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2. Station certifies that there were no time periods during the year in which the “commercial matter”
time limits stated above were exceeded during 12-and-under children’s programming. If no,
attach an explanation.
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3. Station certifies that, during the year, it has complied with the commercial requirements of
§73.670(b), (¢) & (d) of the FCC’s rules regarding the display of website addresses. If no,
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Year 2021 Year Ending: 12/31/21
Children’s TV Programming Commercial Certification

WSVF certifies that all children’s television programs carried during this year, which are identified
below, were formatted so that, as a matter of standard policy and practice, the programs would not exceed
the following commercial limits in Section 73.670 of the FCC’s Rules:

Weekdays: 12:00 minutes in any hour program and 6:00 in any half-hour programs
Weekends: 10:30 minutes in any hour program and 5:15 in any half-hour programs

(Commercial matte was prorated in the same proportion for any children’s program over five minutes, but
less than a half-hour in duration, that aired outside a longer children’s program.) If necessary, Attachment
A identifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Day  Time Age Group Station Druration
Ocean Mysteries Sat 530a-6a 13-16 WSVF 30 minutes
Dragonfly TV Sat 6a-630a 13-16 WSVF 30 minutes
Hearts of Heroes Sat 7a-730a 13-16 WSVF 30 minutes
Hearts of Heroes Sat 730a-8a 13-16 WSVF 30 minutes
Rock The Park Sat 730a-8a 13-16 WSVF 30 minutes
Rock The Park Sat 8a-830a 13-16 WSVF 30 minutes
Rock The Park Sat 830a-9a 13-16 WSVF 30 minutes
Did | Mention Invention Sat 830a-9a 13-16 WSVF 30 minutes
Did | Mention Invention Sat 9a-930a 13-16 WSVF 30 minutes
Outback Adventures  Sat 9a-930a 13-16 WSVF 30 minutes
Ready, Set, Pet Sat 930a-10a 13-16 WSVF 30 minutes
Jewels of Natural WorldSat 930a-10a 13-16 WSVF 30 minutes
Sports Stars

Of Tomorrow  Sat 12p-1230p 13-16 WSVF 30 minutes
Missing Sat 1230p-ip 13-16 WSVF 30 minutes
Biz Kids Sun 1p-130p 13-16 WSVF 30 minutes
Missing Sun 630a-7a 13-16 WSVF 30 minutes
Wonderama Sun 113-1130a 13-16 WSVF 30 minutes
Lucky Dog Sat 9a-930a 13-16 ESVF 30 minutes
Innovation Nation Sat 930a-1Ca 13-16 ESVF 30 minutes
Mission Unstoppable  Sat 10a-1030a 13-16 ESVF 30 minutes
Hope In the Wild Sat 1030a-11a 13-16 ESVF 30 minutes
Pet Vet Dream Team  Sat 11a-1130a 13-16 ESVF 30 minutes

All In with Laila Ali Sat 1130-12p 13-16 ESVF 30 minutes



Telco Productions, Inc.

DRAGONFLY TV

“Dragonfly TV" is a weekly half-hour science television series
that meets the educational and informational objectives of
the FCC’s Childrens Programming requirements for children
ages 13-16. The programs highlight children “doing” projects
with real hands-on experience and demonstrates practical
applications of mathematics and science. It introduces young
viewers to a variety of scientific disciplines and challenges
them in critical thinking and problem solving skills, while
providing valuable information to reach answers. Each
episode is engaging, entertaining and educational in
structure, allowing children to investigate science on their
own. “Dragonfly TV” is closed-captioned for the hearing
impaired and displays the “E/I” icon throughout the
broadcast.

Ry fron.

Alex Paen
President
Telco Productions, inc.

Telco Productions, Inc.
2730 Wilshire Boulevard, Suite 200, Santa Monica, CA 90403
Telephone (310) 828.4003 Fax (310) 828.3340 Email info@telcoproductions.com



st Ouarter 2021
THE FOLLOWING IS A LIST OF ALL THE GO TIME PROGRAMS DESIGNED TO MEET

THE EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN
TO SIXTEEN YEARS OLD DURING THE FIRST QUARTER OF 2021. BECAUSE THESE
PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF
THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES

INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series)

1. Program: Hearts of Heroes!

Duration: Half-hour

Number of Network Commercial Minutes:  7:00
2. Program: Hearts of Heroes2

Duration: Half-hour

Number of Network Commercial Minutes:  7:00

3. Program: Rock the Park 1

Duration; Halfthour



Number of Network Commercial Minutes: 7:00
4. Program: Rock the Park 2

Duration: Half-hour

Number of Network Commercial Minutes: 7:00

5. Program: Did I Mention Invention?
Duration: Half-hour
Number of Network Commercial Minutes:  7:00
6. Program: Ready, Set, Pet
Duration: Half-hour
Number of Network Commercial Minutes: 7:00
ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,
NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (c) AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c)
AND (d)).
NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (¢) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR
MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
March 1, 2021



