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KTXL FOX40
POLITICAL DISCLOSURE STATEMENT

2016

Thank you for your interest in purchasing political advertising on KTXL Fox40. 

The following sets forth the policies and practices of KTXL Fox40 regarding the sale of advertising 
time to legally-qualified candidates for public office. The Station reserves the right to revise these 
policies to the extent necessary to meet requirements of the Federal Communications Commission 
(“FCC”) and the Federal Election Commission (“FEC”). Candidates and their representatives are 
encouraged to contact KTXL Fox40 if further information is needed on any of the subjects discussed 
below.

Policy Applies to “Uses”

These policies apply only to broadcast “uses” authorized by candidates; that is any “positive” (as 
contrasted with “negative”) candidate appearance, by voice or picture, in a non-exempt program.  
Equal opportunities apply to those uses that are positive in nature, even if not authorized by 
candidates or their representatives. These policies are not applicable:
• to purchases by candidates for non-“uses” (e.g., spots where the purchasing candidate’s voice 

or picture does not appear); 
• to purchases by independent political action committees
• to non-candidate authorized “issue” advertising or advertising directed at ballot propositions.

Reasonable Access for Federal Candidates

All legally-qualified candidates for federal offices are entitled to reasonable access to the Station’s 
facilities for the purchase of time during an election campaign. While the Station retains the ultimate 
discretion to determine the amount and placement of time sold to meet the needs of federal 
candidates, the Station will consider all requests for time and be available to make reasonable 
accommodations with respect to such requests in light of all relevant circumstances applicable to the 
candidate and the Station.  

Candidates for non-federal offices are not entitled to reasonable access, and therefore they should 
contact the Station to determine the extent to which the Station is planning to accept spots for 
candidates competing in non-federal election races.

Purchases of time for both federal and non-federal candidates may be subject to the “equal 
opportunities” rights of opposing candidates in accordance with federal law.

Rates - Lowest Unit Charge: Comparable Rates

In specified pre-election periods, candidates will receive the Station’s lowest unit charge (LUC) for 
political “uses.” The LUC for a spot is calculated based on the lowest rate paid for any spot of the 
same length and class that clears in a given time period. Such rates will be afforded to qualified 
candidates during the 45-day period prior to primary elections and the 60-day period before general 
or special elections. All other political advertisements, including those spots sponsored by 
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independent political action committees or for non-candidate authorized “issue” advertising, are sold 
at regular prevailing commercial rates.  The estimated LUC for each time period is shown on the 
attached rate card or will be provided upon request at the time an order is received.  Rate card data is 
subject to change in conformity with the Station’s normal commercial sales practices, making it 
necessary for advertisers to reconfirm rates when placing orders.

Note: In order to receive LUC benefits, federal candidates must provide the Station with a certification 
acceptable to the Station that they (and their authorized committee) have not and will not make any 
direct reference to another candidate for the same office in any broadcast unless the broadcast 
complies with Section 315(b) (2) (C) of the Communications Act as amended by the Bipartisan 
Campaign Reform Act of 2002 (“BCRA”). To satisfy the enhanced BCRA disclosure requirements, the 
end of the spot must contain, for at least four seconds, both a clearly identifiable photographic or 
similar image of the candidate and a clearly readable printed statement that identifies the candidate 
and states that the candidate has approved the spot and that the candidate’s authorized committee 
paid for the spot. This certification must be provided at the time of purchase. If a candidate has either 
not provided the required certification or does not comply with its terms, the candidate is not entitled 
to receive the Station’s LUC for the remainder of the 45- or 60-day window.

Outside of these 45 and 60-day periods, the cost of political advertising uses by candidates will be 
based upon the charges made by the Station for comparable use by other advertisers, including 
commercial advertisers.  The Station’s standard commercial rate card is applicable to all of the 
Station’s advertisers outside of the 45 and 60-day periods.

