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that we are a GO for season #5
TEEN KIDS NEWS, the voice
of a generation.

COMMERCIAL FORMAT

““Formats online at http:/timesheets.ascentmedia.com

SHOW #429

AlR: ~ 4/7/07

1 st FEED 4-4-07  21:00-21: 30 EST Telstar §/Transponder 14 (C-Band)
2nd FEED: 4-5-07 14:00 - 14: 30 EST Telstar 6/Transponder 14 (C-Band)
Audlo is Sterao 5.8/6.2 Mono 6. 8 _

| ' IN LENGTH  oUT
SHOWOPEN/SEGMENT#1 o 1:00:00 0:07:03 1:07:03

BREAK 1 - NATIONAL ‘ 1:07:03 * 0:01:00 1:08:03
ex :60" HOVR Hoveround HOVR. Hoverround GACSS004/800.948.4155
SEGMENT #2 _ 1:08:03  0:02:40 1:10:43
BREAK2-NATIONAL ~ * * -~ 1:10:43  0:02:00  1:12:43
CX . 120 Guthy Renker KG 19 Kelly Girl $19 KG19 (REV)/800.233.8807
SEGMENT#2 . ' - C O 1r12:43  0:02:44  1:16:27
BREAK 3-LOCAL . ‘ , 116:27  0:01:02  1:17:29
TBD 130 LOCAL BLACK
TBD :30 LOCAL BLACK

 SEGMENT i - - MMT:29  0:03:57  1:21:26
BREAK 4 - LOCAL ) 12126 0:02:02 . 1:23:28
TBD 20 LOCAL BLACK '

ST 45 LOCAL  SHOW PROMO :15

:05LOCAL  SHOW PROMO :05
... . (15LOCAL GENERIC PROMO :15
B 65 LOCAL BLACK

l‘\,:.

SEGMENT#5 1:23:28  0:05:00 1:28:28

SATELLITE TROUBLE NUMBERS:

Angel,Gabriel (201) 784-5243

Cralg Peckney (201) 784-5238

Rich Mahieu (201) 784-5230

ATTN: PROMOTION DIRECTORS

PLEASE USE THE :15 PROMO AND THE ‘05 STATION ID EMBEDDED

IN THE 4TH COMMERCIAL BREAK

AI Primo announcved at NATPE




COMMERCIAL TIME CERTIFICATION

SATURDAY
2006 - 2007 SEASON

KSAT24
SATURDAY 8:00- 8:30A : 4/07/07 - 6/30/07
SATURDAY 9:00- 9:30A : 4/07/07 - 6/30/07
SATURDAY 10:00 - 10:30A : 4/07/07 - 6/30/07
SATURDAY 11:00 - 11:30A : 4/07/07 - 6/30/07

4:00 Net/1:30 Local Split

PROGRAM SEGMENT 1

Network Bumper :05
Network Commercial 1:30
Network Promo 1:00
Network Bumper :05
Total 2:40
PROGRAM SEGMENT 2
Network Bumper :05
Network Commercial 1:00
Network Promo :40
Local Commercial 1:30
Local ID :06
Network Bumper :05
Total 3:26
PROGRAM SEGMENT 3
Network Bumper :05
Network Commercial 1:30
Network Promo 1:00
Network Bumper :05
Total 2:40




PROGRAM SEGMENT 4

TIME SUMMARY
Program Time 21:14
Network Commercial 4:00
Network Promo - 2:40
Network Bumper :30
Local Commercial ’ 1:30
Local ID ' :06
Total 30:00
KSAT25
SATURDAY 8:30- 9:00A 1 4/07/07 - 6/30/07
SATURDAY 9:30 - 10:00A 1 4/07/07 - 6/30/07
SATURDAY 10:30 - 11:00A :  4/07/07 - 6/30/07

4:00 Net/1:00 Local Spilit
Plus :30 Local Promo

PROGRAM SEGMENT 1

Network Bumper :05
Network Commercial 1:30
Network Promo 1:00
Network Bumper :05

Total 2:40




PROGRAM SEGMENT 2

Network Bumper :05
Network Commercial 1:00
Network Promo 40
Local Commercial 1:00
Local Promo :30
Local ID :06
Network Bumper :05
Total 3:26

PROGRAM SEGMENT 3

Network Bumper :05
Network Commercial 1:30
Network Promo 1:00
Network Bumper :05
Total - 2:40

PROGRAM SEGMENT 4

TIME SUMMARY
Program Time 21:14 .
Network Commercial 4:00
Network Promo 2:40
Network Bumper :30
Local Commercial v 1:00
Local Promo :30
Local ID :06

