CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
April 1, 2009 - June 30, 2009

During the above period, the CBS Television Network (“CBS™), a unit of CBS Corporation,
disseminated to its owned and affiliated stations the following weekly programs originally
produced and broadcast primarily for an audience of children 12 years of age and under:

CAKE

HORSELAND

DINO SQUAD

SUSHI PACK

STRAWBERRY SHORTCAKE

CARE BEARS: ADVENTURES IN CARE-A-LOT

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

1 hereby certify that the children’s programming disseminated by CBS during the period April
I, 2009 through June 30, 2009, was formatted to contain no more than the maximum amount
of commercial time permitted under the Communications Act, as amended, 47 U.S.C. §303a,
and 47 C.F.R. §73.670(a)-(d). Specifically, I certify that, in the form and sequence in which
the programming was disseminated by CBS to its owned and affiliated stations for breadcast:

(1} Each hour of weekend children’s programming (containing either one
hour-long program or two consecutive half-hour programs) contained no
more than ten and one-half minuies (10:30) of network commercials and
was formatted to contain no commercials supplied by the local station;

2) When, due fo preemptions, the network disseminated during the
weekend a half-hour children’s program which was not part of an hour’s
block of children’s programming, that program contained no more than
five minutes fifteen seconds (5:15) of network commercials and was
formatted to contain no commercials supplied by the local station.

Matthew Margo

Senior Vice Presideni

CBS Program Practices, New York
CBS Television Network

Date: June 30, 2000



CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
April } — June 30, 2000

During the above period, QueenB Television, LLC {WKBT-DT), disseminated the following weekly
programs originally produced and broadcast primarily for an audience of children 12 years of age and
under:

All of these programs were disseminated for broadcast by WKBT-DT.

On behalf of WKBT-DT, 1 hereby certify that the children’s programming disseminated by WKRBT-DT
during the period April 1 through June 30, 2009, was formatted to contain no more than the maximum
amount of commercial time permilted under the Communications Act, as amended, 47 U.S.C. § 303a,
and 47 CF.R. § 73.670. Specifically, [ certify that, in the form and sequence in which the
programming was disseminated by WKBT-DT;

(1) Each hour of weekend children’s programming {containing either one hour-long program
or two consecutive half-hour programs) contained no more than ten and one half minutes of
commercial time,

{2} For weekday broadcasts, each hour of children’s programs contained no more than twelve
minutes of commercial time, and each stand-alone half hour program contained no more thea six
minufes of commercial time.

Maria L. Roswall
Programining Director
QueenB Television, LLC

DATE: Iuly 8, 2009



QueenB Television, LLC
Schedule of Programs Which Serve Children’s
Educational and Informational Needs
SECOND QUARTER 2009

JACK HANNA'S ANIMAL ADVENTURES STRIP

Monday -- Friday 12:00 Noon;

April; L2,3
6,7,8,9 10
13, 14,15, 16, 17
20,21,22,23,24
27,28,29,30
May: 1
4,5,6,7,8
11,12,13, 14,15
18, 19, 20, 21, 22
25,26,27,28,29
June: 1,2,3,4,5
8,9,10,11,12
15,16,17,18, 1%
22,23,24,25,26
25,30
BEDBUGS;
Saturday, 9:30 AM:
April: 4,11, 18,25
May: 2,9,16,23,30
June; 6, 13,20, 27

JTACK HANNA'S ANIMAL ADVENTURES:

Saturday, 10:00 AM

April; 4,11, 18,25
May: 2,9,16, 23,30
Jane; 6,13,20,27



EXPLORATION WITH RICHARD WIESE:

Saturday, 10:30 AM:

April: 4,11, 18, 25

May: 2,6,16,23, 30

June; 6,13, 20,27
WILD AMERICA.

Saturday, 11:00 AM:

April; 4,11,18,25
May: 2,9,16,23,30
June: 6, 13,20, 27

CONNECT WITH KIDS:

Thursdays, 9:30 PM:

April 16: Boy Meet Girl
May 21: The Biggest Generation
June 18; Game On!



