YEARLY CERTIFICATE OF COMPLIANCE
WITH COMMERCIAL LIMITS IN CHILDREN'S PROGRAMS
{Programs Originally Produced for
the Child Audience 12 Years Old and Under)
Station | OE - EEVE
Year Ending St - ebrin G- S080

CERTIFICATE OF COMPLIANCE WITH STATUTORY LIMITS AND

SECTION 73.670 (COMMERCIAL LIMITS IN CHILDREN'S PROGRAMS)

This certifies that during the past calendar quarter the above-referenced station, its
network and/or its syndicators, as a standard practice, formatted and broadcast the children's
programs which are listed below to assure that they would be within the statutory limits
permitted for commercials and commercial matter in such programs, except that as to the
particular program segments identified below there were overages to the extent indicated. We
have attached a separate sheet explaining the reason for each such overage.

Program Titles! Commercial Overages (if any)
Date Amount of Overage

Dated this ?/day éf,.lﬂf_ﬁ*}_ 20404

L

By o L )

Title AL A Ny

L

U List here, by title, every local, syndicated and network children’s program that was carried in the past quarter on_
all program streams (use additional pages as necessary).

2 Indicate here the date of every local, syndicated, or network children’s program in which the commercial limits
were gxceeded, or in which an impermissible website address was displayed; attach a memo to explain why each
such overage occurred.

? To be signed by the staff member who reviewed the station program logs.




Year 2020 ' _ - ‘ Year Ending: 12/31/20

Children’-s 1V Programming Commercial Certification

WSVF certifies that all children’s television programs carried during this year, which are identified
below, were formatted so that, as a matter of standard policy and practice, the programs would not exceed
the following commercial limits in Section 73.670 of the FCC’s Rules:

Weekdays: 12:00 minutes in any hour program and 6:00 in any half-hour programs
Weekends: 10:30 minutes in any hour program and 5:15 in any half-hour programs

(Commercial matte was prorated in the same proportion for any children’s program over five minutes, but
less than a half-hour in duration, that aired outside a longer children’s program.) If necessary, Attachment
A identifies any commercial time overrun from the limits stated above, together with a brief explanation.

Program Davy  Time Age Group Station Duration
Animal Exploration  Sat  6a-630a 13-16 WSVF 30 minutes
Dragonfly TV Sat 6a-630a 13-16 WSVF 30 minutes
Hearts of Heroes Sat 7a-730a 13-16 WSVF 30 minutes
Ocean Mysteries S '

With Jeff Corwin Sat 7a-730a - 13-16 WSVF 30 minutes
Ocean Mysteries

With Jeff Corwin Sat . 730a-8a 13-16 WSVF 30 minutes
Hearts of Heroes ~  Sat  730a-8a 13-16 WSVF 30 minutes
The Great Dr. Scott Sat 8a-830a 13-16 WSVF 30 minutes
Rack The Park Sat 8a-830a 13-16 WSVF 30 minutes
The Great Dr. Scott Sat 830a-9a 13-16 WSVF 30 minutes
Rock The Park Sat 830a-9a 13-16 WSVF 30 minutes
Rock The Park Sat 9a-930a 13-16 WSVF 30 minutes
Did | Mention InventionSat = 9a-930a 13-16 WSVF 30 minutes
Rock The Park Sat 930a-10a 13-16 WSVF 30 minutes
Ready, Set, Pet Sat 930a-10a 13-16 WSVF 30 minutes
Sports Stars

Of Tomorrow  Sat 12p-1230p 13-16 WSVF 30 minutes
Jack Hanna’s
Into The Wild Sat ~ 1230p-1p 13-16 WSVF 30 minutes

Animas Rescue - Sat 1p-130p 13-16. WSVF 30 minutes
Missing Sun . 630a-7a 13-186 WSVF 30 minutes
Biz Kids : Sun - 730a-8a 13-16 WSVF 30 minutes

Wonderama Sun 11a-1130a  13-16 WSVF 30 minutes




Lucky Dog
Innovation Nation
Mission Unstoppable
Pet Vet Dream Team
Hope In the Wild

