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UPFRONT

Upfront is a half hour public affairs program that airs on WCTK/WNBH/WPVD every 
Sunday morning.  The program features interviews with representatives of various social 
service organizations, state/town and city agencies and other experts in a variety of fields 
within the communities served.  It is both topical and informative.  
Although the Upfront program is broadcast on all stations, it is individually tailored for 
the communities served and is broadcast on the respective stations serving that 
community.  WCTK is also available on line.  WCTK/WPVD host is Phil Lopiccolo and 
WNBH host is Ed Pereira.

YOUTH & RELATED ISSUES

Program:  Upfront Locally produced (PA)

Date:  6/28/20 Time:  7:30a-8:00a WNBH/WCTK/WPVD

Boys & Girls Club of Greater New Bedford

Public Interest:  We discussed the opening of the Boys & Girls club and the changes its 
made.

My guest was Rob Mendes, the executive director of the Boys and Girls Club of greater 
New Bedford and Wareham. The camp has had to reduce their capacity to 25% of what 
they would normally have. Due to Covid-19 restrictions the camp has to become 
innovative with new guidelines and new activities to keep the campers safe. In a normal 
summer the Boys and Girls summer camp would have 200 kids over a ten- week period. 
TO help accommodate the demand with a shorter season and limited capacity, the Boys 
and Girls club has allowed sign-ups for two weeks maximum during their seven-week 
season.

HIGH ENERGY/COST OF LIVING

CRIME PREVENTION

HEALTH ISSUES

Program:  Upfront Locally produced (PA)

Date:  4/5/20 Time:  7:30a-8:00a WNBH/WCTK/WPVD



Tips on How to Deal With the Covid-19 Pandemic

Public Interest:  We discussed different ways on how to cope with the pandemic

Our guest was Courtney Kelly who is the mid-day host on WCTK and Courtney is also a 
clinical psychologist. Some of the topics this week included how to deal with sudden 
unemployment and the fear of getting the virus. 

Program:  Upfront Locally produced (PA)

Date:  4/12/20 Time:  7:30a-8:00a WNBH/WCTK/WPVD

Tips on How to Deal With the Covid-19 Pandemic

Public Interest:  We discussed different ways on how to cope with the pandemic

Continuing her month long series of tips Courtney Kelly, the midday host on WCTK and 
a clinical psychologist discussed how to deal with the stress of the new normal and 
talking with your kids about all the changes going on.

Program:  Upfront Locally produced (PA)

Date:  4/19/20 Time:  7:30a-8:00a WNBH/WCTK/WPVD

Tips on How to Deal With the Covid-19 Pandemic

Public Interest:  We discussed different ways on how to cope with the pandemic

Courtney Kelly the midday host on WCTK and a clinical psychologist had more tips for 
dealing with the Covid-19 pandemic. Some of her topics included Grieving over things 
that a have been lost such as graduations and weddings and other celebrations that may 
be coming up that have to be scaled back.

Program:  Upfront Locally produced (PA)

Date:  4/19/20 Time:  7:30a-8:00a WNBH/WCTK/WPVD

Tips on How to Deal With the Covid-19 Pandemic

Public Interest:  We discussed different ways on how to cope with the pandemic

Courtney Kelly the midday host on WCTK and a clinical psychologist continued her on-
going series of tips to help deal with the current epidemic. Her topics included dealing 



with people not following the restrictions that are law and the need to over-eat and over- 
drink while quarantined.

Program:  Upfront Locally produced (PA)

Date:  5/3/20 Time:  7:30a-8:00a WNBH/WCTK/WPVD

Tips on How to Deal With the Covid-19 Pandemic

Public Interest:  We discussed different ways on how to cope with the pandemic

Our guest was Courtney Kelly who is the mid-day host on WCTK and Courtney is also a 
clinical therapist. Some of the topics included overcoming sleep issues brought on by the 
crisis and dealing with sudden unemployment.

