The sooner cancer is found the 
better the odds that it can be treated. IT is still wise to do a self- examination for lumps 
and getting a mammogram and discussing the results with your physician.

COMMUNITY IMPROVEMENTS/ EVENTS

Program:  Upfront Locally produced (PA)

Date:  11/1/2020 Time:  7:30a-8:00a WNBH/WCTK

The Dennison Memorial

Public Interest:  We discussed keeping the doors open at the Memorial

My guest was Jim Mathes, the chief financial officer of Dennison Memorial. Dennison 
Memorial is an organization that has been serving the south end of New Bedford for over 
125 years. It began as a place to help the people who worked in the mills but did not have 
the financial means to get health care for their children. It has since evolved into a facility 
that serves the youth of the south end with many different activities from physical such as 
basketball and other activities inn their gym to being able to access the internet. No child 
has been turned away for not being able to pay for membership. The need for donations is 
greater than ever due to the pandemic.

Program:  Upfront Locally produced (PA)

Date:  10/11/2020 Time:  7:30a-8:00a WNBH

Virtual Chowder Fest

Public Interest:  We discussed how they re-imagined the chowder fest during the 
pandemic

My guests were Ian Abreu and Deven Robitaille from the One Southcoast Chamber. One 
of the most popular events that the chamber sponsors every year is the Chowder festival 
on the state pier in New Bedford. With the pandemic they had to re-imagine the festival. 



They are having a virtual Chowder Fest this year. People can get a ticket form the 
chamber and visit all the restaurants that are participating in the festival and receive a 
sample of their chowder. Once you have visited everyone you vote for the best and it will 
be announced by the chamber at the end of October. 

Program:  Upfront Locally produced (PA)

Date:  10/18/2020 & 10/25/2020 Time:  7:30a-8:00a WCTK

RI Wedding Group

Public Interest:  We discussed how the players in the wedding industry have been 
affected by Covid-19

My guests were Luke Renchan and Mike Henriques whose livelihoods are centered on 
the wedding industry.  Both are members of the RI Wedding Group and shared their 
stories of how devastating the pandemic has been on their ability to work and how many 
people have been impacted from florists to banquet facilities to DJs and photographers. 



PSA Programming 

WCTK/WNBH air public service announcements on a variety of subjects throughout 
each broadcast day.   These Public Service Announcements are recorded. 

Public Service Announcements

The following PSAs were recorded and aired on the dates specified. These public service 
announcements are sent in by local organizations and families to help raise money for 
their local causes and also from national organizations.  They air on WCTK overnights 
and WNBH rotating throughout the day.  PSAs are also aired on our on-line steaming 
and posted on WCTK.com

10/1/20 - 12/30/20 – Ad Council – “Belonging Begins With Us”

Belonging Begins with Us is a new campaign with PSAs that empower viewers to foster 
a more welcoming nation where everyone - regardless of background - feels they belong. 
Each of us has the power to welcome others into our communities. Visit 
BelongingBeginsWithUs.org to read real stories of welcoming and belonging from across 
the country and find ways to get involved in your own community.

10/1/20 - 12/30/20 - Ad Council – “Adoption from Foster Care”

“Thousands of teens in foster care are waiting for the love and support from a family, but 
unfortunately almost 20,0000 young people leave foster care without a family every year. 
Teens that have been adopted are more likely to graduate, go to college, and be more 
emotionally secure than their peers that have ‘aged out’ of foster care without the security 
and encouragement of family. Inspired by real families’ stories, this honest and heartfelt 
campaign reveals the remarkable value there is in adoption for both teens and parents. 
With the tagline, “You can’t imagine the reward,” these emotional messages reassure 
prospective parents and inspire them to consider adopting a teen.

10/1/20 - 12/30/20 - Ad Council - “Alzheimer's Association”

Close family members know their loved ones best, and are typically the first to notice 
memory issues or cognitive problems but they’re often hesitant to initiate a 
conversation—even when they know something is wrong. For those with Alzheimer’s 
and their family members, an early diagnosis can help decrease the burden of the disease 
by allowing more time for critical care planning. That’s why it’s so important to have 
these conversations. To tell real, relatable stories of families who have benefited from 
early detection we created the “Our Stories” campaign in partnership with the 
Alzheimer’s Association. The campaign empowers people to have these critical 
conversations with loved ones when they notice something is different. The website 
Alz.org/OurStories offers families helpful tools and resources, including information on 
the disease and the benefits of an early diagnosis, as well as interactive conversation 
starters.