Pet Vet Dream Team
Hope In the Wild
Best Friends Furever
All In with Laila Ali

Sat
Sat
Sat
Sat
Sat
Sat
Sat
Sat
Sat

9a-930a
930a-10a

10a-1030a
1030a-11a
1030a-11a
11a-1130a
11a-1130a
1130a-12p
1130a-12p

13-16
13-16
13-16
13-16
13-16
13-16
13-16
13-16
13-16

ESVF
ESVF
ESVF
ESVF
ESVF
ESVF
ESVF
ESVF
ESVF

30 minutes
30 minutes
30 minutes
30 minutes
30 minutes
30 minutes
30 minutes
30 minutes
30 minutes




COMMERCIAL LOAD AND WEB SITE REPORT

1st Quarter 2020

THE FOLLOWING IS A LIST OF ALL THE GO TIME PROGRAMS DESIGNED TO MEET

THE EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN
TO SIXTEEN YEARS OLD DURING THE FIRST QUARTER OF 2020. BECAUSE THESE
PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF
THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES

INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series)

1. Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes:  7:00
2. Program: Ocean Mysteries

Duration: Half-hour

Number of Network Commercial Minates:  7:00

3. Program: The Great Dr. Scott— 1

Duration: Half-hour




Number of Network Commercial Minutes: 7:00
4. Program: The Great Dr. Scott - 2
Duration: Half-hour
Number of Network Commercial Minutes: 7:00
5. Program: Rock the Park - |
Duration: Half-hour
Number of Network Commercial Minutes:  7:00
6. Program: Rock the Park - 2
Duration: Half-hour
Number of Network Commercial Minutes:  7:00
ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,
NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (¢) AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c)
AND (d)).
NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (¢) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR
MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
March 1, 2020




TIM

MMERCIAL LOAD A B STITE REPORT
2nd Quarter 2020

THE FOLLOWING IS A LIST OF ALL THE GO TIME PROGRAMS DESIGNED TO MEET
THE EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN
TO SIXTEEN YEARS OLD DURING THE SECOND QUARTER OF 2020. BECAUSE THESE
PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF
THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES

INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series)

1. Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes:  7:00
2. Program: Ocean Mysteries

Duration: Half-hour

Number of Network Commercial Minutes:  7:00

3. Program: The Great Dr. Scott — 1

Duration: Haif-hour




Number of Network Commercial Minutes: 7:00
4. Program: The Great Dr. Scott - 2
Duration: Half-hour
Number of Network Commercial Minutes: 7:00
| 5. Program: Rock the Park - 1
Duration: Half-hour
Number of Network Commercial Minutes: ~ 7:00
6. Program: Rock the Park - 2

Duration: Half-hour

Number of Network Commercial Minutes:  7:00
ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,
NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (¢) AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b}, (c)
AND (d)).
NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (¢c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, CR
MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
June 1, 2020




COMMERCIAL LOAD AND WEB SITE REPORT

3rd Quarter 2020
THE FOLLOWING IS A LIST OF ALL THE GO TIME PROGRAMS DESIGNED TO MEET

THE EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN
TO SIXTEEN YEARS OLD DURING THE THIRD QUARTER OF 2020. BECAUSE THESE
PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF
THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES

INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series) Through September 6, 2020

1. Program: Hearts of Heroes

Duration: Half-hour

Number of Network Commercial Minutes: ~ 7:00
2. Program: Ocean Mysteries

Duration: Half-hour

Number of Network Commercial Minutes:  7:00

3. Program: The Great Dr. Scott — |

Duration: Half-hour




Number of Network Commercial Minutes:
Program: The Great Dr. Scott - 2
Daration: Half-hour

Number of Network Commercial Minutes:
Program: Rock the Park - 1

Duration: Half-hour

Number of Network Commercial Minutes:

Program: Rock the Park - 2

Duration: Half-hour

Number of Network Commercial Minutes:

7:00

7:00

7:00

7:00

Children’s Weekend Programs (series) September 7 through end of Q3

1.

Program: Hearts of Heroes]

Duration: Half-hour

Number of Network Commercial Minutes:

Program: Hearts of Heroes2

Duration: Half-hour

Number of Network Commercial Minutes:

Program: Rock the Park 1

Duration: Half-hour

Number of Network Commercial Minutes:
Program: Rock the Park 2

Duration: Half-hour

Number of Network Commercial Minutes:

7:00

7:00

7:00

7:00




5. Program: Did I Mention Invention?
Duration: Half-hour
Number of Network Commercial Minutes:  7:00
6. Program: Ready, Set, Pet
Duration: Half-hour
Number of Network Commercial Minutes:  7:00
ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TO THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-186,
NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (¢} AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (c)
AND (d)).
NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b) URLs OF COMMERCIAI -
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR
MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
September 1, 2020