Classes of Time:  Availabilities

Our advertising rates are negotiated and established based on supply and demand. The rates vary 
depending on the class of time, overall market conditions, and advertiser demand at the time the 
order is placed. As demand for inventory changes, our rates are adjusted to reflect the demand in our 
market for our available inventory. We offer all advertisers the opportunity to purchase the following 
classes of time (1) Non-preemptible (or “fixed”), (2) Preemptible with Notice, (3) Immediately 
Preemptible and (4) Broad Rotations. A description and definition of each class of time is below.

Section 1 Non-Preemptible or Fixed Announcements

Spots are bought at fixed rates, no negotiation. Fixed spots must be ordered for specific programs.  
Spots purchased at fixed rates will not be pre-empted in favor of another ad with the exception of the 
recapture of time if the station needs to recoup inventory for the purpose of providing candidates 
equal opportunity.  

Section 2 Preemptible with Notice

Spots must be ordered for specific programs. These spots are subject to preemption only upon prior 
notice to the advertiser. Section 2 spots are superior in terms of preemption and make goods to 
Immediately Preemptible announcements, but subordinate to Non-Preemptible announcements. In 
general, Section 2 spots can expect to experience preemption levels [25-40%] of the time. In periods 
of extreme demand, preemption levels may reach 100% of spots booked in specific programs.  
Preemption levels will vary based on the available inventory load and current demand. We will, upon 
request, provide you with a more current estimate of the likelihood of preemption when your order is 
placed.

Section 3 Immediately Preemptible
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Spots are available on request and must be ordered for specific programs. No notice will be provided 
for preemption, with no guarantee of a make good. In general, Section 3 spots can expect to 
experience preemption levels of [50-70%] of the spots booked. Preemption levels will vary based on 
several factors including demand and supply and available inventory loads.  

Section 4 Broad Rotations 

Available upon request. Section 4 is for spots ordered typically in rotations across more than one time 
period.  They are scheduled at the discretion of the Station, and as long as there is inventory 
available within the time parameters of the rotation, these spots will be placed.

Time Units Available

We sell spot advertising time to candidates in 5, 10, 15, 30, 60 second units. Although we do not 
routinely sell time in units of more than 60 seconds in duration, requests by political candidates to 
purchase longer forms of program time will be evaluated on a case-by-case basis. We request you 
inquire with us if you are interested in purchasing longer forms of program time, and we will review 
the availabilities and applicable rates both outside and within “lowest unit charge” periods.

Federal Candidates will be afforded “reasonable access” to all time units, and all candidates for the 
same office will be assured “equal opportunity” in the placement, purchase, and amount of time.

Make Goods

The Station will provide “make good” spots for candidate “use” spots that are preempted due to 
technical problems, program preemptions, or because of the nature of the time purchased, for 
purchases in classes of time that are eligible for make goods.  The Station will provide make goods 
on a timely basis (i.e., before the date of the primary or general election) if it has provided a time-
sensitive make good to any commercial advertiser purchasing time in the same class during the year 
preceding the 45- or 60-day pre-election period.  Depending on the class of time purchased, make 
goods may or may not be provided in comparable programming and/or before the end-date of the 
contract.  If make goods are not acceptable to the advertiser, the Station will provide credits or 
refunds for preempted spots, at the option of the candidate.

Schedule Limitations  

Estimated pre-emption figures here are good-faith estimates only.  Since these estimates do not 
address specific time periods (as to which likelihood of preemption can vary widely), it will be 
necessary for advertisers to request our current estimates before selecting a particular class of time 
on the basis of probability of clearance.  Due to demand, pre-emption rates may be higher in the 
weeks preceding an election.  

Spots purchased in any class of time are subject to preemption for special unforeseen circumstances, 
such as program overruns, live events, equipment failure, weather or emergency situations, breaking 
news, or similar events.  Preemptions also may be required to meet the Station’s legal obligations, 
including but not limited to obligations relating to equal opportunity and federal reasonable access 
requirements.  
CANDIDATES SHOULD BE AWARE THAT, UNLESS A CONTRARY RESULT IS DEMANDED BY 
LEGAL REQUIREMENTS, ORDERS FOR THE PURCHASE OF TIME MAY NOT BE FILLED DUE 
TO LACK OF AVAILABILITIES OF A PARTICULAR CLASS OF TIME.  IN SUCH CASE, 
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CANDIDATES WILL BE OFFERED A DIFFERENT CLASS OF TIME (IF AVAILABLE).  THE 
EARLIER AN ORDER IS PLACED, THE GREATER THE SCHEDULING OPTIONS WILL BE.