Program:  Upfront Locally produced (PA)

Date:  5/10/20 Time:  7:30a-8:00a WNBH/WCTK/WPVD

Tips on How to Deal With the Covid-19 Pandemic

Public Interest:  We discussed different ways on how to cope with the pandemic

Our guest was Courtney Kelly who is the mid-day host on WCTK and Courtney is also a 
clinical therapist. Some of the topics included the fear of getting the virus and dealing 
with the stress of the new normal.

Program:  Upfront Locally produced (PA)

Date:  5/17/20 Time:  7:30a-8:00a WNBH/WCTK/WPVD

Tips on How to Deal With the Covid-19 Pandemic

Public Interest:  We discussed different ways on how to cope with the pandemic

Our guest was Courtney Kelly who is the mid-day host on WCTK is also a clinical 
therapist. Some of the topics included talking with your kids about all the changes and 
grieving over all the things we lost like graduations.

Program:  Upfront Locally produced (PA)

Date:  5/24/20 Time:  7:30a-8:00a WNBH/WCTK/WPVD



Tips on How to Deal With the Covid-19 Pandemic

Public Interest:  We discussed different ways on how to cope with the pandemic

Our guest was Courtney Kelly who is the mid-day host on WCTK and Courtney is also a 
clinical therapist. Some of the topics this week included dealing with people not 
following the restrictions that are law overcoming the need to over-eat while quarantined.

Program:  Upfront Locally produced (PA)

Date:  5/31/20 Time:  7:30a-8:00a WNBH/WCTK/WPVD

Tips on How to Deal With the Covid-19 Pandemic

Public Interest:  We discussed different ways on how to cope with the pandemic

Our guest was Courtney Kelly who is the mid-day host on WCTK and is also a clinical 
therapist. Some of the topics this week included how to deal with aging parents who are 
belligerent and overcoming sleep issues due to the pandemic.

Program:  Upfront Locally produced (PA)

Date:  6/7/20 Time:  7:30a-8:00a WNBH/WCTK/WPVD

Tips on How to Deal With the Covid-19 Pandemic

Public Interest:  We discussed different ways on how to cope with the pandemic

Our guest was Courtney Kelly who is the morning co-host on WCTK. Courtney is also a 
clinical therapist. Some of the topics this week included dealing with people that are not 
following restrictions, venturing out in the public and overcoming the need to over eat 
while at home

COMMUNITY IMPROVEMENTS/ EVENTS

Program:  Upfront Locally produced (PA)

Date:  6/14/20 & 6/21/20 Time:  7:30a-8:00a WNBH/WCTK/WPVD

Dartmouth Farmer’s Market



Public Interest:  We discussed the opening of the market and the changes its made.

My guest was Tony Melli form the Dartmouth Farmer’s market. The market will be a 
little bit different this year due to the Covid-19 pandemic. The market will be open 
through mid-September and they will have plenty of fresh fruits, vegetables and breads. 
Sampling will not be allowed this year and they are compliant with all of CDC 
guidelines.



PSA Programming 

WCTK/WNBH/WLKW air public service announcements on a variety of subjects 
throughout each broadcast day.   These Public Service Announcements are recorded. 

Public Service Announcements

The following PSAs were recorded and aired on the dates specified. These public service 
announcements are sent in by local organizations and families to help raise money for 
their local causes and also from national organizations.  They air on WCTK overnights 
and WNBH/WPVD rotating throughout the day.  PSAs are also aired on our on-line 
steaming and posted on WCTK.com

WCTK/WNBH/WPVD air public service announcements on a variety of subjects 
throughout each broadcast day.   These Public Service Announcements are recorded. 

4/1/2020-6/30/20 – Ad Council “Goat”

There are 123,000 children in the US foster care system awaiting adoption, but 15-to -18-
year-olds represented only 5% of all children adopted in 2017. 
This campaign spotlights the need to find permanent families for teens, who have lower 
overall adoption rates and wait longer to be adopted than younger children. The newest 
PSAs highlight this need by reminding parents that there are plenty of heartwarming 
“firsts” to share with a teen. Recruit loving families for teens by reassuring prospective 
parents that even if they are not “perfect,” they can provide the support and commitment 
that teens in foster care need and deserve.