10/01/20 - 12/30/30 - Ad Council – “Coronavirus Response”

In response to the ongoing coronavirus pandemic, the Ad Council - in partnership with 
the federal government, public health partners, board member companies, major media 
networks and digital platforms – has launched a series of national PSAs and multi-
channel content to provide critical and urgent messages to the American public about 
Coronavirus. The Coronavirus Response campaign includes a variety of research-based, 
targeted efforts focusing on mask use, social distancing, mental health, and more. These 
PSAs are intended to reach individual communities with messaging that resonates and 
addresses each audience’s unique motivators and barriers to action. Specific audiences 
include all Americans, conservatives, Black Americans, Hispanic Americans and Gen Z. 
“Because of You” encourages teens to reflect on the power of their words and actions, 
and compels them to consider their long-lasting effect on others. By promoting self-
reflection and focusing on specific actions, the campaign inspires teens to create a more 
empathetic and inclusive culture around them.

10/1/20 - 12/30/20 - Ad Council – “Buzzed Driving Prevention”

The Ad Council has focused on drunken driving prevention since 1983, with the release 
of the now-classic “Friends Don’t Let Friends Drive Drunk” campaign. As the idea of a 
designated driver became the cultural norm, but alcohol-related driving fatalities began to 
increase, we recognized the need for a new approach. In 2005, we refreshed our classic 
campaign with a new message: “Buzzed Driving is Drunk Driving." The most recent 
iteration of the Buzzed Driving Prevention campaign effort prompts young men 21 to 34 
to examine their own warning signs of impairment and take responsibility for their 
decisions behind the wheel by reminding them: If you need to do something to make 
yourself feel okay to drive, you're not okay to drive.

10/30/20 - 12/30/20 - Ad Council – “Ending Hunger”

As the largest hunger-relief organization in the United States, The Feeding America 
network of food banks feeds millions of families each year, especially during times of 
disasters and national emergencies. Updated PSAs encourage audiences to donate to 
Feeding America’s COVID-19 Response Fund to help families in this time of urgent 
need.



Community Events

Christian’s Pawfect Holiday Fundraiser

Holiday Fundraiser to help the animal shelters of Rhode Island. 
Items Needed: 

*dentastix/greenies dental chews                     *soft treats/bones for dogs

*paper towels/hand sanitizer                           *Clorox wipes/laundry detergent

*Purina dry cat chow                                      *Purina kitten chow

*Canned Cat food                                            *Wand toys for cats

*sturdy toys for dogs (KONG)                                *kitty litter

*puppy pads                                                    *Regular Peanut Butter

Fundraiser duration is 11/1/20 to 12/10/20

Contact Meredith Lindenberg- 401-250-4768

All checks can be mailed to 300 Jefferson Blvd., Suite 105, Warwick, RI 02888

Follow on Facebook for updates here: 
https://www.facebook.com/donate/279373713226672/?fundraiser_source=external_url

CAT COUNTRY FOOD DRIVE

HELP CAT COUNTRY 98.1 FIGHT HUNGER THIS HOLIDAY SEASON!

NOVEMBER 29TH

10AM – 1PM

MIDAS OF WARWICK – 999 BALD HILL RD
CAT COUNTRY 98.1 FM WILL BE COLLECTING NON-PERISHABLE ITEMS & CAN GOODS FOR 
THE RHODE ISLAND FOOD BANK.

THE FIRST 100 CARS WILL RECEIVE A FREE CAT COUNTRY CHRISTMAS ORNAMENT!
IT WILL BE A DRIVE-THRU DROP OFF, YOU NEVER HAVE TO LEAVE YOUR VEHICLE! 
MASK UP AND PULL IN!
 

https://www.facebook.com/donate/279373713226672/?fundraiser_source=external_url
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