No political advertising will be carried in any program that begins after 12pm the day of the 
election.

The windows for the upcoming election have been identified as follows:
• June 7, 2016 California State Primary: April 23, 2016 - June 7, 2016
• November 8, 2016 California State General Election: September 9 - November 8, 2016

Rates outside Lowest Unit Charge Periods

When the dates covered by our current rate card falls outside of the 45 day period prior to the primary 
election or 60 day period prior to the general election, our current rate card contains as of the 
effective date, the charges extended to our regular commercial advertisers for various classes of time 
purchased as described above. These are the rates available to political advertisers outside the 
“lowest unit charge” periods.

Rebate Policy

In the event that the Station broadcasts advertising time for a particular length and class of time in a 
particular time period at a rate which is lower than the rate charged a candidate for a “use” (as 
defined above) of the same amount and class of time in the same time period, the Station will afford 
the candidate the benefit of the lower rate by means of a rebate or a credit against future purchases, 
as determined by the candidate.

Audience Delivery & Posting

It is not the Station’s practice to guarantee rating point delivery for an advertiser.  However, from time 
to time upon advertisers’ request, the Station will consider a mutually agreed-upon ratings delivery.  
In such instances, should overall actual delivery fall below the agreed upon estimated delivery, we 
normally air additional spots to adjust to a mutually agreed upon level.  To qualify for consideration, 
rating delivery must be agreed upon, in writing, in advance of the schedule.  For non-political 
advertisers, our normal procedure is to require an advertiser to furnish a copy of a post analysis done 
by an acceptable method (i.e., Donovan, BMP, TVScan, etc.) and based on the Nielsen rating book 
or overnights for the quarter in which the schedule ran. This post is done on the entire schedule and 
not a particular daypart.  Additional spots, if needed, are aired only if unsold time is available.  If 
commercial advertisers are not able to take advantage of this, we do not make other adjustments to 
provide additional under delivery spots. 

For political spots, the Station likely will not be able to determine until after the election whether the 
particular audience size goal has been attained, and so the Station will not be able to award under 
delivery make goods in accordance with its standard commercial practices. We do not provide cash 
refunds or rebates to any commercial or political advertiser as the result of our failure to deliver an 
estimated audience rating. We will offer to run, in our discretion, bonus spots after an advertising 
schedule has been broadcast, if our rating information indicates that the Station delivered less than 
90% of our estimated rating. The provision of such bonus spots, however, is not guaranteed. Bonus 
amounts in these circumstances are subject to other time demands and inventory availabilities. They 
may also not be offered in the same time periods as the original schedule.

Direct Response Rates
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Specific details about direct response rates are available upon request. Direct Response spots 
provide a 1-800 number for response by the viewer and run in broad rotations (for example, Saturday 
and Sunday, 11:00am – 6:00pm) on an immediately preemptible basis, with no notice and no make 
goods offered.  The chance of preemption ranges from [80-100%]. Direct response spots are offered 
in 30, 60, 90, and 120 second announcements lengths. Direct Response schedules are input weekly, 
based on availability. Candidates interested in direct response should make inquiry concerning rates 
and schedules. The Station generally limits direct response from commercial advertisers in second or 
fourth quarters due to increased demand for inventory during those times.

Agency and Candidate Commissions

The Station customarily provides a 15% discount for advertising purchases made by an advertising 
agency.  Political candidates and authorized campaign committees who purchase time for a “use” 
during the LUC periods without an advertising agency will be extended a 15% discount.

Payment Terms

Normal KTXL Fox40 credit policies apply, which generally require advance payment for political 
advertising prior to airing. Cash-in-advance orders will be considered firm only upon receipt of 
payment by KTXL Fox40.
 