2nd Quarter 2021

THE FOLLOWING IS A LIST OF ALL THE GO TIME PROGRAMS DESIGNED TO MEET

THE EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN
TO SIXTEEN YEARS OLD DURING THE SECOND QUARTER OF 2021. BECAUSE THESE
PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF
THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES

INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series)

1. Program: Hearts of Heroes!

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
2. Program: Hearts of Heroes2

Duration: Half-hour

Number of Network Commercial Minutes:  8:00

3. Program: Rock the Park 1

Duration: Half-hour



Number of Network Commercial Minutes: 8:00
4. Program: Rock the Park 2

Duration: Half-hour

Number of Network Commercial Minutes: 8:00

5. Program: Did T Mention Invention?
Duration: Half-hour
Number of Network Commercial Minutes:  8:00
6. Program: Ready, Set, Pet
Duration: Half-hour
Number of Network Commercial Minutes: 8:00
ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TQ THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,
NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (c) AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (¢)
AND (d)).
NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (2) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (¢) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR
MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
June 2021



COMMERCIAL TOAD AND WER SITE REPORT

3rd Quarter 2021
THE FOLLOWING IS A LIST OF ALL THE GO TIME PROGRAMS DESIGNED TO MEET

THE EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN
TO SIXTEEN YEARS OLD DURING THE THIRD QUARTER OF 2021. BECAUSE THESE
PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF
THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES

INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series) through September 3, 2021

1. Program: Hearts of Heroesl

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
2. Program: Hearts of Heroes?

Duration: Half-hour

Number of Network Commercial Minutes: ~ 8:00

3. Program: Rock the Park 1

Duration: Half-hour




Number of Network Commercial Minutes: 8:00
4. Program: Rock the Park 2

Duration: Half-hour

Number of Network Commercial Minutes: 8:00

5. Program: Did I Mention Invention?

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
6. Program: Ready, Set, Pet

Duration: Half-hour

Number of Network Commercial Minutes:  8:00

Beginning September 6, 2021:

Children’s Weekend Programs (series)

1. Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
2. Program: Rock the Parkl

Duration: Half-hour

Number of Network Commercial Minutes:  8:00

3. Program: Rock the Park2

Duration: Half-hour

Number of Network Commercial Minutes: 3:00
4. Program: Did I Mention?

Duration: Half-hour

Number of Network Commercial Minutes: 8:00




5. Program: Outback Adventures
Duration: Half-hour
Number of Network Commercial Minutes:  8:00
6. Program: Jewels of the Natural World
Duration: Half-hour
Number of Network Commercial Minutes:  8:00
ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,
NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (c) AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c)
AND (d)).
NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c¢) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR
MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
September 2021




4th Quarter 2021
THE FOLLOWING IS A LIST OF ALL THE GO TIME PROGRAMS DESIGNED TO MEET

THE EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN
TO SIXTEEN YEARS OLD DURING THE FOURTH QUARTER OF 2021. BECAUSE THESE
PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF
THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES
INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series)

1. Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes:  8:00
2. Program: Rock the Park1

Duration: Half-hour

Number of Network Commercial Minutes:  8:00

3. Program: Rock the Park2
Duration: Half-hour

Number of Network Commercial Minutes: 8:00




4. Program: Did I Mention?
Duration: Half-hour
Number of Network Commercial Minutes: 8:00

5. Program: Outback Adventures
Duration: Half-hour
Number of Network Commercial Minutes:  8:00
6. Program: Jewels of the Natural World
Duration: Half-hour
Number of Network Commercial Minutes:  8:00
ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,
NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (c) AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c)
AND (d)).
NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (¢) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR
MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
December 2021



SPORTS STARS OF TOMORROW
FCC E/I Children’s Programming Production Statement
Effective 1/1/2014
Age group: 13-16 / TV-G
Barter Split : 4/4

Closed Captioning:

Programs will be delivered to stations fully Closed Captioned.

ECC E/:

* Program Producers verify that they follow guidelines as outlined by the FCC in order for this program to be
classified as an FCC Children’s Television Educational/informational Program for kids primarily up to age 16. The
show is targeted to children ages 13-16.

* Program Producers will deliver program to station with the FCC'’s required E/l logo on screen for the entire
duration of the program (not necessary during commercial time.)

Commercial Limits:
* Program Producers will keep total commercial time within the program to 8:00 or less,

* Program Producers will provide Sports Stars of Tomorrow to stations with nc more than 4:00 of barter
commercial time.

FCC E/l compliant website:

* Program Producers warrants that Sports Stars of Tomorrow is in full compliance with FCC regulations.

* Additionally, Program Producers will neither mention nor show onscreen any commercial website inside the
program content of Sports Stars of Tomorrow with the exception of the series website
hitpwwiw sporisstarsofiomorrow.com

* Program Producers agree to maintain the website hitpowww . sportsstarsoflomorrow.com in a manner in
compliance with the FCC Kids E/I guidelines. Program Producers agrees to give stations 5 days notice prior to
adding any ads, logos or potentially commercial material to the website in order for stations {o review material.