Total -30:00




KSAT26

SATURDAY 11:30A-12:00P : 4/07/07 - 6/30/07

4:00 Net/1:00 Local Split
Plus :30 Local Promo

PROGRAM SEGMENT 1

Network Bumper :05
Network Commercial 1:30
Network Promo 1:00
Network Bumper :05
Total 2:40
PROGRAM SEGMENT 2
Network Bumper :05
Network Commercial 1:00
Network Promo :35
Local-Commercial 1:00 »
Local Promo - :31 (1 second black)
Network Bumper- :05
Total 3:16
PROGRAM SEGMENT 3
Network Bumper :05
Network Commercial 1:30
Network Promo 1:00
Network Bumper :05
Total 2:40
PROGRAM SEGMENT 4
Local ID 10
Total :10




TIME SUMMARY

Program Time

Network Commercial
Network Promo
Network Bumper

Local Commercial
Local Promo
Local ID

Total

21:14

4:00
2:35
:30

1:00
:31 (1 second black)
10 ,




Network Information for Form 398
Part |

FOX NETWORK

The Following Regularly - Scheduled Educational and Informational Programs Aired on the FOX NETWORK for
the Period of April 1 through June 30, 2007. Each Station is Responsible for Recording Regional/ Station
Preemptions.

A. ldentify publishers Responsive to Question 3b

Winx Club:
TV GUIDE, TRIBUNE MEDIA SERVICES, and FYI TV

This Week In Baseball:

ATLANTA JOURNAL CONSTITUTION, BALTIMORE SUN, BOSTON GLOBE, CHARLOTTE OBSERVER, CHICAGO TRIBUNE,
DALLAS MORNING NEWS, DENVER POST, DETROIT FREE PRESS, GREENSVILLE NEWS, HOUSTON CHRONICLE,
INDIANAPOLIS STAR, JOURNAL NEWS, KANSAS CITY STAR, LONG BEACH PRESS TELEGRAM, LOS ANGELES DAILY NEWS,
LOS ANGELES TIMES, MIAMI HERALD, MILWAUKEE JOURNAL SENTINEL, MINNEAPOLIS STAR TRIBUNE, NASHVILLE
TENNESSEAN, NEW YORK DAILY NEWS, NEW YORK POST, NEWARK STAR LEDGER, NEWSDAY, ORLANDO SENTINEL,
PHILADELPHIA DAILY NEWS, PHILADELPHIA INQUIRER, PITTSBURGH POST GAZETTE, ROCKY MOUNTAIN NEWS, SAN
FRANCISCO CHRONICLE, SAN FRANCISCO EXAMINER, SEATTLE TIMES, ST LOUIS POST DISPATCH, ST PETERSBURG
TIMES, WASHINGTON TIMES, USA TODAY, ASSOCIATED PRESS, DIRECTV, SPORTS ILLUSTRATED, SPORTS VUE, TRIBUNE,
TV GUIDE, TV MEDIA, VITAC, WORLD FEATURES SYNDICATE.

B. “Core” Programming Responsive To Question 4

Origination
Title of Program : WINX CLUB Local Network ___Syndicated
X
Days/Times Program Regularly Scheduled: (EST) Total times aired at Number of If preempted,
: regularly scheduled time: Preemptions :- Complete Analog
Saturdays at 8A (4/07/07 - 6/30/07) 13 Presmption Report :

Length of Program: 30 (minutes)

Age of Target Child Audience: from 6 years to 11 years.

Describe the educational and informational objective of the program and how it meets the definition of Core Programming:

“WINX CLUB?” utilizes fairy castles, magical caverns and timeless villages as a backdrop for coming-of-age lessons, group problem-
solving, cooperative investigations and the important social and emotional learning opportunities that children need to develop the
valuable emotional competencies of resilience, empathy and self-confidence. In each episode, as a conflict arises, the fairies pool
their unique capabilities to find a solution comprised of the sum total of their special talents. Life scenarios that commonly worry
children, from feeling vulnerable and powerless to being lost or separated from loved ones, are enacted throughout the series and a
variety of practical behavioral solutions are presented. “WINX CLUB" promotes the development of social skills, with actions such as
speaking kindly to others, doing good for one’s community, and managing anger appropriately, integrated into the show’s humor.
These social competencies are now considered legitimate and necessary objectives of school curricula. The program is regularly
scheduled and airs between the hours of 7:00am and 10:00 pm. The program is 30 minutes in length, and is identified as an
educational and informational show, targeted to 6 - 11 year olds, at the beginning and through each broadcast and in listings provided
to publishers of program guides.

Does the Licensee identify the program by displaying throughout the program the symbol E/I? X] Yes No