Sponsor Identification

All political spots and programming must comply with the sponsorship identification requirements of 
Section 73.1212 of the FCC’s rules and with applicable federal and state laws.  Section 73.1212 
requires political spots to contain a visual sponsorship identification specifying that the program or 
announcement has been “paid for by” or “sponsored by” the sponsor.  The identification must last at 
least 4 seconds and use letters that are at least 4% of the vertical picture height.  For programs 
longer than five minutes, a sponsorship identification announcement must appear at both the 
beginning and end of the program.  Should candidate material not contain the proper FCC mandated 
sponsorship identification, the Station reserves the right to supply the required sponsorship 
announcements in accordance with federal law within the scheduled running time of the political 
programming.  In that event, the Station will bill the candidate for the production expense consistent 
with the Station’s policies with regard to commercial clients. 

In addition, the Station expects all federal candidates to comply with the requirements of BCRA and 
the FEC.  The FEC requires that federal candidates include in the spot an oral statement that 
identifies the candidate on whose behalf the time was purchased, and states that the candidate 
approved the spot.  This requirement may be met with either an unobscured, full-screen view of the 
candidate stating this information or a voice-over by the candidate accompanied by a clearly 
identifiable visual image of the candidate, which must occupy at least 80% of the vertical screen 
height and appear on the screen for at least four seconds. In addition, a written statement including 
the same information must appear at the end of the spot, in a clearly readable manner for a period of 
at least four seconds and occupying no less than 4% of the vertical picture height.  The written 
statement should state the name of the person or entity that sponsored or paid for the spot.

For a federal candidate to receive LUC, all advertisements that refer to opposing candidates must 
meet additional requirements described above in Section 3.  

THE STATION WILL NOT ADD TIME TO THE LENGTH OF A SPOT TO ACCOMMODATE 
SPONSORSHIP IDENTIFICATION.
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The Station reserves the right to include a disclaimer before spots or programs which contain material 
that in the Station’s reasonable judgment may have a disturbing impact on viewers.

Ordering Deadlines

Deadlines for all commercial material, orders, and contract changes are as follows:
12PM Monday for Tuesday’s log
12PM Tuesday for Wednesday’s log
12PM Wednesday for Thursday’s log
12PM Thursday for Friday’s log
3PM Thursday for Saturday’s log
3PM Thursday for Sunday’s log
12PN Friday for Monday’s log

Dates/times may vary due to some holidays.

The Station does not maintain staff to accept orders on the weekend prior to the election.

Spot Delivery  
KTXL accepts commercial material through a variety of sources. The preferred method is through one 
of the many companies who specialize in commercial delivery - currently we accept material through 
Extreme Reach, Centaur, Spot Traffic, On The Spot Media, Comcast Ad Delivery, Javelin, and 
DMDS. Using one of these services ensures that your media will be compatible with our playback 
servers. If you prefer to venture out on your own, files may be sent to us directly using Dropbox. 
However, they must meet the specifications detailed below. To upload your media, go to 
www.dropbox.com, click “Sign In,” then enter the email and password as shown here (you don’t 
need to create an account): Once logged in, look for the “Upload” button in the upper-right--
click this to begin the process of selecting the file(s) you want to send us.
Sign in: ktxl-mc@fox40.com, 
Password: fox40 spot

All commercials and traffic instructions must be received 24 hours prior to air.

File Specifications

mailto:ktxl-mc@fox40.com
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Spot and Copy Delivery Alternative
Physical tapes should be sent to:

KTXL Fox40
ATTN: Traffic Dept

4655 Fruitridge Road
Sacramento, CA 95820

Copy Instructions can be sent to:
Donna Coppola, email: donna.coppola@fox40.com
Sarah Roberts, e-mail: sarah.roberts@fox40.com

For Further Information
If you should have any questions concerning this Disclosure Statement, please let us know. All 
inquiries should be directed to;

Benjamin Ng
Director of Sales

KTXL Fox40
4655 Fruitridge Road

Sacramento, CA 95820
916-733-3187

E-mail: Benjamin.Ng@fox40.com

mailto:donna.coppola@fox40.com
mailto:sarah.roberts@fox40.com
mailto:Benjamin.Ng@fox40.com