No Host Selling:
* Program Producers will not use any program character, host, or the program’s name to endorse any product

within the program nor during any commercial time during the program.

Produced by:

Gameday Television

Keven Weik — Executive producer
6125 Airport Freeway, Suite 201
Fort Worth, TX 76177

Distributed by:

The Television Syndication Company, inc.
Cassie Yde-President

520 Sabal Lake Drive, Suite 108
Longwood, FL 32779

Ph: 407-788-6407 Fax: 407-788-4397
cassied@ivsco.com

v Iveco.com




Dear Station,

Pursuant to the Children’s Television Act of 1990, “BIZ KID$” will satisfy the FCC Children's
programming requirement and can be classified as either core or non-core programming. “BIZ
KID$” serves the educational and informational needs of children 13 to 16 years of age with its
program content, including the importance of understanding the economy and basic business
principles. The series features teens starting their own businesses, actively solving problems and
developing important life skills.

“BIZ KID$” as delivered is formatted to allow for no more than 14 minutes of total commercial
time per broadcast hour (7 minutes per half-hour). “BIZ KID$” does not display any Internet web
site address or host selling during or adjacent to the program, and is otherwise in compliance
with Sections 73.670(a) through (d) of the Commission’s Rules.

To facilitate your FCC filings, episode synopses are available on line at our website,
www.telcoproductions.com. Also available on-line are testimonials from our educational
advisory review board, consisting of educators and other professionals who have reviewed the
series (see the following letters for details).

If you have any other questions, please don't hesitate to contact us.
Sincerely,

Alex Paen
President, Telco Productions, Inc.

2730 Wilshire Blvd., Suite 200, Santa Monica, CA 90403-4747 USA
Telephone 310.828.4003 Fax 310.828.3340
E-mail info@telcoproductions.com



September, 2011

Dear Station,

"Missing" will satisfy the FCC Children's Programming
requirement and can be classified as either core or non-core
programming. "Missing" serves the educational and information-
al needs of children 13 o 16 years of age with its program
content, including safety tips and real life stories using various
resources to help find missing people. The show is also a pub-
lic service to communities across the United States and is en-
dorced by the National Center for Missing and Expioited Children.

Episode synopses are available on-line at our website
(www.telcoproductions.com) to facilitate your FCC filing. Also
available are testimonials from educators who have reviewed
the program.

If you have any other questions, please don't hesitate to
contact us.

Sincerely,

Alex Paen
President, Telco Productions, Inc.




WONDERAMA

FCC E/I Children's Programming Production Statement
Program Producer: WONDERAMA HOLDINGS,LLC

Effective: 9/8/17 for the 2017-18 Season 26 episodes x 30 minutes
Age group: K13-16/TV-G

Barter Split 4:00N/3.30L

Closed Captioning: Programs will be delivered to stations fully Closed Captioned.

FCC E/l: Program Producers verify that they follow guidelines as outlined by the FCC in
order for this program to be classified as an FCC Children’s Television
Educational/informational Program for kids primarily up to age 16. The show is
targeted to children ages 13-16.

Program Producers will deliver program to station with the FCC’s required E/I logo on
screen for the entire duration of the program (not necessary during commercial time.)

Commercial Limits: Program Producers will keep total commercial time within the
program to 8:00 or less.

Program Producers will provide WONDERAMA to stations with no more than 4:00 of
barter commercial time.

FCC E/l compliant website: Program Producers warrants that WONDERMA is in full
compliance with FCC regulations. Additionally, Program Producers will neither
mention nor show onscreen any commercial website inside the program content of
WONDERMA with the exception of the series website http:www.wonderamatv.com

No Host Selling: Program Producers will not use any program character, host, or the
program’s name to endorse any product within the program nor during any commercial
time during the program

PRODUCEDI/DISTRIBUTED by WONDERAMA HOLDINGS, LLC




CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
January 1 through December 31, 2021

During the period listed above, the CBS Television Network (“CBS”), a unit of ViacomCBS
Inc., disseminated to its owned and affiliated stations the following weekly programs
origmally produced and broadcast primarily for an audience of children 13 to 16 years old:

LUCKY DOG

THE HENRY FORD’S INNOVATION NATION
MISSION UNSTOPPABLE

HOPE IN THE WILD

PET VET DREAM TEAM

ALL IN WITH LAILA ALI

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I'hereby certify that the children’s programming disseminated by CBS during the period January
1, 2021 through December 31, 2021 was not required to conform to the commercial time Iimits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 CF.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12. See 47 C.F.R. §73.670, Note 2.

~DocuSigned hy:

| waed Bandl

Janet Borellr "
Executive Vice President, Content & Advertising Standards & Practices
ViacomCBS Inc.

Date: January 10, 2022