4/1/2020-6/30/20 -Ad Council “Smokey 75- Stephen Colbert V2”

For 75 years, Smokey Bear has been protecting our forests and getting the word out about 
wildfire prevention. His powerful message, “Only you can prevent wildfires,” is at the 
heart of one of America’s longest running PSA campaigns. In honor of Smokey Bear’s 
75th birthday, celebrities have joined the historic campaign, lending their voices to help 
expand on Smokey’s iconic catchphrase through the use of animated emoji technology. 
In celebration of Smokey’s 75th birthday, run PSAs that encourage viewers to protect 
what they love by preventing wildfires.

4/1/2020-6/30/20 - Ad Council- “Wireless Alerts- Sounds in Your Life”

The Ready PSA campaign from Federal Emergency Management Agency (FEMA) is 
designed to prepare American families for an effective response to whatever natural or 
man-made disaster may come next. While the country has experienced recent devastating 
natural disasters, such as earthquakes, wildfires, tornados and hurricanes, only 20% of 
Americans say they feel very prepared for a disaster. Yet 64% of Americans say disaster 
preparation is very important for people to do. The Ready campaign’s resources can help 



close that gap. The PSA message—“Don’t Wait. Communicate.”— encourages 
Americans to talk to their loved ones and make a plan that’s shared with all family 
members. The campaign also encourages Americans to be informed and build a kit with 
essential supplies that will last up to 72 hours. PSAs urge every American to visit 
Ready.gov and learn how to make their emergency plan today.

4/1/2020-6/30/20 -  Ad Council- “Play by Play”

According to National Highway Traffic Safety Administration data, in 2017 there were 
over 10,000 people killed in alcohol-impaired driving accidents. That’s about 1 person 
every 48 minutes. The Buzzed Driving Prevention campaign aims to inspire recognition 
of the many familiar warning signs indicating impairment, including oversharing, taking 
too many selfies, or even over-texting. The PSAs, directed towards men ages 21 and 35, 
inspire young men to examine their behavior and take responsibility for their own 
decision to get behind the wheel after having a few drinks. PSAs emphasize that if you 
see a buzzed warning sign, you should stop and call a cab, car or friend. Buzzed Driving 
is Drunk Driving.

4/1/2020-6/30/20 - Ad Council- “Forklift”

Today 1 out of every 2 working dads (48%) say they spend too little time with their kids 
and want to do a better job at parenting. Having an involved father significantly 
contributes to happier and healthier children, and this is true whether a father lives with 
his child or not. The Ad Council’s Fatherhood Involvement campaign encourages men to 
#DanceLikeaDad and share a moment with their children. New PSAs feature fathers and 
children dancing with and alongside each other to show the smallest moments can make 
the biggest difference. All PSAs direct audiences to visit Fatherhood.gov for parenting 
tips, fatherhood programs, and other resources. Share this timeless message with the dads 
in your community.

4/1/2020-6/30/20 - Ad Council- “Text and Whatever”

Texting and driving is dangerous – that is a fact. Americans are highly aware of and 
concerned about the issue. More than nine in ten Americans believe sending (94%) and 
reading (91%) texts while driving is dangerous or very dangerous. There have been many 
efforts to educate and convey the potential consequences of texting and driving using 
scare tactics or preachy messaging. And, while research shows that people are convinced 
that the behavior is dangerous, they are still doing it. In order to address the disconnect 
between awareness and behavior, the Texting and Driving Prevention campaign aims to 
go beyond showing people the potential crashes and gruesome end results. Instead, PSAs 
address the fact that individuals are personally engaging in a behavior that they know is 
dangerous and remind young adults 16-34 that no one is special enough to text and drive.



Community Events