L%




GO TIME

TAL L D B SITE REPORT

4th Quarter 2020

THE FOLLOWING IS A LIST OF ALL THE GO TIME PROGRAMS DESIGNED TO MEET
THE EDUCATIONAL/INFORMATIONAL REQUIREMENT FOR CHILDREN THIRTEEN
TO SIXTEEN YEARS OLD DURING THE FOURTH QUARTER OF 2020. BECAUSE THESE
PROGRAMS ARE ORIGINALLY PRODUCED FOR AND DIRECTED AT CHILDREN
THIRTEEN TO SIXTEEN YEARS OLD, NEITHER THE COMMERCIAL LIMITS NOR THE
WEBSITE RULE APPLY (SEE 47 C.F.R. § 73.670 (Note 2)). THIS CERTIFIES THAT ALL OF
THESE PROGRAMS WERE FORMATTED (IN THE ORDER AND AT THE TIMES

INDICATED) WITH THE FOLLOWING COMMERCIAL LOADS.

Children’s Weekend Programs (series).

1. Program: Hearts of Heroes1

Duration: Half-hour

Number of Network Commercial Minutes: ~ 7:00
2. Program: Hearts of Heroes?2

Duration: Half-hour

Number of Network Commercial Minutes:  7:00

3. Program: Rock the Park 1

Duration: Half~hour




Number of Network Commercial Minutes: 7:00
4. Program: Rock the Park 2
Duration: Half-hour
Number of Network Co.mmercial_ Minutes: 7:00
5. Program: Did I Mention inventidn?
Duratioﬁ: Half-hour
Number of Network Commercial Minutes:  7:00
6. Program: Ready, Set, Pet |
Duration: Half-hour
Number .of Network Commercial Minutes: 7:00
ALTHOUGH THESE PROGRAMS ARE NOT SUBJECT TQO THE WEBSITE RULE
BECAUSE THEY ARE PRODUCED FOR AND AIMED AT CHILDREN 13-16,
NONETHELESS LITTON HAS ENDEAVORED TO COMPLY WITH THE RESTRICTION
ON URLs DISPLAYED WITHIN SHOWS (SEE SECTIONS 73.670(b), (c) AND (d) OF THE
RULES OF THE FEDERAL COMMUNICATIONS COMMISSION, 47 C.F.R. § 73.670(b), (¢c)
AND (d)).
NONE OF THESE PROGRAMS CONTAINED ANY URLs, WITH THE POSSIBLE
EXCEPTION OF (a) FICTIONAL URLs IN PROGRAMMING, (b} URLs OF COMMERCIAL-
FREE WEBSITES THAT SATISFY 47 C.F.R. § 73.670(b), OR (c) URLs, NOT UNDER THE
CONTROL OF THE LICENSEE, OF NON-PROFIT OR GOVERNMENT ENTITIES WITHIN
PUBLIC SERVICE ANNOUNCEMENTS AIRED ON BEHALF OF THOSE ENTITIES, OR
MEDIA COMPANIES IN PARTNERSHIP WITH THOSE ENTITIES.

Litton Entertainment
December 1, 2020




.. CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
"~ January 1 through December 31, 2020

During the period listed above, the CBS Television Network (“CBS™), a unit of CBS
Corporation, disseminated to its owned and affiliated stations the following weekly programs
originally produced and broadcast primarily for an audience of children 13 to 16 years old:

LUCKY DOG: Jan. 1 - Dec. 31, 2020

THE HENRY FORD’S INNOVATION NATION: Jan. 1 ~ Dec. 31, 2020
MISSION UNSTOPPABLE: Jan. 1 —Dec. 31, 2020

PET VET DREAM TEAM: Jan. 1 - Dec. 31, 2020

HOPE IN THE WILD: Jan. 1 — Dec. 31, 2020

BEST FRIENDS FUREVER WITH KEL MITCHELL: Jan. 1 — Sept. 26, 2020
ALL IN: Oct. 3 — Dec. 31, 2020

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

L hereby certify that the children’s programming disseminated by CBS during the period January
1, 2020 through December 31, 2020 was not required to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12. See 47 C.F.R. §73.670, Note 2.

Janet Borell]

Tanet Borelli

Senior Vice President

CBS Program Practices, New York
CBS Television Network

Date: January 8, 2021




